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State of the nation’s economy: 
Up 

ANTHRaCITE CoaLt—Production in 
week ended Apr. 29 totaled 948,000 
tons, compared with 612,000 tons 
for preceding week. Output in first 
four months of 1950 was 12,677,295 
tons, against 11,916,606 in 1949. 

Evectriciry—Production in week 
ended Apr. 29 amounted to 5,902,- 
168,000 kilowatt hours, an 11.3 per- 
cent gain over comparable 1949 
week. 

Business Faitures — Number in 
week ended May 4 rose to 199 from 
186 in preceding week and 193 in 
year-earlier week. 

Crupe On—A 1950 high of 5,002,- 
900 barrels daily in week ended 
May 5 was 59875 barrels over 
preceding week average. 

Strate Spenpinc—Amount for 48 
states was $11,782,000,000 last fiscal 
year, a 13 percent increase over 
previous year and nearly 97 per- 
cent more than in 1945. 

* * * 
Down 


STee. Operations last week 
were scheduled at 100.1 percent of 
capacity, compared with 100.2 per- 
cent in previous week. 

Brruminovus Coa, — Production 
totaled 11,080,000 tons in week 
ended Apr. 29. This compares 
with 11,150,000 tons in preceding 
week and 11,727,000 tons for like 
1949 week. 

Srraikes—Working time lost to- 
taled 3,750,000 man-days in March, 
less than half the amount lost in 
February. 

* + * 
General 

Tue OveraLt Picrure—Replying to 
a recent United Press questionnaire, 
21 businessmen, all directors of the 
U. S. Chamber of Commerce, 
found prospects bright. 


Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 


169,228 


139,458 
ail 115,659 
949 
Week 


For complete - aromas "tohae 
by makes, see table, page 54. 
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Caution Marks 
Outlook on 
Used Cars 


Overall Price Average 
Dips $2; 1950 Models 
Show Biggest Drop 


By Bob Gordon 


Associate Editor 


N ATTITUDE of caution looms 

as the prevailing emotion along 
the nation’s used-car rows at this 
time—an understandable feeling in 
view of the end of the Chrysler 
strike and an expected cutback in 
wholesale used-car purchases by 
Chrysler Corp. dealers. 

However, if the rail strike crip- 
ples auto output, the used-car mar- 
ket may be buoyed up. 

Dealer wariness is apparent in 
the relative steadiness of prices 
reported by auctions. Automo- 
tive News’ overall average price 
of used cars declined slightly 
during the week to $1,0338—a dip 
of $2 from the previous week, 

Nearly all auctions reported 
“steady” prices, and most of them 
enjoyed a high volume of entries. 
A check of 11 representative auc- 
tions showed 1,160 units sold out 
of 1,812 offered—a sales average of 
64 percent. 


HE retail market for used cars 

this month should provide some 
answers. Although used-car sales 
in April were high, there are indi- 
cations that volume in the last half 
of the month was lower than in 
the first half. Such a decline is 
counter to the normal seasonal 
trend. 

Used-car sales have been pretty 
much in step with new-car regis- 
trations in the first four months of 
this year. It may be that the de- 
cline in retail used-car sales in 
April was a reflection of the new- 
car market, which was probably 
lower in April than in ‘March. 

Prospects for a banner new-car 
sales record in May most likely 
will cause a similar revival in 
retail used-car volume. 

This is not meant to indicate 
that April was a poor used-car 
selling month. 

* * . 

N COLUMBUS, O., for instance, 

used-car sales in April totaled 
9,462, against 11,324 in March. The 
April figure was ahead of the same 
month last year, however, when 
sales were 8,029. 

More significant, perhaps, is the 

(See SALES, Page 47, Col. 2) 


It’s the ‘Henry J.’ 


Name Selected for Low-Priced Kaiser; 


Medium Job Is Cut $96 


[AMES and numbers made news 

last week for the Kaiser-Fra- 

zer Corp. 

The name-making news was 
“Henry J.,” selected as the desig- 
nation for the company’s new small 
car, which will be available to the 
public by August. 

The numbers were price cuts 
in the ’51 Kaiser line. Confirm- 
ing an Automotive News story of 

last week, the corporation an- 
nounced price reductions up to | 
$96 on the new Kaisers. 
The top reduction was made in| 
the price of the Kaiser Deluxe 


| four-door 


sedan. At $2,099, this 


model will 


1950 model. 


* + * 


TS price of a Special four-door 
was reduced $6 from the 1950 
level to $1,989. The Deluxe utility 
four-door was shaved $89 to $2,199, 
(Continued on Page 46, Col. 4) 
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deliver at the factory | 
ifor $96 less than the comparable | 


HITTING THE ROAD — With the 100-da 
strike ended, Chrysler Corp. cars last wee 
were once again — rushed to dealers by 
truck, rail and boat. Plymouths on the haul- 
aways pictured above are on the way to Cin- 
cinnati and Muskegon, Mich. 


NEW YORK BOUND—New Plymouths are 
shown being loaded on rail cars for New 
York. Ironically, shortly after the Chrysler 
strike ended, ¢ e rail strike began, threaten- 
ing this form of transportation. 


READY AT DOCKSIDB—These new .Ptymouth 
cars are waiting on the ramp of Detroit 
steamship line for shipment to Crovetead. and 
Buffalo. t 2 &? 


THIS WEEK—NET PAID ABC 
37,952 


Hits 169,228 in Week; 
26,469 by Chrysler 


7a week ended May 13, 1950, is 
the new production topper. 

With reopened Chrysler Corp. 
adding 26,469 vehicles to the total, 
the automotive industry last week 
easily smashed former all-time rec- 
ords in two categories: cars alone, 
and cars and trucks combined. 

The target week now is an es- 
timated 169,228 units, including 
27,582 trucks and the _ record- 
breaking 141,646 cars. These 
achievements compare to the old 
peaks of 151,551 vehicles, set in 
week ended July 30, 1949, and of 
129,818 cars, rung up in week 
ended Sept. 17. 

At press time, however, short- 
lived joy loomed for long-starved 
Chrysler-line dealers. The strike 
against four major railroads, if con- 
tinued, was expected to force sharp 
output curtailments at Chrysler, 
as well as at other makers, this 
week and next. 

> * 

from, operating at a rate not 
attained in 25-years, joined 
Chrysler in forecasting drastic cut- 
backs this week. Hudson sighted 
possible enforced reductions by next 
week for lack of rail-shipped parts. 

Had not the new cutback threat 
been raised, production almost cer- 
tainly would have mounted to still 
further peaks this week, Chrysler 
had scheduled its 40-hour-week ca- 
pacity turnout of 35,000 units for 
this week and probably would have 
added even more with overtime and 
Saturday operations. 

Without Chrysler, production 
the week before last amounted 
to 114,687 cars and 24,771 trucks 
—a sum of 139,458 vehicles. End 
of the 14%-week strike against 
the corporation meant all the dif- 
ference in registering new rec- 
ords. 

Most competitors of Chrysler 
were maintaining peak production 
rates, just as they had since the 
second quarter began. 

Kaiser-Frazer and Willys-Over- 
land . headed yup the list of those 
makers col increasing their 
snananastone rates. Kaiser volume 


was especially on the uplift, and 

K-F was completing preparations 

for commencing output next month 

on the low-priced Henry J. model. 
* * * 


ROBABILITY that the rail strike 

will interfere dashes hopes that 
this month will eclipse the alltime 
monthly record of last August, 
when 661,530 vehicles were assem- 
bled. 

Car production for the current 
year to date passed the two million 
mark last week, rising to 2,051,306. 
Combined output of cars con- 
trasted to 2,169,426 through the 
same period of last year. 

Thursday afternoon and Fri- 
day, for the first time in many 
(Continued on Page 54, Col, 1) 


Peace Expected 
At GM Despite 
Strike Fantare 


By Mac Gordon 
Associate Editor 
pas intensified pressure by 
UAW-CIO strike promoters, last 
week’s odds still favored a peace- 
ful renewal of the General Motors 
contract, 

Heightening prospects for a 
strike-eve settlement were expecta- 
tions of early action by Congress 
to boost social-security payments, 
thus lightening GM’s potential pen- 
sion burden. 

Another peace portent was 
doubt that UAW President Wal- 
ter P. Reuther wanted to initiate 
another costly strike so soon after 
the $1,400,000,000 Chrysler struggle. 

Finally, GM was yet to be heard 
from. And after a record-smash- 
ing profit last year and in the first 
quarter of this year, GM’s initial 
proposal loomed as one Reuther 
would have a hard time chucking 
into the incinerator. 

* * > 
A§ INEVITABLE as the proverb- 
ial death and taxes, neverthe- 
(Continued on Page 46, Col. 1) 





Chryster Dealers Drive for Orders 


PROMOTION by Chrysler Corp. 
dealers to line up customers 
following the 100-day strike ranged 
from heavy use of all media to no 
effort at all, a cross-country survey 
by Automotive News revealed last 
week. 

Some dealers indicated a desire 
to get as many customers with 
deposits on their books as pos- 
sible while the buying fever was 
high. 

Others commented: “Why should 
|We get people to come in just to 
tell them we'll have cars but don’t 
know when?” 

> o 
N EANTIME, some of the dealer 
"4 promotion was keyed to used 
cars, with Chrysler Corp. dealers 
either reducing or selling out used- 
car stocks. 

Some dealers indicated a belief 
that with Chrysler back in pro- 
duction and the industry setting 
new records, used-car prices were 
likely to decline. 

There were some interesting side- 
lights to dealer promotions. 

For instance, one in New Or- 








leans said he had his salesmen 
working on service selling during 
the strike, and that through this 
work they became better acquaint- 


COME 'N GET ‘EM—Typical of the ads 
Chrysler Corp. dealers used to let customers 
know they were back in the new-car business 
was this by Walsh Motors in Kansas City. 





ed with customers. Several sales 
developed as a result. 
+ - * 
NE dealer’s salesmen contacted 
1,000 prospects by phone in a 
few days following the strike. 

Another dealer sent his sales- 
men out en masse to make per- 
sonal contacts. Still another hired 
a sound truck to announce the 
end of the strike. 

Some dealers reported few cus- 
tomers lost, while others reported 
that nearly all of them were gone 

Here are the reports from indi- 
vidual cities: 


* . . 


Boston 


A AStaRN Massachusetts Chrys- 
ler Corp. dealers went in for 
window displays, special advertis- 
ing, letters to customers and spe- 
cial inducements to get customers 
back after announcement that the 
strike was ended. Several dealers 
had their letters and posters made 
up in advance. 

A few dealers felt that they would 
not be able to fill their back orders 

(Continued on Page 53, Col. 1) 
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U.S. Rubber Sights 


Raise in Tire Prices 


By George Deery 
Associate Editor 

DETROIT. — With the price of 
natural rubber having bounced up 
40 percent in less than four months, 
a further rise in 
tire prices is a 
probability. 

When? How 
much? 

Harry E. Hum- 
phreys jr., presi- 
dent of U.S. Rub- 
ber, said here last 
week that “it’s 
hard to say how 
much, maybe 5 
percent the first 
H, E. Humphreys time.” He fore- 
saw the possibility of such a boost 
within a month. 

In Detroit to address a meeting 
of the Economic club, the rubber 





Top Cars 


New-car registrations for 48 
states in January and February, 
plus 40 states in March: 
1950 Pos. Make 

1—273,572 Chev. 
2—232,327 Ford 
8— 96,700 Buick 
4— 86,364 Pontiac 
5— 80,730 Plym. 
6— 71,508 Olds. 
7— 59,240 Mercury 
8— 57,732 Stude. 
9— 48,653 Dodge 
10— 28,101 Hudson 
li— 27,955 Nash 
12— 24,510 Chrysler 
18— 17,574 DeSoto 
14— 18,744 Packard 
15— 12,256 Cadillac 
16— 17,500 Kaiser 
Lincoln 
Willys 


1j— 
io 
Crosley 
Austin 
Frazer 


1949 Pos. 
125,768— 2 
160,741— 1 
713,768— 4 
46,746— 5 
79,002— 3 
45,719— 6 
29,091—10 
30,971— 9 
44,964— 7 
31,396— 8 
24,679—11 
23,023—12 
19,262—13 
18,383—14 
16,768—15 
8,611—17 
8,871—16 
4,774—19 
2,971—20 
566—22 
5,257—18 
1,359—21 


For further details see page 
$2, today’s issue. 





executive spelled out details of eco- 
nomics in the tire industry at a 
press conference. 

On Jan. 27 the spot price of 
natural rubber in New York was 
18% cents a pound and it hit a 
recent high of 26 cents, he said. 


“If it does become necessary to 
increase tire prices,” Humphreys 
said, “at least the motorist will 
know he is still getting just about 
the biggest bargain around. 


“While the price of almost every- 
thing else has skyrocketed, the 
price of tires has gone up very 
little from the low figure at which 
they sold before the war. For ex- 
ample, on May 8, 1939, the list price 
of our first line, most popular size 
tire—U. S. Royal Deluxe 6.00x 16 
4-ply—was $15.95, excise tax in- 
cluded. Today, May 8, 1950, the 
same tire sells at $16.92, including 
tax—an increase of only about 6 
percent.” 

Humphreys estimated that the 
industry this year would sell 
more than 82,000,000 tires, includ- 
ing original equipment and re- 
placement for passenger cars, 
trucks and buses, farm vehicles 
and airplanes. This would be an 
increase of about 2,000,000 units. 

He predicted that total passenger- 
car tire sales would amount to 
66,000,000, compared with 64,557,000 
in 1949. He foresaw 27,000,000 of 
these tires used for original equip- 
ment, and the remaining 39,000,000 
going for replacement, This esti- 

mate pictures a decline of more 
than 1,000,000 in original equipment 
and an increase of more than 
2,500,000 in replacement. 

“At the current rate of consump- 
tion,” said Humphreys, “every time 
natural rubber moves up a cent 
it adds about $1,000,000 a month to 
the industry’s material costs. If 
the price of natural rubber re- 
mains near the present level, I 
don’t see how an increase in tire 
prices can be avoided.” 


He pointed to the fact that today 
(Continued on Page 51, Col. 1) 
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KAISER PRICES 1951 LINE—A price reduction of $96 on the Deluxe four-door sedan high- 
lights dealer display of the new models. The Deluxe club coupe (above) has an advertised- 
delivered price tag of $2,069. Hydra-Matic is optional on all new Kaisers and Frazers. The 


newly-named Henry J. 


GM Earnings 


low-priced car will be priced in late July or early August. 





in Quarter 


Top Record ’49 Rate 


DETROIT.—Record highs in pro- 
duction, payrolls, sales, taxes and 
earnings were chalked up by Gen- 
eral Motors in the first quarter of 
1950, C. E. Wilson, president and 
Alfred P. Sloan jr., chairman of 
the board, told more than 433,000 
stockholders last week. 


With operations at a peak rate, 
net sales for the quarter totaled 
$1,642,659,449, compared with $1,- 
282,324,474 in the first quarter of 
1949. Net income in the first quarter 
of 1950 was $212,387,765, compared 
with a record $656,434,232 for all 
of last year. 


The amount earned on common 
stock was $209,155,686, equivalent 
to $4.76 per share, after deducting 
dividends of $3,232,079 on the pre- 
ferred stocks. For the first 
quarter of 1949 net income was 
$136,763,338, equivalent to $3.04 
per share of common stock after 
deducting dividends on the pre- 
ferred stocks. 


Employment in the first quarter 
of 1950 was at a peacetime high, 
the average number of persons em- 
ployed during the period number- 
ing 436,265. They earned $404,000,000, 
the highest payrolls for any quarter 
in the history of GM. 

Average employment in the first 
quarter a year ago was 396,261 and 





Registered Cars, Trucks Climb 8.6% in 1949... 





44 Million Vehicles on Roads 


WASHINGTON.—The number of 
motor vehicles registered in 1949 
increased 8.6 percent over regis- 
trations for the preceding year, the 
Bureau of Public Roads reported 
last week 

The state statistics show that 
44,670,588 private and publicly- 
owned passenger and commercial 
vehicles were registered in the 
U. S. last year as compared with 
41,137,018 in 1948. 

Private auto registrations, total- 
ing 36,292,703, showed the greatest 
gain, 9.2 percent, over 1949. 

Private truck registrations, in- 
cluding trucks and buses, rose 
from 7,359,078 in 1948 to a total of 
7,827,540 last year, an increase of 
6.4 percent. 

The number of publicly-owned 
vehicles registered last year was 
550,345, only 4 percent greater 
than in 1948. 

Seventeen states reported an in- 
crease of 10 percent or more in 
total vehicle registration. Highest 
percentage increases were reported 
by Louisiana, New Mexico, Wyom- 
ing and Kentucky. Seven states 
registered more than 2,000,000 ve- 
hicles: California, New York, Penn- 
sylvania, Ohio, Texas, Illinois and 
Michigan, in descending order. 

Registrations of private commer- 
cial vehicles show a decline from 
1948 in the District of Columbia, 
Indiana, Maine, New Hampshire 
and Vermont. 

Motor vehicle travel on rural 
roads and city streets through- 
out the country also reached a 
new all-time high last year. The 
1949 total was 7.7 percent higher 
than 1948 and 27.2 percent above 
the prewar 

Tabulation by states follows: 

Total Total Percent 

1949 1948 In- 

Registrations Registrations crease 

Alabama 596,846 541,993 10.1 
Arizona 240,359 216,702 10.9 


Arkansas 434,395 389,410 11.6 
California 4,161,109 3,798,813 9.5 
Colorado 510,222 469,545 8.7 
Connecticut 663,205 632,053 4.9 
Delaware 96,497 88,316 9.3 
Florida 867,510 782,435 10.9 
Georgia 792,391 716,287 10.6 
Idaho 243,749 221,983 9.8 
Illinois 2,414,354 2,222,953 86 
Indiana 1,339,914 1,304,824 2.7 
Iowa 988,924 897,755 10.2 
Kansas 815,821 758,149 7.6 
Kentucky 692,370 616,400 12.3 
Louisiana 608,196 518,601 17.3 
Maine 253,035 251,870 5 
Maryland 616,217 574,005 7.4 
Mass, 1,176,919 1,111,359 5.9 
Michigan 2,204,643 2,005,949 9.9 
Minnesota 1,066,992 977,474 9.2 
Mississippi 438,412 397,723 10.2 
Missouri 1,194,899 1,112,229 7.4 
Montana 246,009 221,222 11.2 
Nebraska 544,017 509,666 6.7 
Nevada 69,119 63,223 9.3 
New Hamp. 167,327 160,487 4.3 


N. Jersey 1,440,773 1,331,916 8.2 
N. Mexico 204,713 178,258 14.8 
New York 3,437,439 3,195,072 7.6 
N. Carolina 921,498 848,357 8.6 
N. Dakota 259,803 235,743 10.2 
Ohio 2,589,031 2,423,264 6.8 
Oklahoma 753,724 683,465 10.3 
Oregon 632,109 574,331 10.1 
Penn. 2,752,985 2,570,792 7.1 
Rhode Isl’d 236,687 224,244 5.5 
S. Carolina 527,439 484,579 8.8 
S. Dakota 272,545 249,659 9.2 
Tennessee 750,160 672,522 11.5 
Texas 2,568,491 2,301,638 11.6 
Utah 223,763 208,908 7.1 
Vermont 114,729 111,603 2.8 
Virginia 823,620 769,010 7.1 
Washington 858,522 791,226 8.5 
W. Virginia 438,493 406,147 8.0 
Wisconsin 1,124,641 1,042,035 7.9 
Wyoming 114,206 101,635 12.4 
Dist. of Col, 181,766 171,188 6.2 


Total 44,670,588 41,137,018 8.6 





CHRYSLER 


announced as pri 


UNVEILS NEWPORT ‘HARDTOP'—Lines of the conventional convertible com- 
bine with the yo of a permanent steel top in Chrysler's new Town and Country Newport, 
u 


ction resumed last week, The model features the ‘'clearbac'’ window, 


curving well into the top. Steel side panels are overlaid with polished white ash. Chrysler's 
hydraulic self-adjusting disc brake is standard on this model. 


payrolls amounted to $355,000,000. 
GM’s’ highest prewar employment 
for any quarter was in the second 
quarter of 1941 when 318,726 em- 
ployes, part of them engaged in 
defense production, were on the 
payrolls, 

U. S. and foreign income taxes 
provided out of first quarter 
earnings this year totaled $148,- 
971,000. This compares with $95,- 
489,000 in the first quarter of 
1949. 


The report said sales to dealers 
and overseas shipments of cars 
and trucks produced by GM plants 
in the U. S. and Canada totaled 
865,756 in the first quarter. Unit 
sales were 54 percent over sales in 
the first quarter of 1949 and 6 per- 
cent over the previous high level 
of sales in the third quarter last 
year. 


Explaining the high production 
(See GM, Page 50, Col. 4) 





Three U.S. Cars 
Steal Show in 


Mexican Race 


EL OCOTAL, Mexico.—An Olds- 
mobile, a Cadillac and a Nash last 
week won the first three places in 
the 2,178-mile stock-car race from 
Mexico’s northern to southern bor- 
der, the Associated Press reports. 

The 1950 Oldsmobile, driven by 
Hershel McGriff, Portland, Ore., 
crossed the finish line here on the 
Guatemalan frontier with a time 
of 27 hours, 34 minutes, 25 seconds 
from the start at Ciudad Juarez on 
the U. S. border, said AP. 

Tom Deal, of El Paso, Tex., drove 
a Cadillac over the route in 
27:35:41. Ray Pat Connor, of El 
Paso, was third in a Nash with 
a time of 27:50:35. 

A French Delahaye, driven by 
Jean Trevoux, three-time winner of 
the Monte Carlo race, was first to 
cross the line but his total time 
was 28:55:04—an hour and 21 min- 
utes behind the winner. 

McGriff’s time averaged 78.98 
miles per hour over flat desert high- 
way, curving mountain roads and a 
final lap of washed-out gravel. The 
Nash averaged 78.22 miles per hour. 





GM Buys UAW Home; 


Union Building New HQ 


DETROIT.— General Motors 
and the UAW-CIO no longer will 
be next-door neighbors after 
next fall. The union has sold 
the company its three-story in- 
ternational headquarters build- 
ing, which stands next to the 
GM research building and across 
W. Milwaukee Ave. from the 
main GM building in midtown. 

Now under construction at the 
foot of Van Dyke Ave. is a new 
UAW headquarters. The new 
union home will overlook the 
Detroit river on land formerly 
part of the Edsel Ford estate. 








AT NADA'S PACIFIC COAST REGIONAL 


COUNCIL MEETING—Shown at the “highly 


successful'’ parley which was held in San Francisco last week are, left to right: Amos Crow, 
manager of the San Francisco Motor Car Dealers Assn. and the Northern California Motor 
Car Dealers Assn.; D. C. Barnhart, assistant managing director of NADA; H. A. Crockard, 
regional vice-president of NADA and director for northern California, and George Wallace, 


NADA director from Oregon. 


NADA Coast Session Airs 
Factory, Bootleg Issues 


SAN FRANCISCO.—The Pacific 
Coast regional council of NADA, at 
its first meeting last week, “made 
many recommendations” to NADA 
on dealer-factory relations and 
bootlegging and went on record as 
opposing diversion of auto taxes 
from highway programs. 

The meeting was conducted on 
an “off-the-record” basis, but 

Hanford Crockard, NADA region- 


33% of Cars Flunk 


Chicago Safety Check 

CHICAGO. — Initial trips 
through Chicago safety lanes 
brought rejections to one out of 
three motor cars during the first 
three months of this year, as 
against only one out of every 
five failures in the correspond- 
ing 1949 period. 

James W. Jardine, public vehi- 
cle license commissioner, re- 
leased figures showing that 717,- 
133 of 187,586 automobiles failed 
to get safety stickers on the 
first try at the lanes. 








| directors’ meetings. 


al vice-president and director for 
Northern California, highlighted 
some of the most important phas- 
es of the meeting. 

Crockard said each council mem- 
ber voiced approval of the NADA 
handling of the dealer-employe re- 
lations problem and that recom- 
mendations to NADA were given 
on dealer-factory relations. 

The subject of bootlegging of new 
cars was brought before the coun- 
cil and each state representative 
reported it was prevalent. Positive 
;}recommendations on how western 
dealers believe such practices can 
be ended were made. Crockard 
will present them to the national 
association. 

The meeting was attended by 
Officers of dealer associations in 
five western states: California, 
Arizona, Washington, Oregon and 
Nevada, 

It was further announced that 
the directors feel such regional 
meetings are more valuable and 
important than the larger national 

The group 
(Continued on Page 50, Col. 1) 
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Tt current phenomenal produc- 
tion and sales record is a sur- 
prise to many dealers. All records 
are being broken. This in spite of 
the fact that the Chrysler strike 
has kept hundreds of thousands of 
cars out of the market. 

Last fall cars were backing up in 
dealers’ hands. Then a large share 
of the factory shipments were go- 
ing into dealers’ stocks. Some deal- 
ers think that the present sales vol- 
ume is due to advance buying by 
owners who want to protect them- 
selves from strikes and threatened 
strikes. 

Dealers are apprehensive that 
the factories will not cut produc- 
tion when the market falls off. 
Dealers see crucifying competi- 
tion just ahead. They are con- 
cerned about over - production, 
which has always been a hard- 
ship on the dealer. 

They are also concerned over the 
additional hazard of no territory 
protection. They point out that this 
situation makes investments in 
dealerships a hazardous risk. They 
point out that the importance of 
their contribution in building this 
industry has never been given suffi- 
cient consideration. They point out 
that this is the only industry where 
such a large percentage of used 
goods are taken in on new goods. 
It is the only industry where buy- 
ers require so much service invest- 
ment on the part of the dealer to 
assure satisfaction in the delivery 
and use of their purchase. 


+ +. * 

Wouldn’t Be Healthy 
[pBALans want to know why that 

consideration isn’t given them. 
They want to know that, if individ- 
ual efforts don’t accomplish results, 
why relief is not forthcoming 
through group effort. They want 
the answers now before the im- 
pending deluge of cars is upon 
them. 

They want to know why it has 
always been so difficult for deal- 
ers to make money in proportion 
to their risk of investment and 
importance and responsibility in 
the trade. They point out that, in 
regards to overhead and their 
fixed expense, they are not in as 
good a position as prewar. The 
loss of protected territory depreci- 
ates their position even further. 

According to the records, they 
tell me that in spite of the dol- 
lar volume sold that there Has 
been a greater dealer turnover in 
this industry than in any other 
trade. In 1923, for instance, the 
first year of full production after 
World War I, 26 percent of the 
dealers failed. In 1924, another 
20 percent went out of business. 

Of course, there are lots of deal- 
ers who would like to see produc- 
tion always just a little bit behind 
demand. That, of course, can never 
be. It wouldn’t be a healthy in- 
dustry. 


. 


* 

Factory’s Side 
MANUFACTURERS want busi- 

ness. Volume means profit. 
They have their own competitive 
battle to fight. And, while every 
manufacturer expresses _ interest 
and regard for the dealers, they 
must press for volume or they will 
wake up to find their competitors 
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WASHINGTON.—Oral argument|will come is uncertain, since the 
for and against the Federal Trade|FTC calendar is crowded. 
Commission’s proposed rules to| The closing hearings were a con- 
govern time sales of automobiles|tinuation of the Apr. 10 session, 
came to a close here last Monday|which was adjourned due to the 
with Chairman Lowell Mason/|sudden death, while on the witness 
granting all interests five days in| stand, of Eugene Heaton, testifying 
which to submit additional briefs,|for Commercial Credit Co. 
if they so desired. Those heard latterly included 

How soon after that the decision| W. Russell Mules, CCC counsel, 











increasing their percentage of reg- 
istration in every market. 
In spite of the past history and 


present concern, it still remains 
that many dealers made money and 
will continue to make money in 
good years, as well as bad. The 
fact there is a backlog of a great 
many more owners than ever is 
another anchor on which to rest 


future hopes. 
successful sold the same cars in 
like territories as dealers who dis- 
sipated their capital and passed 
out of the picture. 

So when we face an overpro- 
duction of cars and enter this 
period without protected territo- 
ries, there will be some dealers 
who will continue to make money. 
These dealers, first, will be good 
businessmen. Second, they will be 
the kind of dealers who have 
ability to reflect the high char- 
acter of their operations to the 
public. 

In a competitive market and in 
open territory, it is not enough to 
be known just as a seller of cars. 
Too many cars are available else- 
where, and a long used-car allow- 
ance too frequently becomes the 
important sales tool. 

The dealer who has a flair to 
interpret his business in terms of 
owner benefit becomes in the minds 
of automobile owners a preferred 


dealer—a dealer who adds a plus 
value to every car he delivers; a 
dealer who surrounds each deal 


with the super-brand of his own 
responsibility. 
* * * 

Hide Own Light 

Too few dealers in the past have 
realized that every manufac- 

turer must make his line so popu- 

lar that it will force itself through 


any retail outlet. A manufacturer 


must protect himself and his in- 


vestment by going direct to the 
Developing such consumer 


public. 
demand minimizes the importance 
of the dealer. The strength of the 
manufacturer has often weakened 
the dealer. Many dealers depend 


upon product acceptance for their 
success. They hide their own light 


beneath the basket. 

Of course, there is no perma- 
nent place in this field or any 
other field for a merchant who 
deals merely on price. But there 
is a place in the automobile 
trade, and with plenty of evi- 
dence to support this fact, for the 
dealer who runs his business in 
the interest of the customer and 
who has the faculty of reflecting 
the importance of his contribu- 
tion to the satisfaction of his 
buying public. 

The market for new and used 
cars is going to be larger than 
ever before. We have had an in- 
crease in population since the war. 
We have a larger national income. 
More people are employed. 

* 7” - 


Money to Be Made 


UT we can’t lean on the factories 

for our success. Surely we 
don’t want government control. 
That’s like leaning on a rubber 
crutch. We must think of our cus- 
tomers—the people who own and 
drive automobiles—for inspiration, 
and the business of selling auto- 
mobiles will continue to be attrac- 
tive. 

In spite of all the difficulties, 
fortunes have been made in selling 
automobiles in the past. More for- 
tunes are going to be made in the 
future. 

Dealers have prospered in spite 
of all the hazards that have ex- 
isted in the past. Many dealers 
will continue to prosper in spite 
of all the hazards that will exist 
in the future. 

All face a bright future with 
personal independence and _ eco- 
nomic security, if we but set up 
our organizations to supply the in- 
satiable demands of people for au- 


||tomobiles, new and used, and for 


service, and keep our eyes on the 
public rather than on the manu- 
facturer or our competing dealers. 


Dealers who were 



































NAMED BY MD. CHEVROLET DEALERS ASSN.—This is the newly-elected board. Left to 
right are (standing): D. J. Martin, Triangle, Va.; C. E. Miller, Ellicott City, assistant treas- 
urer; J. Herbert Hanna, Bel Air, president; J. Ernest Bell, Leonardtown, vice-president; 
1. 6. Burton, Milford, Del. Seated: John R. Cheatham, Frederick, treasurer; Leo H. Miller, 
Hagerstown, secretary; Trammell Hollis, Martinsburg, W. Va. Directors not included in the 
picture are H. S. Hensley, Elkton, Va.; Lynwood Duncan, Pocomoke City; C. O. McDonagh, 
Hughesville. The retiring president is Charles W. Hoffman, Hagerstown. 


Miner Is Elected President 
Of Buffalo Dealer Group 


BUFFALO. —Sperry W. Miner,|from Buffalo Automotive Trade 
president of the S, W. Miner Motor | Assn. 
Corp., was elected president of the} Other new officers are: vice-pres- 
Buffalo Automobile Dealers Assn.,| ident, Lawrence A. Read, Read Mo- 
Inc., at the group’s annual meeting. |tor Co., Inc.; secretary, Richard H. 
He succeeds Joe Villa of Villa-Pon-|Willats, Dick Willats, Inc., and 
tiac, Inc. Directors voted to change |treasurer, Harold A. Martyr, South 
the name of the group to Buffalo} Park Lincoln-Mercury, Inc. 
Automobile Dealers Assn. Inc..;} Elected to the board of directors 
were the following: Walter Arenz, 
Buick; Chester J. Brost, Dodge; 
Edwin F. McPherson, DeSoto; Wil- 
lats, Hudson; Floyd A. Reot, Nash; 
John D. Taggart, Pontiac; Ralph 
A. Young, Studebaker, and George 


Pittsburgh Assn. 
Elects Cucchi 
C. Ostendorf, Packard. 


As Fr’ r esident Carryover directors are: Chester 


PITTSBURGH. — Edwin Cucchi/j Maxson jr., Cadillac; Percy J. 
was elected president of the Pitts-/tunt sr. Chevrolet; Read, Ford; 
burgh Automobile Dealers Assn. at| Martyr, Lincoln-Mercury; John H. 
the group’s May board meeting. He/ Erhart, Kaiser-Frazer; Miner, Olds- 
is a Chevrolet dealer. mobile; Edward D. Asshbacher, 

J. J. Lawlor jr. (Dodge) was|Chrysler, and Henry Cohn, Willys- 
elected vice-president, and Robert | Overland. 

G. Gunn (Pontiac), treasurer. Hart- 
ley R. Graham continues as secre- 
tary-manager. 

Elected to the board for three- 
year terms were C. W. Tyson 
(Packard), John P. Coen (Lincoln- 
Mercury), K. E, Thompson (Stude- ; 
baker) and E, F. Connell (Nash).|"!ves attended the affair. 

H. T. Berner, Sterling Oil division| Following installation of new offi- 
of Quaker State Motor Oil, was|cers, President Miner lauded Villa, 
elected as an associate director for|retiring president, for the success 
a similar term. of his administration which was 


Ape tatapdinataitaciaiagiaias te highlighted by the first postwar 
N. E. Okla. Parley 


Buffalo automobile show. 
Set for May 17 
OKLAHOMA a Okla- On the House : 


homa Automobile Dealers Assn. has 
invited all dealers—members and 
non-members—of the northeast sec- 
tion of the state to attend a meet- 
ing at 6 p.m. Wednesday (May 17) 
at the Tulsa hotel, Tulsa. 

R. D. McKay, first vice-president 
of NADA and a Chrysler-Plymouth 
dealer in Wichita, Kans., will be 
principal speaker. 

A similar meeting for the south- 
east zone was held recently at Mc- 
Alester. Seventy-five dealers at- 
tended. Arrangements were made 
by L. V. McCann and Jack Lehn- 
hard, zone directors, and by Hor- 
ace Collier, president of the Mc- 
Alester Automobile Dealers Assn. 


Percy J. Hunt sr. was general 
chairman and toastmaster at the 
banquet. He introduced several 
guests and past presidents of both 
the Buffalo and New York state 
associations. More than 300 execu- 


war. . 
suddenly, 
models. .. . 


WO os 


Wemhoff 


who finished Mr. Heaton’s testi- 
mony; William Mallon, represent- 
ing the NADA; Joseph Myerson, 
spokesman for Universal CIT; 
Paul L. Selby, executive secre- 
tary of the National Consumer 
Finance Assn., and Barnett Wat- 
son, attorney for the FTC bureau 
of trade practice conferences, 

Mules said that the subject mat- 
ter of the rules was something for 
state rather than federal regula- 
tion. He argued that it would be 
inequitable to have some com- 
panies, engaged in interstate busi- 
ness, subject to the rules, while 
banks and others engaged only in 
intrastate business would be éx- 
empt. 

Declaring that banks do a sub- 
stantial volume—from 40 to 50 per- 
cent of car finance business, Mules 
quoted Department of Commerce 
tigures showing the percentage of 
new car purchases financed by 
finance companies. 

In 1941, he said, 33.82 percent 
of new-car purchases were 
financed by finance companies. 
Comparable figures for postwar 
years were listed by him as fol- 
lows: 1946, 38.66 percent; 1947, 
11.36 percent; 1948, 13.66 percent; 
1949, 18.42 percent, 

Mules also objected to what he 
called the “catch-all” nature of the 
rules, which he said would place 
dealers and finance companies at 
the mercy of disgruntled pur- 
chasers. 

Mallon was the principal witness. 
Like the CCC spokesman, Mallon 
said it was a matter for state reg- 
ulation which would be applicable 
to all concerned. 

He also stressed that there would 
be conflict between existing and 
future state laws and the rules. 


He complained that while the 
“pack” is not defined by the pro- 
posed rules, their net effect is to 
include within that term the le- 
gitimate “dealer reserve,” which he 
described as fair compensation to 
dealers for handling time payment 
transactions. 

The NADA spokesman added 
that the rules would require deal- 
ers to advise customers of the 
amount of this dealer reserve and 
contended that this is no more 
justified than a requirement that 
they disclose the amount they 
(the dealers) pay for the cars 
themselves. 

Another objection raised was that 
the restrictions on the use of 
finance charge charts would result 
in the elimination of legitimate 
competition between finance com- 
panies, 


Concerning complaints made by 
purchasers, Mallon said that in his 
opinion most of them were along 
the line that they had been “over- 
charged”; that is, that the finance 
charge was excessive. As to this, 
he noted, the FTC has no authority 

(Continued on Page 47, Col, 4) 


Will the hefty upsurge in car sales postpone model changeovers 
this year? Evidence to date indicates only that some General Motors 
lines will be delayed a month or six weeks, putting them out about 

the same time as last year. . 

plans to introduce 1951 models early in fall, as pre- 
. . While GM’s as well as other companies’ 
plans are subject to change, should sales drop off 
it now 
change over in late summer or early fall to 1951 
This includes Chrysler, whose long 
strike apparently has not altered the situation as 


.. Previously GM had 


looks like other makers will 


The Land of the Free: Joe Dickmon, the 
Library (Pa.) miner who was expelled from the 
United Mine Workers last January for calling 
John L. Lewis a dictator, has apologized and 
has been allowed to return to work. ... U. 8. 


Rubber Co. brasshats turned out in force for a press reception 


Jefferson City Dealers 


Elect Riley, Sexton 


JEFFERSON CITY, Mo.— Don 
Riley (Chevrolet) is president and 
Russell Sexton (Ford) is secretary 
of the Greater Jefferson City Auto 
Dealers Assn. 

New officers were elected last 
month for the ensuing year. The 
organization was formed last year. 





for Harry E. Humphreys jr., company president who made his 

first public appearance in Detroit last week. Among those pres- 

ent were General Manager J. W. McGovern, Dr. A. W. Bull, tire 
development chief; Walter Baldwin, director of manufacturer 

sales, and C. L. Wanamaker, tire production manager... . 

New Mexico association is reducing its dues to 50 cents for each 
new vehicle sold at retail. . . . Various state and local association 
bulletins have been giving May safety check a good plug... . Mil- 
waukee dealers will hold spring frolic May 23... . 


—Perre WeEMHoFrrF, 
Editor 
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OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
and dealers in motor vehicles, parts and accessories. | 2. A fair profit to 
the dealer on xy used vehicle accepted in partial payment for a new 
car or truck. | 3. Every doliar of gasoline tax collected by state or federal 
governments applied to the building and maintenance of highways. 4 4. The 
elimination of governmental and bureaucratic controls over this industry. 
4 5. A return to the precepts of independence and the ‘rewards of applied 
energy and ability, which made America and gave more of her citizens 

more of the better things of life than anywhere else in the world. 


If This Be a Victory, 
Save Us from Plenty 


W E SALUTE the Chrysler workers on their victory, the 
UAW leaders said. 


After a strike it is often difficult to determine where the 
victory lays. In this case, we think, the victory was excep- 
tionally bitter. 


The union leaders were addressing themselves to some 
89,000 workers who had gone payless for 100 days—workers 
whose families had gone on lean rations. 





How many of these had gone head over heels in debt? 
Would they ever recover what they had lost? 


These are questions the answers to which cannot be found 
in hard and fast statistics. 


But what did they do it for? Here is the record: 


Chrysler Union 
Offer Demand 


Settlement 

A funded $100-a- 
month pension plan. 
A total of $3,600 of 
life insurance, includ- 
ing protection against 
total and permanent 
disability, the com- 
pany paying a portion. 
Provision for sickness 
and accident insur- 
ance, with company 
paying part of cost. 
Company contribution 
toward group hospital 
and medical insurance. 


The union demand- 
ed at first an 11%- 
cent package. Just be- 
fore the strike, the 
union asked a 10-cent 
package, either in pen- 
sions and welfare ben- 
efits or in a straight 
wage increase. The 
union insisted the pen- 
sion plan should be 
funded. 


Before the union 
called out the Chrys- 
ler workers, the cor- 
poration offered to 
grant $100-a- month 
pensions based on the 
company’s integrity. 
The corporation also 
offered improved life 
insurance benefits and 
total disability insur- 
ance, 


It is clear that there were no tremendous issues involved 
in the strike. 


To the outsider, it seems that the tremendous things 
about the strike were the waste, the losses and the suffering. 


Each worker lost something like $950 that may never be 
recovered. The average dealer of the 10,500 lost an esti- 
mated $22,150, which would have been pumped into the life- 
blood of countless communities. 


Chrysler lost millions, and suppliers lost millions. 
Yes, if this is a victory, it is a victory of loss and futility. 


Dealer 
Forum 


Eprror’s Nore: Believing that 
dealers in every state have their 
peculiar problems and outlook, 
Automotive News has made avail- 
able the facilities of this column 
to the president of each state 
association (in alphabetical order 
of states) for his personal obser- 
vations on the situation in his 
area. 

































































By David N. Holmes 
President; Michigan Dealers 


— retail automobile business 

for the future looks bright, ac- 

cording to many Michigan auto- 

mobile dealers that I have recent- 
ly contacted. 


opinions on the 
number of devel- 


have taken place 
in the retail auto- 
mobile business 
since the war, 

New - car sales- 
men are consid- 
ered to be of bet- 
ter caliber than in 
David N. Holmes previous years 
and in a good many cases are well- 
educated men, 

Better operating facilities have 
been emphasized in many cases, 
dealers stating that they are 
equipped to do a rounded-out 
automobile parts and service bus- 
iness. This in turn has helped to 
place them in a sounder position 
to handle new and used cars. 
Naturally the better the service 
absorption, the sounder the 
dealer. 

In most cases, dealers’ places of 
business have been greatly im- 
proved and modernized and are 
much more acceptable to the pub- 
lic than in previous years. True, 
many dealers have built large and 
expensive buildings since the war, 
but in most of these cases they 
have been soundly financed or have 
been partially or entirely paid for 
out of profits in the past four years. 

- © . 





| -o- gross profit per unit is 
referred to by many dealers, 
stating that this gave them more 
of an opportunity to make a higher 
net per car unit than in past years. 
This has also helped in the used- 
car trade. 

The automobile manufacturing 
concerns have prominently added 
their share to the dealers’ optim- 
ism, With smarter looking and bet- 
ter engineered cars and trucks go- 
ing off the lines, public acceptance 
has been very high. This promises 
to continue as new engineering fea- 
tures and designs unfold. 

Dealers have become very ex- 
pense-minded in the last year, 
and in many cases have their 

business on a much sounder basis 
than at any time prior and since 
the war. This control, with higher 
Service absorption, plus expand- 
ing gross business, has enabled 
many dealers to make substantial 
earnings, 

With continuing accelerated busi- 
ness in the country, most dealers 
feel that they will be able to hold 
their own and continue to improve 
their facilities and standing in the 
future automobile and truck mar- 
kets. 

+ * * 
EMBERS of the Michigan Auto- 
mobile Dealers Assn. have 
worked strenuously in the past few 
years to improve their association. 
Their membership sells better than 
(See FORUM, Page 42, Col. 4) 


N. Y. World-Telegram: 





Reuther’s ‘Victory’ 

A lot of people lost a lot of 
money in the 100 days of the 
Chrysler strike. 

According to estimates by the 
trade publication, Automotive News, 
some of the losses were: 


To the Chrysler Corp. and its 
dealers, the profits on almost a 
billion dollars worth of cars and 
trucks which weren’t produced. 


They base their 


opments that 
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‘Dollar Smile 


Eprror’s Note: Here is another 
report on the Michigan State col- 
lege “Flying Classroom” of Amer- 


ican educators, now making a 
tour of European industry: 

An American automobile is the 
“dollar smile” in Denmark and the 
best way for a Dane to obtain one 
is to have a “rich uncle” in the 
United States. Thus did a Copen- 
hagen business man summarize 
Denmark’s critical shortage of dol- 
lars and its relation to the prob- 
lem of purchasing one of the high- 
ly-prized products of America’s 
automobile factories. 


“Most of the American automo- 
biles you see on our streets are 
either owned by American govern- 
ment offices in Denmark or are 
‘gift cars’ to a Danish person,” he 
explained. “It is almost impossible 
for the average person in Denmark 
to obtain an import license for the 
purchase of an American car. How- 
ever, if a friend or relative in 
America, a ‘rich uncle,’ decides to 
favor a Danish person with the 


How U.S. Press Views Chrysler Peace 


the profits on over $275,000,000 | 


worth of business. 

To the 89,000 striking Chrysler 
employes, more than $80,000,000 in 
wages. 

To supplier companies’ employes, 
more than $27,000,000. 

And, of course, there were other 
losses, such as those to merchants 
in Detroit and other cities and to 
federal and state governments in 
taxes. 

Who gained? 

The CIO Auto Workers’ Union 


To other companies, suppliers | says the agreement which ended 


of Chrysler parts and materials, 


the strike yesterday gives Chrys- 





This is an open forum for the discussion of any subject of interest to our 
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gift of a car—this is permitted by 
the authorities. 

“It has been reported that some 
of these ‘rich uncles’ are not in 
the higher income brackets; a 
fact that has caused some con- 
cern among officials regulating 
importation of products from the 
dollar market.” 

This is but one of the problems 
that face the thrifty Danes, mem- 
bers of the Michigan State College 
Flying Classroom have discovered 
during their visit to this immacu- 
late group of islands where the 
inhabitants are firm believers that 
cleanliness is next to godliness. 
Even the cows have that well- 
groomed, wholesome look that is 
characteristic of the inhabitants of 
Denmark. And, these bovine mem- 
bers of the Danish economy have 
reason to put on airs, for butter 
is the one food product still ra- 
tioned in Denmark. 

“If the people in the United 
States would only buy more butter 
and eggs and cheese from Den- 
mark, then we Danes could own 

(See LETTERBOX, Page 44, Col. 5) 





ler employes the equivalent of its 

original demand for a 10-cent-an- 

hour package of pension, medical, 
insurance and other benefits. 

Walter Reuther, the union presi- 
dent, calls it “the largest economic 
package” the union has won in the 
fourth round of negotiations since 
the war. It is, he says, “a victory 
over the blind selfishness of the 
Chrysler Corp.” 

But the settlement, in fact, ap- 
pears to give the union very little 
more than Chrysler had offered to 
grant last Jan. 25 when Mr. Reu- 

(Continued on Page 38, Col. 1) 
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ROCKET! ROCKET! ROCKET! 
“88”’ Popularity Soars to New Highs! 


Up...up... up goes the “Rocket” in public acclaim! From the day 
of its introduction, Oldsmobile’s “Rocket 88” has been a popular car! 


Today, the “88” is far more than that! It’s now a standout car 


= 


standout in performance—in popularity—in sales leadership! What’s 
more, Oldsmobile and Oldsmobile dealers are looking forward to an 
even greater future for the exciting “88” . . . especially now that it offers 
a new one-piece windshield! With its famous “Rocket” Engine, ultra- 
smooth Hydra-Matic Drive*, and sparkling Futuramic styling—the 
flashing Oldsmobile “88” is truly the car of the year! That’s why 
Oldsmobile dealers everywhere are demonstrating these facts as never be- 


fore in the new, nation-wide “Make a Date with a Rocket 8” campaign! 








*Oldsmobile Hydra-Matic Drive, at 
reduced price, now optional on all models, 


OLDSMOBILE 


A GENERAL MOTORS VALUE 
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To Double Powerglide Production .. . 


Chevrolet Sees Output 
Of Two Million in ’50 





By Bob Gordon 
Associate Editor 

CLEVELAND. — Chevrolet plans 
to build almost two million cars 
and trucks this year, General Man- 
ager T. H. Keat- 
ing revealed here 
in announcing 
plans for doubling 
the output of 
Powerglide auto- 
matic transmis- 
sions at the Cleve- 
land plant. 

Last year the 
firm built 1,493,501 
vehicles, 

Keating said 
that Chevrolet ex- 
pects to build over 400,000 trucks 
and about 1,500,000 cars in 1950. He 
predicted that car and truck pro- 
duction in the first half of the year 
would be less than 2,000 units short 
of one million. 

Keating said the “amazing” de- 
mand for Chevrolet’s automatic 





T. M, Keating 





Negotiations Loom 
In Tire Dealers’ 
$4 Million Suit 


WASHINGTON.—Resumption of 
negotiations leading to a possible 
out-of-court settlement of a $4 mil- 
lion damage suit filed by the Na- 
tional Assn. of Independent Tire 
Dealers against several tire com- 
panies is expected shortly, it was 
learned here last week. 

Negotiations for settlement of the 
action started last summer, it was 
reported, but were broken off in 
October for consideration at the 
NAITD convention. 

The NAITD originally filed suit 
is U. 8S. district court here Oct. 1, 
1948, At that time, the tire dealers 
group charged Goodrich, Goodyear, 
U. 8S. Rubber, Firestone, General 
Rubber, Lee Tire & Rubber and 
the Rubber Manufacturers Assn. 
with collusive price discrimination 
on dealer discounts. 

A second suit, filed in January, 
1949, accused Goodrich of price dis- 
crimination against independent 
dealers, and also charged the Gulf 
Oil Corp. and two of its subsid- 
iaries with illegally compelling Gulf 
stations to handle only its private 
brand of tires, made by Goodrich. 


Packard Sells 
18% Over °49 


DETROIT. — Retail Packard de- 
liveries in April increased 18 per- 
cent over the corresponding period 
last year, according to sales Vice- 
President Karl M. Greiner. 

He said that in the month just 
past deliveries reached 8,383 com- 
pared with 7,083 in April, 1949. 

He pointed out that more than 
82 percent of Packard’s production 
this year has been equipped with 
Ultramatic drive. 


Dealer deliveries ran 35 percent 
ahead of factory production during 
April, Greiner added, “and indica- 
tions are that May will show a sat- 
isfactory result.” 





CHRYSLERS AGAIN ROLL—Just a few minutes after the starting whistle blew last Monday 
at Chrysler division's Detroit pliant, cars began to come off the assemb! 
car to be completed since the Strike started Jan. 25 is shown with production officials. Left 
, vice-president of manufacturing; Fred A. Wunderlich, general 


to right are A. M, Fiemin 


manager; H. VY. Hillborg, general superintendent o 


wo. 
March, assistant general superintendent. 
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transmission has made it neces- 
sary to expand the Powerglide 
plant here. 

(A check by Automotive News 
a week ago revealed that Power- 
glide commands a premium rang- 
ing from $200 to $300 at used-car 
auctions. The list price is $158.50). 

The expansion at the Cleveland 
plant will be a gradual one, Keat- 
ing stated. It will increase produc- 
tion from the current rate of over 
1,000 a day, on a two-shift basis, 
to about 2,000 daily, He estimated 
an additional 1,050 employes will be 
added to the 4,200 now employed 
at the local plant. 

Manufacturing facilities to sup- 
ply Powerglide parts will be in- 
creased in Cleveland, Flint, De- 
troit, Saginaw, Bay City, Buffalo 
and Toledo. 

The Cleveland plant has turned 
out about 70,000 Powerglides so 
far, Keating revealed. 

He stressed that the increased 
production of Powerglides will not 
affect the overall production of 
cars and trucks which is currently 
at alltime record levels, and has 
established a mark of 8,431 cars 


the horsepower 


Autos Set 










at the wheel for the ‘‘all clear.'' Alan Hess, Austin racin 
core the —* 19-hour speed run on Westhampton airport, Long Island, during which 

ritish car set up 24 new records in its class before striking a deer at 
70 miles per hour in heavy fog in the early morning of Apr. 28. Twelve new records were 
set the next morning in the short distance flying and standing start categories, for a total 
of 36 stock car records, the company states. Later in May, Hess will run the same car in 
an attack on economy records, traveling from New York to Toronto. This run will also be 
under supervision of the contest board of AAA. 





bi 


AUSTIN'S RECORD BREAKER—It is serviced at the pits while Col. Goldie Gardner waits 


Fast Pace 


Business Gains Continue, but U. S. Report Warns 
Spending May Taper Off 


P| high 


driver, alternated with Gardner 





niInternational Show 


;ausT) 


In Turin Draws 


46 Auto Builders 


TURIN, Italy. — (UTPS)—Forty- 
six automobile manufacturers and 
239 suppliers exhibited their prod- 
ucts at the 32nd International Mo- 
tor Show held here last week. 

The show, which was formally 
opened by Italian President Gas- 
peri, reported good attendance and 
interest. 

U. S. automobile manufacturers 
represented were: Buick, Cadillac, 


|| Chevrolet, Crosley, Chrysler, Dodge, 


Ford, Hudson, Kaiser, Frazer, Mer- 


cury, Nash, Oldsmobile, Packard, 


| Studebaker and Willys-Overland. 


English cars shown were: Arm- 
strong, Siddeley, Austin, Bentley, 
Bristol, Ford, Frazer, Nash, Jaguar, 
Jowett, M. G., Morris, Riley, Rolls 
Royce and Singer. 

Italian manufacturers showed: 
Alfa Romeo, Bianchi, Ferrari, Fiat, 
Lancia, Macchi, Maserati, OM, Si- 
ata, Cisitalia and Moretti. 

France presented the Dyna Pan- 
hard, Peugeot and Renault. Czecho- 
slovakia showed the Skoda and 
Tatra, and Germany was repre- 
sented by the Daimler-Benz and 
Magirus. 

Belgium and Switzerland were 
represented among the suppliers. 


and trucks in a single day. 

te had exceeded their previous peak 
of December, 1948, on a seasonally 
adjusted basis, held close to this 


WASHINGTON. — The greatest 
business gains during the first 
three months of the present year 


Chicago Dealers 


Car Improvements 


came from automobiles and from 
furniture, washing machines, re- 
frigerators, ranges and other ap- 
pliances, the office of business eco- 
nomics, Department of Commerce, 
reported last week. 

Sparking improved activity for 
the period were a pickup in busi- 
ness spending, continuation of the 
building boom and higher consumer 
expenditures reflecting a larger in- 
come flow, the report noted. 

The trend of business spending 
in the first quarter of 1950 was 
stronger than during most of 

1949, when investment both in 
inventories and in plant and 
equipment was declining, it added. 
Except for involuntary reduc- 
tions in stock directly attributable 
to work stoppages, there was vir- 
tually no liquidation in inventories 
in the first quarter. 

Business outlays for plant and 
equipment were about the same as 
in the final quarter of 1949, though 
the survey of investment programs 
by the Department of Commerce 
and the Securities and Exchange 
Commission suggests some decline 
in the second half of 1950. 

Retail sales, which in February 


On SAE Agenda 


NEW YORK.—Round table dis- 
cussions and symposiums on detail 
improvements in motor vehicles 
and land and aircraft engines are 
slated for the Society of Automo- 
tive Engineers’ summer meeting 
June 4 to 9 at French Lick, Ind. 

Tentative program, as announced 
by John A. C. Warner, SAE gen- 
eral manager, calls for discussion 
and exchange of engineering data 
on engine wear prevention, elimi- 
nation of noise and _ vibration, 
improvement of riding comfort 
through changed seating arrange- 
ments and springing, designing of 
automatic transmissions and cor- 
rection of difficulties with ignition, 
cooling and valve systems. 

An engineering description of the 
new Ford-Mercury automatic trans- 
mission and scientific evaluation of 
the relationship betwen fuel con- 
sumption and travel time for motor 
trucks will also be presented. 

SAE’s annual field day and golf 
tournament will be held June 7. 
At a general session that evening, 
Henry J. Taylor will speak on “Our 
Future Around the World.” 


Dramatic Displays Mark 
Midwest Automotive Show 


CHICAGO.—Dramatic methods of 
presenting new products highlight- 
ed the opening last Thursday (May 









ported by Frank S. Heimbach, show 
manager, when he announced at 
the “kickoff” banquet Wednesday 
11) of the first annual Midwest|night that requests by jobbers for 
Automotive show in the north|dealer-customer passes had risen 
wing of Navy Pier, where  it| from 104,000 to 125,000. He said that 
launched a four-day run. in view of the fact that the re- 


The show was marked by de- |4UeSts were duplications in many 
partures from past traditions not |imstances he would stand pat on 
only in the matter of added at- |bis estimate of 40,000 as the num- 


tractions but also in rules for |%er Of actual registrations. 
attendance eligibility, Another advance event Wednes- 


day was a preview of the show 
Growing advance interest was re- with its more than 55,000 square 
feet of exhibition space. 

A number of jobbers from 
downstate [Illinois and 11 other 
states brought delegations of 
dealer-customers to the exposition 
by private cars, buses and rail. 

Most of the exhibiting manufac- 
turers among the approximately 300 
taking space unveiled new prod- 
ucts, 

A last-minute added feature was 
a demonstration of the catalytic 
process of oil cracking, which sup- 
plemented the “Hall of Knowl- 
edge,” set aside to provide educa- 
tional demonstrations to aid deal- 
ers in stepping up sales volume. 

“Hall” demonstrations included a 
puppet show, a clinic-style presen- 
tation of servicing new automatic 
transmission systems, and an au- 
tomobile split down the middle to 
show dealers how they can reno- 
vate and recondition a serviceable 
used car that has been neglected 
and abused. 


lines. The first 


assembly, and Walter A. S. 


level in March, the OBE said, com- 
pleting a quarter of moderate ex- 


pansion in the national economy. 

Personal incomes reached $219 
billion at an annual rate in Feb- 
ruary and were at an extraordi- 
narily high rate throughout the 
quarter because of the temporary 
stimulus from National Service 
Life Insurance dividends to vet- 
erans, which reached their peak 
in February and March, accord- 
ing to the report. 


The basic flow of personal in- 
come, aside from the temporary 
payments and the effects of strike 
disturbances, advanced moderately 
during the quarter, it was pointed 


out, 


View Carsmetics 


CHICAGO.—More than 100 Chi- 
cago auto dealers attended a pres- 
entation of the Carsmetics method 
of used-car appearance recondition- 
ing, a development of R. M. Hol- 
lingshead Corp., Camden, N. J. The 
demonstrations were held at George 
J. Eberhardt, Inc., Chicago distrib- 
utor of Carsmetics. 

Viewed by the dealers were the 
spraying of a plastic coating for 
trunk interiors; an upholstery tint, 
also applied with a spray gun; use 
of a powder puff in refinishing 
chrome parts, and numerous inno- 
vations in treating convertible tops, 
car doors, truck seats, and the 
deodorizing and sanitizing of car 
interiors. 





_—=Coming Events 








Dealer Conventions 


May 14-17—North Carolina Auto Dealers 
Assn., Pinehurst, N. C. 

May 23— Missouri Automobile Dealers 
Assn., Hotel President, Kansas City. 
May 23-24—Massachusetts State Automo- 
bile Dealers Assn., Hotel Statler, Bos- 


ton, 

June 15—Chicago Auto Trade Assn. an 
nual dinner, Chicago, Ill. 

July 16-19—New York State Automobile 
Dealers Assn., Grand Union hotel, Sara- 
toga Springs, N. Y. 

Sept. 9-11—South Carolina Auto Dealers 
suites Ocean Forest hotel, Myrtle Beach, 


Se Se 
Sept. 10-12—Colorado Auto Dealers Assn., 
roadmoor hotel, Colorado Springs. 
Sept. 18-19—Wisconsin Automotive Trade 
Assn., Schroeder hotel, Milwaukee. 
Sept. 25-26—North Dakota Auto Dealers 
Assn., Bismarck, N. D. 
Oct. 810—Automobile Dealers Assn. of 


Alabama, Inc., Biloxi, Miss. 

Oct, 8-10—Texas Automotive Dealers Assn. 
Texas hotel, Fort Worth. 

Oct. 13-14—Tri-State Convention (Del., 
Md., Pa.), Haddon Hall hotel, Atlantic 
City, N. J. 

Oct. 15-17—Tennessee Automotive Assn., 
Memphis. 

Oct. 17-18— Federation of Automobile 


Dealer Assns. of Canada, Toronto, Ont. 
Oct. 22-24— Florida Automobile Dealers 
Assn., Biltmore hotel, Palm Beach, Fla. 
Oct. 23-24—Ohio Auto Dealers Assn. meet- 
ing, Neil House, Columbus 
Nov. 8-12— National Used 
Assn. convention, Baker hotel, 


ar Dealers 
Dallas, 


ex, 
Dec. I-2— Montana Auto Dealers Assn. 
Rainbow hotel, Great Falls, Mont. 
Jan. 7-10, 1951 — National Auto Dealers 
Assn. convention and exhibition, Miami 
. + * 


Dealer Auto Shows 


Jan. 27-Feb. 3, 1951 — Milwaukee County 
Auto Dealers Assn., Milwaukee. 

Mar. 10-18, 1951 — Seattle Auto Dealers 
Assn., Field Artillery armory, Seattle 
Wash, 

* * S 


Aftermarket Shows 


May 29-June 9—Third Canadian Interna- 
tional Trade Fair, Toronto. 

June 22-25—National Truck, Trailer and 
Equipment show, Pan Pacific auditoriam, 
Los Angeles, Calif. 

Dec. 48 — Automotive Service Industries 
show, Navy Pier, Chicago. 

Mar. 21-24, 1951—Pacific Autemotive show, 
Civie Auditorium, Seattle, Wash. 

Apr. 26-29, 1951 — Southwest Automotive 
Show, Oklahoma City. 


Allied Industries 


Sept. 13-15—National Petroleum Assn., Ho- 
tel Traymore, Atlantic City, N. J. 

Oct. 2-6— American Trucking Assns. |7th 
annual convention, Waldorf-Astoria, New 


York, 
Oct. 23-27— National Metal Exposition, 
Amphitheatre, Chicago. 
Nov. 13-16 — American Petroleum Institute 
30th annual meeting, Los Angeles. 
Jan, 22-24, 1951—Truck-Trailer Manufactur- 
ers Assn. annual convention, Edgewater 
Gulf hotel, Edgewater, Miss. 
* * * 


General 


May 13-29— French International 
Fair, Paris, France. 

May 15-16—Southeast Automotive Jobbers 
and National Automotive Mfrs. 1950 
conference, Biltmore hetel, Atlanta, Ga. 

May 18-20—Automotive Engine Rebuilders 
Assn. convention, Hotel New Jefferson, 
St. Louis. 

May 22-24— 1950 National Convention of 
Sales Executives, Detroit, 

May 29-June 9— Canadian International 
Trade Fair, Toronto. 

May 30— -Mile Race, Indianapolis 
Speedway, Indianapolis, Ind. 

May 3l-June 2—Advertising Federation of 
America, national convention, Detroit. 
June 26-30—American Society for Testing 
Materials, 53rd annual meeting, Chal- 

fonte-Haddon Hall, Atlantic City. 

June 29-July | — Automotive Trade Assr. 
Managers convention, Colorado Springs., 
Colo. 

Aug. 7-19—First U. S. International Trade 
Fair, Chicago. 

Oct. 5-15—Auto Show, Paris, France. 

Oct. 16-20—National Safety Congress and 
National Safety Council exposition, Chi 
cago. 


Trade 


7 * * 
Engineering 


June 4-9—Socitety of Automotive Engineers 
summer meeting, French Lick, Ind. 

June 19-23—American Society of Mechani- 
cal Engineers, Hotel Statler, St. Louis. 

June 26-30—American Society for Testing 
Materials 53rd annual meeting (Exhibit 
of testing apparatus and equipment), 
Atlantic City. 

Aug. eld = Socisty of Automotive En 
qnees National est Coast meeting, 
iltmore hotel, Los Angeles. 

Oct. 16-18 — Society of Automotive En 
ineers transportation meeting, Hotell 
tatler, New York. 

Nov. 9-10— Society of Automotive En- 
gineers fuels and lubricants meeting, 
Mayo hotel, Tulsa, Okla. 

Nov. 26-Dec. !—American Society of 
Mechanical Hotel Statler, 
New York. 


Engineers, 


SN RR 
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- It’s new...it’s sensational! It’s the higher- 

ne compression HURRICANE Engine of F-head de- 
sign, with valve-in-head intake and valve-in-block 

= exhaust. Compression ratio is 7.4-1, but does not 

ni require premium gas. The new line of Willys 
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° IN THE LOW-PRICED FIELD 


passenger vehicles and trucks, HURRICANE- 
powered, puts Willys dealers up front in the 
profit parade—and will keep them there. If there 
is no dealer near you, write for complete particu- 


lars on the Willys-Overland franchise. 


- | WILLYS-OVERLAND MOTORS 


= TOLEDO 1, OHIO 
MAKERS OF AMERICA’S MOST USEFUL VEHICLES 












Generous ‘Uncle’ Rapped 


Welfare Planners, Federal Spending Attacked 
By Ingersoll as Blows to Freedom 


KALAMAZOO, Mich.—Striking at ,1938 should be used to solve the 
government spending and welfare | farmers’ market problems. 
plans, Roy C. Ingersoll, president| Next to catch Ingersoll’s attack 
of Ingersoll Steel division of the|was the proposed federal aid-to- 
Borg-Warner Corp., warned local |education program. 
Rotarians against running to “Educational aid is the respon- 
“Uncle Sam” for handouts. a the — = Dogan’ 
“Greedy state and community} he ot of the gev- 
governments, selfseeking business-| ©Tmment, which could ry this 
men, shortsighted labor leaders and tray) Feo wygen control of Amer- 
hornswoggled farmers have helped racnagyosned 
put the federal government $260,-| Already 46 states average more 


” _|than $100 for each child’s school- 
in ae San — ing, Ingersoll noted. Yet the fed- 


‘ eral bill “to equalize education in 
eee an oe nae yn haya the various states” would guarantee 


iti ; |only a $55 floor, he pointed out, 
Se to. ian ie cate dee To The welfare planner’s most dazz- 


























Eprror’s Notre: Here is another 
in a series of articles written es- 
pecially for Automotive News by 
Ned Jordan, famed in the auto 
industry for the car he built 
(1916-1931) and the words he 


THEIR CUSTOMERS FLY TO DETROIT—Southern California Hudson dealers have launched 


a "Family Air-Vacation ogy Delivery Plan,"’ whereby buyers of new Hudsons get an all- 
expense scenic air tour to Detroit for themselves and family members in a DC-6 American 
Airlines flagship, plus a cash return vacation allowance. The dealers’ advertising committee 
inaugurating the plan includes (left to right): Rolfe S. Lowden, Bakersfield; Herman Sund- 


quist, La Jolla; Bill Greene, Hollywood; Jack Stubbs, San Diego, and Bob Jurkovich, Hunt- ling dream, Ingersoll emphasized, is 





wrote about it. 


Now. at last, I think this story 
can be told. If Col. Charles 
Clifton, then the distinguished 
chairman of the board of Pierce- 
Arrow, who had been with that 
company since the days when they 
made bird cages, and his banker, 
George Rand, that charming man 
of brains, who headed the Marine 
Bank of Buffalo, had known what 
I had been reading in the summer 
of 1928, perhaps they would not 
have invited me to Buffalo to con- 
sider an alliance between’ the 
Jordan Company and the Pierce- 
Arrow. 

My life long pastime, the fas- 
cinating study of economic his- 
tory from the human side, minus 
the statistics, had convinced me 
that the economic curve in Amer- 
ica, much like the temper of an 
individual, has a tendency to rise 
and fall like a roller coaster. 


Barring the incidence of war, 
which, like intoxication, accelerates 
or retards movement, and inde- 
pendent of man-made laws, about 
every 20 years the vibrant hopes of 
a new generation seem to triumph 
over experience and the roller 
coaster soars toward the wild blue 
yonder. 


Tip Hunt 


I COULD not ignore the fact that 
every door man, bellhop, elevator 
girl and stenographer was sound- 
ing me on the best common stocks 
to buy. 

I, who didn’t know and didn’t 
care about the difference between 
bulls, bears, puts, calls or mar- 


I knew it had happened in the 
year 1817, following the Revolu- 
tionary War, when the Daniel 
Boones and the Davy Crocketts had 
led the more venturesome over the 
heights of the Alleghenies toward 
free land and the Mississippi Bub- 
ble, which burst in 1837, only 20 
years later. 

It was then that those who knew 
realism got out the plows and 
scythes, went to work and started 
to build the great west. 

7 


* * 

Panic of 1873 

UST 20 years later, in 1857, fol- 

lowing the ’49 stampede to Cali- 
fornia, the economic curve took a 
terrific drop and then came the 
holocaust of the Civil War and, in 
the readjustment, the spectacular 
failure of Jay Cooke, railroad stock 
promoter, touched off the panic of 
1873. 

Twenty years later, in 1898, I 
felt the panic all around me and 
I was in the automobile business 
in 1907 when the New York Auto- 
mobile show was clouded with the 
gloom of the Knickerbocker 
Trust failure. Given to counting 
on my fingers, I don’t claim 
prescience, but I WAS a bit 
touchy about 1929, knowing every 
important automobile dealer in 
America as I did. 


Yet, I had always admired Col. 
Clifton and thought George Rand 
the most human banker I ever 
knew. I was highly flattered when 
they offered me the Pierce-Arrow 
Co. on equal terms with the Jordan, 
with no money exchanged, and sug- 
gested a personal salary of $100,000 
a year. A guy would have to be 
smothered with economic history to 
turn that down. 

- 


* > * 


* * 


About to Close 


Te= deal was agreed upon and 
was about to be closed when 
Mr. Duncan, financial editor of the 
Cleveland Leader, wangled the 


ee 


ington Beach. 
* 


* * 


Hudson California Buyers 
Offered Trip to Detroit 


LOS ANGELES. — The “Hudson 
Family Air-Vacation Factory De- 
livery Plan”—believed to be an in- 
novation in the industry—has been 
instituted by the Hudson Dealers 
of Southern California. 


The plan makes it possible for a 
man and wife, or any two persons, 
to buy a new Hudson from a South- 
ern California dealer at the local 
delivered prices, and then get an 
all-expense scenic air tour to De- 
troit in a DC-6 American Airlines 
flagship, plus receiving a return 


Sales Veterans 


To Be Honored 
By Chevrolet 


DETROIT.—An organization to 
honor veteran Chevrolet sales de- 
partment members is being set up 
by the company. 

Called the Chevrolet leaders or- 
ganization, it was instigated by W. 
E, Fish, general sales manager, “to 
focus attention on those men 
whose continued efforts through the 
years have stimulated the constant 
growth and progress of the com- 
pany by their generous contribu- 
tions in thought, action, activities 
and accomplishments.” 

Graduated awards, based on 
length of service, will be made at 
a series of banquets introducing 
the organization to the wholesale 
field. In addition, a Chevrolet 
leaders quarter century club will 
be held in Detroit for 36 men who 
have been with the sales depart- 
ment from 25 to 39 years. 

Membership, by invitation only, 
is limited to employes with at least 
three years’ experience in a super- 
visory capacity in a field or central 
office. 

Scaled and designed upon the 
number of years the employe has 
been with the company, the awards 
include an embossed membership 
certificate, leader’s ring and gold 
watches to men with 25 or more 
years’ service. 

The award banquets, now under 
way, will spotlight 955 employes, 
whose service records are: 183 
with three years’ service; 73 with 
four years; 143 with five to nine 
years; 234 with 10 to 14 years; 126 
with 15 to 19 years; 121 with 20 to 
24 years, and 36 with 25 to 39 
years. 





main facts of the set up out of 
one of my associates and the story 
went out over the Associated Press 
wires. 

Perhaps it was read by Mr. 
Erskine of Studebaker, who may 
have visualized Pierce-Arrow as 
an ideal social leader for a new 
group of companies to rival Gen- 
eral Motors. Anyway, the next 
day he offered $2,000,000 for 
Pierce-Arrow. 

George Rand called me and asked 
me what I would do. You know 
what I told him. Then I turned on 
my bedside lamp and went back 
to my economic history. .. . Well 
. .. I did happen to make my first 
visit to the New York Stock Ex- 
change one day in October, 1929, 
and caught the excitement that 
takes place when 16,000,000 shares 
go down the drain. 


vacation allowance for the trip 
home. 

Under the novel plan, buyers 
get air transportation including 
$25,000 air insurance for two, 
hotel room and meals paid for in 
Detroit, transportation from the 
Detroit airport to the hotel and 
then a visit next day to the Hud- 
son factory for a tour of the 
plant. 

Buyers will stop at the riverside 
Hotel Whittier, where the car they 
ordered in California will be wait- 
ing for them in the hotel garage, 
pre-serviced and with a tankful of 


gasoline. 
The first flight of new Hudson 
buyers will leave Los Angeles 


metropolitan airport on June 4, and 
other flights are to leave on each 
succeeding Sunday, with American 
Airlines flagships carrying Hudson 
buyers and members of their fam- 
ilies to Detroit. 

The air tour will take Hudson 
buyers over Hoover dam, Lake 
Mead, Grand canyon, Bryce can- 
yon, Zion canyon and Pike’s peak. 

After touring the Hudson factory, 
the Californians will return to the 
hotel, be handed a cash allowance 
for their return trip home and can 
get into their new Hudson and 
start for the Coast immediately. if 
they wish. A single person taking 
factory delivery gets a larger re- 
turn allowance, 

The plan was devised by the ad- 
vertising committee of the Hudson 
Dealers of Southern California, 
composed of Rolfe S. Lowdon, 
Bakersfield; Bill Greene, Holly- 
wood; T. E. Roady, Compton; Jack 
Stubbs, San Diego; Herman Sund- 
quist, LaJolle, and Bob Jurkovich, 
Huntington Beach. 

All Hudson dealers in the South- 
land have special literature avail- 
able giving complete details of the 
plan. 


Steam-Car Meet, 
Races Slated by 
Antique Auto Club 


PHILADELPHIA.—A schedule of 
1950 activities has been announced 
by the Antique Automobile Club 
of America. 

First event listed is the Fair- 
mount Park race and spring outing 
to be held in Philadelphia May 20. 
On June 3 and 4 the Atlantic City 
run will be held in New Jersey. 

A steam-car meet is slated for 
August but no definite date or loca- 
tion has been announced yet, The 
group’s fall meet will be held at 
the Devon (Pa.) horse show 
grounds Oct. 14. 

Chairman of the activities com- 
mittee is George M. Hughes, of 
Haverstown, Pa. Donald A. Gal- 
lager, Jenkintown, Pa., is chief 
judge. 


No Liquidation Planned 


For Illinois Auto Club 


CHICAGO.—E. P. Lewis, recent- 
ly appointed by Circuit Court 
Judge Cornelius J, Harrington as 
receiver of the Illinois Automobile 
Club, issued a statement last week 
to the effect that his role will be 
not “to liquidate and close the 
club.” 












pay off the debt it would take all 
the money earned by every person 
and company in the U. S, for 14 
months, Ingersoll declared. 

“Most of the present welfare 
and security plans are false and 
dangerous doctrines,” he warned, 
“that will crush our hereditary 
freedom beneath bureaucratic 
regulations and controls.” 

Starting with the Brannan plan, 
Ingersoll tore into several pro- 
posed programs of the federal gov- 

ernment. 

He noted that the American 
Farm Bureau Federation, largest 
of the farm organizations, has offi- 
cially stated that: 

“Farmers do not intend to get 
themselves into the position of hav- 
ing their entire net income depen- 
dent upon the precarious possibil- 
ity of annual appropriations from 
the federal treasury.” 

In the face of this strong oppo- 
sition, averred Ingersoll, the gov- 
ernment is trying to push this 
farmer regimentation plan through 
congress. 

“The plan,” he explained, 
“would attempt to do the seem- 
ingly impossible—let retail prices 
of perishable foods find their nat- 
ural supply-and-demand level and 
at the same time guarantee food 
producers substantially their 
present income.” 

It would set a dangerous prece- 
dent, Ingersoll warned, that could 
swamp the nation’s entire economy. 

lastead, he said, a flexible price 
support program patterned after 
tne Agricultural Adjustment Act of 


Latest Angle 


Extra Key Proves Boon 


To Car Thief 


SHREVEPORT, La. — Latest 
wrinkle in automobile thefts was 
explained by an admitted car thief 
following his arrest here last week. 

The alleged thief, William H. 
Pearce, told local police, who stop- 
ped him on a routine check, that 
the car he was driving was stolen 
from an Atlanta used-car lot, 

Pearce explained, according to 
the police, that he walked into an 
Atlanta lot one morning and asked 
to try out a car. The manager 
obliged and Pearce gave the sedan 
a test run, returned it and said he 
had decided against buying it. 

Pearce however kept one of the 
two keys to the car, returned that 
night after having purchased a li- 
cense plate and drove the car away. 








Ford 
Il (left), Ford president, presents to Detroit 
Mayor Albert E. Cobo a check from Ford 
Motor Co. Fund, Inc., for the company's share 
of a $2,500,000 civic auditorium to honor the 
late Henry and Edsel Ford. The remaining 
$1,000,000 will be a gift from Ford and Lin- 
coln-Mercury dealers. 


IT'S A $I'4-MILLION eee 















to set up the proposed eight new 
river-valley authorities patterned 
after the present TVA. 

Next he scored compulsory health 
insurance, which, he said, is simply 
a deceptive sugar-coating to dis- 
guise the bitter taste of socialized 
medicine. : 

Under medical free enterprise, 
Ingersoll noted, the U. S. has en- 
joyed a steady rise in health stand- 
ards. But abroad, he declared, “so- 
cialized medicine has _ virtually 
brought England to bankruptcy 
while encouraging the malingerers 
and the hypochondriacs.” 


Commerce Office 
Offers Business 


Success Recipe 


WASHINGTON. — According to 
the U. S. Department of Commerce, 
many small retail stores and serv- 
ice establishments become casual- 
ties or produce low earnings be- 
cause the operators fail to avail 
themselves of information which 
would help them succeed. 

Ten factors which can lead to 
success in retailing are discussed in 
a leaflet prepared by the depart- 
ment and issued as part of a series 
of “small business aids” designed 
to help small businessmen improve 
their operations. 

Desirable location, skillful buy- 
ing, adequate financing, effective 
stock control, sound merchandising, 
proper pricing, adequate records, 
good service to customers, a 
friendly personality and good 
housekeeping are factors generally 
associated with successful business 
operations, the leaflet points out, 
adding: 

“Good housekeeping is a valuable 
contribution to the success of retail 
stores and service establishments. 
Some stores attract customers be- 
cause they are well-ordered; others 
lose customers because of their 
disorder. Adequate light, fresh 
paint, good ventilation and orderly 
arrangement of merchandise invite 
patronage,” the department says. 

“Well-trained, courteous  sales- 
people are an asset to any business. 
Persons with such characteristics 
were not always available during 
the war years, as many customers 
know, but the lack of training and 
courtesy is inexcusable now,” the 
leaflet states. 

The Commerce department rec- 
ommends that the training of sales- 
people should emphasize courtesy; 
a thorough knowledge of merchan- 
dise and its location in the store, 
and the friendly greeting of cus- 
tomers, determining their needs 
and adequately demonstrating de- 
sired merchandise. 

The retailer's advertising, it adds, 
should be planned and scheduled 
skillfully to produce maximum re- 
sults. Each advertisement should 
have a definite purpose, should be 
designed to appeal to the store’s 
particular type of customer, and 
should be employed in the adver- 
tising medium that is most likely 
to reach the greatest number of 
potential customers, the leaflet 
states. 


Lewis’ Low Bid Sells 
Ford to Savannah 

SAVANNAH, Ga. — J. C. Lewis 
Motor Co. was the successful bid- 
der for the sale of a two-door Ford 
to the city for $1,476.50. 

The company allowed a tradein 
of $423 on a 1942 Nash that had 
been used by the city electrical de- 
partment. 
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Sting the Ph, 


IN MORE WAYS THAN ONE! 


Grand Prize Winner in Mobilgas 
Grand Canyon Economy Run 







Pace car for the famous Memorial Day 
Indianapolis 500-mile Race 


Sales at all-tume high—more people 
buying Mercury than ever before 
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ICC Suspends 
Rail Cuts on 
Auto Shipments 


WASHINGTON. — Proposed cuts 
in railroad freight rates on automo- 
bile shipments were suspended last 
week by the Interstate Commerce 
Commission, pending an investiga- 
tion into their reasonableness. 

The proposed cuts, which were 
opposed by the trucking industry, 
ranged from 9 to 21 percent on car- 
loads of automobiles and parts from 
Kansas City, Kenosha and Racine 
to points in Nebraska, Wyoming 
and Colorado. 

In recent months the commission 
has blocked other car rate cuts 
from midwestern manufacturing 
points to various sections of the 
country. 





Austin Official 

Blasts Government 
LONDON. — (UTPS) — The gov- 

ernment’s failure to keep its prom- 


ise of giving steel supplies to the 
motor industry was criticized by 


L. P. Lord, chairman of Austin, at|told the distributors, “because we 





2,579,000 prospects last year alone 


Griffin leads the way into a whole, new field of 
lamp profits—with a sensational low-cost direc- 
tion signal conversion kit. 

In just a few minutes, and for a very nice profit, 
you can change the front parking and rear stop 
lights on any Ford, Chevrolet or Plymouth into 
flashing, dependable direction signals. You can 
add luxurious “ 
priced cars built since ’42. 
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Tin Pan Alley, New York’s thor- 
oughfare of tunesmiths, has an au- 
tomobile row, according to the Chi- 
cago Tribune. It points out that 
the Library of Congress has made 
‘1a collection of 300 popular songs 
devoted to the motor car. 

The auto as a vehicle for ro- 
mance, passed “The Surrey with 
the Fringe on Top” around the 
turn of the century, says the Tri- 
bune. Sparking while parking got 
a going over in one of Irving 
Berlin’s first songs—“Keep Away 
from the Fellow Who Owns an 
BATTLE OF THREE-WHEELERS—P. W. (Dealin') Dawson was indignant the other day (he Automobile.” 
tells us) when he saw in Automotive News a picture of a Mercury on three wheels with a 
man sitting on the hood. (That's Dealin' Dawson up there on the hood of the Studebaker, | _ 
in case there is any doubt in your mind.) With respect to four-wheel cars that ride on 
three, Dawson claims to be the champ. As Dawson states it: "| have already broken any 
and all world records . . ."" He represents Klyce Motors (Studebaker), Memphis and Dayton. 
He has driven the car 2,000 miles on three wheels, has climbed hills, skidded and pulled 
a 3'/2-ton trailer. 


Ida. Gas Tax Take Up 

BOISE, Ida.—Idaho motor fuel 
tax collections totaled $8,257,793.57 
a kt aaen; oe a a , a ~ |during the first 10 months of the 
cannot get all the steel we need.| current fiscal year, an increase over 
We have been told through the|the $7,865,871.71 collected in the 
years that the more we exported corresponding period last year, it 
to the hard currency areas the | was reported by State Tax Collector 
more steel we would get.” P. G. Neill. 


a recent dinner for the company’s 
Canadian distributors. 

“We know that we are not sell- 
ing you all the cars you want,” he 


The Griffin Conversion Kit is complete with 
chrome-plated switch, flasher, bulbs, sockets, wir- 
ing. On 1949-50 cars, switch is self cancelling, 
automatically comes back to neutral after turning. 
On 1942-48 models (including Mercury, Dodge, 
Pontiac) switch is manually operated. 

Here’s one of the hottest deals you’ve ever had 
for low-cost cars. Contact your Griffin jobber 


: %» : today. 
big car’ equipment to most low- 
COMPANY 


THE GRIFFIN LAMP HAMILTON, OHIO 


RETAILS PROFITABLY FOR $14.75 


Self-cancelling direction signal conversion kit, No. 1C. 


Manually operated direction signal conversion kit, Nos. 2, 21. 


(Licensed under Bell patents) 


MITH BUILT-IN XX SAFETY FACTORS 





AUTOMOTIVE SAFETY LIGHTING 


Cars Inspire Tunesmiths 


Tin Pan Alley Mixes Moon, June with Autos 
To Produce 300 Song Hits 





song of a short-lived musical com- 
edy in 1900 called “The Motor Girl,” 
and “Riding in an Autocar” was 
on the 1902 hit parade, says the 
Chicago paper. 

Al Jolson must have had a car 
in 1915 when he was singing “He’d 
Have to Get Under, Get Out and 
Get Under, to Fix Up His Automo- 
bile.” And a safety minded pro- 
ducer staged another auto-themed 
musical comedy in the same year, 
reports the Tribune. Called “Stop, 
Look and Listen,” its hit song was 
“Blow Your Horn.” 


Other automotive inspired songs 
are “Truckin’,” and “Love on a 
Greyhound Bus.” The _ Tribune’s 
survey found the Jeep responsible 
for “Little Bo Peep Has Lost Her 
a. “The Jeep Polka” and “Jeep 

ve.” 


Favorite hillbilly hoedowns in- 
clude the “Used Car Blues,” “Car 
Hopping Mama,” “Calling All 
Cars” and “Sunday Driver.” 
One of Tin Pan Alley’s most re- 
jcent hits was the “Stanley Steam- 
er,” but the Tribune is looking for- 
|ward to a new song that might 
possibly be called “I’ve Got a Date 
in My Turbo-Jet Eight.” 


Ky. Dealers Pick 
Same Officers 


For New Term 


LOUISVILLE.—Orville R. Har- 
rod has been elected to serve as 
president of the Kentucky Automo- 
bile Dealers Assn. again. 

In addition to Harrod, KADA di- 
rectors, meeting in the Kentucky 
hotel, also reelected Charles B. Wil- 
son, vice-president; Ben F. Long, 
secretary-treasurer, and Lew UII- 
rich, managing director. 

New KADA directors are David 
E. Castleman, Sam Hicks, James B. 
Kittrell, Frank Roberts sr., O. H. 
Wallace, C. M. Williamson, Frank 
Wilson, O. F. Hands and W. H. 
MacLean. 


Staley Shifted 
By Chevrolet 


DETROIT.—Appointment of K. 
|E. Staley as manager of the Great 
Lakes region with headquarters in 
Chicago is an- 
nounced by W. 
E. Fish, general 
sales manager. 
Staley has been 
manager of the 
southwest region 
of the company 
for two years. A 
veteran of the 
Chevrolet whole- 
sale organization, 
he has held vari- 
ous posts includ- 
ing a period as national head of 
the business management depart- 
ment of the central office, Detroit. 


Kincaid Reelected 
In Kansas City 


KANSAS CITY, Mo.—The Motor 
Car Dealers Assn. of Greater Kan- 
|sas City has reelected Herbert Kin- 
caid president for the 1950-51 year. 

Harold Byers, vice-president, will 
also remain in office for another 
year. R. G. Bentrup was named 
| secretary-treasurer. 








K. E. Staley 





Fiat Readies Output 
Of Cars in Spain 
MADRID, Spain. — Production 
of Fiat cars here with Italian 
technical aid is about to begin, 
it was announced last week. 
Output plans call for 10,000 
vehicles a year and an ultimate 
increase to 20,000. Prices of the 
cars will be “not much higher 
than those of imported vehicles.” 
A Fiat company has been 
formed with capital of 600,000,- 
000. 
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Reprint of the current Saturday Evening Post two-color 
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advertisement in the continuing Porcelainize series. 





PORCELAINIZE 


ADVERTISING IN THE TOP 
NATIONAL MAGAZINES IS 
TELLING CAR OWNERS TO 


COME TO YOU FOR 
PORCELAINEES 


one or more of the aaa national magazines are pan the facts 
about Porcelainize to a combined, unduplicated audience of nearly 
50,000,000 readers! 





HE SATUHD A EVENING 


| i 





Here is real advertising 
power at work...every bit of it 


WORKING FOR YOU! 














APPLIED ONLY BY NEW CAR DEALERS 


The “where to buy it” part of any advertisement is vitally 
important. In the entire Porcelainize series, you'll find it 
not only in the main body copy, but also in BIG type 
at the bottom. 

Every car owner who reads a Porcelainize advertise- 
ment knows that for Porcelainize he should see his New 
Car Dealer. They're being sent to you! 


PORCELAINIZE offers you 


Today’s Biggest Opportunity 
to build customer satisfaction, 


increase customer labor sales 
and step up service revenue... 


° °*R Tae) me ee it) ll 


FREEMAN & FREEMAN, INC., 600 GRANT STREET 
DENVER 3, COLORADO 


Please send us, without obligation, co ve information on 
how Porcelainize can become our 3rd largest year-round 
source of service revenue. 


FIRM NAME 
ATT. OF 

ST. & NO. 
CITY. _ ZONE___STATE 
MAKE OF CAR SOLD 








Very Important 





_____ AUTOMOTIVE NEWS, MAY 15, 1950. 11 


nr 


MILLIONS OF CARS CARRY THIS 
“STERLING MARK” OF 
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PORCELAINIZE 


‘FOR SPECTACULAR LUSTRE 
“AND MATCHLESS ECONOMY 


: ‘ These PORCELAINIZE emblems mark the cars of proud owners who 
~ demand the ultimate in beauty, durability and economy as well as all- 
weather, all-climate paint protection. 





Economical, longer-lasting PORCELAINIZE contains no oil or wax. 
It is not a surface coating to soften, peel or wash off, but an unexcelled 
beauty treatment producing a tough, dry, gleaming surface, easier to 
clean and to keep clean. 

PORCELAINIZE gives you month after month of carefree pride in 
your car. Ask your New Car Dealer to demonstrate the sparkling lustre 
and unmatched durability of PORCELAINIZE, since 1934 the brilliant 
choice of millions of America’s proudest and most satisfied car owners. 


For New and Older Cars... Applied Only By New Car Deals 


FREEMAN & FREEMAN, INC., DENVER 3, COLORADO 
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THREE TO THREE—Three generations accept delivery of three 1950 Packards from three 


generations of salesmen for R. F 


Etzel Motor Sales, a Packard dealership in Clarion, Pa. 


Left to right: Byron H. Neely, 20, accepts the keys from Richard F. Etzel Ill, a ‘star sales- 


man" of the future; Lawrence L. Neely, 46, 


is presented keys by Richard F. Etzel jr., a 


Packard salesman, and Byron F. Neely, 76, accepts the new Packard from Richard F. Etzel 


sr., owner of the dealership. 


K-F Regional Office 


Moved to Portland 
PORTLAND, Ore.—Kaiser-Frazer 
Sales Corp. has moved its Pacific 
Northwest regional offices from Se- 
attle to Portland. Temporary offices 
are in a building on Swan Island 





occupied by Kaiser Shipyards dur- 
ing the war era. Permanent quar- 
ters will be in the parent K-F $350,- 
000 assembly plant now under con- 
struction here at N. E. 77th Ave. 
and Killingsworth St, 

Completion is slated for this fall. 


AUTOMOTIVE NEWS, MAY 15, 1950 
| | Case Histo 


Epitor’s Nore: With ‘signposts 
indicating a need for tighter 
dealership operation in the fu- 
ture, Automotive News has asked 
its correspondents to look for 
stories of: dealers who have cut 
needless expense without harm- 
ing, and often helping, the over- 
all operation. Below are some of 
the reports: 


N JEFFERSON CITY, Mo., Dan 
Coppan (Lincoln-Mercury) found 
a way to stop excessive costs in 
four offending classifications in his 
operation. The change resulted in 
a saving of more than 30 percent. 


A careful study of cost records 
indicated that costs listed under 
shop supplies, repairs to building, 
repairs to equipment and traveling 
and entertainment, were higher 
each month than they should be. 


The remedy was to set up a 
budget for each of the four de- 
partments. Instead of allowing it 
to run as a book budget subject 
to overdraft, he had the budget 


ries on Cost Cuts... 


Watching Dealer Dollars 


turned into cash and placed in an 
envelope in the office safe sub- 
ject to the withdrawal by the 
authorized person for the depart- 
ment. 


If the department head author- 
ized to withdraw for use of one of 
the classifications finds he has used 
up his cash and that his envelope 
was émpty, he has to wait until the 
next month when it will be replen- 
ished. In this manner there is no 
way a budget figure can be over- 
drawn because the rule is rigidly 


enforced. 
* * > 


Little Extravagances 


AETLtiNe the principle that 
little extravagances soon be- 
come big ones, Stoddard-Wendle 
Motors (Ford), Spokane, is exer- 
cising vigilance in eliminating those 
little extravagances. 

In the matter of coveralls for 
shop men, for instance, Co-owner 
Wayne Stoddard reports that the 


previous practice of indiscrimin- 


More than 10 years ago Ranco introduced the fresh air heater 
control, now accepted by the automotive industry 
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Fair and warmer -a@saG/ 


Comfort-controlled by Ranco means the finest in fresh air ‘‘conditioning™ 


in any car. By automatically controlling the temperature of a constant supply 


of fresh air, the Ranco heater control provides winter air conditioning and 


maintains comfortable car temperatures under all driving conditions. 





WORLD'S LARGEST 


The finest cars 
are comfort-controlled 
by Ranco 


KEEPING AN EYE ON THE “WEATHER” 


The original automobile fresh air heater control was pioneered and introduced by 
Ranco more than 10 years ago. Today there is a Ranco control to fit the require- 
ments of any automobile. Check the comfort in a car using Ranco—and you'll know 
why leading manufacturers are installing the Ranco Control. 





al 


Kanco Duc. 


COLUMBUS 1, 


OHIO 


MANUFACTURERS OF REFRIGERATION AND AUTOMOBILE HEATER CONTROLS 














ately issuing them, by the service 
manager, has been done away 
with. 

Now the parts department man- 
ager keeps an eagle-eye on the 
issuance of coveralls, allowing each 
man but one fresh pair a week. 
Results: laundry bills are 50 per 
cent less. 


Long distance telephone calls, 
another thorn in the side of econ- 
omy, have likewise been brought 
under control. 


All such calls must now be 
cleared through the manager 
(even those of the head bosses), 
and he must weigh the cost 
against the results to be gained 
before permitting them. The tele- 
phone bill is down one-third. 


And when it comes to buying 
shop tools and supplies, grease 
monkeys, janitors, etc., no longer 
have a valid signature on requisi- 
tions. The “X” of the service man- 
ager, alone, stands good. And fur- 
ther savings are effected. 


Checking 


MORE careful checking of em- 
ploye work assignments and 
accomplishments can lead to cost 
savings, says Harold Naismith, 
parts division manager of Riegel 
Brothers (Dodge-Plymouth), an- 
other Spokane firm. Naismith cites 
an example from his own experi- 
ence. 


Recently visiting another deal- 
ership of similar size and scope, 
Naismith observed that the stock 
control system which had been 
originated in his own organiza- 
tion was being operated effici- 
ently by a single girl employe. 
In his own department three girls 
were spending their time on the 
same duties. 


So he released one of the girls, 
without explanation, and _ subse- 
quently has found that the remain- 
ing two girls are more interested, 
more efficient, and are doing the 
whole job in _ better - than - ever 
fashion. 


“This is leading me,” says Nai- 
smith, “to re-analyze employe 
workloads and _ performances 
throughout my entire department. 

* * . 


Streamlined 


EDUCTION and elimination of 

unnecessary expense in the con- 
duct of the four-year-old Nash 
dealership has been the subject of 
a plant overhaul for the Pick-Ware 
Co., Rolla, Mo., and has led to 
spectacular results, according to 
J. M. Ware, president. 


Many of the new overhead sav- 
ing features which have been put 
into operation not only reduced 
costs but served also to stream- 
line the operation toward faster 
and more efficient service. 


Cost of communication was re- 
duced one-third, Ware said, by 
efficient use of long-distance tele- 
phone and telegraph. No long dis- 
tance calls are made that can be 
as well served by telegraph. 


Long-distance phoning, a survey 
showed, led to needless conversa- 
tion and consumed more time on 
long distance lines than the pur- 
pose for which the call was made 
required. 

The parts system was tightened 
so that a stricter supervision of 
parts issued to mechanics elimi- 
nated considerable shrinkage. Parts 
are now issued against repair 
tickets and waiting by mechanics 
and subsequent loss of productive 
time is eliminated. 


Production was also increased 


jalmost 25 percent by introducing 


an incentive bonus for above mini- 


|mum production. 


The shop light bill has been 
reduced one-third by the simple 
plan of designating one man as 
the “light turner-offer.” He turns 
out all lights that are not in use. 
Considerable savings were made 

by setting up a strict 48-hour 
schedule for overhauling of the 
company’s used cars. All used cars 
that require overhauling are never 
in the shop longer than 48 hours. 
Thus used cars to be offered for 
sale are only away from display 
on the company’s lot the time they 
are in the shop. All used-car stock 
must also be sold in 30 days. 
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localeverage* for more 





Fastest growing of all 3 leading news magazines 
( from 400,000 in 1946 to 1,200,000 in 1950 


Largest news magazine circulation in Home-Town America 
( Pathfinder primary audience: 3,250,000) 


Concentrated where half the nation’s goods go home 


(in and around towns of 25,000 and under 


Typical top-flight news magazine audience influence 


(larger homes, more cars, higher community standing ) 






In this issue *‘What Color Can Do 
For You’, a four color feature in 
the women’s pages, has prompted 
more than 160 leading department 
stores in large and small cities and 
towns to tie-in with store-wide 
exhibits and promotions. 


localeverage is the influence that 
a select group has on a whole 
community. 


PATHFINDER, Philadelphia 5, Pa. 
Graham Patterson, Publisher 
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AUTOMOTIVE WASHINGTON 
C of C Voices Opinion 


On 13 Vital Issues 


By William Ullman 


Washington Correspondent 


THOUT a hint of disagreement over policies or per- 
sonnel, a huge businessmen’s “Taper Fie U. S. 
Chamber of Commerce—brought its 38th and biggest con- 
vention to a close here the other day. 
It unanimously elected Otto Seyferth, 59, self-made Mus- 
Qn deena 
kegon (Mich. ) foundryman, somatiitus ente- 
as president, shortly after} sirable forms: of 
adopting, without debate, aj governmental reg- 
series of resolutions ranging from] ulation of busi- 
approval of “reasonable federal aid” | ness.” 
for a nationwide system of air- 2. Opposition to 
ports, to recommending that Presi-| price controls of 
dent Truman’s Point Four program| any kind “except 
be operated by private enterprise] in time of war.” 
and private investment capital. 3. Approval of 
The resolutions: extension of the 
1, “Thoroughgoing appraisal” of | draft law. 
the antitrust laws, to “minimize; 4, Urged that 
confusion” and guard against their| the National Se- 
use “as an instrumentality for ac- 


William Uliman 
curity Resources Board study pro- 





MAKE MORE MONEY! 








HAVE MORE FUN! 


posals for dispersing industry as a 
defense measure. 

5. Urged stockpiling of strate- 
gic and critical materials needed 
for national security. 

6. Recommended “vigorous meas- 
ures to encourage the redevelop- 

ment through private activity of 
slum and blighted urban areas.” 

7, Declared that “it is of crucial 
importance that Congress curtail 
government expenditures. A _bal- 
anced budget, with definite provi- 
sion for debt retirement, should be 
the normal procedure.” 

* > > 


Hoover Plan Backed 


8 Urged adoption of the Hoover 
* report for reorganization of the 
executive branch of the govern- 
ment, 

9. Declared that “nonregulatory 
functions of federal transportation 
regulatory agencies should not be o te Favre, Yambilee 


ment.” 
recommended such action for the 
Maritime Commission and the In- 
terstate Commerce Commission. 
10. Indorsed joint Canada-United 
States defense procurement policy. 
11, Attacked “double taxation” 
by the federal government of cor- 


dividends, 








Paint Cars the M-S Way! 


Profits pile up faster, easier, when you paint cars with ready-mixed 
Martin-Senour finishes. Every job is right the first time because 
M-S finishes are factory-matched to the car-maker’s own color 
specifications, then factory-packaged for positive color control! 
Simply check the car’s color, make and model in your handy M-S 
catalog. Then order from your nearby N.A.P.A. jobber. 


Only M-S Hi-Solids Lacquers and 
Synthol Enamels Give You All 8! 


1. Higher painting profits! 

2. Exact color match to car-maker’s specifications! 
3. Top quality, top durability, top beauty! 

4. Neo time wasted mixing or matching! 

5. Patented pour-top can prevents waste! 

6. No come-backs, no headaches! 

7. Easier to handle . . . jobs out on time! 


8. Available everywhere! Call your N.A.P.A. jobber! 


MARTIN-SENOUR 


2520 South Quarry Street, Chicago 8, lilinols 


Jacdory Fukaging 


Is the only Positive Control from Factory to Finisher 





Just mail the coupon below 
MARTIN-SENOUR’'S 
NEW BLACK SYNTHOL 
ENAMEL NO. 8006 


KEEN hy 
Without question, we believe this new jet black 
“8006” is the finest auto finish ever developed! 
We want you to judge its brilliant, clean-cut 
luster and superb filling qualities—in your own 
shop, in your own climate! 

That’s why Martin-Senour offers you one 
full quart—FREE! A $1.45 value for simply 
mailing the handy coupon! Your FREE quart 
of Black Synthol Enamel “8006” will be mailed 
parcel post, prepaid! 

MAL THIS COUPON TODAY! 


Maartin-Senour Company, Dept. AN-50 

2520 South Quarry St., Chicago 8, Ill. 

Please'send my FREE quart of Black Synthol Enamel, parce! 
post, prepaid. I°ll sce if it’s as good as you say! 

Pa i reine. 
Street_ : bie ens sae 


i sncaececiencncicninbitentinieceste I scat A ND ecient 





"SWEET' POTATO—Representing Louisiana 
the Cherry Blossom festival aa ee 
placed in any department of the] ana Sweet Potato festival at Opelousas, La. 
executive branch of the govern-|She is standing beside her official car, a 


1950 Nash Ambassador. The Washington Mon- 
The Hoover commission ument is in the background. 


poration earnings distributed as 


12, Declared farm price supports 
should be used only in emergencies 
and at levels “which will not stim- 


cs aoa ala i Si eh is ll 



























ulate increased production leading 
to unmanageable surpluses.” De- 
clared further that “a national farm 
program should aim to protect 
farmers against an undue share 


-jof the burden of price declines” 


during depressions. 
13, Approved soil and water con- 


‘| servation, but denounced “duplica- 
\|tion, overlapping and unnecessary 
cost.” 


* * * 


|| Small-Business Aid 


EPORTS have it that Senate 
Democratic leaders are plan- 
ning swift action in this session 
of Congress on President Truman’s 
new five-point program to help 
small business and “promote a sta- 
ble and prosperous economy.” 
Senator Humphrey, Minnesota 
Democrat, a member of the new 
special Senate Small Business com- 
mittee, said the President’s pro- 
posals chart “a course of action 


-|that has long been needed and that 


will offer hope and incentive to the 
American economy.” 

Senator Wherry, Republican 
floor leader, contended, however, 
that small businessmen want less 
government spending, lower taxes 
and less government interference 
in their business. 

In his plan to aid business, the 
President advocated: 

1, Provision for the insurance on 
a self-sustaining basis of bank 
loans up to $25,000 and repayable 
within five years. 

2. Authority for the federal gov- 
ernment to promote and charter 
national investment companies 
which would increase the availabil- 
ity of venture capital to small and 
independent enterprises with some- 
what larger financing requirements. 

8. Broadening of Reconstruc- 
tion Finance Corp.’s lending pow- 
ers to care for “the legitimate 
credit requirements of business 
when private financing is unavail- 
able.” 


4. Strengthening and improve- 
ment of the technical and man- 
agerial aides now provided for bus- 
iness by the Commerce department. 

5, Consolidation of these func- 
tions under the Secretary of Com- 
merce, with the exception of the 
proposed national investment com- 
panies, which would be under the 
Federal Reserve Board. 


Tax Situation 

N ABOUT three weeks of execu- 

tive sessions, the House Ways 
and Means committee tentatively 
voted excise levy reductions total- 
ing $1,065 million annually. 

Now it is struggling with the 
problem of revenue-producing pro- 
posals designed to offset part of 
this loss, At the moment, it ap- 
pears almost certain that the group 
will favor tax law changes which 
would bring in about $420,000,000 of 
new revenue. 

This would come mainly from 
three sources—insurance company 
income, closing of tax loopholes 
and a withholding tax on corporate 
dividends. 

From Chairman Doughton last 
week came the warning that the 
tax bill is in a “precarious posi- 
tion.” If it’s too costly to the 
Treasury, he says, the chances 
are it won’t become law. 

Which makes it a good guess 
that final action will come much 
later than most people think. 

Meanwhile, there will be a con- 
siderable revamping of the excise 
slashes made tentatively. Each an- 
nounced cut thus far has brought 
about just as much pain and dis- 
satisfaction in some quarters as 
it has joy and satisfaction in others. 
Before the job is done, however, 
there is going to be so much argu- 
ment for this and against that, and 
so much pressure to give more here 
and less there, that the whole pic- 
ture as of today may have a brand 
new face tomorrow. 


Gasoline Dealers Sued 


For Cut-Rate Sales 

EVERETT, Wash, — Suits have 
been filed here against 12 retail 
gasoline dealers, charging them 
with selling gasoline at less than 
cost for the purpose of destroying 
competition and injuring compet- 
itors, 

The suits were instituted by six 
Other dealers, who termed them- 
selves “independent” operators, un- 
der Washington’s unfair trade prac- 
tices act. The six dealers asked 
permanent restraining orders. 
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But soon her chauffeur, clever boy, 
Observed his mistress’ plight. 
And Ventshades soon adorned her car 
Which fixed things up just right. 


The N) if she closed her windows up. 
She'd soon begin to stifle: 
But if she opened them for air, 
Of rain she'd get an eyeful. 


Mr S. Gottrock’s car just oozed 
With luxury and power. 
In solid comfort she would ride 
Until there came a shower. 











T O her delight she now has learned — 


_~ 


















at 
y Like thousands near and far — 
N YA I That rain or shine the driving’s fine 

OW when it rains she breathes fresh air \ ae With Ventshades on the car 

With Ventshades there to aid her. Gr . 
They keep the glass from fogging up: “SS N 

And when it shines, they shade her. \ Y 

3 


Waral: For easy sales 


and handsome 
profits...cater to your 
customers comfort with— 


LIST PRICES: 
2-piece set $6.50 


mom. BW Apeor Leo 


t tua ; 
Manufactured Under Exclusive License; 


hr 
OO Pritchard Patent 102974 
VOY 
anes AUTO VENTSHADE COMPANY > Available for current and previous models. Order from your usual 


P.O. BOX 1402 + ATLANTA 1, GA. source. If your regular supplier cannot serve you, order direct for 
prompt shipment. 


VENTSHADES SELL WHEN SEEN—DISPLAY THEM ON YOUR SHOW-ROOM CARS AND DEMONSTRATORS 
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Reports from Various Areas... 





Auto 


Fort Worth 


The market for new cars has 
improved steadily in Fort Worth, 
Tex., in each of the first three 
months of this year. In March, 
total sales reached 1,698 units, 
against 1,203 in February and 964 
in January. 

New-truck sales in March leaped 
to 335 units, after falling off in 
February to 195 units. In January, 
199 new trucks and commercial 
vehicles were sold. 

New-car sales by makes in Fort 
Worth during March were: Buick, 
262; Cadillac, 46; Chevrolet, 359; 
Chrysler, 11; DeSoto, 11; Dodge, 19; 
Ford, 419; Hudson, 15; Kaiser, 1; 
Lincoln, 15; Mercury, 116; Nash, 
23; Oldsmobile, 95; Packard, 36; 
Plymouth, 12; Pontiac, 121; Stude- 
baker, 122, and Willys, 15. 

Combined new-truck and com- 
mercial-vehicle sales were: Chev- 
rolet, 146; Diamond T, 3; Dodge, 
12; Ford, 108; GMC, 9; Interna- 
tional, 18; Mack, 1; Studebaker, 21; 
White, 10, and Willys, 6. 

+. * * 





Baltimore 


New-car sales in both Baltimore | 
and the state of Maryland during 
March were up over levels attained 
in February. In Baltimore, 2,581 
new cars were sold, while for the 
rest of the state, the total was 4,724. | 

In the previous month, 2,187 new | 
ears were sold in Baltimore and 
3,856 in the remainder of Maryland. | 

New-truck sales for Baltimore 
in March amounted to 308, com- 
pared with 255 in February. For 
the rest of the state, 624 new 
trucks were sold in March, 
against 474 in February. 

Baltimore new-car sales by makes 
in March were: Buick, 206; Cadil- 
lac, 44; Chevrolet, 816; Chrysler, 15; | 
Crosley, 5; DeSoto, 26; Dodge, 28; 
Ford, 558; Frazer, 3; Hudson, 80; | 
Kaiser, 8; Lincoln, 11; Mercury, | 
171; Nash, 56; Oldsmobile, 191; | 
Plymouth, 39; Packard, 36; Pon- 
tiac, 155, and Studebaker, 133. 

New-truck sales in Baltimore | 
were: Brockway, 2; Chevrolet, 114; 
Diamond T, 2; Dodge, 40; Federal, | 
2; Ford, 67; GMC, 17; International, | 
23; Mack, 6; Studebaker, 7; White, | 
9; Willys, 14, and miscellaneous, * 

-(Kate Savage. ) 


* * 


Dallas 


New-car deliveries in Dallas, Tex., 
continued an upward trend in 
March when 3,281 units were de- 
livered. In the preceding m 
2,519 new cars were sold, while in 
January, the total was 2,022. 

New-truck and commercial ve- 
hicle sales kept pace. Such sales 
amounted to 580 units in March, 
against 4383 in February and 383 
in January. 








March new-car sales by makes |* 


were: Austin, 9; Buick, 358; Cadil- | 
lac, 55; Chevrolet, 749; Chrysler, 35; | 
Crosley, 8; DeSoto, 22; Dodge, 24; | 
Ford, 757; Hudson, 104; Lincoln, 23; 
Mercury, 387; Nash, 114; Oldsmo- 
bile, 176; Packard, 40; Plymouth, 
35; Pontiac, 219; Studebaker, 151, 
and Willys, 15. 

New-truck and commercial-vehi- 
cle sales were: Austin, 1; Autocar, 
2; Chevrolet, 183; Crosley, 2; Dodge, 
59; Ford, 165; GMC, 49; Interna- 
tional, 483; Kenworth, 1; Packard, 
7; Pontiac, 3; Studebaker, 51; 
White, 6, and Willys, 8—(R. Feno- | 
glio.) 





Rhode Island 


Total employment in Rhode} 
Island in March was little changed 
from February, despite the loss of 
908 jobs in manufacturing indus- 
tries, according to the state depart- | 
ment of labor. | 

Small advances in trade, finance 
and service industries offset the 
slight losses in manufacturing, con- | 
struction and public utilities. 

The total for the month was up| 
0.2 percent—or 471 jobs—-over Feb- | 
ruary, and 0.6 percent over March | 
of last year.—(Jack Sullivan.) 

_ - * 


Pittsfield, Mass. | 

Spring and the Chrysler strike| 

have made other new cars harder | 
to get in Pittsfield, Mass. 

The result, dealers say, is that! 

customers may have to wait from 

three weeks to three months for 


Market Page 


month, according to Seyffer, who 
estimated they are up 5 to 10 per- 
jcent. The big call at Brookshire, 
he says, is for 1940 and 1941 mod- 
els. Much of the demand for these, 
|he notes, comes from veterans. 
Their insurance dividends can go 
far toward buying cars a decade 
old.—(John A. Noll.) 
* 


* * 


Lincoln, Neb. 


Commenting on the bustling mar- 
ket for vehicles in Nebraska this 
spring, Ellsworth F. DuTeau, past- 
president of the Nebraska New Car 
Dealers Assn., declared: 

“The demand has confounded 
everyone, including the incorrigible 
optimists. In many ways... the 
pressure is reminiscent of the days 
of 1946 with people on the ‘push’ 


delivery. Those who want a par- 
ticular model may wait longer. 


Howard J. Seyffer, president of 
Brookshire Co. (Ford), says de- 
mand has become very strong. 
“The more preferences a buyer 
has as to color and model, the 
longer he will wait. Sometimes, 
if people aren’t too picky, they 
can get a car in 10 days.” But 
two or three weeks is a minimum 
in most cases, he adds. 


“Our orders are ahead of what 
we expected. The stoppage of 
Plymouth production is part of it,” 
he reports. 

At South Street Chevrolet, sales- 
men were less specific on how long 
it would take to get a car. A num- 
ber of deliveries can be made in 
a month to six weeks. On models 





1950 


District of Columbia. 


was 455. April new-truck sales 
were 108, against 112 in March. 
| New-car sales by makes in April 
were: Buick, 40; Cadillac, 3; Chev- 
rolet, 99; DeSoto, 2; Dodge, 2; Ford, 
133; Frazer, 1; Hudson, 11; Kaiser, 
1; Lincoln, 4; Mercury, 19; Nash, 
16; Oldsmobile, 24; Packard, 9; 
Plymouth, 5; Pontiac, 32; Stude- 
baker, 26, and Willys, 3 

New-truck sales were: Chevrolet, 
49; Dodge, 3; Ford, 30; GMC, 7; 
International, 14; Studebaker, 3, 
and Willys, 1—(G. W. Kline.) 

. + * 





VIRGINIA DEALER'S NEW BUILDING—The facilities of Parker Motors (Chrysler) in Lees- 
burg have some unique and attractive features. Leesburg is about |5 miles northwest of the 


ended Apr. 29, according to the 
University of Pittsburgh. 

The weekly index of business 
activity showed a slight decline to 
189.7, compared with 190.3 in the 
preceding week. For the compara- 
ble 1949 week, the index was 188.6. 

* 


* * 


Akron 


New-car sales in Summit county 
(Akron) during the last week of 
April were steady as 461 units were 
delivered, against 462 in the pre- 
ceding week. In the comparable 


in heaviest demand, the wait may 
run two to four times as long, they 


said. 
Prices and sales of used cars 
have been rising for the past 








for cars... 

New-car sales in Lancaster 
county (Lincoln) during April 
continued at a high level with 
430 deliveries. In March, the total 


1949 week, 363 sales were made. 
The number of vehicles sold in 
April increased for the fourth 
straight month. The total climbed 
(Continued on Page 17, Col. 1) 


Pittsburgh 


The highest new-car registrations 
in the past two months were re- 
Ported in Pittsburgh for the week 








Retinax A 


w-One Grease 





SHELL-DEVELOPED 
GREASE TEST 
mae aes id a 
SAA TUPETAY 


The Shell Roll 


stability 


Test is a severe test for mechanical 


so severe that even premium greases 


break down and become worthless 


This Shell Test not only fails to break down Shell 


Retinax A Grease it proves conclusively that Fj 
7 


lasts many times longer than any other | 


ase available today for automotive use. (We'll 
jlad to send you complete details of the test.) 


Combines all rhese important aamtages 


1. Will not fail in wheel bearings. Until 
the discovery of Shell Retinax 
grease would pass both the high tempera- 
ture and the water modifications of the CRC 
Wheel Bearing Test. Shell Retinax ‘‘A” 


does pass and is classified as ‘ 
on both counts. 


2. Stays longer in chassis fittings because 


of high mechanical stability, and high re- 
sistance to water. 

3. An ideal water pump grease because 
of its high melting point and resistance 
to water. 

4. ideal for universal joints; high me- 
chanical stability, high melting point, 
water resistance. 


“A’’, no 


‘Superior” 
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Auto Markets 


(Continued from Page 16) 


to 1,658 in April, compared with 
1,601 in March. In April, 1949, the 
total was 1,531. 

Truck sales fell off last month, 
however, to 197 units from the 
March peak of 314. 

Car and truck registrations for 
the first four months of the year 
hit 7,080, the second highest on 
record. The figure was 25 percent 
ahead of the same period in 1949. 
The record was set in 1941 when 
8,292 vehicles were purchased in 
the first three months of the year. 

Chevrolet accounted for 29 per- 
cent of all new cars sold in the 
county last month. Registrations 
showed 475 new Chevrolets as 
against 375 Fords. Buick was third 
with 160. 

Fourth place was nip-and-tuck 
between four makes. Mercury 
jumped from sixth in March to 
fourth last month with 114 sales. 
Oldsmobile was next with 107; 
Pontiac was right behind with 
104, and Studebaker seventh with 
100. 

Sales of used cars showed no 


signs of slowing up. The total rose 


to 2,606 in April as against March’s | 


2,551 and 1,948 in April, 1949. 

At the end of the first four 
months, used-car sales were 65 per- 
cent ahead of the same period last 
year. There were 9,239 sales by 
dealers during the period as against 
5,610 in 1949.—(Joe Kuebler.) 


* * + 


Ottawa 


There is keener competition de- 
veloping here among used-car deal- 
ers in efforts to sell older or cheap- 
er models. Prices for better cars 
are still holding up, with the de- 
mand for later models quite brisk. 

However, a certain amount of 
price-cutting, a somewhat unex- 
pected happening for this time of 
year, is appearing for older jalop- 
ies. The cuts range from $50 to 
$100, 

Apparently, dealers feel that, 
with more new cars coming on 
the market, especially the small 
imported varieties, some of the 
oh jalopies may become a drug 





“Hereafter, Hoskins, please re- 
fer to them as deluxe and stand- 
ard models—not high and low 
grade!” 


on the used-car market. Conse- 
quently, the rush to dispose of 
these old models seems to be in 
the making now, though a year 
ago such used cars were selling 
very well at this time. 

Some used-car dealers are adver- 
tising that they need the space on 


SHELL RETINAX “A” GREASE 


Here, at last is the true multi-purpose automotive grease ...a 
patented, basically different lubricant that is already making im- 
portant changes in fleet maintenance and purchasing procedures. 


No other grease available today to fleet operators combines all 


of the qualities present in Shell Retinax “‘A” Grease . 


- » hor can 


any other grease score so highly on all vehicle grease application 
points. Check these advantages carefully! 


FS Eig Souings tor Fleet Chmas 


I. Lower consumption. Users report up to 
50% savings in the amount of grease re- 
quired per “‘grease job.” 

2. Minimum inventory. Shell Retinax ‘‘A”’ 
replaces 4 separate greases which, until 
now, were necessary to approach the char- 
acteristics of this new grease. 


SHELL OIL COMPANY 





3. No costly errors are possible. Operators 
cannot apply wrong grease. 


4. Quicker servicing is achieved because 


there is no time wasted changing guns or 
waiting for another operator to finish. 

5. Minimum equipment required since mul- 
tiple guns and dispensers are eliminated. 
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their lots or in their showrooms.|drawing on their wartime experi- 


Others proclaim that their “small 
overhead” enables them to sell for 
less. 

There are even dealers who ad- 
vertise that customers can name 
their own prices now for certain 
models. One dealer went so far as 
to advertise that his old jalopies 
were really “junk” and he would 
let customers have them for what- 
ever they offered.—(M. L. Schwartz.) 


* * * 


St. Louis 


In spite of a late spring and wet 
weather in the St. Louis area, both 


ence to carry their overhead with 
their service and used-car depart- 
ments. However, their organiza- 
tions have suffered and many of 
their personnel have been forced 
to seek connections elsewhere.— 
(Sam X, Hurst.) 


* * 


* 
Springfield, Mass. 
Business is booming with auto- 
mobile dealers in Springfield, Mass., 
with the technical arrival of spring. 
Dealers report sales of both new 
and used cars during April were 
excellent and the prospects are that 


new and used-car sales are far|the rush of buyers will keep up 
above what was anticipated two or|in May. 


three months ago. Backlogs of or- 
ders are reported by most of the 
dealers selling the popular lines. 


This is just the opposite to con- 
ditions that were expected for this 
time. Used cars are moving at a 
fairly high rate although some deal- 
ers expressed disappointment at the 
total April volume and, in a num- 
ber of cases, used-car stocks have 
increased. It is expected that used- 
car demand will improve with 
warmer weather and the beginning 
of the vacation season. 


The situation of Chrysler dealers 
is still serious. Many of them are 











| 


All reported large backlogs of 
orders, with the demand continu- 
ing heavy. One dealer said he had 
more unfilled orders on hand now 
than at any time since the war. 
He could have sold twice as many 
cars last month, if he had had 
them, he said.—(John A, Noll.) 


* * * 


Cleveland 


Another record sales period was 
registered in the Cleveland dist- 
rict in the week ended May 6 with 
the sale of 1,730 new cars—a new 
postwar peak. The previous high 
of 1,622 was set earlier this year. 

Used-car sales also moved up to 
2,530 units, the largest turnover in 
five weeks. Sales of new trucks, 
however, dropped to 156, while used- 
truck sales spurted to 176, about 
30 over the preceding week. 

According to Leonard Fuerst, 
clerk of courts for Cuyahoga coun- 
ty, there were 5,806 new cars titled 
in April, about 500 more than a 
year ago. 

Used-car sales were 1,000 above 
April, 1949. For the first four 
months of the year, there were 
approximately 5,000 more new cars 
titled in Greater Cleveland than the 
17,642 for the similar period in 
1949.—(Sanford Markey.) 

* * * 


New Hampshire 

New Hampshire’s unemployment 
has dropped sharply since its 1949 
peak, but a recent labor survey 
throughout the state showed that 
84 out of every 1,000 workers were 
looking for jobs and many more 
were working on a part-time basis. 

The consensus was that the lush 
days of wartime and postwar em- 
ployment were over and that the 
“normal” labor surplus would be 
several thousand above the prewar 
“normal.” 

Employment improved consider- 
ably since the spring of 1949, how- 
ever, especially in the Manchester 
area, which at about this same 
time last year, was listed as a “dis- 
tress area,” with 12 percent of its 
workers without jobs.—(Guy Lang- 
ley.) 


* * 


* 
Indianapolis 

April sales of new and used cars 
in Marion county (Indianapolis) 
continued above normal levels. A 
total of 1,918 new cars was de- 
livered during the month, with 
Chevrolet accounting for 509 units. 
Ford was second with 499 cars, with 
Pontiac in third place with 168 
units. 

Buick was fourth with 140, fol- 
lowed by Studebaker, 114: Olds- 
mobile, 97; Mercury, 81; Hudson, 
538; Dodge and Kaiser, 34; Cadil- 
lac, 32; Packard, 20; Chrysler, 7; 
Lincoln, 10; Nash, 47; Plymouth, 
19; DeSoto, 7; Willys, 7, and Cros- 


ley, 1. 

In the new-truck field it was: 
Chevrolet, 83; Ford, 59; Interna- 
tional, 27 ;White, 14; Reo, 6; 


Dodge, 5; Willys, 4; Mack, 2, and 
GMC and Studebaker, 1.—(C. L. 
Kern.) 


+ * 


* 
Erie, Pa. 

Used-car prices in Erie, Pa., have 
advanced about 10 percent during 
the past few weeks and demand is 
very strong, dealers report. The 
market is benefitting from the fact 
that new cars are more difficult to 
get, it was said. 

Dealers believe the used-car price 
spiral may continue for a couple 
of months. Demand is verv strong 
for 1947, 1948 and 1949 models, but 
the market for prewar vehicles is 
not as active.—(George E. Toles.) 


Chadakoin in Film 


Chadakoin Motors, Inc. (Ford), 
Jamestown, N. Y., is portrayed in 


ja film entitled: “Jamestown Your 


Home Town.” 

















Merchandising 


Memos to Dealers 





CHRYSLER dealer with little 

to do during the strike except 
watch the parade of his customers 
to establishments of competitors 
made a study of the habits of car 
buyers. 

The big thing that impressed him 
was the speed with which prospects 
bought once they had made up 
their minds. 

They may take months to come 
to the decision to buy but when 
they decide they go like a house 
afire. 

He saw some of his oldest cus- 
tomers go that way. Now he hopes 
to make use of the information— 
which cost him so much. 

By observing his friends once 


By Bob Finlay 


they pulled their deposits out of his 
business, he noted that they did 
practically no shopping from dealer 
to dealer, but they did shop the 
dealer from whom they bought 
heavily for the best deal they could 
get. : 

People have ample opportunity 
to make up their minds about 
cars before they ever see a dealer. 
New cars are something you 
leave out where everybody can 
see them. In addition, cars are 
heavily advertised in all media. 
So this dealer figures that if he 

is going to switch anybody to his 
make, he’ll have to do it early— 
before the guy makes up his mind 


to buy. Once the prospect makes 


YOUNGSTOWN ... center 


of a vast industrial area 
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up his mind, he doesn’t expose him- 
self to selling for very long. 
+ * . 


Outnumbered 


F; YOU sometimes wonder why 
industry shows up poorly in pub- 
lic relations, here are a few points 
brought up the other day by George 
Hammond, of Carl Byoir & Associ- 
ates, before automotive representa- 
tives: 

1. Business propagandists are 
outnumbered 10 to 1 by those repre- 
senting a something-for-nothing 
approach in labor organizations, 
political groups and government 
agencies. 

2. Many business ap- 
proach their relations with gov- 

ernment through a lobbyist who 
has little contact with top man- 
agement. 

On the other hand, labor lobby- 
ists sit in on labor policy meetings 
and know the score. 

3. Labor is more active politically 
than is business. 

4. The most effective means of 
public relations is personal con- 
tact between people. Who scores 
best there—business or labor? 

It isn’t enough to be right. You 
must also be convincing. 


This may seem a bit off the track 








* ae be 


TABOR MOTOR OPENS WITH FANFARE—This Ford dealership in Winona, Miss., had 


high-stepping drum majorettes and the Winona high school band on hand to help celebrate 


its recent opening. The firm, headed by James 


of merchandising, but not necessar- 
ily so. 

Anyone in business must remem- 
ber to merchandise both the pro- 
duct and conditions of life under 
which products can be sold. And 
all human life is a matter of public 
relations. 


* 
That’s Where 
Tee slogan, “Low prices are born 
here — they’re raised somewhere 
else,” was used by a couple of 


+ * 


ur Sunday Story 


Since 1936, when the Vindicator became Youngstown’s only newspaper, Sunday circu- 
lation has increased almost 3 times. 
The Sunday Vindicator is read regularly in all the homes in the ABC City Zone—and it is 
read by 79% of all families in the Retail Trading Zone. 


City 


106.6% 


“Here Are the Per Family Coverage Figures 
Combined City and 


Zone 


Retail Trading Zone 


78.71% 


**In Ohio and Pennsylvania Counties 


TRUMBULL 


LAWRENCE, PA. 


Retail Trading Zone 


92.8% 


ASHTABULA COLUMBIANA MAHONING MERCER, PA. 
17.5% 45.7% 108% 83.2% 21.4% 36.2% 
**in the following cities and towns outside the ABC Trading Zone 
Ashtabula 24.9% Alliance 52.9% Columbiana 100% East Palestine 65.4% Leetonia 102% 
Salem 94.5% Lisbon 98.6% New Castle, Pa. 28.0% East Liverpool 32.1% Conneaut 27.6% 


Source: *ABC 1949 annual report; **December 1949 breakdown; 1940 Census. 


One newspaper, one campaign, at one low cost, will do the job you need in this great market. 


Poungstown Vindicator 


KELLY-SMITH CO. 





National Representatives 





abor, succeeded Ellis Motor Co 


Southern dealers last week—Sum- 
mers-Herrmann (Ford), in Louis- 
ville, and Underwood Nash Motors 
in Huntsville, Ala. 

* * 


All Together 


T= Utica (N.Y.) Automobile 
Dealers Assn. used a large co- 
operative newspaper ad to stress 
the fact that its members stand 
behind the used cars they sell. The 
ad carried a complete directory of 
association members. 

“We Have To Be Good To Be- 
long,” read the ad caption. Copy 
continued: 

“Study the list of members of 
the Utica Automobile Dealers As- 
sociation. It is an honor and a 
privilege to belong to this select 
group. Only those dealers who 
are willing to conduct their busi- 
ness according to admitted high 
standards of ethics are allowed 
to belong. 

“When a dealer forgets his re- 
sponsibility to the public he is 
invited to resign. Every member on 
this list vouches for the reliability 
of every other member. When you 
buy a car from any member of the 
UADA, 13 other members stand 
behind you to see that you can de- 
pend on the dealer you chose. You 
can buy with confidence from any 
member of the UADA.” 

+ > + 


Up Service 
LTHOUGH dealer business in 
service work continues to slip, 
| there are few dealers who don’t 
| realize that promotion will boost it. 
We understand that the nub of 
the problems is that shops are 
kept so busy with increased new- 
car preparation and used-car 
conditioning work that the idea 
of promoting paid service busi- 
ness seems just to involve extra 
effort. 

Some, who see in service a solid 
basis on which to build sales 
through increased contacts, think 
the answer lies in a night shift to 
handle internal work with the shop 
kept clear in the daytime for pay- 
ing customers. 

In this respect, we notice that 
Humphrey Chevrolet—which usu- 
ally concentrates promotion on 
used cars—has switched to service 
with a full-page color ad. 

A coupon offering $12 worth of 
free lubrication is used as the 


* 


attraction. Featured jobs are 
motor overhaul, paint jobs, brake 
relines, valvegrind, etc. 

Ever notice that you can spot 
some dealer ads at a glance? For 
instance, Humphrey usually uses a 
giraffe with a sign, “Long on Serv- 
ice,” hung on its neck. 








Auto Industry 
Portrayed in 
Esquire Story 


CHICAGO. — A 
June issue of Esquire, 
now, is an article entitled 





feature of the 
on sale 
“The 


|Great Automobile Story.” Full-color 
|pictures of each of the 20 Ameri- 
|can-made cars are included. 


The article gives a year-by-year 


jaccount of the industry’s history, 
jand devotes two pages to pictures 
;and business histories of the “Nine 
|Top Men in Today’s Automobile 


Story.” 

Also included are several pic- 
tures of old-time cars, plus a story 
on the Antique Automobile Club of 
America entitled “The Goggles and 
Duster Boys Ride Again.” 

Driving tips and car care are 
explained in “The Art of Living on 
Wheels,” while another page pic- 
tures automotive accessories and 
the two mirrors which won the 
1650 Esquire safety award. 
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Its a shame to wake him 


cushioned seats. That’s because 


It certainly is! For he’s sleeping on 
a car seat cushioned with Restfoam. 


More and more new car owners every 
day are discovering the luxurious, 
relaxing comfort that Restfoam- 
cushioned car seats provide. And 
they like the way this all-natural 
latex foam cushioning yields to 
every contour of the body, yet 
affords firm, natural support. 


No wonder this popular cushioning 


is going into so many new cars. 


Remember, Restfoam is produced 
under the most modern, scientific 
mass-production methods—your 


assurance of top-quality cushioning. 


Your customers are assured of the 
utmost in seating comfort when 


you sell them cars with Restfoam- 


REST 


Restfoam cushioning puts any car 
in the luxury class for comfort. 


For further information about Restfoam 
call George P. Hooper, Manager Auto- 
motive Restfoam Sales, 1914 Fisher 
Bidg., Detroit 2. Phone TRinity 3-6970. 
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By L. H, Houck 
Staff Correspondent 


The dealer who put the following 
sales compensation plan into effect 
desires to remain anonymous but 
nevertheless, his new plan has re- 
sulted in an increase in gross prof- 
its to the dealership of as much as 
$1,100 in one month. 

His business is in a small town 
but a similar plan used in a larger 
deal could result in a similar in- 
crease, in the opinion of this dealer. 

Under the plan, salesmen receive 
a commission percentage on sales 
and gross profits, A salesman who 
completes a deal in which there 
is no gross profit makes no money. 

If he makes a deal in which the 
gross profit is greater than aver- 
age, he makes more money than he 
would on the average sale. 

For instance, if a deal had a 
potential $500 in gross profit and 


Plan Aids Salesmen 


Dealer’s New Sales Compensation Program 
Nets $1,000 Extra Profit in Month 








paid on the $300 gross profit in- 
stead of on the $500. 

A key point in the plan is the 
valuation of the trade and in this 
case the NADA book value is used. 
This has so far worked out well 
except in the case of some 1949 
models which are currently selling 
for more than the book value. 


If a salesman has to allow over 
the book value on a trade, he loses 
some commission but the salesman 
who sells the trade picks up a little 
extra because it sells over the book, 

To stimulate volume sales, this 
dealer added a progressive bonus 
to each car sold. Competition dur- 
ing the last week in one month 
among his salesmen who were try- 
ing for the larger bonus payments 
added $600 extra profit to the com- 
pany recently. 

The main sales compensation 
plan increased gross profit $475 
on 12 sales over a similar period 


the salesman allowed an extra | when 18 cars were sold. At the 
$200 for the tradein he would be | same time the company paid out 
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'SOUPED UP’ FORDS PATROL N. C. ROADS—John S. French, Ford's fleet sales manager, 


i +s with North Carolina Highway Patrol Commander Ton 
The state hes bought 90 of the sore, wiled will be used to check speeders. Ford designates 


the car as Model HP 1.0. 


$600 less in commissions than 


over the previous period. 
Top result has been an increase|which a similar number of cars 
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of $1,100 in gross profit in one 
month over a previous month in 









On his way to buy seat covers of 


SUPERFINE eutiblene Sumounre 


item with a good mark-up for the retailer, but 


Yes, seat cover sales are still booming; but 
more and more buyers are shopping around 


for value. 


they're not out of sight in the stratosphere. 
Look for that Textilene Sunsure label on the 


Tolar a 110-horsepower Ford. 





And because Textilene Sunsure materials offer 
them more value per dollar, more motorists ride 
on Textilene Sunsure today than on any other 
seat cover material. 


Textilene Sunsufe in the new SUPERFINE 


weaves combines the best properties of fibre 
with the feel of a fine fabric. It’s smooth, 
strong, flexible. It’s easy to slide over. It won't 
snag or pick. Static electricity is negligible. 
Most important of all, seat covers of Textilene 
Sunsure are priced right. They're a substantial 


seat covers you sell. It’s the sign of a good ma- 
terial, used by more than 500 seat cover manu- 
facturers. It's advertised in 4-color, full-page 
space in HOLIDAY, the mass magazine in the 
class market. 

And write for new 1950 samples today. They're 
designed by one of America’s leading stylists in 
hound’s-tooth and Scotch check designs in tune 
with 1950 textile trends. E. W. TWITCHELL, INC., 
Third and Somerset Streets, 
Philadelphia 33, Pennsylvania. 





were sold and this amount includ- 
ed $180 paid out in volume bonus 
money. 

Despite the fact that each month 
shows a lesser amount in commis- 
sions on a comparable volume of 
previous months, good salesmen 
make more money while poor sales- 
men often make less but the plan 
results in no complaints from the 
sales force, according to the dealer. 

It has resulted in much better 
deals and is teaching the sales- 
man not to waste his time trying 
to complete a non-profitable deal. 

When experienced salesmen who 
have been working with this plan 
get a deal headed toward a non- 
profitable bracket, they are quick 
to drop it—which results in not 
only avoiding a loss but also elim- 
inating much lost time. 

Salesmen push the better deals 
and leave the questionable ones 
alone because their own commis- 
sion is vitally affected, whereas on 
a plain commission arrangement a 
salesman can often collect his com- 
mission on a deal which nets no 
profit at all to the dealer. 


Teamsters Set 
June Week for 
Member Drive 


CHICAGO.—David Beck, execu- 
tive vice-president of the AFL In- 
ternational Brotherhood of Team- 
sters, announced here that his un- 
ion had set June 18 to 23 as a pe- 
riod for halting all trucks at least 
once on U. S. highways, 

The move, Beck added, will be 
for the purpose of increasing mem- 
bership in the IBT, He instructed 
conference delegates that the driv- 
ers are to be treated courteously 
and not subjected to “strong-arm 
or rough-house” tactics when 
stopped. 

At the same time the truck oper- 
ators, he said, are to “be made to 
join or get in good standing if they 
are behind in their dues, if they 
want to continue to work.” 

Last year, when the dues check- 
ing technique was used, 30,000 mem- 
bers were added to the union, ac- 
cording to Beck, who predicted that 
approximately the same _ results 
will be obtained in the forthcoming 
campaign. 

Mérchandising and warehousing 
concerns which attempt to obstruct 
the effort will be subjected to “har- 
assment,” local IBT officials as- 
serted, in such forms as “quickie” 
strikes, slowdowns, piling up of 
grievances and other means of re- 
taliation. 


Johnson to Aid 
Borg President 


CHICAGO.—Ray P. Johnson has 
been appointed administrative as- 
sistant to Roy C. Ingersoll, newly- 

: : elected president 
of Borg-Warner 
Corp. 

Johnson is also 
a member of the 
board of directors 
and first vice- 
president of 
Morse Chain Co., 
one of the cor- 
poration’s divi- 
sions. He has 

=f. dekeeen served in several 
executive posts 
since joining Borg-Warner in 1929. 





Announcement was also made of 
the election of R. W. Dose as sec- 
retary of the corporation, Mathew 
Keck was reelected treasurer and 
Leon J. Heidgen was named assis- 
tant secretary and treasurer. 


Philadelphian Wins 


Van Auken Award 


PHILADELPHIA. — Michael Eg- 
natz, parts manager for Berger 
Bros. Motors (DeSoto-Plymouth) 
here, won the $500 first prize in the 
national dealer contest sponsored 
by Van Auken, Inc., manufacturer 
of grille guards. The award was 
made for the best answer to “why 
all cars should be equipped with 
Van Aukens.” 

The award was made by Chester 
Walradt, eastern representative for 
Van Auken. 


Miller Opens Nash Deal 


Miller Motor Sales, 23 E. High 
St., has been named a dealership 
for Nash in London, O. 





| 
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I FOR THE EXTRA SELLING PUNCH THAT PAYS OFF AT 


Your promotion has extra selling drive 
that pays off at the local level when 
you use full pages in Chicago Tribune 
newsprint color. 

With newsprint color, you get stand- 
out attention to the beauty and engi- 
neering of your models. Full pages 


permit effective presentation of your 
entire line or dramatic display of a 
single model. 

For promotion that gets attention 
and arouses buying action at the retail 
level there is nothing in the Chicago 
market to compare with Tribune news- 
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THE 


Newspr nv 


(| 00 


the 





nicago Tribune. 


print color pages. They attract maxi- 
mum response from the audience which 
accounts for the bulk of new car regis- 
trations in Chicago and suburbs. 

In addition, newsprint color pages 
in the Tribune give your promotion 
extra distinction and selling strength 
in hundreds of midwest cities and 
towns where the Chicago Tribune has 
long been an established builder of 
sales and dealer enthusiasm. 

Why not get the details of what Trib- 
une newsprint color can do for your 
selling effort? The Tribune representa- 


Chicago Tribune representatives 





tive nearest you will gladly explain 
how this powerful promotion tech- 
nique can help you increase your con- 
sumer franchise throughout the Chi- 
cago market. 


Percentage of expenditures placed 
in each Chicago newspaper by 
automotive advertisers. 





Year 1949 ) 
i 
42.0% , 25.2% 18.2% 14.6 
CHICAGO PAPER PAPER PAPER 
TRIBUNE “ c D 


W.E. Bates, Penobscot Bldg., Detroit 26; 

A. W. Dreier, 810 Tribune Tower, Chicago 11; 

E. P. Struhsacker, 220 E. 42nd St., New York City. 17; 

Fitzpatrick & Chamberlin, 155 Montgomery St., San Francisco 4; 
also, 1127 Wilshire Blvd., Los Angeles 17. 

MEMBER: FIRST 3 MARKETS GROUP AND METROPOLITAN 

SUNDAY NEWSPAPERS, INC. 


New Saving: in Color Plates You can use your present magazine or direct mail color engravings for Tribune newsprint color. 
Enlargements from magazine and direct mail originals cut plate cost and production time as much as 
50%. Ask to see specimens. 








22 


AUTOMOTIVE NEWS, MAY 15, 1950 


in Brief 





Hard-Earned Money 


OTTAWA.—Paul Piche, 37, plead- 
ed guilty in magistrate’s court here 
to a charge of stealing the $2,000 
ear of Canada’s Governor-General, 
Viscount Alexander, and selling it 
for $20. Crown Prosecutor Rupert 
Broadfoot’s eyebrows shot upward 
when he heard the sale price for 
the stolen car, “What, only $20?” 
asked Broadfoot, with detectives 
nodding confirmation. They indi- 
cated the sale had been made under 
“hurried and difficult circum- 


stances.” 
+ * * 


Georgia Gas Revenue Rises 
ATLANTA, Ga. — Georgia motor 
fuel tax receipts reached an all- 
time high of $4,543,465 during April, 
an increase of $957,162 over the 
same month last year, according to 
State Revenue Commissioner 
Charles D. Redwine. 
* * * 
Florida’s Highway Take Up 
TALLAHASSEE, Fla. — Florida’s 
motor vehicle department took in 
almost as much money during the 





WV 





|first quarter of the current year 


as during all of 1949, according to 
Commissioner Arch Livingston. 
Revenue received through March 31 
totaled $17,038,564, compared with 
last year’s total of $18,985,629, he 
said. 

+ * + 


Steel Site Snarl 


HARTFORD, Conn.— The New 
England council steel committee 
announced that the New London- 
Groton area looms favorably as a 
site for a $255,000,000 steel mill, but 
the announcement brought imme- 
diate objections from four other 
New England states, all vying for 
the new industry. The announce- 
ment by the steel committee said 
it will take part in a survey of the 
Connecticut region to determine 
facilities. 


* * + 
Every Other Sunday 
LOS ANGELES.—A seven-day 
week on an alternating week 
basis has gone into effect at B. F. 
Goodrich’s tire and tube plant 
here, according to L. R, Keltner, 








ey 


“af 


plant manager. He said the same 

production pattern was being 

used in other Goodrich plants. 
* * * 


Unionized Racers Out 


DAYTONA BEACH, Fla.—Race- 
ear drivers cannot be unionized, in 
the opinion of lawyers for the Na- 
tional Assn. of Stock Car Racers. 
“There cannot be any such thing in 
racing as wages and hours of em- 
ployment because the promoter is 
not an employer and the racers 
are not employes in any sense of 
the word. It is a sport and con- 
testants race for prize money,” the 
legal brief states. 

+ * * 


Goodyear Enlarges 


CALGARY, Alta.—Goodyear Tire 
& Rubber Co, has placed a con- 
tract valued at $240,000 for erec- 
tion of a two-story office and ware- 
house building at 11th Ave. and 
E. Second St. here. 

* * 


+ 


Fla. Auto Receipts Zoom 


TALLAHASSEE, Fla. — Florida’s 
automobile tax sales collections in 
the first quarter were up 10 percent 
over last year. Revenue collected 
through March 31 totaled $17,038,- 
564. The figure for all of 1949 was 
$18,985,629. So far this year, 874,301 





BEING BUILT FOR ROXBURY 


Huntington Ave. 


auto and truck licenses have been 
sold. The 1949 total was 997,105. 
The bulk of the fees, of course, are 
collected in the first | quarter. 

* - 


N. M. Trucker Named 


ALBUQUERQUE, N. M.—J. B. 
Culwell, who 10 years ago won the 
first truck roadeo of the New Mex- 
ico Motor Carriers Assn., has been 
named to drive New Mexico’s rep- 
lica of the Liberty Bell, which will 
be used in a savings bond drive on 








THE BIGGEST LINAGE GAINS GO TO BALTIMORE'S BIGGEST PAPER! 





In 1949 the NEWS POST was the only Baltimore daily to 


show gains in total retail advertising linage. In addition the 


NEWS POST showed the greatest gains in department store 


linage. Market coverage is the answer. The NEWS POST 





cost. (Total net paid 226,538.) 


Baltimore News-Post 


First in Circulation... First in Coverage in the 6th Largest City 


reaches 57% of all Baltimore city zone families* at a single 





A HEARST NEWSPAPER—Represented Nationally by Hearst Advertising Service 


Offices in principal cities: Philadelphia * Baltimore * Boston ° Chicago * Detroit 


Los Angeles * New York * Pittsburgh * San Francisco * Seattle © Ft. Lauderdale, Fla. 


*ABC City Zone based upon Bureau of Census 1947 surveys for Metropolitan Districts. 


BUICK CO.—Construction of an addition to the Boston 
firm's display room and offices and remodeling of the facade of the existing building is 
nearing completion. The company, which is owned by Abe Stonberg, is located at 590 





a special tour. First he will drive 
from the Brooklyn Navy Yard and 
then travel through principal 
towns of New Mexico and western 
Texas, 

* * * 


Keen Clean Idea 


JEFFERSON CITY, Mo.— 
Some laundries here have opened 
ear cleaning departments and 
have route salesmen solicit such 
jobs while they conduct the regu- 
lar business of gathering the fam- 
| ily wash and delivering it. 
The job consists of cleaning, 
| sweeping and shampooing the en- 
| tire interior of a car including 
| floor mats, cushions and sides. 
The cleaning method used is sim- 
ilar to shampooing rugs while on 
floors. Laundries are charging 
from $7.50 to $18 for cars and 
higher for limousines, hearses and 
taxicabs, 
* * * 
Fisk Gets Overtime OK 
| CHICOPEE, Mass. — Permission 
to go on a seven-day-a-week sched- 
|ule has been granted the Fisk tire 
|plant of U. S. Rubber Co. by the 
|Massachusetts labor department. 
| Thomas E. Clark, Fisk general 
|manager, said the full-week plan 
| will run 16 weeks. 
+ o * 
Sorensen Co. in 51st Year 


WOODSIDE, N. Y.—P. Sorensen 
Mfg. Co., Inc., manufacturer of ig- 
nition parts, carburetor parts, kits, 
wire and cable, is celebrating its 
50th year. The company was 
founded by Peter Sorensen, who in 
1942 retired, turning over active 
direction to his son, Harry. 

* 


* * 
Colo. Gas Receipts Up 

DENVER.—Colorado motor fuel 
tax collections during the first 
quarter of 1950 totaled $4,794,237, 
an increase of nearly 10 percent 
over the corresponding period last 
year. 


Propane Tests Under Way 


OTTAWA.—Use of liquified pe- 
|troleum gas—propane—for fuel pur- 
poses in commercial vehicles is now 
|reportedly under study in Canada, 
|with a number of commercial ve- 
|hicles said to have been converted 
to this type of combustion for 
tests, 


+ + + 
Canada Rail Freight Up 

| OTTAWA.—Revenue freight load- 
}ed on Canadian railways from the 
beginning of 1950 until Apr. 22 in- 
creased to 23,293 cars of automo- 
biles, trucks and parts, compared 
with 16,902 cars in the similar pe- 
riod last year, the Canadian gov- 
jernment announces. 











WEAR A BUDDY POPPY—This picture needs 
no explanation. It's a reminder to all that 
the Veterans of Foreign Wars’ annual poppy 
sale takes place Memorial day. 
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"How to Write Used Car Ads that Bring More Buyers" is based 
on a 10-year study of used car advertising. It sums up for you the 
advertising experience of hundreds of prosperous dealers. Here are 
some things it brings you — 


How much to spend on ads; what days to advertise; how to make 
your ads believable; what to do when advertised units don’t move; 
Stories of campaigns that enable dealers to soar to success; sug- 
gestions for making your ads different and attention-getting; How to 
make your ads more convincing — more productive; What your pro- 
spects want to know about your cars, and how to tell them; Many 
more things that you should know if you don't already know them. 


THESE LIKE IT 


A number of people say this book is pretty good. Robert M. 
Finlay, Managing Editor of Automotive News: "The authors appear 
to know their subject well and do a good job of setting forth 
the material in a helpful manner.” John O. Munn, in his column 
in Automotive News: “Worth $4.95 of any dealer's money.” 


George Malcomson, Manager Used Vehicle Merchandising, Dodge 
Division, Chrysler Corporation, ordered 200 copies. He instructed 
each of his field men to read it and tell Dodge dealers about it. In a 
memorandum fo all dealers Mr. Malcomson wrote: "If you are desir- 
ous of improving the effectiveness of your used vehicle adver- 
tising and getting more sales per dollar spent, we urge you 
to send for a copy of this remarkable book.” 


Maybe you'd rather know how dealers them- 
selves rate it. Henry Von der Mehden, a past 
president of the Northern California Used Car 
Dealers Association, feels that "there's been no- 
thing like it since Paul Hoffman's book many 
years ago.” Frank Morgan, who's Studebaker 
agent in Marysville, Calif., thinks “if merits rat- 
ing as a text book for all dealers." 


# 
CLASSIFIED ADVERTISING SERVICE 


THE DAILY NEWS TOWER 
MIAMI 32, FLORIDA 








Dozens of other tremendously gratifying testimonials have been received. 
THESE DON’T LIKE IT 
On the other hand a few thought it wasn't so hot. A Toms River, N. J., dealer 


sent his book back because “the information therein is of no value to me.” 
Another dealer in East Liverpool, O., wrote "I cannot understand how you have 
the temerity to charge $4.95 for this." 


SMALL BOOK BADLY PRINTED 


One thing's for sure: it's no show-piece. In fact "How to Write Used Car 


Ads that Bring More Buyers" is rather badly printed. It's a small book of 122 
pages, the same size as shown up top there. It's on a middling grade of paper and 
is inexpensively but durably bound. It's for ideas—not to make folks think you're 
a book collector. 


| think you'll find it easy (and profitable) to read. It's written in simple style, 


and over 100 ad-examples are used to illustrate important facts. 


anything like that. I'll send you the book at my expense and r 


Fill out and mail me the coupon below. Don't send any money with it or 
sk. You read 


it and use its ideas for a full week without any obligation whatsoever. 


Then if you feel the book is worth the price, mail me $4.95. But if you think 


otherwise, just mail it back at the end of 7 days. 








A good time to act is right now, while you're thinking about it. 


Daily News Tower, Miami 32, Fla. 


Let me inspect and use “‘How to Write Used Car Ads 
that Bring More Buyers” for a full week absolutely free. 


After 7 DAYS I'll send you $4.95 or return the book. 
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Dealer Doings 


Gourley Chevrolet Co., Mill St.|Haire, Alice M. Belter and K. J. 
and Third Ave., has rounded out |Ertle. 
its third year of Chevrolet sales 
and service business in on a Liggett to Atamian 
Pa., under the leadership of R. C. 

Gourley jr. and his brother and seh = on aro = 

artner, W. C. Gourley. Starting|N@sh dealership at 16 
rth me coumnantel the staf has wealth Ave., Boston, since 1940, a if 

: sold the firm to Nish Atamian, | '§ 
Sormsee Sines Dtay 6, 1087, when the owner of Somerville Nash Co. The | 





+ * + 





company was launched. firm will be known as _ Boston| 
* * * | 

‘ Nash Co. 
Dennisons Mark 20th Year os oe 


Chrysler Awards Imperial 


In Reynoldsville, Pa. 
Imperial Motor Co. (Plymouth- | 


Two decades of Chevrolet sales | 





ager of King Motors, Inc., Madison, 
Wis. He previously was manager of 
Titus Motor Co., Tacoma, Wash. 


+. * * 


Butcher Opens in Fla. 


Butcher Auto Sales (DeSoto- 
Plymouth) has opened in Clear- 
water, Fla. George W. Butcher is 
owner and J. H. Pindley is man- 
ager. 

+ . > 


Weil Sells to LaBaree 


William LaBaree became sole 


owner of Standard Motor Co. (Stu- 
debaker), Richmond, Calif., by pur- 
chasing the interest of his former 


partner, Charles Weil. LaBaree has 
been in the automotive business 


17 years. 





and repair is the business record 
achieved by Sam B, Dennison, pres- 
ident of Dennison Brothers, Inc., 
since May 7, 1930, when he launched 
his Chevrolet dealership in Reyn- 
oldsville, Pa. 

He and his brother, V. L. Den- 
nison, started the dealership with 
one employe at 335 Main St. The 
staff has grown through the years 
to 14 employes. Frank Warnick, 
service manager, is a Dennison vet- 
eran of 19 years, and his brother, 
Donald, claims 15 years with the 
firm. Edgar Reed, body repair man, 
is a 10-year employe. 


‘Like Father .. .' 
2 Pritchards (Dodge) Own 


25-Year Plaques 

A father and a son, noth Dodge 
dealers in New York, now both 
own a silver plaque for 25 years as 
Dodge dealers. 

James Pritchard, owner of Inter- 
laken Sales, Interlaken, N. Y., re- 
cently received his award from his 
father, W. T. Pritchard, whose 


dealership in Ithaca, N. Y., has) 


been doing business for 35 years. 
The presentation was made at a 


dinner attended by 20 employes of | 


the two firms. Howard Petrie, 
Syracuse district manager, gave a 
brief history of James Pritchard's 
firm, 
Associated with W. T, Pritchard 
is John Dickerman. 
* * > 


St. Petersburg, Fla., Dealers 


Fete State Motor Chief 


Arch Livingston, Florida motor 
vehicle commissioner, was guest 
of honor at a dinner given by the 
St. Petersburg Automobile Deal- 
ers Assn. for all new and used- 
car dealers and finance company 
representatives. 

Other guests were Joe Fleece, 
Pinellas county tax collector, and 
two members of Livingston’s 
office staff, J. I. Love and Cuyler 
Smith. 


* * 7 


Peltz Buys Into Shaker 


Edward E, Peltz has purchased a | 


controlling interest in Shaker Mo- 
tors, Inc. (Studebaker), 16451 Kins- 
man Rd., Shaker Heights, O. 

. * + 


Bachman to Scheuer 


Clifford H. Scheuer has pur-| 
chased Bachman Motors, Inc., 587 | 


S. High St., Columbus, O., and has 
organized Scheuer Motors, Inc., to 
take over the business. The con- 


cern was eStablished in 1943 by| 


Charles C. Bachman. 
* 


* * 


Studebaker Names Hile 


Hile Motor Sales, Rittman, O., | 


has been named Studebaker deal- 
er for all of Wayne county except 
Wooster. 


* 


Rade a 


Claims His Tenure 


Is Longest in Calif. 

A Chrysler-Plymouth dealer in 
San Jacinto, Calif., Lloyd Record, 
claims to have the oldest auto deal- 
ership in the state operated by the 
same person from the start. 

Record opened a garage in a liv- 
ery stable June 6, 1919. In 1921 he 


received a Maxwell franchise and} 


has been a dealer ever since. 


He admits that there may be) 


older dealerships, such as Greer 


Robbins or Howard Automobile | 
Co., but not under the same active | 
management, 

* * . 


Collinwood Formed 


Collinwood Motor Service, Inc., 


OUR POLICY: ONE GRADE...ONE PRICE 


462 E. 152nd St., Columbus, O., has 
been incorporated by Howard M. | 


Chrysler), Ocala, Fla., has received 
the Chrysler medal of merit service | 
award. The medal was presented | 
to Bill Ivey, president of Imperial, | 
by George McCarthy, regional man- 
ager, and B. C. Truluck, factory | 
service representative. 

* * * 


Appointment of Bob Spears as 
: . : - service manager of Standard Motor 
OPENS IN MARION, KANS.—The building of Paul Seifert Motor Co. (Chevrolet-Buick)|CO. (Studebaker) in Richmond, 
hae been remodeled to include the latest. most modern equipment. The structure, which | Calif., has been announced by ) 


| is faced with light-colored stone, has 9.51! square feet of floor space. = Bill LaBaree. 
a * * * 





negotiations to purchase Groves|board of directors of the National 
Motor Co. on the S. Dixie Highway. | Bank of Washington, Tacoma. 
* * * * + + 


Bank Elects Mueller Camp to Manage King operated from a control tower. A 
R. A. Mueller (Buick), Tacoma,| C. D. Camp jr. has been named /| microphone and receiver is in each 
Wash., has been elected to the | vice- president and general © man- | (Continued on Page 25, Col. 1) 


Berger Control Tower 


Berger Motors, Inc, (Oldsmobile), 
Baltimore, service department is 


Groves to Patterson 


Pat Patterson, former sales man- 
ager of a Ft. Lauderdale (Fla.) | 
auto firm, announces that he will | 
open a Buick dealership in Mel- 
bourne, Fia., and has completed 








New BLUE SUNOCO 








| 





ENTHUSIASTIC USER | 


“I tried 10 gallons of New Blue Sunoco,” says Mrs. 
John Ostrom of Washington, D. C., “and see no use 
paying premium prices any more when New Blue 
Sunoco gives premium performance in our Cadillac 
and Mercury—and at a saving.” 


MOTOR TUNE-UP EXPERT | 


“Gasoline is of prime importance in motor tune- 
ups.” says George A. Robinson, Ill, of the Delray 
Ignition Service, Fla. ‘If the gas used isn’t right you 
can’t do a top-notch tune-up job. We recommend 
New Blue Sunoco to all our customers.” 


} 
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(Continued from Page 24) 


mechanic’s station and a control|Tex., and completed a $100,000 
operator in the tower above the|Plant in Austin, Tex. 
garage floor gives work orders. oe ae 

2 . * 


McCarthy Ups Earlywine 


Paul Earlywine has been named 


Harrison to Scrutchin 


Harrison Motor Co., Llano, Tex., 
has been sold by H. T. Harrison to 


Ray Scrutchin. The firm is now 
manager Of the sheet metal and | i:nown as Scrutchin Chevrolet Co. 
paint department for Jerry Mc- | ee ag 
: ; . Kok 4 . 

— re. a aces | Adams’ Remodeling Done 
: * *« @« Contractors have completed the | 
° job of remodeling and painting 
Wilson’s Roof Collapses —_|‘x4ams Motor Co. (Dodge), Milton, 


New cars stored on the roof of | Fla. 
Wilson Motors, Ltd., Victoria, B. | 
c., recently collapsed through on 
used cars stored on the main floor. 
Damage was estimated at around 
$30,000. 


* * 


* 
Mayor Gragg Sells Out 
Mayor A. W. Gragg, of Bruns- 
wick, Ga., states that he is selling 
out his interest in a dealership 
bearing his name in that city. 
* * + | 
Kennedy Takes Deal 
Ray Kennedy has taken on the | 
Studebaker dealership in Frank- 


Goad Continues to Build 

Goad Motor Co., San Antonio, is 
adding a third story to its building 
on Dallas St. at a cost of $350,000. | 
The firm recently spent $225,000 in 
new construction in Corpus Christi, 
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Kennedy Motors. He plans to 


build a new building. 


+ + + 


Jack Farmer Adds Lot 


Jack Farmer Chevrolet Co., Cam- 
denton, Mo., has opened a used-car 
department on U. S. 54 for display 
to the heavy resort traffic. 


+ * * 


Fontenot Takes Studebaker 


H. P. Fontenot, owner of Fon- 
tenot Motors, Welsh, La., has re- 
ceived a Studebaker dealership. 
Fontenot plans to enlarge his 
building. 


78 N.Y. Dealers 
Mark Birthdays 
During April 

New York State Automobile 
Dealers reports that the following 
dealerships celebrated their found- 
ing last month: 


Celebrating its 50th anniversary 
is McCrillis & Co., Holley; 


40th—B. J. York Motor Co., Inc., 


Newburgh; 
39th—Van Arnams Garage, North- 
ville; 


linton, La., and will operate as | 38th—Cobleskill Garage Co., Co-' Celebrating his 30th year is Orin 


ei 





UARE FEET—J. W. Rose Motor Co. (DeSoto-Plymouth), Lynn, Mass., re- 


HAS 25,000 $ 
cently opened this building. The semi-circular display has room for 10 cars. There are |? 
twin post lifts in the service department. The large sign high on the building can be seen 
for a half-mile in any direction. 


bleskill, and N. C. Lawson Co., Inc.,| Woodcock, Lockport, New York. 
Central Valley; 28th—George H. Rodbourn Ga- 
36th—Billington Motor Co., Rye; |e, Breesport; 
26th—-Farmer Pontiac, Old Forge; 
i & Albert Motors) 94thVerschoot’s Garage, Sodus; 
" ys 23rd—Mammoth Garage, Specula- 
tor; 








for All Cars...Sells at 


v New High ANTI-KNOCK 


SETTING SALES RECORDS 


Sensational New High-test Gasoline 
Designed for the NewHigh-compression 
Engines and Packed with New Power 
for All C Regular Gas Price 





POWER 


v New High ALL ‘ROUND PERFORMANCE 


v New High VALUE PER GASOLINE DOLLAR 


Se ee 


MEMO TO: | 


CAR DEALERS } 


WHEN DEMONSTRATING your 
1950 cars... fill them with New 
BLUE SUNOCO — the new high-test 
gasoline packed with NEW HIGH 
ANTI-KNOCK POWER! 






getting 


New 


p------------ 


NO SECOND GRADE...NO THIRD GRADE 


MAKE 
SGRE 


your customers keep on 


from the cars you sell... 
recommend sensational 






top performance 


BLUE SUNOCO! 








22nd—Brown Motor Sales, Ken- 
more; Gladd Bros., Inc., Saranac 
|Lake; Thompson Auto Sales, Sala- 


manca, and Wirmusky Brothers 
Co., Inc., Hoosick Falls; 

2ist—Howard F. Thorpe, Tan- 
nersville; 

19th—Annette M. Rogers, Ken- 
more; 

18th—Middleport Sales Co., Mid- 
dleport; 


17th—Blodgett Bros., Horseheads; 

16th—Leslie F. Blodgett, Middle- 
sex; Christman Motor Sales, Nor- 
wich; 

14th—Ashdown Motor Sales, Inc., 
Queens Village; L. J. Gavin, Inc., 
Glen Cove; Pase Motors, Inc., Elm- 
hurst, and Wilmouth Motors, Wol- 
cott; 

13th— K & K Motor Sales, Wood- 
ridge; 

12th—Glen Chevrolet Co., Wat- 
kins Glen, and Vee Motor Sales, 
Middletown; 

10th—Finney Motors, Inc., Ithaca, 
and McMann Pontiac Sales Co., 
Newark; 

9th—Gladding Motors, Inc., 
Brooklyn; Harcourt - Butterfield, 
Inc., Middletown, and Williams 
Motor Co., Walton; 

6th—City Garage Co., of James- 
town, Inc., Jamestown; Community- 
Pontiac, Beacon; Piebes Motors, 
Inc., White Plains; Ranger Motors, 
Inc., New York, and Ryan Motors, 
Norwich; 

5th—Berriman Motor Sales, East 
Aurora; Cataract Hudson Motor 
Sales Co., Niagara Falls; Cross 
Island Oldsmobile, Inc., Queens Vil- 
lage; Guy F. Johnson, Inc., Bing- 


hamton; Letts Chevrolet, Inc., 
White Plains; Walter C. Olson, 
Hornell; Park Auto Service, Pu- 


laski; Pioneer Motors, Inc., Elmira; 
Stumpf Bros., Lancaster, and Ver- 
blaw Motor Truck Sales, Inc., 
Jamestown; 

4th—Alderman’s of Endicott, Inc., 
Endicott; Barker Motor Sales, Ge- 
neva; Bradbury Sales & Service, 
LeRoy; Brewster Garage, Brewster; 
Earl Carpenter, Inc., Warrensburg; 
Central Motors, Bolivar; The Cor- 
ner Garage, Palatine Bridge; Falls 
Buick Co., Inc., Honeye Falls; High- 
land Falls Garage, Highland Falls; 
Holden Motor Sales, Inc., Ham- 
burg; Johnson Chevrolet Sales and 
Service, Little Falls; 


And, George H. Leonard, Inc., 
Moravia; Nehrbass Motors, Wil- 
liamsville; Oswego Motor Sales, 


| Oswego; Palmer Motor Co., Roches- 
|ter; Ratigan & Myers, Plattsburg; 
| Reutling’s Auto Sales Service, Glov- 
|ersville; Ridgeview Pontiac Co., 
|Mahopac; Riverside Garage, Can- 
ton; Roth Motors, Saratoga; Leon 
A. Swing, Penn Yan; Vrana Bros., 
Inc., Southampton, and Warsaw 
| Motors, Warsaw; 
| 8rd—C. Fay Lunkenheimer, Red 
Creek, and Schenck Motors, Homer; 
| 2nd—Lamont-Wray, Inc., Buffalo, 
jand Daniel.E. Morris & Sons, Inc., 
| Auburn; 

1st — Ben Anderson Chevrolet, 
Inc., Kingston, and Elliott Buick, 
Inc., Schenectady. 


* * * 





| Andrews-Jeffreys Move 
Gordon E. Andrews and Allan C. 
Jeffreys, Phoenix (Ariz.) Nash 
dealer, has moved into a new build- 
ing. It includes 9,000 square feet of 
sales and service space and 11,000 
square feet of adjacent lot space. 











ON THE ALCAN HIGHWAY—That the aoe from the U. S. to Alaska is the McCoy 
is proven by the fact that a Buick Special has just hauled what is_almost a four-room 
house as a trailer from Seattle to Fairbanks. The trip was made in 17 days, the distance 
3,000 miles. The 1950 Buick Special, equipped with Dynaflow drive, pulled the trailer 
weighing 7,300 pounds, plus 1,500 pounds of personal effects, with onl trouble encountere 
being two ‘flats’ and the wearing out of three sets of tire chains. he car was equipped 
with 2,500-pound overload springs and rolled up to 50 miles an hour over the level stretches 
of the road. The trailer is a 35-foot Pan American, the largest ever taken over the highway 
to Alaska. Mr. and Mrs. James Post recently sold their restaurant business in Seattle and 
plan to engage in that business in Fairbanks. They purchased the car from Anderson Buick 


Co., Seattle. 


Overvold Names Two N. D., has been announced by Cliff 
Overvold, president of the firm. 
Appointment of L. B. Frost as és = indies, 
office manager and Odine Christian-| AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
son as used-car manager, for Over- in America’s No. 1 Industry . . . an esti- 
vold Motors, Inc. (Pontiac), Fargo, | mated more than 100,000 readers weekly! 


9 Goads to 





WASHINGTON.—Nine steps the 


Most Chamber Suggestions to U. S. Deal 
With More Relief from Taxes 


|the double taxation of corporate 
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Investment 


government can take to encourage |income—once in the hands of the 


business enterprise were outlined 
here last week in a report by the 
economic research division of the 
U. S. Chamber of Commerce, 

The report argues that creation 
of a favorable atmosphere for 
business expansion is a far better 
method of creating jobs than is the 
spending of the taxpayer’s money 
to make work. 

Here are the 
steps: 

1. Move toward lowering the pro- 


nine suggested 


d|gressive personal income tax rates 


to provide a maximum aggregate 
rate, normal and surtax combined, 
of 50 percent, in order to stimulate 
equity financing. 

2. Tax persons with a highly 
fluctuating income on average 
income over a number of years. 
3. Hold the corporation income 

tax rate against any further in- 
crease and work toward a gradual 
reduction to 25 percent, or less. 

4. Make a start toward reducing 





corporation and a second time in 
the hands of the stockholder—with 
a view toward complete ultimate 
elimination of such double taxa- 
tion. 

5. Improve the carryback and 
carryforward: of loss provisions in 
order to stimulate more investment 
in new enterprises. 

6. Liberalize business discretion 
in determining annual deprecia- 
tion accruals in order to provide 





Connecticut Inspectors 


Spotchecking Vehicles 


HARTFORD, Conn. — Motor 
vehicles department inspectors, 
state and local police started 
intensive statewide “spot” in- 
spections of cars, buses, trucks, 
taxicabs and motorcycles early 
in May. 








Increasing the Life Span 


of Cars, Trucks and Buses 


In addition to the millions of cars, trucks 
and buses now on the road equipped 
with Hyatt Roller Bearings, more and 
more are coming off the assembly lines 
—all designed and built with the same 
proven long-life span. 

It is not surprising to us that motor 
vehicles stand up as well as they do under 
the tough usage they get. For many years 
we have been familiar with the design- 


engineer’s skill which goes into their 





construction. And year after year, Hyatt 


Roller Bearings have been built to de- 


liver the dependable service at vital po- 


sitions which these engineers look for. 


We acknowledge the great contribu- 


tion to progress the Automotive Industry 


has made and we are glad to have been 


one of their important suppliers for 


more than fifty years. Hyatt Bearings 


Division, General Motors Corporation, 


Harrison, N. J.; Detroit, Michigan. 


HYATT ROLLER BEARINGS 








more investment funds and re- 
duce the risk of new investment. 

7. Cut the capital gains tax to 
/12.5 percent and make more ade- 
quate provision for the offsetting of 
| losses, in order that the present 
|penalties against the economic 
shifting of ownership of assets may 
be removed. 

8. In the case of alleged undue 
corporate accumulation of earn- 
ings, shift the burden of proof 
from the corporation to the treas- 
ury and apply the penalty tax only 
to that portion of corporate earn- 
ings determined to have unduly 
withheld from _ stockholders, in- 
stead of on all undistributed earn- 
ings. 

9. Reduce government waste and 
expenditures, with particular atten- 
tion to the Hoover commission 
suggestions. 


Such a program, the report says, 
would give a tremendous impetus 
to business and would unlock the 
gates that are holding back risk 
capital. 








Trustees Frown 
At ‘Low’ Bids 
‘For Tucker Plant 


| CHICAGO. — Two bids for the 
| Tucker Corp. plant, revealed in 
| Washington by the General Serv- 
lices Administration with the added 
comment that both were “ridicu- 
lously low,” stirred reactions along 
| different lines here last week. 

It was noted particularly that 
neither bid came from automotive 
interests, a fact which caused Nor- 
man H. Nachman, attorney for 
Aaron Colnon and John Chatz, re- 
ceivers, to conclude that reorgan- 
|ization of the Tucker Corp. was 
|“extremely doubtful.” 

A checkup of the $14.000,000 bid 
for the $120,000,000 plant by Myron 
Hokin, Benjamin Z. Gould and 
| Robert Zwikel disclosed that Hokin 
| heads the Centurv American Corn., 
|a steel warehousing firm, while 
|Gould is an attorney and Zwikel 
a real estate broker. All are Chi- 
| cagoans. 

Distillers International Trading 
Corp.. which put in a $5,000.000 bid 
and is represented as a Chicago 
firm, is not listed in the Chicago 
telephone directory. 

In neither instance does the bid- 
| der indicate anv manufacturing use 
'to which the plant would be put. 


‘Gunk' 'n Stuff 
GM Physicist Reports 


On Spectrograph Use 


YELLOW SPRINGS. O.—A Gen- 
eral Motors research physicist last 
week reported how the _ spectro- 
|eravh on short notice may be used 
to find out what elements are in a 
“bottle of gunk.” 

Speaking here before the Ohio 
Valley section of the Optical So- 
ciety of America, David L. Fry of 
GM _ Research Laboratories _re- 
viewed developments in the spec- 
trograph’s use for auick semi-quan- 
titative analvses of various indus- 
trial materials, samples or residues. 

In GM laboratories. he said, a 
“bottle of gunk” might contain oil 
residues, sparkplug deposits. slags 
plating bath solutions. welding rod 
coatings, paint pigments, plastics 
or colored contaminants in spark 
plugs. 

“And,” he added, “I should not 
forget our recent vroblem of de- 
termining the residue from water 
standing on the roof.” 

The spectrograph is an instru- 
ment which separates visible and 
ultra-violet light according to its 
various colors or wavelengths, The 
samnle to be studied is placed in 
an electric arc and light from the 
arc is passed through the spectro- 
graph. This forms a pattern of 
| lines on a photographic plate. From 
|the various positions of the lines 
ithe chemical elements in the sam- 
ple can be determined. 








| Cook Buys Into Stratton 


| John W. Cook has vurchased a 
| controlling interest in Stratton Mo- 
ltor Co. (Chevrolet-Buick). which 
|}onerates in the Illinois cities of 
| Macomb and Bushnell. Cook was 
|formerly with Metropolitan Chev- 


| rolet Co., Springfield, Tl. 
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On the Financial Front .. . 


Chrysler Report 





Bares Strike Sears 


|jecture that the idled firm’s stand- 
‘ing for 1950 in the list of largest 


I EALERS for the Chrysler lines, corporations has been impaired. 
The cash position of Chrysler * * * 


By George Deery 
Associate Editor 
the 


knowing what stagnant | 





stood at $189,734,771 against $373,- 
697,272 a year ago. 

Marketable securities, however, 
increased to $150,142,217. A year 
learlier they totaled $76,887,895. In- 
|ventories were valued at $172,508,- 
|401 March 31. This compares with 
| $139,371,754 for the like period in 
| 1949. 

Current assets in the latest re- 
port are placed at $411,167,399 and 
current liabilities, $82,883,181. A 
year ago the corresponding figures 
were $396,485,332 and $158,501,691. 


production lines did to their books,| slipped to $77,049,185 from $121,- | Clark Equipment Earns 


can now compare the strike’s effect | 764,793 

on the corporation’s financial af- 

fairs. 
The firm’s report for the first 


| 
quarter, showing a loss of $1,782, | Auto Stock March 31 were $638,082 after pro- 
cen tenant for ae een ane May 1 vision for federal income taxes, 
year ago, offers interesting com- | Chrysler ......... 71% 68% |compared with earnings of $1,278, 
; oa Crosley 2% 3 941 after taxes in the correspond 
While Chrysler, from the stand-| General Motors .. 84% 86% an a nS ae ae 
point of 1949 sales, is the seventh} Hudson .......... 15% 16% corge ney . 3 at a a tae a gs 
largest corporation in the U.S.| Kaiser-Frazer .... 6 6% camee on $0.35 ey By 
(General Motors is first), the| Nash-Kelvinator.. 20% 205, | Pare . y e. 
struck firm saw its sales in the first| Packard ......... 3% 4 Sales were $14,803,659 in the three 
three months plummet to $190,702,-| Studebaker ...... 33% 38% | months as compared with $16,829,- 
EE 4 6h 650 see's 10 10 |904 in the corresponding period a 


414 from $401,245,547 in the same 
period a year ago. 


* * * 


=e sales for the full year | 


Average for 


4 were $2,084,602,547. GM’s total 
rocketed to $5,700,835,141 for the 
same 12 months. It’s a safe _con- 


Packard’s Loss 
Set at $259,586 
For Three Months 


Diminished dollar sales, contin- | 
ued costs of pioneering Ultramatic | 
drive in volume production and in- 
creased provision for new tools re- 
sulted in a loss of $259,586 for Pack- | 
ard in the three months ended 
March 31. 

The loss for the quarter, listed 
after an estimated income tax 
carryback refund of $161,000, com- 
pared with net income of $3,911,033 
for the like period last year after 
estimated federal income tax of $2,-| 
394,000. | 

Consolidated net sales for the} 
first three months this year totaled 
$37,863,283 against $55,767,498 in the 
same 1949 quarter. Both totals ex- 
clude excise taxes, 

President Hugh J. Ferry stated) 
that the company’s 1950 outlay for | 
plant machinery and tools, “being | 
made to advance Packard’s com- | 
petitive position later this year,” is| 
projected at $18,996,000. 

He declared resources are ample | 
for the program. At the end of the 
first quarter, Packard had working 
capital of $44,631,069, against $46,- 
202,572 a year ago. 

“Current Packard sales show a 
satisfactory seasonal upturn,” Ferry 
said, | 


F inane Nets 
Higher Profit 


Net sales of Fruehauf Trailer 
amounted to $21,715,582 for the first 
three months of 1950 as compared 
with $19,119,612 for the same period 
in 1949, according to President Roy 
A, Fruehauf. 

Net earnings for the first three 
months of 1950 were $1,371,016, 
equivalent to $1.03 per share, as 
compared with $808,018, or 57 cents 
per share, for the same period in| 
1949. 


Cleveland Graphite Bronze 


Earns $658,721 in 3 Months 


Cleveland Graphite Bronze Co.'s | 
first quarter sales and profits ex- 
ceeded each of the three preceding 
quarters but were lower than in| 
the first quarter of last year, the 
company announces. Net profit for 
the period was $658,721, equal to 
96 cents a share. 

In the preceding quarter the 
profit was $470,315, or 67 cents a 
share, and in the first quarter of 
1949 was $1,052,180 or $1.60 a share. 
Sales and other revenues were $8,- 
679,831 in the latest quarter, com- 
paring with $7,279,399 in the pre-| 
ceding quarter and $9,040,968 in the | 
first quarter of 1949. | 

Chairman Ben F. Hopkins and| 
President James L, Myers said that | 
the company’s business was good 
in the auto original equipment field 
but that shipments of replacement | 
parts were considerably below the | 
first quarter of last year, when the | 
replacement market was accumu- | 
lating large inventories. 


i 


in the first quarter of 
1949, while its costs and expenses 





Willys-Overland .. 


10 Stocks ...... 24.48... . 24.66 











$638,082 in First Period 


Net earnings of Clark Equipment 
Co. in the three months ended 


6% 6% |year ago. Total current assets at 
March 31 were $23,097,597 and cur- 
|rent liabilities were $5,116,564, On 
ithe same date a year before, assets 
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AND SOME PEOPLE COMPLAIN OF MUDDY ROADS—O. D. Shock, of Toledo, tests a 


water-fording Jeep being built by Willys-Overiand for the Bureau of Ships, U. S. Navy. 
| This is part of a 1,000-unit order aggregating $3,000,000 including parts and two-way radios. 
Shock emerges dry from each dunking because he, like the cars, has been — special 
treatment. He wears a full-length rubber suit and for good measure adds a rubber raincoat. 


| were $24,141,201 and liabilities $6,-| met sales of $3,433,970, compared 
| 322,125. with $71,794, or 15 cents a common 
share, on sales of $4,038,396 last 
year. 


+ * + 
Earnings 
| MeQuay Norris Mfg.—March; avuToMoTIVE NEWS, the Newspaper of 


| quarter: Net income, $9,920 equal | the Industry, read by everyone who counts 
° , ’ in America's No, 1 Industry . an esti- 


to 59 cents a preferred share, on| mated more than 100,000 readers weekly! 














yer 


When is a farmer...NOT? 


The Census taker lists a Cornbelt cattle feeder, 


a Kansas wheat farmer, a bookkeeper with a full 
time job in town and a few chickens on suburban 
acreage, and Sam the trash man—as farmers. 
Sounds crazy—and is! 


By the census definition, a farmer is anyone 
operating three acres or more... or 
producing $250 per year or more of 
farm products. Of the nation’s 
6,000,000 “‘farmers’’, 3,000,000 
are part-time producers, or so 
short of land, livestock, and 
equipment they add little to 


the country’s commercial supplies. 
Half the farmers produce 90% of agricultural 
products, earn goc of every farm gross income $1! 


Tue majority of the nation’s top-half farmers 
concentrate in the fifteen Heart States, where 
rich soil, high fertility, and favorable climate 
make farming big business. 


In the Heart States, 64%, of all farmers are in 


the top half! 


These best farmers can be reached in one 


SUCCESSFUL (4 





package—through SuccessruL Farminc. In the 
Heart States, 84% of SF families are in the top 
half income group! 

SuccessFuL FARMING subscribers have the 
best land, the largest investment in buildings, 
machinery and livestock...use the most improved 
methods and techniques . . . produce top yields, 
prices, and profits! In the Heart States, the 
income of the near million SF subscribers easily 
averages 50%, more than the US farm average. 
And with the savings of the ten best years in 
agricultural history, the SF audience is one of 
the best markets in the world today! 

More attentive and more 
responsive to advertising than 
the typical urban readers, the 
SuccessFut FARMING families offer 
a major opportunity advertisers 
can’t afford to overlook, Get all 





the facts about the new market 
among the first farm families from any SF office 
... SuccessFut FArminc, Des Moines, New 
York, Chicago, Cleveland, Detroit, Atlanta, 
San Francisco, Los Angeles, 


FARMING 





More and better cars in owner's hands More and better trucks in owner's hands More millions of cars and trucks ‘on the 
mean more and better mean more and better road mean a larger volume of 


REPEAT SALES REPEAT SALES SERVICE BUSINESS 





LC 





__ AUTOMOTIVE NEWS, MAY 15,1950 | 


and consequently 


More Repeat Business 


year after year! 


Yes, you're first with Chevrolet, America’s finest franchise, for many reasons, 
including the splendid spirit of cooperation which has always prevailed 
between the Chevrolet Motor Division and Chevrolet dealers. 


And one of the most important reasons of all is the fact that 
Chevrolet quality and value have won such overwhelming favor among 
the American public, over such a long period, that there are more 
Chevrolet cars and trucks in use today than any other make. 
That means more millions of customers, more millions of friends, and 
more new as well as repeat business for Chevrolet dealers, year after year. 
For Chevrolet owners are the most Joyal car owner group in America 
and buy Chevrolets again and again, according to a recent independent 
nationwide survey. 
Naturally, Chevrolet designers, engineers and production experts, as More millions of cars and trucks on the 
well as Chevrolet dealers, will continue to do everything in their power road mean a larger volume of 
to widen and increase America’s preference for Chevrolet, in the future 
as they have done in the past! PARTS AND ACCESSORIES 
CHEVROLET MOTOR DIVISION, General Motors Corporation, DETROIT 2, MICHIGAN BUSINESS 


VAY A 












By Leo T. Parker 


Attorney at Law 


ECENTLY a reader wrote, as 
follows: “Smith operated a 
motor sales company. He gave a 
contract on commission to an auc- 
tion company to sell an automo- 
bile. Smith signed this contract 
and without knowledge of the auc- 
tion company’s officials died that 
night. The auction company sold 
the automobile the next day. 
“Smith’s administrator sued the 
auction company for $1,200, 
claiming it is liable because it 
sold the car after Smith died. 
Please give some new law that 
will assist us in this matter.” 
In Parker v. First Citizens Bank 
& Trust Co., 50 S. E. (2d) 304, re- 
ported January, 1950, the testimony 
showed facts, as follows: Parker 
offered for sale at Mann’s Public 
Auction his 1947 Studebaker. A. G. 
Stevens became the purchaser. He 
gave his check for $1,825, drawn 


You get highest efficiency when your engine cooling require- 
ments are met by a balanced system. Radiator, fan, pumps 
and hoses must work in harmony—with each other, and with 
the engine—for maximum performance in heat dissipation. 


Since 1902, we have designed and produced millions of 
tailored-to-fit radiators for passenger cars, trucks, buses, 
tractors and stationary engines. 


Set Dat ie] 


BW 


She 
PRODUCTION | 


LONG MANUFACTURING DIVISION 


TORQUE CONVERTERS e 


Lawsuits Affecting Dealers ... 
Court Decisions 





on the First Citizens Bank & Trust 
Co. as payment for the car and 
the certificate of title was trans- 
ferred and assigned to Stevens. 
| * * * 
ee next day Stevens sent the 
automobile to High Point for 
resale, and then committed suicide. 
Later in the day the automobile 
was sold in High Point for $1,870 
cash. 
When Parker presented the Ste- 
vens check to the bank for pay- | 
ment, it was.refused. The check | 
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OBSERVES 27th ANNIVERSARY—Pictured are employes of Thomas P, McDonagh, La Plata, 
| Md., in front of the Chevrolet dealership. McDonagh is shown shaking hands with Arthur 
C. Mayo, Chevrolet district manager, who is offering his congratulations. 





has not been paid, and Parker 

sued the administrator of the|#nd payment of the purchase price 

estate of Stevens to recover the|by check constituted a conditional 

proceeds of the sale of the auto- | Payment. As the check was dis- 

mobile. honored and not paid, no title 
The higher court ordered the passed to Stevens, the purchaser of 


administrator to pay Parker the the automobile. 
full purchase price of the autu- With respect to the right of 


High Point to act as agent for 
mobile and explained these im- (stevens, this court held that the 
portant legal points: 


authority of High Point to resell 
First, the sale of the automobile |the automobile automatically ter- 


and, therefore, the sale of the auto- 
mobile by High Point was illegal. 


* * * 


N. C. High Court Weighs 


Test of Truck Law 


RALEIGH, N. C.— North Caro- 
lina’s truck regulatory act of 1947 
is headed for clarification by the 
state supreme court. 


Interpretation of the law by the 


to Stevens was a cash transaction,|minated at the death of Stevens] state utilities commission was chal- 


BORG-WARNER CORPORATION 


CLUTCHES e¢ RADIATORS e@ 


This Long radiator serves a 
stationary Diesel engine. With 
bolted stampings for top and 
bottom tanks, this type can be 
quickly disassembled for 
cleaning. 





















Detroit 12 and Windser, Ontario, Canada 


OIL COOLERS 


lenged in three cases argued before 
the court. 

Two questions awaiting determi- 
nation by the state supreme court 
in test cases are: 

Does the utilities commission 
have authority under the state’s 
1947 truck regulatory act to accept 
reports of operations from truckers 
after Oct. 1, 1947? Bailey’s clients 
contend the law provides that 


}itruckers operating before Jan. 1, 


1947, had to file reports on their 
1946 operations by Oct. 1, 1947, to 
qualify for grandfather rights. 

Does the evidence in the cases 
warrant granting the carriers op- 
posed by plaintiffs regular routes? 
Bailey contends the commission 
has issued certificates in the con- 
tested cases without requiring the 
applicants to meet all the require- 
ments of the truck law. 

7 * s 
Public-Utility Strike Law 
Again Upheld in Wis. 

MADISON, Wis.—Constitutional- 
ity of Wisconsin’s public-utility 
antistrike law has been upheld for 
the second time by the state su- 
preme court in an opinion which 
also declared that the law applies 
to employes of Milwaukee Trans- 
port Co. 

Enacted in 1947, the Wisconsin 
law prohibits strikes, lockouts and 
slowdowns in public utility com- 
panies and sets up a system of con- 
ciliation and compulsory arbitra- 
tion by the state to handle labor- 
management disputes in public 
utilities. 


Chavez Road Bill 
Aired This Week 


WASHINGTON. — Hearings on 
the Chavez federal-aid highway bill 
have been scheduled to _ begin 
Wednesday (May 17) before the 
roads subcommittee of the Senate 
Public Works committee. 

Organizations to be heard in- 
clude the American Assn. of State 


Highway Officials, the American 
Automobile Assn., the National 
|Grange, the American Roadbuilders 
|Assn., the American Municipal 
|Assn. and the U. S, Chamber of 
Commerce. Various government 
departments also will be heard. 


These include Agriculture, Interior, 
Defense, State and Commerce. 


Cost Accountants Gird 


For N. Y. Conference 

NEW YORK.—Industrial ac- 
countants will learn the latest tech- 
niques and experience relative to 
their future roles in labor relations, 
office management, economic secu- 
rity plans and industrial manage- 
ment at the 31st annual interna- 
tional cost conference of the Na- 
tional Assn. of Cost Accountants, 
to be held June 18-22 at the Wal- 
dorf-Astoria hoted here. 

The general conference theme 
will stress “New Frontiers for the 
Industrial Accountant.” More than 
2,000 are expected to attend. 





LICENSE PLATE 
FASTENERS 











=m | 





ane 









Heavy ‘\%-inch bolt 
and square shoulder) 


not lose off. 
PLATED TO PREVENT RUST 


Packed 12 to Box- 
Money-Back Guarantee 
IMMEDIATE DELIVERY 


If Your Jobber Cannot Furnish 
Order Direct from .. . 


HOUSER ENGINEERING & 





MFG., INC., Bluffton, Ind. 










On or Off With a Quarter Ture 


(with T-head 
fastens li- 
cense plate securely in place. Will 


No. 51—Dealer Cost, each..... $ .20 
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trucks to have about 10 display 


Portland Ponders Show rot 
. illiam ‘ nderson (Willys), 
In Fall or Winter pn Mag en Mlag og 


, sart (Dodge-Plymouth); vice-chair- 

oo ree, a te of ae mo oe = man, Warren W. Braley (Buick); 
s may have an auto show next/mittee on nvestigation. s . a ie ¢ 2 o 

fall or winter. The last show was|committee is to see if Portland has oe —s 7 waar “oe 
aan ; outh); C. Edwin Francis jr. (Lin- 

11 years ago. a building available and large In-M of é Mask 
Members of the Automobile Deal-|enough to display 200 cars and |CO.n-™ercury), Owes arks 
ers Assn. of Portland look mn vide and so located as to pro-| (Studebaker); Herbert B, Damerow 


io Wheeled 





favor upon the idea. _ |vide ample public parking. They|(Ford), and the association secre-| jy city WITH 5,000 POPULATION—This is the new building recently finished for J. L. 
The local association asked its|}want each major line of cars and|tary, Ernest E. Williams. Countryman, Los Gatos (Calif.) Cadillac-Oldsmobile dealer. 














: New Passenger Car Registrations, 40 States for Mareh, 1950-1949 


Car registrations by states are released 


here weekly, as completed by R. L. 
Polk representatives in state capitals. 
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TOTAL 
d 
Chevrolet 
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28 States Previous! "S0| 2250/ 1727| 4835! 5697| 14509| 55433) 1377| 13944) 70754) 23949, 3843| 60404) 17443) 19745| 125384) 180| 1727| 1907 26| 182! 234) 6605) 7627) 3319| 14781! 995) 158) 246481 
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Montana ; Se 63) 122) 225) 187; 4 35; 226 62 8) (245 54 54 423 3 7 10 25 16 7 53 24 1) 1010 
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ao vs __49{_—«45|_——50}_—27}_~—*180}—402|_—18 1} = 35} 164] 218] = 23} = 263} S228] Sot 843) 10 5! 6! 6| 7] Bi _ _75|_107|_~—SS0 84 13 2} 1822 
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New Commercial Car Registrations, 43 States for March, 1950-1949 
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Truck registrations by states are z = 2 3 Truck registrations by states are 
released here weekly, as com- + = 5 2 g e released here weekly, as com- 
pleted by R. L. Polk representa- ° § = t z & = pleted by R. L. Polk representa- 
tives in state capitals. 3 E 3 3 > = 3 tives in state capitals. 
o a zi 2 a | > = 
31 States paeeey 50) 84, 107 16526 | 15! 231] 151) 3510) 53) 14297! 14) 3570; 4794 28; 480 109; 137 21! 2080 493 725 94| 47519 \'50 31 States Previously 
Reported for Marc anh oe 49| 112 _ 54 1680! 40; 333 136 5344 87| 7679 27| 3563 4561 | 18 277 3 235 6 2679 343 1951 188' 44437 49 Reported for March 
California ‘50 8, 2433 4) 32) 49) 294 1} 1849 3) 480) 393 6} 20 7; 16 7; 204, «45, 89|—Ss«17|— 6037/50 ~ California 
49 12 1} 1498) 10 14) 45| 456/ 2 630 | 498 300! 8 7 | 10 6 310 28 141 14 3990 ‘49 
Florida ‘50 I 1} 835) 3) 13) 6| 230) 1| 788) | 147} 154) | % 4 13 | 168 14 79 I 2494 ‘50 Florida 
49 | 471) 2 7| 13} 116 2) 193} | 85 86 14 | 10 | 68 17) 64 3) 1151) '49 
i linia Sats "50 | 759 an 2) 107) | 494) 162) 186) 2 4 69 5; 20 1815/50 : ~~ Kansas 
ey 49 | 949} 6 13 | 266 2| 384 / 157, 226 - 150 6 68 | 1! 2237|'49 te 
Kentucky ‘50 | 508) Poon a 1) 397 128; 138 4 4 4 61 7 46 1411/50 Kentucky 
__ el, 1] | 802 | I. 203 6 355 coe] 175 190 x 5 10 79 18 234 | 2096 | ‘49 £ 
Maine ‘50 1 2) 268 | | 55] | 135 75 68 8 2 3 41| 45 27 689 |'50 "Maine LC 
hy eee 49) ie 228 tay ae mb ae 58 | 3) a 3 | 28 4 ae 536) '49 
Mississippi ‘50 640) 3 1 | 125) 1) §77| 223; 132] oa 2 101 7 2 1849 |‘50 -  Mississipp Pp: 
Se 49 De eM 166 101 5 74) 2! 90! 1} 1618) "49 
Missouri "50| 1 1120) | 2) 4) 21} 1) 7th | 237 232) 1 12 2) 3) 135) 17 31 | 2721)'50 Mi i fc 
cis oo ae '49/ 2 1} 1178} 7 2 9) 18} 348) 1! 462) | 206! 203) } 10 | 13) | 129) 19} 77 | 2684 | '49 sant h 
Montana 50) ] | 270) 3 | ‘52 | 146 | 48; 100) 2] 3] 59 1 48 732 ‘50 Montana 
ae |: owe 49) Ly is an | 8) | 86) } 114 I 86) 95 5 | 4) | 6! 1} $22) 940|'49 — 
Ohio ‘50! 7 3) 1785) 4 53) 42) 293| 10! 1592 1} = 340) 567! | 42 15) 36 | 187 131 440 ! 5153|'50 ies Ohio 
ad ee 8 3) 1697 4} 21} _ —45)_—635)_—S 7} 72 \|_ 272) _ 423 ; ae eh | 257} 57} 153} _—8|_4315/'49 X 
Texas "50! 3 | 2739) 4) 16) 3) 578) 4; 2184 | 776) 516] i a 10 4) 385 54) 117) ~=~4) +~+«7425)'50 — « Texas 8 
? ee ee) ee ee 2036' 8} I 14 662! | __ 857] __ 420 313 a | _17| | 291 39| _ 313) 39} 5030 '49 a 
Vermont 50! 2) 114 1 at 76 | | 62, fay 4 | 15] [28 1] 442/50 a Vermont 
: SE eee Le ee 195} 2 5 3 73 5 126 76 144) 4 3) | 87 3 93 5) 830! '49 Pp 
Wyoming "50 117 1] | 38 70 28 abe i 1 7| 2 21 322/50 7 ~~ Wyomina ; 
Se oie aS oe eet? 2D 8) |} 4} 78 | 25 50 | | 4 23) | 54 1} 4431'49 —S b 
43 States Reported "50, 105. =«11S) 28114 33/369, 259| 5664/72) «23316 19) 6276, 7372, 36, 636) 163 230; 28) 3592) 792) 1300) 118) 78609|'50 "43 States Reported 
to Date for March % '49| (138 66) 27086! = 76! 440/279! 8493! 113! 11889! 30! 5786! 6755! 32 359 9 337 12! 4236) 538! 337! 262! 70307! '49 to Sete Ser bheaed . 
Year "50, 346, 410) 73695| 105 1147|  770| 20751| 255] 59499 63) 16752) 19461 86; 2157; 441| 702| 71| 10259) 2106, 3983) 434) 21351350 a ~~ Year 
_to Date — Pe ss 49 490 363 72552 295| 1447 797! 24972 __339| 34494 106 15350 21209} % 1322) an 17) 1043 5!| 12430! 1902! 10276! 866! 200417/'49 to or 
The following advertised delivered prices PLYMOU -- — 2- 
are based on factory retail prices at the | e e $1.507; Suburban, $1,855; bus ‘co, ‘Bh: 
factories. They include federal excise | 385.75. Deluxe P20 — 4-dr. sed $1 566; 
(ares and factory ‘handing cares "a urrent Prices on New Automobiles cub <pe,'$1,50425. Saccinl Deluse' Hao” 
Sor’ eho “ntnae“thmrtatio som, “innate: wasn aan, ON" 
; bs ; ; stat. wag., 387, 
charges, state or local sales taxes or CHRYSLER — Royal — 4-dr. sed., $2,- | 027.50. Custom Deluxe Eight—4-dr. sed., ,club cpe.. $1.979.59: Model 72-A club cpe.. PONTIAC—-Chieftain Six -4-dr. sed., $1,- 
eptional equipment. 153.75; 8-pass. 4-dr. sed., $2,875; club cpe., | $1,637; 2-dr. sed., $1,589.50; club cpe., | $1.875; conv., $2,411.50; stat. wag., $2,-|745 (deluxe, $1,840); 2-dr. sed., $1,694 
AUSTIN—A40—4-dr. sed, (Devon). $1,- | $2,133.75; stat. wag., _ $3,183.75, Windsor | $1.595; conv., $1,948; stat, wag., $2,106.50, 560.50 (deluxe, $1,789); club cpe., $1,694 (deluxe, 
480; stat. wag. (Countryman), $1,520. |—4-dr. sed., $2,348.50; 8-pass. 4-dr. sed., FORD OF BRITAIN—4-dr. sed. (Prefect, NASH—Rambler Custom—conv., $1,808, | $1,789); conv. deluxe, $2,122; Catalina de- 7 
ae oeen. Beant), $2,345 (with auto- Apna bd club cpe., 5.ce.08: conv., $2,- cloth), $1,040; 4-dr. sed. (Prefect, leather), | Statesman Super—4-dr. sed.. $1,738; 2-dr, | luxe, $2,000 (super deluxe, $2,058); stat. 
mete. top, $2,525): sports sed. (hardtop), + lim., $3,196. aratoga —4-dr. sed., | $1,077; 2-dr. sed. (Anglia), $947, (Deliv-|sed.. $1.713; club cpe., $1,735; bus. cpe.,|wag., $2,264 (deluxe, $2,343); bus. cpe., 
$ ieee dec in a York.) =, ms - ae: ae New pg Son New York. ) rs A $1.633. Statesman Custem—4-dr. sed., $1,- | $1.571. Chieftain Eight—4-dr. sed., $1,813 
poe eae a Series 40—4-dr. tour- ~« r. ae % : by cpe., $2, . 75; ; A ER—4-dr. sed., $2,359; Vagabond, | 897: 2-dr. sed., $1,872; club cpe., $1,894, | (deluxe, $1,908); 2-dr. sed., $1,763 (de- 
= be Gt, (deluxe, $1.983); _4-dr. nr. $3,263. oe Country—Newport, | $2,399. (Hydra-Matic optional on all mod- | Ambassador Super—4-dr. sed.. $2,064: 2-dr, | luxe, $1,858); club cpe., $1,763 (deluxe, 
jet ee. oe ee $1,952); sed. pa ig’ eg oo ge —e $5,- a sed., $2.039; club ecpe., $2.060. Ambassa- | $1,858); conv. deluxe, $2,190; Catalina de- 
F 7 une. $1,899): bus. cpe., _ 5; *, $8, 58. oa eae op- LMAN MINX — 4-dr. sed., $1,495; dor Custom—4-dr, sed., $2,223: 2-dr. sed.,| luxe, $2,069 (super deluxe, $2,127); stat. 
- or 7 50—4-dr. tourback oe = are at $120.90, standard on |conv., OF.E5; stat. wag., $1,797. (Deliv- |$2.198; club cpe., $2,219 (Hydra-Matic | wag., $2,332 (deluxe, $2,411); bus. cpe., 
sed., $2, sos Ir. Riviera sed., $2,212; other series. -— ae ew York.) J optional on Ambassador models at $158.50.) | $1,640. Streamliner Six—4-dr. sed., $1,724 T 
ee $2, ; conv... $2,476; Riviera, CROSLEY—2-dr. sed., $967; conv., $967; UDs ON — Pacemaker Six — 4-dr. sed., OLDSMOBILE—Series 76—4-dr. sed., $1,- | (deluxe, $1,819); sed. cpe., $1,673 (deluxe, 
$2.139; stat. wag., $2,844. Roadmaster stat, wag., $999; roadster (Hotshot), $935. $1,933; 2-dr. sed., $1,912; club cpe., ‘$1,- 819 (deluxe. $1,887); 2-dr. sed., $1,761 /|$1,768). Streamliner Eight 4-dr. sed., E 
Series 70—4-dr. tourback sed., $2,633; 4-dr. | Super—2-dr. sed., $1,037; conv., $1,037; 933; conv., $2,428; bus. cpe., $1,806.50. | (deluxe, $1,829); sed. cpe., $1,745 (deluxe, | $1,792 (deluxe, $1,887); sed. cpe., $1,742 s 
Riviera sed., $2,738; sed. cpe., $2,528; | stat. wag., $1,069; roadster (Super Sports), Super Six—4-dr. sed., $2,105; 2-dr, sed., | $1,813); club cpe., $1,719 (deluxe, $1,787); | (deluxe, $1,837). (Hydra-Matic optional on 7 
conv., $2,981; Riviera, $2,854; stat. wag., | s9ss. $2,068; club cpe., $2,101.75; conv., $2,-|conv., $2,135; Holiday, $2,003 (deluxe, $2,-| all models at $158.50.) 
$3.407. (Dynafiow standard on Roadmaster, DeSOTO—Deluxe—4-dr. sed.. $2,006.25; | 928-50. Super Eight—4-dr. sed., $2,189; | 108); stat. wag., $2,362 (deluxe, $2,504). RENAULT — 4-dr. sed., $1,035. (Deliv- 
optional on Special and Super models at | oiyp cpe., $1,995.75; Carry-All sed., §2- 2-dr, sed., $2,152; club cpe., $2,185.75. | Series 88—4-dr. sed.. $1,978 (deluxe, $2,-|ered in New York.) 
arr Se 210.50, Custom — 4-dr, sed., $2,193.75; oem Commodore Six—4-dr. sed., $2,-| 056); 2-dr. sed.. $1,920 (deluxe, $1,998); STUDEBAKER—Champion Custom—4-dr 
A ILLAC— ries 61—4-dr. sed., §$2,- 8-pass. 4-dr. sed., $2,882.75; club cpe.. aon aes club cpe., $2,257.25; conv., $2,-|sed. cpe., $1.904 (deluxe, $1,982); club] sed., $1,519.25; 2-dr. sed., $1,487.50; club 
266; club cpe., $2,761. Series 62—4-dr. sed., $2,175.75; conv., $2,598: stat. wag.. $3.- 809.25. Custom Commodore Eight — 4-dr. | cpe., $1,878 (deluxe, $1,956); conv., $2,-|cpe., $1,513.75; bus. cpe., $1,419. Cham- 
$3,234; club coupe, $3,150: conv., $3,654; 112.75: Suburban sed., $3,198.75. (Tip-Toe sed., $2,365.50; club cpe., $2,341.25; conv., | 294; Holiday, $2.162 (deluxe, $2,267); stat. | pion Deluxe—4-dr. sed., $1,597.25; 2-dr. 
Coupe DeVille, =. 588. Series 60 Special— | pydraulie Shift standard on Custom, op- $2,893.25. (Super-matic optional on all |wag., $2,520 (deluxe. $2,662). Series 98—j|sed., $1,565.50; club cpe., $1,591.75; bus. 
4-dr. eee Goto 15—4-dr. ype. tional on Deluxe at $120.90.) a $199.31.) 4-dr. sed., $2.299 (deluxe, $2.393); 4-dr.|cpe., $1,497. Champion Regal Deluxe— 
sed., $4, ; 4-dr, 7-pass, Imperial sed., DODGE—Wayfarer—2-dr. sed $1.755: AISER Special 4-dr. sed., $1,989; | town sed.. $2.267 (deluxe. $2,361); sed.|4-dr. sed., $1,676; 2-dr. sed., $1,644.50; 
$4,959. (Hydra-Matic standard on Series ada Aa tae, ’'e 's1 $28.75° 2-dr. sed., $1,939; club cpe., $1,959; 4-dr. |cpe., $2.225 (deluxe. $2.319); conv., $2,-| club cpe., $1,670.75; conv., $1,981.25; bus, 
62 and 60 Special, optional on Series 61 . , “OU, . cpe.. , -f9. | utility, $2,089; 2-dr. utility, $2,039; bus. |772; Holiday, $2.383 (deluxe, $2,641).|cpe., $1,576. Commander Deluxe — 4-dr. 


and 75 at $174.25.) Meadowbrook—4-dr. sed., $1,865.75. Coro-|cpe., $1,889. Deluxe—4-dr.’ sed., $2,099: | (Hydra-M ; 2- : 

LET — Styleline Special—4-dr. |met—4-dr. sed., $1,944.75; 8-pass. 4-dr.|2-dr. sed., $2,049; club cpe., $2,069; 4-dr. samy Se ee ee " Susor2. pK ae in hae 
sed., $1,450; 2-dr. sed., $1.403: club cpe.. |S¢d.,_ $2,634.25; club cpe.. $1,931; conv.. | utility, $2,199; 2-dr. utility, $2,149; bus.| PACKARD — Eight — 4-dr. sed.. $2.249|—4-dr. sed., $2,023.75; 2-dr. sed., $1,992; 
$1,408; bus. cpe.. $1,329. Styleline Deluxe | $2.346; stat. wag., $2,882.50. (Gyro-Matie | cpe., $1,999. (Hydra-Matic optional on all | (deluxe, $2,383); 2-dr. sed., $2.224 (deluxe, | club cpe., $2,018.25; conv., $2.328.50. Land 
—4-dr. sed., $1,529; 2-dr. sed., $1,482; |°Ptional on Coronet models at $94.60.) models at $158.50.) $2,358). Super—4-dr. sed., $2.633 (deluxe, | Crulser—4-dr. sed., $2,186.75. (Automatic 
club cpe., $1,498; conv., $1.847; Bel-Air.| FORD—Deluxe Six—4-dr. sed., $1,471.50;| LINCOLN — 4-dr. sed., $2,575.50; club | $2,919): 7-pass, 4-dr. sed. deluxe, $3,950: | optional on Commander and Land Cruiser 
$1,741; stat. wag., $1,994. Fleetline Spe-|2-dr. sed., $1,424; bus. cpe., $1,332.50. | cpe., $2,528.50. Cosmopolitan — 4-dr. sed.,|2-dr. sed., $2,608 (deluxe, $2,894); conv. | models at $201.25.) 

-dr. sed., $1,450; sed. cpe., $1,403. | Deluxe Eight — 4-dr. sed., $1,545; 2-dr. | $3,239.50; club cpe., $3,187; conv., $3,- | deluxe, $3,350; lim, deluxe, $4.100. Cus- WILLYS-OVERLAND—Four — Jeepster 
Pieetline Deluxe—4-dr sed.. $1,529; sed. |sed., $1,497.50; bus. cpe.. $1.419. Oustom | 949.50. (Hydra-Matic optional on al! mod-|tom—4-dr. sed., $3,935: conv., $4,480. | $1,493.87; stat. wag. $1,605.32 (four- 
epe., $1,482. (Powerglide optional on De- | Deluxe Six—4-dr. sed., $1,558; 2-dr. sed.,|els at $174.25.) (Ultramatic standard on custom, optional | wheel-drive, $2,010.22). Six—Jeepster, $1,- 
luxe models at $158.50.) $1,511; club cpe., $1,511; stat. wag., $2,- MERCURY—4-dr. sed., $2,032; Model 72] on other series at $185.) 598.80; stat. wag., $1,689.57. , . 
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Whats the PERFECT time to woo EXTRA PROFITS 7 


HERE’S NO BETTER TIME than when you sell a 
yee car! That’s the time when a small addition 
to the proud new car owner’s time payment plan 
gives him a change-over to Goodyear’s magnificent 
Double Eagles . . . gives you magnificent, extra 
profits! When you tell a customer it’s not unusual 
for Double Eagles to last 50,000 miles or more, 
he’ll want these luxury tires! 


But wait! There’s more profit for you, and more 
safety for the customer when you also sell him 
LifeGuard Safety Tubes. Tell him how LifeGuards 
protect him and his family from the danger of 
blowouts at high speeds . . . how they make blow- 
outs harmless! Anybody who values his life and the 


Show customers how 
GOODYEAR PUNCTURE SEAL TUBES 
end delays and nuisance of flats! 


PUNCTURING OBJECT 

SEALED BY TUBES j 
INTERNAL LAYER OF 4 
PLASTIC \.4 


PUNCTURING OBJECT 

SQUEEZED TIGHT BY 
TUBES EXTERNAL LAYER fj 
OF RUBBER 4 A 


Seals as it heals... Plastic, 
gummy sealant heals rupture, 
when object is removed! 


Tube itself is compressed. When 
pierced, it grips firmly, in 
stantly. Prevents escape of air. 


life of his family is your customer for LifeGuards! 


Hold it! Maybe this fellow worries more about 
flats in the city than blowouts on the highways. 
O.K., so, then he’s your customer for Goodyear 
Puncture Seal Tubes. Explain how these double- 
action Puncture Seal Tubes rid him of the nuisance, 
danger and lost time of fixing flats! 


No one tube gives protection against both blow- 
outs and punctures. But Goodyear gives you the 
opportunity to offer your customers a choice of pro- 
tection against either! 


Your Goodyear dealer or representative will 
gladly show you how easy it is to install LifeGuard 


Show customers how 


GOODYEAR’S LIFEGUARD SAFETY TUBES 
make a blowout harmless! 


1. The LifeGuard Safe- 
ty Tube has two air 
chambers. Only 
outer gives way in 
case of blowout. 


2. Reserve air in 
super-strong inner 
chamber supports 
car long enough for 
safe, gradual stop 





Safety Tubes and Goodyear Puncture Seal Tubes. 
P.S. You can collect profits from the sale of Good- 
year’s LifeGuards or Puncture Seal Tubes without 
carrying stock or rendering service. Your Goodyear 
dealer or representative will give you full details! 





Double Eagle Super-Cushion. A Super-Cushion tire 
with either a// nylon or all rayon cord body. 


GOODFYEAR 


MORE PEOPLE RIDE ON GOODYEAR TIRES THAN ON ANY OTHER KIND 


LifeGuard 


Double Eagle, Super-Cushion, T. M r Tire &R r¢ 1 y. Akron, Ohio 








AUTOMOTIVE NEWS, MAY 15, 1950 


In the Hopper 


Massachusetts’ house ways and 
means committee has rejected leg- 
islation to extend coverage of old- 
age assistance benefits to aliens in 
Massachusetts. 

aa . * 


\% Percent Sales Tax 
OK’d in Arcata, Calif. 


Adoption of a ‘x percent local 
sales tax, to raise funds for street 


improvements, was approved by 
Arcata (Calif.) voters at a recent 
referendum, 


* * 


Eugene Weighs Sales Levy 


A local budget committee recom- 
mended that the Eugene (Ore.) 
city council conduct a referendum 
in November on a proposed % per- 
cent local retail sales tax to be 
used to offset property taxes. It was 
estimated that such a levy would 
yield $350,000 to $400,000 a year. 

. + * 


Mass. Legislators Favor 


Truck Investigation 


An investigation of weight, di- 
mension and speed of hauling 


trucks and trailers in Massachu- 
setts by Registrar of Motor Ve- 
hicles Rudolph F. King is advo- 
cated by another bill given a favor- 
able report by the ways and means 
committee. The house committee 
concurred with the senate ways 
and means committee, which rec- 


ommended the study. 
. * * 


Jobless Benefits | 


Unchanged in R.I. 


Rhode Island’s Gov. Pastore has 
vetoed four bills intended to tighten 
eligibility requirements for work- 
ers drawing unemployment com- 
pensation and cash sickness bene- 
fits. 





HAS HIGH SALES RECORD—This lot at 1234 Minnesota Ave., Kansas City, was selling 
cars faster than they could be obtained in mid-April. The lot was opened in October by 
Davis Oldsmobile and is but half a block from the main building. Davis is the oldest Olds 


dealer in Kansas City. Norman Rose is manager of the lot and 


eorge A. Schram is used- 


car manager for the firm, which also has a used-car display adjacent to the main building 


and plans another outlet at the rear with entrance on State St. 


©. W. Davis, president, 


established his dealership in 1936, built a new building with curved glass corner display in 





Although originally sponsored by 
the advisory council of the state 
department of employment security, 
which administers both benefit pro- 
grams, the bills were repudiated 
by the council because of the man- 
ner in which they were amended 
by a house labor committee. The 







“DOLLARWISE... 
Equipment We Ever Made 


Says I. R. (“Windy”) HICKS, President 
HICKS MOTOR CO. Inc., COVINGTON, KY. 


1943, added an extension in 1948 and opened the above lot in October, 1949. 





governor said his veto was based 
on the council’s action. 

Two of the bills would have 
amended the law so that a worker 
would be required to earn 20 times 
his weekly benefit rate during the 


12 months prior to his filing a claim 








WAVEWASH Automatic-Jete CAR WASHER 


PATENTS PENDING 






Attach to 
Your Air 






SEAPORT CORPORATION 
1821 Egbert Avenue 


San Francisco 24, Calif. 
Distributors in Son Francisco Aree 









“We can now wash up 


Wavewash puts BIG P 
washing business bec 





















to 50 cars a day ona 


volume schedule,” says I. R. (“Windy’’) 
Hicks, one of Northern Kentucky’s leading 
car dealers. “We are ‘Wavewashing’ all our 
new Fords for faster selling, and because the 
Wavewash Machine increases our customer 
traffic, we are gradually getting more than 
our share of car washing business.” 


Wavewash Pays for Itself 
from First Two Months’ Profits! 


ROFITS into the car 
ause it enables one 


operator to do a LARGE VOLUME job! 


No big investment necessary ... no costly 
overhead . .. no large space required! Wave- 
wash operates on water-line pressure. Use of 
air for drying car is optional. And just one 


10 minutes! 


dising plan explaining 


p sates Representatives in 


Write or wire today! 


PHILLIPS PUMP & TANK CO. 


2449 Hunter St., Dept. A, Los Angeles 21, California 
Main Office: 5009 Brotherton Road, Cincinnati 9, Ohio 


operator can wash an entire car in less than 


Write today for FREE folder and merchan- 


how Wavewash can 


make BIG PROFITS FOR YOU. 


Principal West Coast Cities 


JOBBERS—a few choice territories still open. 







for either cash sickness or jobless 
benefits... As originally introduced, 
the two bills provided the worker 
should earn 30 times the benefit 
rate, As a result of the vetoes, a 


trucking in interstate commerce 
after 8 p.m. 

Rep. Edward J. Mulligan, speak- 
ing for the committee, opposed the 
measure, contending it is nothing 
the truck drivers want. He said 
the registrar of motor vehicles is 
opposed. The bill was substituted 
by the substantial margin of 85 
to 22. 

* * « 


Mass. Rejects Vehicle Tax 


Of $40 Per Thousand 
A plan to peg Massachusetts’ 
motor vehicle excise tax at $40 
per thousand has been rejected 
by the state senate, 
+ * * 


| Mass. Board Recommends 
| Pedestrian Traffic Study 


The Massachusetts committee on 
highways and motor vehicles pro- 
posed a resolution calling for a 
study of the regulation of pedes- 
trian traffic. It is based on bills 
filed by Mayor Daniel D. Brunton 
of Springfield and Registrar of Mo- 
tor Vehicles Rudolph F. King. The 
study would be made by the state 





worker earning a minimum $100] department of public works. 


during the preceding year will re- 
main eligible to draw benefits if 
otherwise qualified. 

The other two would have ad- 
justed tables in the law of benefit 
credits and minimum wages earned 
in line with the proposal that a 
worker must earn 20 times his ben- 


|efit rate. 
| * . + 


State Sick Benefit Control 


Urged in Massachusetts 
| A majority report, signed by 10 
of 15 members of a special Massa- 
chusetts committee formed to study 
state sickness benefits’ financing, 
urged an exclusive state fund. It 
would be made up of payroll de- 
ductions of one-half-of-one percent 
|/on employes and subscribers alike. 
Proposals on the controversial 
issue included the suggestion con- 
tained in a minority report that 
insurance companies be given the 
| policies. 
| * « * 
New Orleans Chamber 
Backs Liability Bill 
Enactment of a motorists’ fi- 
nancial responsibility law by the 
1950 Louisiana legislature is ad- 
vocated by the New Orleans 
chamber of commerce. 

Motorists at fault in accidents 
who were unable to demonstrate 
| their financial responsibility to 
meet judgments against them 
would be barred from the high- 
ways, under terms of the legisla- 
tion proposed. 

* 





* * 


S. C. Kills ‘Gas’-Tax Hike 


The South Carolina house of rep- 
resentatives has killed a proposal 
for a one-cent increase in the state 
wees tax. The vote was 59 to 36. 


\N. H. Special Session Studies 
Million for Highways 


One of the first measures intro- 


| duced at the special session of the | 


| 
| 





|New Hampshire legislature was a/| 


bill authorizing the state highway 
department to borrow $1,000,000 for 
“construction, reconstruction and 


betterment of secondary highways.” | 


Another measure would establish 
a unified personnel system and a 
|pay increase for the state’s 3,600 
employes, including those in the 


state motor vehicle department. 
+ * * 


Reexamination of Drivers 


|OK’d in Rhode Island 


The Rhode Island registrar of 
motor vehicles, after Nov, 1, will 
| have authority to reexamine at will 
any driver or group of drivers sus- 
pected of being unqualified to re- 
tain the privilege of operating on 
ithe public highway. 
| This authority is contained in 
ithe single-package bill recodifying 
{the motor vehicle laws which the 
| legislature passed to take effect the 
first day of November. 
| * * * 


| Sunday Trucking Laws 
|Up for Change in Mass. 


Changes in Massachusetts’ laws 
|pertaining to Sunday transporta- 
tion of commodities by truck and 
motor vehicles are in the offing. 
An adverse committee report was 
overturned after an amendment 
had been adopted to permit Sunday 











Here’s something every white- 
wall owner will go for... a 


slicker, quicker way to keep 
white sidewalls white. (Bright 
idea for wash racks, too!) 
New-type cleaning pad, spe- 
cially treated for the job. Leaves 
no stain, restores the whiteness, 
will not harm the rubber. Eight 


pads in retail package. Large 


bulk pack for wash rack also 
available. If your jobber can’t 
supply you, order direct from: 


THE LAS-STIK MFG. CO., 
Hamilton, Ohio 


FREE ruit-size 
PACKAGE 


for a limited time only. Write on 


your business letterhead to Dept. AN 
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© PRECISION CAST... 


yew ELIMINATING ALL DIE COSTS 


Quantities as low as 100 may be 







job! Proof of design submitted for 
approval. Heavily chrome plated. 
Write for details. 
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F ht E WRITE TODAY 


B He Order Too Large - Be Order Teo Small 
Gj) + Coveralls + Shopcoats 


| . Matched Shirt and Pant Uniforms 
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ordered with original design for every 
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AUTOMOTIVE NEWS, 


More Liberal Trend Shown in States... . 


Relaxing Limits on Vehicles 


WASHINGTON. — Based on a} 
just-completed survey, the Nation- 
al Highway Users Conference last 
week reported that favorable con- 
sideration of more liberal vehicle 
size and weight limits has featured 
the 1950 state legislative sessions. 

Here is the NHUC report in full: 

Arizona has adopted the weight 
limits based on recommendations 
of the American Assn. of State 
Highway Officials, permitting gross 
weights ranging from 32,000 pounds 
if axle spacing is four feet, to 76,- 
800 pounds if extreme spacing is 56 
feet or more. 

Mississippi has increased weight 
limits based on tire sizes by per- 
mitting an additional 500 pounds 
per wheel and 1,000 pounds per 
axle; however, the maximum 
single axle weight limit of 18,000 
pounds is retained. 

Rhode Island has enacted gross 
weight limits of 56,000 pounds on 
three-axle single units and tractor 
semi-trailers, and 60,000 pounds on 
tractor semi-trailers with more 
than three axles; maximum single 
axle limit of 22,400 pounds is not 
affected. | 

In New Jersey, the house has 
passed a bill fixing axle weight | 
limits at 20,000 pounds for single} 
axles and 28,000 pounds for tan- 
dems; but a senate amendment has | 
increased these limits to 22,400) 
pounds and 32,000 pounds, respec-| 
tively, and also increased height | 
limits from 12% to 13% feet. At| 
present, weight limits are governed | 
by tire sizes, which in some cases | 
permit 34,000 pounds axle weights. 


Pressed Steel Car 
Buys Erie Mfg., 
Grille Guard Firm | 


CHICAGO.—Erie Mfg. Co., Inc., | 
grille guard manufacturer, has 
been purchased by Pressed Steel 
Co., Inc., Chicago, steel products | 
fabricator. 

“There will be no change in prod- 
uct, personnel, service, or method 
of distribution,” explained Jerry E. 
Poncher, president. “The only dif- | 
ference will be the addition of | 
much-needed manufacturing facili- | 
ties.” 


He said production reached the 
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Jerry Poncher 
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Harold Poncher 


point where the firm either had to 
build a new factory or take advan- | 
tage of the additional facilities | 
available in the Pressed Steel Car 
plants. 

The same personnel and _ sales| 
representatives will continue to 
contact and serve Erie customers. 
Jerry and Harold Poncher, the lat- | 
ter a vice-president, through their 
J & H Sales Co., will continue to 
have control of all domestic and 
foreign sales. | 


GooR, } 
RELIABLE MECHANIC 
WANTED 








after next—the Sox will be on the 
road again then.” 


Virginia and Mississippi have 
also enacted laws permitting auto 
transporter vehicles a height of 
13% feet. A new Kentucky law 
increases the width limit for city 
buses from 96 to 102 inches. 

In Rhode Island, length limits 
have been increased from 35 to 


Gooch Renamed President 


Of Plastics Society 
HOT SPRINGS, Va. — Horace 





Gooch jr. has been reelected presi- | 


dent of the Society of the Plastics 
Industry. The group held its an- 
nual business meeting here, at 
which a 10 percent increase in 
plastics production was predicted 
for this year. 

Other officers elected were George 
H. Clark, board chairman; Spencer 
E. Palmer, assistant vice-president, 
and J. E. Gould, secretary-treas- 
urer. 


40 feet for single units and from 
45 to 50 feet for combinations. 
Virginia increased its single unit 
length limit from 33 to 35 feet, 
and both Virginia and Mississippi 
increased the length limit for 
buses with three or more axles 
from 35 to 40 feet. 

A similar increase for buses is 
pending in Massachusetts; another 
was unsuccessful in Georgia and 
another was vetoed by Gov. Dewey 
in New York, 


Other new laws include one in 
Mississippi which removes restric- 
tions on the distance trucks may 
be ordered driven for weighing 
purposes, and one in Kentucky re- 
pealing authority of the commis- 
sioner of highways to permit excess 
weights on highways necessary to 
the national defense. 


The Massachusetts legislature is 


making a study of the enforce- 


DHealtlerws Everywhere Find 
Select-0-Seat 24. Wore Neve Cars! 


CHOOSE YOUR OWN COMFORT” 


eee because “Select-O-Seart” is 
adjustable fo give the riding 
public “Personalized Comfort” 









Without disturbing the upholstery, the service men, in 
over 15,000 dealerships of 8 leading makes of new cars, can 
easily adjust the comfort of ‘'Select-O-Seat” cushions, whenever 
necessary. They simply flip extra pocketed coil springs into the 
base of the “Select-O-Seat” cushions in a matter of minutes for 


‘MAY 15, 1950 


PAUSE THAT REFRESHES—Ron Norris of Norris Motor Sales, Ypsilanti, Mich. 





congratu- 


lates Ralph Hunter, manager of the Ann Arbor (Mich.) Coca Cola Bottling Co., as the 
latter takes delivery on a 195! Frazer Vagabond. Hunter says a major use of the new auto 


will be transportation of pop-dispensing machines. 


ability of the size and weight 
laws, and New York and Vir- 
ginia have increased the penal- 
ties for size and weight violations. 
A recent introduction in the U. S. 
Congress (H. R. 7637) proposes to 
confer jurisdiction on the ICC to 
supersede state size and weight 
laws which the commission finds 


comfort . . 


greater buoyancy, and to raise eye level for safer vision. 


“PATENT AND 
TRADE MARK 
APPLIED FOR, 





—* Select-0-Seat 


‘CHOOSE YOUR OWN COMFORT” 


a 


comfort known. . 





GENERAL OFFICES: DETROIT 11, MICH. . . . IN CANADA: L. A. YOUNG INDUSTRIES, LTD., WINDSOR, ONT. 


Dealers show this CAN'T happen ... It's easy 
for dealer salesmen to show their customers that 
unless the car's entire spring cushion is a “Select-O- 
Seat” design, the extra pocketed coils cannot be 
added to correct this 
“Select-O-Seat” sells more cars! 





obstruct or hinder interstate com- 
merce, 

A resolution was immediately in- 
troduced and adopted by the Cali- 
fornia legislature branding this pro- 
posal “unwise and unnecessary” 
and memorializing congress to re- 
fuse to enact HR 7637 or any other 
similar legislation. 





o dealer sells comfort he sells one of the most 
important features of a car. When he explains the 
superiorities of “Select-O-Seat" cushion comfort, plus 
the simple adjustment service available, he has a 
tremendous scles advantage! 















discomfort shown above. 






“Select-O-Seat” is a comfort treat! Cars fac- 
tory built with “Select-O-Seats” require no adjust- 
ment to assure the average car buyer superior 
. yet “Select-O-Seat" adjusts without 
delay to suit the special preference of any customer, 
regardless of weight or height! 


Owners of new cars call it the greatest improvement in seating 
. Developed and produced by the world's 
leading supplier of cushion springs for over 40 years. 













Auto Personnel 


Joseph D. Lorenz and Frederick 
R. Suckow have been appointed to 
the Libbey-Owens-Ford distributor 
sales organization. Both men were 
assigned as field representatives to 
the company’s Chicago office. 

+ * * 


Manville Named 


A. Schrader’s Son last week 
announced the appointment of 
Wallace C. Manville as resale 
representative in its Denver ter- 
ritory. He was formerly with 
U. 8S. Rubber and at one time 
operated a service station and 
retreading shop in San Diego, 
Calif. 


* * . 


Executives Shuffled 
At Little Giant 


Changes in management person- | 


nel at Little Giant Products, Inc., 
Peoria, Ill., are announced by H. 
G. Sharp, new president, who suc- 
ceeds Walter J. Becker, Little Gi- 
ant president from 1927 until 1949. 
Becker is advanced to chairman 
of the board. 


Until recently Sharp held the po- 


| cording to Chairman Alexander E. 
e& =e | Duncan. 
eS * * * 
Fruehauf-Canada Sales 


The first practical, 
comprehensive guidebook 


for people 
or produce 


color advertising . . . 


EXTRA! Two Full-Sized Sections 
of R.O.P, Color on Newsprint 


Included With Book 


8-page section with R. 


every page. 
16-page section with 8 


range and variety of R.O.P. color. 


| Fruehauf’s Allman Heads 


Engineers. The organization is| 
made up of specialists in the field 
of package engineering from in- 
dustries of all kinds throughout 
the state, 


* * * 


sition of vice-president and general 
manager of Graver Tank & Mfg.| Harrington to Retire, 

a La ren ae a | Fisher Names Fletcher | 
s cenenaie “of Russell T. Williams Appointment of T. Clinton Fletch- 
as vice-president in charge of op-|¢? 98 resident manager of the Fish- 
erations and Jack I. DuBoff er Body stamping plant in Grand 
vice-president in charge of engi- | Rapids, Mich., is announced by Divi- 
| neering. sion General Manager J. J. Cronin. 

\ : ;.. | Fletcher, who has served as as- 

Robert E. Casey, new distribution resident manager since 


; : | sistant 
sales manager for Illinois, will head | Nov. 1, 1948, replaces Frank B, Har- 


sme Gales Sores. rington, who will retire Oct. 1, but 

oe until that time will continue to 
| work with Fletcher on special as- 
| eeuemente. 


Detroit Rotary Club 


Leslie C, Allman, vice-president | 
of Fruehauf Trailer Co., has been 
elected president of the Detroit 
Rotary club for the coming year. 

. + * 


GMC Man Named 


F. F. Holt, who heads the parts 
and accessories package engineer- 


* + * 


American Chain Boosts 


Tinker to Phila. Post 


| 

A. M. Tinker has been appointed | ¢ 
district sales manager for the} 
Philadelphia territory of American | 
Chain division of American Chain 
& Cable Co., Inc., with headquar- 
ters at 2nd and Diamond Sts., 





ing department of the GMC Truck 
& Coach division, is the newly 
elected president of the Michigan 
division of the Society of Industrial 
Packaging and Material Handling! 


Philadelphia. He succeeds R. C. 
Brenizer, who will retire Aug. 1 
on account of ill health. 

Tinker has been with American 


Here are detailed “why and how” answers on the plan- 
ning and production of run-of-paper color in newspa- 
pers. Diagrams, charts, illustrations and production data 
fill the 190 pages with helpful information for adver- 
tisers, agencies, newspapers and suppliers. 


All the facts and ideas presented in this practical manual 


have come out of the years of actual 


who prepare 
newspaper 


of the methods and techniques that 
proved most effective in R.O.P. color 


order a copy of this practical reference 


THE MILWAUKEE JOURNAL 
333 W. State St., Milwaukee 1, Wis. 
Please send me 


in The Milwaukee Journal,” at $2.50 per copy. 
C1) Check enclosed 1 Please bill me 


Name 


Address_.__ 
O.P. color on 
City_ 


pages showing tt 


search of the people who create and produce the record 
volume of R.O.P. color appearing in The Milwaukee 
Journal. They answer scores of questions, tell specifically 


you have anything to do with newspaper advertising, 


copies of the book, ‘Production of R.O.P. Color 
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150 SALESMEN STUDY SALES SLANTS—They are from Chevrolet dealerships throughout 
5 Baltimore Chevrolet zone. Harry Bradshaw, zone sales promotion manager, conducted 
the course 


| 
Chain & Cable in the New England | erating supervision of the company 
| territory for 28 years. 


|under the general direction of the 


6 2 | president. 


+ * 


Smith Corp. Names Floyd Chain Belt Names Cusic 

To Executive Post | Chain Belt Co. of Milwaukee an- 
J. M. Floyd, manufacturing vice-|nounces appointment of Marshall 

president for A. O. Smith Corp.,|E. Cusie as a district sales engi- 


Milwaukee, has been named execu-|neer with headquarters at_ the 
tive vice-president of the company Pittsburgh district office, 1101 Grant 


by the board of directors, Bldg., Pittsburgh 19. | 
Floyd will take over general op- | 


Muecke Made Secretary 


| Berthold Muecke jr. has been 
elected secretary and general coun. 
sel of Commercial Credit Co., ac- 


* 





| Three executive appointments at 
| Fruehauf Trailer Co. of Canada 
are announced. Leonard C, Har- 
land becomes vice-president and di- 
| rector of sales of the Canadian 
;}company. Fernand Mercier is ap- 
|pointed branch manager at Mont- 
— and Donald R. Steel, former 
|branch manager at Montreal, is 


|made sales manager of Canada. 
* * * 


| Gallagher Heads Sales 


|For White in Cleveland 


P. J. Gallagher has been named 
branch manager for White Motor 
| Co. in Cleveland, it is announced 
by J. N. Bauman, sales vice- 
president. Gallagher has been 
affiliated with White since 1915. 
He previously served as branch 
manager at Akron and as used- 
car manager for the Cleveland 
region. Gallagher also traveled 
all over the U.S. for White as a 


used-truck merchandising adviser. 
+ .s * 


API Division Chooses 
East District Officers 


The eastern district of the Ameri- 
can Petroleum Institute’s division 
‘of production has elected K. C. 
Cottingham, of Ohio Fuel Gas Co., 
Columbus, O., district chairman for 
1950-51. 

He succeeds J. E. Schaefer, of 
East Ohio Gas Co., Cleveland, who 
was named chairman of the ad- 
visory committee, succeeding S. M. 
Vockel, of Waverly Oil Works, 
Pittsburgh. Jack Cashell, Preston 
|Oil Co., Columbus, O., was elected 
| secretary-treasurer. 


experience and re- 


have consistently 
production. .. . If 


guide! 


127,385 Car Sales 
New Chevrolet 
Monthly Mark 


DETROIT.—Retail sales of Chev- 
rolet cars alone and Chevrolet cars 
and trucks combined hit new all- 
time peaks in April. 
| The new monthly record, Gen- 
leral Sales Manager W. E. Fish an- 
|nounces, is 164,890 units. It tops 
ithe former mark set in March of 
this year when Chevrolet delivered 
163,423 cars and trucks. 

Included in the 164,890 sum are 
the record 127,385 cars and 37,505 
trucks, 

The new record was established 
despite two less selling days in 
April than in March, Fish pointed 
out, 

In the first four months of the 
jyear, Chevrolet dealers have de- 
livered to customers 598,922 cars 
and trucks, he stated. 


Develops Electronic Gage 


BUFFALO.—An electronic device 
lthat measures the thickness of 
| Sheet metal while it is being rolled 
| has been developed by the Buffalo 
Electronics Corp. The measure- 
Elect are shown on a graphic re- 
|cording meter. 
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“Simplicity of operation is amazing... 
savings will more than offset cost of this machine 


...in 18 months.” 





Edward E. Bates, President, 
Bates Chevrolet Corporation 


gavard B osaent 


... that’s why auto 
dealers using Underwood 
Sundstrand say it’s... 


¢ THE BEST SYSTEM © THE BEST PRICE 
¢ THE BEST MACHINE © THE BEST INSTALLATION 


“SIMPLIFY and SAVE with SUNDSTRAND” 


oT UNDERWOOD CORPORATION 
One Park Avenue, New York 16, N. Y. 


Send me your illustrated folder, Form S-1326, describing the Underwood Sundstrand 
Automobile Dealers Accounting Machine System. 


AN-5e15-50 


Underwood Corporation 


Accounting Machines . . . Adding Machines . . . Typewriters 
Carbon Paper . . . Ribbons 


F One Park Avenue New York 16, N. Y. 
; Underwood Limited, 135 Victoria St., Toronto 1, Canada 


Sales and Service Everywhere 


Name of Company 


Name and Title 





(Continued from Page 4) 


ther broke off negotiations and 
ordered the strike. 


ies the wand he feet Gurkng the 
strike. 


It's difficult to see that anybody 
gained by this strike even a small 
fraction of what everybody lost. 


Columbus C 0. j Dispatch: 


The Chrysler Strike 

In Detroit Z Thursday finally 
ended one of the most costly and 
unnecessary industrial strikes ever 
to plague this nation. It lasted 100 
days and it cost the company, the 
workers, the dealers and the firms 
supplying Chrysler at least one bil- 
lion dollars and probably a good 
deal more. It should not have 
lasted a month; it could have been 


'The company accused the union 
of deliberately prolonging the 
strike, of engineering the fre- 
quent and costly delays, of evad- 
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How U.S. Press Views Chrysler Peace 


ing settlements by eae 

new issues so that the 

would continue. 

The union accused the company 
of “bad faith.” And the strike went 
merrily on, costing the workers an 
average of $1,000 apiece in lost 
wages, a loss which cannot be re- 
covered in years of steady, future 
work. . 

The situation involves several 
considerations for the future. One, 
the matter of such needlessly pro- 
longed strikes with their attendant 
very serious effects on innocent by- 
standers (associated companies and 
dealers) and on the workers them- 
selves, unable to do anything about 
their leaders’ decisions in such 
matters. 

Two, the exercise of monopolistic 
economic powers by the unions to 
restrict deliberately production 
within an industry for a narrow 
and particular purpose. This was 
clearly done at Chrysler and it 
could only have been done by a 
labor monopoly; industry is pro- 
hibited legally from doing what 
labor unions can do legally against 
the public welfare. 

Three, the “closed corporation” 


a 


nature of the company-union dis- 
pute and deliberations. Item after 

item was introduced into the 

agenda; point after point was 
rehashed, put aside and intro- 
duced to hold up a settlement. 

Yet the public 
what went on; the innocent by- 
standers hit by the strike had no 
effect whatever on the delibera- 
tions. 

When disputes between the un- 
ions and industry can assume the 
proportions and cause the needless 
suffering and damage caused by 
the Chrysler strike, then they be- 
come a matter of public concern, 
and the misuse or abuse of power 
by either side for selfish purposes 
cannot be condoned. Thus is 
hastened the day when responsi- 


bility is compelled and with that |— 


comes another serious loss of free- 
dom. For freedom abused can only 
lead to freedom removed. 

* * + 


From N. Y. Daily News: 


Down the Drain 
After yesterday’s settlement of 
the 99-day Chrysler automobile 


j 


Capitalize on the 
tremendous ready-made” 
market for Simonizing! 


ST(STINKY) SMITH 
- PRESIDENT- 
SMITH MOTOR Co 


“No matter how successful he’s 
become, he’s never lost the com- 
mon touch.” 


strike, the company’s Vice-Presi- 
dent Herman L. Weckler remarked: 
“As regards pension and other 
benefits that the individual employe 
gets under the new contract, he 
could have got substantially these 
at the conference table without los- 
ing a single day’s pay.” 

Walter P. Reuther, president of 


More than 2 out of every 3 polish users 
regularly demand Simoniz—according to 
a recent consumer survey. So why try to 
sell your customers something they don't 
want and risk losing their business? Offer 
them Simonizing—the Deluxe Beauty 
Treatment that always gives satisfaction 
and brings you big, repeat profits! 

You do the Simonizing, we'll do the 
“selling’’—with a greater advertising 
campaign than all others combined! This 
year you'll have the benefit of big, color- 
ful promotion in leading national maga- 


zines; powerful, full- 


scale newspaper 


ads; thousands of radio commercials and 
outdoor signs—a tremendous, never- 
ending drive to skyrocket your profits! 


By offering a complete SIMONIZ service you 
can greatly increase your profits! Write for 
further information on the operation and 
promotion of a Simoniz Service Station. 


THE SIMONIZ COMPANY, CHICAGO 16, ILL. 


Recognized for over thirty-five years as authorities 
on the preservation of motor car beauty 


the United Auto Workers (CIO), 
called the strike “a part of a 
great human crusade to build a 
better tomorrow and a better 
world.” 

Let’s see which of these gentle- 
men has the stronger argument. 

Estimated cost of the strike in 
lost wages and sales was $1,383,- 
720,880—roughly $1.4 billion. On 
Apr. 30, when the walkout was 96 
days of age, the respected AuTomo- 
tive News got out an itemized list 
of losses believed to have been suf- 
fered as of that date. 

Chrysler employes, said the trade 
paper, had lost $78,918,080 in wages 
—which won’t be replaced by the 
spotty pay increases granted yes- 
terday, or by the pensions sched- 
uled under an agreement similar 
to the one the Ford Motor Co. set 

its employes without a 


On ‘that same 96th day of the 
“great human crusade,” Chrysler 
Corp. and its dealers had lost $910,- 
000,000 in sales of cars ... parts 
suppliers had lost $277,000,000 in 
sales to Chrysler Corp., and these 
people’s employes had lost $27,000,- 
000 in wages (with about 50,000 of 
them thrown out of work entirely) 

. . cars and trucks, which might 
have been produced but weren't, 
came to a total of 455,000. 


The strikers’ setbacks were not 
financial only. They drew strike 
benefits from assessments on non- 
Chrysler UAW members, true; 
but strike benefits fall short of 
normal weekly wages, Some re- 
sults: Many of these folks’ chil- 
dren went on tight rations, and 
a lot of homes, cars and house 
furnishings were sold under the 
Michigan requirement that you 
have to get rid of all assets be- 
fore you can go on state or city 
relief. 

Even so, Detroit’s Welfare Dept. 
dealt out relief money to a total 
of $1,250,000—a record for a strike 
in Detroit. 

UAW bylaws limit to 12 a year 
the number of strike-benefit as- 

sessments that can be levied on 
working members. The 12th tap for 
1950 was made week before last. 

Mr. Reuther expects shortly to 
tackle General Motors for a pen- 
sion and welfare plan. If he strikes 
GM this year, he, can apparently 
assess nobody but the Chrysler 
workers for GM benefits. It is hard 
to imagine the Chrysler folks en- 
joying that, or liking Reuther any 
more than they now do, while they 
struggle to patch the holes their 
own strike put in their prosperity. 

So Mr. Reuther has (1) got 
next to nothing for his followers 
that he couldn’t have got without 
pulling them off their jobs for 
99 days, and (2) weakened his 
union’s bargaining position with 
reference to GM. 

Instead of calling the Chrysler 
strike a “great human crusade,” 
we'd be strongly inclined to label 
it an idiotic performance by a labor 
leader who let his jealousy of John 
L. Lewis sap his previously good 
judgment. 


- * 
From Detroit News: 


What Victory? 

We see by the paper that two 
officials of the UAW-CIO “saluted 
the workers (strikers) on their vic- 
tory over the blind selfishness of 
the Chrysler Corp.” 

Victory? 

Well, the workers lost $86,000,000 
(millions, that is!) in wages. 

Is that the victory? 

It is estimated, according to 
our news reports, that a Chrysler 
striker will have to put in 40 
weeks of overtime and Saturday 
work before he recovers his loss. 

Is that the victory? 

In addition to the 89,000 Chrysler 
men made idle by the strike, 50,000 

|supplier plant employes were 
\thrown out of work, and they lost 
lan estimated $29,400,000 (millions 
again!) in wages. 
| Is that victory for them? 

The union had been assessing its 
members $1 a week during the 
strike to make an $8,000,000 (mil- 
lions!) war chest. 

And victory there? 

Detroit and Wayne county gave 
welfare money totaling about §$2,- 
000,000 (millions!) to strikers in 
distress, so to that extent the De- 
troit and Wayne county taxpayers 
financed the strike. 

Any victory for them? 

Incidentally, the company lost 
production worth $1, 

(billions this time!) which is a 

(Continued on Page 42, Col. 1) 
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MORE THAN A SUCCESS 


SENSATION! 


NEW BREWSTER LUSTROUS 
“NYARN” AUTO SEAT COVERS 


EXCLUSIVE!- - - - -nopony, But noBopy 


MAKES BREWSTER LUSTROUS “NYARN”” SEAT COVERS 


Never in the history of the industry has seat cover sales moved ahead so fast in so short 
a time as the new Brewster “NYARN’’®* seat covers. Acceptance by car dealers and car 
owners alike was instantaneous. Orders and reorders pouring in from new car dealers 


all over the country prove 
sales appeal’ Brewster Lus-|| | NO OTHER SEAT COVER OFFERS 
ALL THESE ADVANTAGES 


sales appeal. Brewster Lus- 
trous “NYARN’’* seat covers 
are custom tailored. They 


look better, fit perfectly, wear 
longer, will outlast the car 
itself — and most important 
of all they COST LESS. 
Brewster is proud of this 
achievement in producing the 
finest at a price that enables 
you to offer the biggest seat 
cover value on the market 
today! 


AND BIG PROFITS, TOO! 


No doubt about it! Brewster's 
Lustrous “NYARN”* seat covers 
look as good and wear as well as 
seat covers that have an estab- 
lished value of $50.00 per set and 
more. They are as sturdy as they 
are smart. And because “NY- 
ARN”* resists dirt, stains, scuff- 
ing, a damp cloth wipes it clean 
in a jiffy, Moisture will not pene- 


trate, and the sun will not affect 
the material. Longer life and last- 
ing beauty are assured, Illustrated 
below are some of the outstanding 
features of “NYARN”*. Imagine 
the sensation they’ll create when 
you offer such high quality far 
below the usual price—and pic- 
ture your profits resulting from 
high mark-up and fast turnever! 


MADE EXCLUSIVELY FOR 
NEW CAR DEALERS 


Nobody, but nobody can make seat covers 

of Lustrous ‘‘NYARN’’* the miracle plastic 

coated fabric, It’s a Brewster exclusive... 

and sold through new car dealers exclu- 

sively. Chain stores, cut-price, or catalog 

houses—or any other outlets are eliminated. WATER 

Your profits are protected. For all their 

beauty and unmatched durability, the price COLORS WILL NOT RUN 
is sensationally low. Sales come fast, easy 
—and every sale brings you an unusually 
BIG PROFIT! 


“THE FINEST QUALITY 
AND PERFECT FIT 
I'VE EVER SEEN!” 


... say mew car dealers and car owners. RP mS SS 

That’s what everyone says when they see ee 
Srowster has always led tho Sele tn the oren- GRIME AND DIRT EASILY REMOVED 
tion of top quality seat covers. They’re 
styled with originality, crafted with unusual 

skill and custom tailored to fit perfectly! Wily 
Only the best materials are used—Brew- oS Z 


> a 
ster’s exclusive ‘‘“NYARN’’* Dupont Fabri- iy 
YG 


lite, Satin Twill Trim, Reinforced st all 
WILL NOT FADE 


BREAKING ALL SALES RECORDS 


This new Brewster Beauty gives you fast turnover because it has the | strategic points for extra wear. And here’s 
magic combination of quality, eye appeal and low cost. Custom tailored | another Brewster exclusive feature: 


of Lustrous “NYARN”*, Finely made with Satin Twill trim and plastic “PERFECTO” SNUG FITTING 
ATTACHMENT FOR 1950 CHEVROLET, 


piping. The front and rear seats are reinforced with Dupont Fabrilite AND 

and the exclusive Brewster method of attaching cuts installation time POreAG, Cae aan ae 

by fully one-third. Plenty of reasons why new sales records are made | saves at least ¥4-hour installation time 

eee they are shown. and aesures pastes f fit ee Never 
your share of Brewster’s Lustrous “NYARN”* booming success, | W7™kiles. 586% or bulges. oad —_ 

Be sure to place your order right away and prove it to yourself. Tita ey ee ee ee 


MONEY CAN BUY NO MORE! 
Low Price Creates Sensation 
The many advantages of Brewster's new NYARN*® line are surpassed 
only by the amazingly low cost! Seat Covers of this type ordinarily 
sell for $50.00 and up per set. Now Brewster brings you this fine quality 


at a cost of only $17.50 for all 6 passenger cars and $9.95 for all 3 
passenger coupes. That means sales volume you never dreamed of... 


profits you never thought possible! 


Only Brewster could do it... 
For all 3 passenger coupes 


WILL NOT 
SNAG STOCKINGS 


Place Your Order Now----Use This Handy Coupon 





Order No. 


BREWSTER MFG. CO., 2262-8 BEDFORD AVENUE, Brooklyn 26, N. Y. —Dept. C 
Please ship at once LUSTROUS NYARN® Seat Covers as follows: 


| | | | No. of 
Model | Year Pass. | Doors Color 


Brewster has done it! 


Available in three colors: 


MAROON, BLUE, GREEN We also make a complete line of 


Du Pont NYLON, woven SARAN and Fibres. 
CJ Please send us samples of complete BREWSTER line. 


$17.50 $9.95 
for all 6 passenger cars for all 3 passenger coupes 
with center arm drops—$1.50 extra (Prices subject to 5% Fed. Excise Tax) 
Colors: MAROON - BLUE - GREEN 


THEY'RE 
AMAZING / 


* —_—_—— 


All prices F.0.B. Brooklyn subject to 5% Fed. Excise Tax 
SOLD THRU NEW CAR DEALERS ONLY 
Representatives Wanted — Exclusive Territories Available 


FIRM NAME 


% 


DRESS 





is the registered trademark 
ef the Brewster Mfg. Co. 


Brewster Mfg. Co., 2262-8 Bedford Ave., Brooklyn 26, N. Y.|i oneso « 


Q 
2 
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Book Shows Necessity 
Of Roads to U.S. Life 


By Tom Hewitt 
Staff Writer 


[> HARD to realize just how 
important this country’s highway 
system is, with its 44,000,000 motor 
vehicles, until reading “The High- 
way Transporta- 
tion Story in 
Facts,” just pub- 
f° lished by the Na- 
tional Highway 
Users Conference. 
In a 32-page 
booklet, gener- 
ously illustrated 
the 
reader is gently reminded that 
without the automobile the nation’s 
growth and economy possibly would 
not be at its present high levels. 


The 3,323,000 miles of highways 
and streets have made possible 
large cities in which a concen- 
trated population can engage in 
making products which expand 
the economy. 


When city congestion became too 
acute, cars and roads allowed 
workers to move to the suburbs 
and to drive to their city jobs daily. 


Likewise, farm dwellers can now 
step into their cars and drive 


F 


o 


with pictures and drawings, 





quickly to nearby towns or cities 
to shop or to sell their farm prod- 
ucts. 
+ * * 

a= the coming of the truck, 

farms not near a railroad pro- 
duced few crops for outside mar- 
kets. In the past 50 years, reports 
the NHUC booklet, farm output has 
more than doubled and farm prop- 
erty values have risen from $20,- 
000,000 to $90,000,000. At present, 
89 percent of farm products reach 
their markets by highway, says the 
publication. 

Another way in which high- 
ways and roads have in effect 
reduced the size of the U. S. is 
the speedy travel which can now 
be accomplished. One has only 
to read history books to discover 
how much endurance and time 
was necessary for pioneers to 
trek from the east to west coasts. 
This same trip today can be ac- 

complished in a fraction of the 
time and with a great deal of com- 
fort, due to roadside hotels and 
cabins, which also owe the auto 
for their support. 


* * * 
OMMUNICATIONS — mail and 
A newspapers — are delivered 











RENAULT 


backs dealers 





National advertising in mass media 
eagerly read by millions of prospects. 


National publicity telling about 
Renault’s newsworthy achievements. 


& 
Spot radio broadcasts to highlight local 
events in which Renault participates. 


Liberal service policy and genuine 
Renault spare parts to enable dealers to 
give maximum service at minimum cost. 


Write, wire, or phone today for 
the complete Renault Dealer Plan. 


It?s smart...It’s thrifty...It’s French 


RENAULT SELLING BRANCH, Inc. 


239 W. 66th Street, New York, N. Y. 

















STORE BOOSTS DEALERS' SAFETY DEVICE—Cooperation of E. L. Washburn Co., Albuquer- 
que (N. M.) men's yy store, in lending its principal corner display window to publiciz- 
ing safety was secured by Bill Randolph, executive secretary of the New Mexico Auto Dealers 
Assn, He reports that the window in the hub of the downtown shopping center has been 
the object of considerable public attention. All radio cars of the city's police department 
are uipped with wheel discs carrying the message, "Check Your Car—Check Accidents." 
The discs were furnished by the Bernalillo New-Car and Truck Dealers Assn. 








Atlantic City. A day at the beach 
without adequate sunglasses, he 
said, reduces the eye’s sensitivity. 

On the night of exposure, Peck- 
ham stated, the eye may have the 


quickly by motor vehicles, keeping 
the public well informed. 

The list of highway transporta- 
tion benefits could go on almost 
indefinitely and “The Highway 
Transportation Story in Facts” | ability to detect only 10 to 20 per- 
deals with a great many. cent of an object’s brightness. 

The booklet serves to instill in 6: 6°76 


mobiles, trucks, buses and roads | Beaupre Heads 


mobiles, trucks, buses and roads 
N.H. Council 


to the American way of life. 

The publication also discusses 

hat highway transportation means 

Se y ” Robert Beaupre, president of 
Beaupre Motor Sales (Chrysler- 

Plymouth), Rochester, N. H., has 


to workers, consumers, families, 
education, public health and safety, 

been elected chairman of the gov- 
ernor’s safety council. 


industry, merchants, construction 
Committee co-chairmen are Cecil 


and entertainment. 
* * * 

’ |Morrison (Chevrolet), and Adam 
Book Reviews |Iovine (DeSoto-Plymouth). 


Legal Aspects of _ +, ee 


2 m | Poor Highways Blamed 
Drinking Tests For Soaring Death Toll 
Described as the first of its kind, 


Missouri auto accidents jumped 
a book reviewing the legal aspects | 24 percent and traffic fatalities in- 
and constitutional issues involved|creased 17 percent for the first 
in chemical tests to determine al-|three months of 1950 as compared 
coholic intoxication has been pub-| with the same period in 1949, ac- 
lished by the traffic institute of 
Northwestern university, Evanston, 
Til. : 

Entitled “Chemical Test Case 
Law” and written by Robert L.’ 
Donigan, traffic institute counsel, | 
the book cites more than 90 cases 
on the subject. Its importance, the 
institute says, is attested to by the} 
fact that drinking drivers and pe-| 
destrians are leading contributors | 
to the annual traffic death toll.! 
National Safety Council figures | 
show that one out of every six| 
drivers involved in a fatal accident 
had been drinking, as had one out 
of every four adult pedestrians. 

The first state law legalizing 
chemical tests—written by Prof. | 
James Robinson of Indiana univer- 
sity and Judge Harry H. Porter of 
Evanston—was enacted by Indiana 
in 1939. Eleven other states have} 
enacted such laws, but others, like | 
Illinois, have not passed such meas- 
ures because of constitutional 
doubts, 

Donigan devotes 35 of the 83 
pages in his book to constitutional 
issues involved in the use of chem- 
ical tests. 

He emphasizes that use of such 
tests not only aids in convicting the 
guilty but helps protect the inno- 
cent—by establishing whether a 
suspect is actually under the influ- 
ence of intoxicants or whether he 
is suffering from shock, injury or 
one of the approximately 60 patho- 
logical conditions that may make| 
him appear intoxicated. 


Too weet i See? 


Prof. Says Day at Beach 


Impairs Auto Vision 


A Temple university medical pro- 
fessor believes that a day at the 
beach makes a driver more prone 
to auto accidents. 

Dr. Robert H. Peckham of the 
Philadelphia school said last week 
that overexposure to bright sun- 
light results in a temporary im- 
pairment of vision that may last 
more than a week. 

He bases his conclusions on a 
two-summer study of lifeguards at 





EDWARD H. BUTLER 
Editor and Publisher 
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cording to the state highway de- 
partment. 

C, W. Brown, state highway de- 
partment’s chief engineer, called 
the figures “the high price” being 
paid for inadequate highways. 


Buffalo Dealers 
Sponsor Checks 


Despite the fact that the New 
York state legislature failed to pass 
a compulsory motor vehicle inspec- 
tion law, the Buffalo Automotive 
Trade Assn. is going ahead with a 
local inspection program on a vol- 
untary basis. 

Joe Villa, association president, 
pointed out that Buffalo dealers 
will make these inspections and 
will give stickers to approved vehi- 
cles. The stickers have been pro- 
vided by the New York State Auto- 
mobile Dealers, Inc. 


Road Sp 


ending 


In °50 Up 15% 


Road improvements in all states 
are setting a record this year with 
a total of $1,446,732,000, the Ameri- 
can Road Builders Assn. has an- 
nounced, 


This amount was called 15 per- 
cent higher than last year. Mainte- 
nance costs will add $452,782,000 to 
the total, the association said. 

* + . 


Colo. Highway Needs 


Gov. Walter W. Johnson of Colo- 
rado has declared that a bond issue 
of $50,000,000 to $75,000,000 may be 
necessary to finance a long-range 
highway modernization program in 
Colorado. 


* * * 


Illinois Road Deaths Up 


A total of 449 persons were killed 
in automobile accidents on the IIli- 
nois highway system during the 
first quarter of 1950, 15 percent 
higher than during the comparable 
period last year. 

* * * 

AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want' 
See the back pages of this issue. 


BUFFALO EVENING NEWS 


KELLY-SMITH CO. 
National Representatives 


WESTERN NEW YORK’S GREAT NEWSPAPER 
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What makes a good ad 
do its best? 


r 1O MAKE the ad good in the: first place, of course, Imagine how this confidence helps advertising to do 
copy and layout and art must be effective. its best! And especially automotive advertising — since 
BH&G readers live in suburban-type homes, need cars 


But what really puts the ad across is the value people . 5 
and buy new ones twice as fast as the national average. 


put on the magazine in which it appears. 
That, in a nutshell, is why you’ll get more calls for 


the automobiles, tires and accessories that are advertised 
in Better Homes & Gardens. 


COTY ht 


Now, Better Homes & Gardens means more to 3,400,000 
readers than perhaps any other magazine. Here they 
know they will find their dreams of better living pic- 
tured, their home and family problems solved—in the 
helpful, dependable 100% service content. 
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(Continued from Page 38) 


loss for the many stockholders 
in Detroit and Michigan and ali 
over the country. 

It is hard to see the victory to 
which the union bosses so glibly 
refer. 

The lesson in this strike, it seems 
to us, is this: Next time the union 
bosses tell men about to take a 
strike vote that really there will 
be no strike, that all they want is 
a smashing big vote FOR a strike, 
so they can use it for bargaining 
purposes, let the men remember 
the great Chrysler “victory” of 
1950! 


* * * 


From N. Y. Times: 


Who Lost Strike? 

The strike of 89,000 United Auto 
Workers against the Chrysler Corp. 
was settled this week just 24 hours 
short of 100 days since it began 
last Jan. 25. In duration this walk- 
out is ranked, so far as the auto 
industry is concerned, only by the 
General Motors strike of 1945-6, 
















































Marketing Data 


for Advertisers 
The Plain Dealer’s Market 


Survey Department can assist 
you in checking your merchan- 
dising coverage with current 
market data for Cleveland. 
Write for information. 
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How U.S. Press Views Chrysler Peace 


which covered 113 days, The eco- 
nomic loss may even exceed that 
of its only longer predecessor, 
which is estimated to have cost 
close to $1,500,000,000. 

Who won this long war of attri- 
tion? According to news reports 
from the battlefront, union leaders 
hail the settlement as an “outstand- 
ing victory.” A victory for whom? 
For the 89,000 men who walked off 
the job on the advice of their lead- 
ers and by doing so lost an average 
of $950 apiece? Hardly. 

A victory for those leaders 


duction of this one company 
while its competitors continued 
to run at 


sq 
sions from it? Even here the 
answer is a dubious affirmative. 


The high command of the UAW- 


CIO did succeed in carrying some 


important points, notably its in- 


sistence on a pension plan that 
provided for the funding of both 


past and future service credits; 


For generation after generation, Cleveland has maintained 


automotive market, you need the Cleveland Plain Dealer. 





also its demand for a substantial 
company contribution to the cost 
of insurance benefits. 


But whatever may be heard to 
the contrary, generals who permit 
their troops to be butchered in the 
process of winning a minor victory 
are not likely to retain indefinitely 
the affection of the men in the 
ranks or the admiration of other 
generals. 

In the last analysis, however, 
we think the public is less con- 
cerned with who won the Chrys- 
ler strike than with who lost it. 
And we are not referring to the 
Chrysler workers or the owners 
of the company, both of whom 
were interested parties. We are 
thinking of the 50,000 men and 
women in the automobile parts 
companies who were thrown out 
of work, and of the 10,000 Chrys- 
ler dealers, representing another 
100,000 employes, who were seri- 
ously hit. 

These persons had no stake in 
the Chrysler dispute. They were 


simply 150,000 innocent bystanders|tions are a most important func- 


who happened to get in the way 


its position as one of the leading markets of the nation in new car sales. 
And during all these years, the Cleveland Plain Dealer has been one 
of the leading newspapers in the United States in new passenger car 
advertising lineage. Cleveland’s top automotive salesman for 

50 years—the Plain Dealer—reaches potential new car purchasers for the 
new car dealers. To capitalize on the vast and important Cleveland 


CLEVELAND 


PLAIN DEALER 


Cleveland’s Home Newspaper 
Cresmer & Woodward, Inc., New York, Chicago, Detroit, San Francisco, Los Angeles 


A. S. Grant, Atlante 











when the shooting started and who 
suffered serious financial injury 
because our labor laws offer them 
no protection. This state of affairs, 
we suggest, is not going to be per- 
mitted to go on indefinitely; and 
perhaps the most hopeful thing to| 
be said of the Chrysler strike is/|[ 
that it may have contributed in 

some measure to hastening its end. 


Forum 


(Continued from Page 4) 


95 percent of the new cars in Mich- 
igan. The association has been very 
active in supporting the Inter-In- 
dustry Highway Safety committee 
and helping to establish driver 
training cars in all communities in 
Michigan. This has been not only 
a. goodwill builder for the dealers, 
but a wonderful project overall. 

Legislative problems have been 
a No, 1 job for the association, 
and we have had to be eternally 
vigilant to see that laws, detri- 
mental to the automobile business 
were not unscrupuously passed 
by the legislature, 

We have felt that local associa- 


























Automobiles, cut in half and 
drawn by horses, make up tazi 
service in some parts of Paris. 


found where local associations 
exist, the dealers seem to be oper- 
ating on a sounder basis and also 
are better dealers as a whole, The 
extension of promoting more local 
associations will be a continuing 
project. 
* > 7 

OON after the war it was felt by 

the association that a commit- 

tee for dealer-factory relations 
should be set up. At that time, and 
since, there have been many un- 
founded rumors that factories were 
unfair in their dealings with deal- 
ers in respect to cancellations, etc. 
We have found, since this com- 
mittee has been formed, that all 
of these rumors are very much un- 
founded and, as a matter of fact, 
we have not had one single case 
for the committee to handle that 
was worthy of consideration. 

One that seems to be on 
the dealers’ minds for future 
operation is some acceptable dis- 
tribution plan made on cleanup 
of the current model. Where deal- 
ers are asked to take a substan- 
tial number of cars just prior to 
the announcement of the new car, 
they feel that some price induce- 
ment should be offered the deal- 
ers on these cars. 

All in all, the dealers in Michi- 
gan are optimistic but not precari- 
ously so. They are well aware of 
the many past ups and downs of 
the automobile retail business. 
However, they all feel that the 
automobile business offers an op- 
portunity for them to do their share 
in an expanding and sound econ- 
omy. 


Studebaker in DeLand 


Studebaker once again has a 
franchised dealer in DeLand, Fla., 
now that Carl Eaton has opened a 
Studebaker outlet at 132 W. New 
York Ave. Eaton has been in the 
service-station business in DeLand 
for the past 15 years. 


tion along with MADA, We have 
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have been added to the board of} tional City Bank Bldg., Cleve- 
Macfadden Publications. land, 


43 
has announced. 













sales manager, 
Ci succeeds D. 8S. Hunter, 


Affecting Factories and Dealers . . . 





| 
i * > * 
i Dworkin joined the firm in 1923 resigned. 
A A d e 2 as comptroller. McSweeney has| Life Study Babar S 
uto vertising been widely known in paper and| Results of a cumulative audience | Percy Atkinson 
publishing circles for many years.| study which adds a new dimension} Widely known in New York and 


At a meeting of the board, O. J. 


to magazine audience measurement 
Elder was reelected president. Al- 


have been announced by Andrew 


Detroit advertising circles, Percy 


the Town” television show and has 
Atkinson, 64, died last week at his 


been used in several dealer adver- 


By George Deery 
Associate Editor 








William F, Hufstader, distribu- 


tising programs. 


fred Hill, associated with the cor- 
poration for 26 years, was elected 


Heiskell, Life publisher. 
“For the first time in publish- 


home in New York. He had been 
with Kudner agency since 1943 and 


tion vice-president of General Mo- pet tsieiga assistant secretary, and George a 

po Bt on be the principal speaker| TV for Big Race Biddulph, who con ed the Pm ing history,” Heiskell said, “ad- |at one time headed the copy de- 
at the annual The 500-mile Ind race |tion in 1929, was elected comp- vertisers, agencies and others in- 9 waco of Campbell-Ewald. Mr. 
banquet of the also will be Sed eee troller. terested in media research can apr entered anon ae in 
Advertising Fed- TV, in Indianapolis. The telecast ee see the specific readership accu- : 7 with George Harrison Phelps 
eration of Amer. will start at 10:45 am. (CDST) |Moving Day mulation developed by a maga- |"™™- ce 


ica at the Hotel 
Statler in Detroit, 
June 1. The ban- 





and stay on the air for five hours, 
through the end of the race, Co- 


sponsors of the telecast are Per- 


Fawcett Publications has moved 
the Detroit advertising sales of- 





zine over a period of weeks or 
months. 
“The new survey, just completed 


Magnatray Plans 
Glass Laboratories, 407 Douglass 


lf and quet is the high- Cirel ; _ | fice to 1659 Guardian Bldg. Har- St., Brooklyn, N. Y., manufacturer 
ip taxi light of the three- a © Oesp. and Linesie land Walter, Detroit manager, eee P tegen emp Wg of Magnatray, the magnetic auto 
aris. day convention of Sen ts tons ‘ will handle True, Today’s Wom- aie d by Life in iach eae to 13| Utility tray, is about to launch an 
the AFA, May 31- nistos ‘the h--. * speedway | an and other Fawcett publica- cain 2 -f ues over 0 St-week po extensive national consumer adver- 
tiations veep S, Sa also an bein Selevtand. (over oe: riod aan from 23,950,000 readers tising campaign with ads scheduled 
e oper- ment of Hufstad- |,» utstader WFBM-TV) on the three week- Jim Cummins, a new member | tor one issue successively to 34,400,- for early spring release in the Sat- 
oa hiee er’s speech was ey sain pelt to taen The re- | 2f the Fawcett organization, will |oo9 tor two issues: 52,500,000 for|“"24y Hvening Post, Holiday and 
le. The made by Elliott Shumaker, general neal Senn ciate will be May represent Mechanix Illustrated. six issues, 59,350,000 for 10 issues, |2“#@00r Life. 
ines advertising manager of the Detroit 90-31 ana May 97-28 ‘ee to 62,600 000 dee 13 iesnen” Bes skell The campaign is being directed 
tinuin Free Press and convention chair- y . New A — ’ by Furman-Hanser Co. with Mur- 
we man, and Elon G. Borton, president Pe gency . i oore te ray F. Furman as account execu- 
and general manager of the AFA.| 4dded to Board John Yezbak, director of public tive. 
It was announced previously relations for Timken Roller Bear- |In New Post 


felt by 
ommit- 
lations 
ne, and 





that the other 
speaker at the 
annual banquet 
will be Paul Hoff- 
man, ECA admin- 





Meyer Dworkin, secretary-treas- 


urer of Macfadden Publications| ing Co. for the past seven years, 


since 1943, and Edward McSweeney, 
treasurer of Perkins-Goodwin Co., 


has Opened an advertising and 
public relations office in the Na- 


D. F. Cisney has been named 
advertising manager of A. Schra- 
der’s Son, G. A. Drew, general 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America’s No. 1 Industry . . . an esti- 
mated more than 100,000 readers weekly! 
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f fact in 1020. He be- GENUINE LEATHER 
le case Paul Hoffman” came general 
le that sales manager of Buick in 1933 and ope 
b held that position for 15 years, un- fe or durability and 
be on til appointment to his present po- a z 
ruture sition, distinction 
e dis- Among other prominent speakers 
eanup on the program are Fairfax M. 
deal- Cone, newly-elected chairman of 
»stan- the American Assn. of Advertising 
ior to Agencies; Eric Johnston, president, 
w car, Motion Picture Assn. of America; 
duce- H. B. McCoy, director, U. S. Of- 
deal- fice of Domestic Commerce, and 
Federal Trade Commissioner James 
Michi- M. Mead. 
recari- ewe a 
are of Baby Talk 
vns of An ingenious promotion piece was 
—— sent out by the New York Mirror 
. > last week to announce the results 
share of the Charming Child contest, re- 
econ- cently completed. 
A miniature baby carriage of 
blue and pink plastic carries the 
id story of the contest in which over 
205,000 young parents sent in pic- 
has a tures of their children, hoping to 
, Fila., share in prizes totaling $5,000. 
ned a Placed as a blanket inside the 
. New 
in the . Sl aoe 
eLand Genuine Leather is the one material for the upholstery 











baby-type blanket—A miniature baby car- 
riage (blanket, too) tells a pint-sized story 
of the Charming Child contest of the New 
York Daily Mirror. 


* 

carriage is a scaled-down front 
page of the paper announcing a 
response of 205,772 entries of chil- 
dren’s photographs, 

Attached to the carriage with a 
silken cord is a small booklet, head- 
lined “It blankets the baby car- 
riage trade.” 

* | 


+ + 

For Mercury Dealers 

A series of radio commercials on 
1950 Mercury cars has been made 
available to dealers who use local 
radio advertising, according to Rob- 
ert F. G. Copeland, advertising and 
sales promotion manager of Lin- 
coln-Mercury, All are of the open- 
end pattern so that dealers may 
arrange tie-ins with local stations. 

The words and music of the new 
Mercury song, “In a Mercury,” is 
incorporated in one. This melody 
has been played on the “Toast of 


of automobiles and fine furniture that combines 
beauty and utility in the highest degree. Genuine 
Leather is colorful, adaptable, versatile . . . complements 
any scheme of design or decoration. Genuine Leather 

is practical, for it improves in appearance with age 

and use... cleans easily . . . returns you greater value. 
Genuine Leather is more than worth its extra cost. 
THE UPHOLSTERY LEATHER GROUP 


TANNERS' COUNCIL OF AMERICA 


100 GOLD STREET » NEW YORK 7, N. Y. 


















American Leather Manufacturing Company, Newark, W. J. + The Ashtabula Hide & Leather Company, Ashtabula, Ohio + Blanchard Bro. & Lane, Newark, NW. J. « Deleware Tanning, Inc., New 
York, N.Y. + Eagle-Ottewe Leather Company, Grand Haven, Michigan + The Lockawanna Leather Company, Hackettstown, NW. J. + Radel Leather Manufacturing Company, Newark, Wi. J. 


Nation-wide survey shows 54% prefer Genuine Leather Upholstery for points of wear. 
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BALTIMORE.—A resume of laws 
relating to the filing and record- 
ing of retail instalment sales con- 
tracts in the U. S. is being distrib- 
uted by Commercial Credit Corp. 

The large folder “is the result 
of considerable research and has 
great utility value to anyone con- 
cerned with the use of instal- 
ment contracts in various states,” 
says the firm. 

The newly revised edition covers 
all 48 states, the company says, and 


Material Testing Parley 


To Emphasize Progress 
PHILADELPHIA. — Latest in 
testing and scientific equipment 
will be seen at the American So- 
ciety for Testing Materials’ 53rd 
annual meeting in Atlantic City 
June 26-30, the organization says. 
Emphasis will be on progress 
made in providing research and 
testing engineers with facilities for 
evaluating properties of all kinds 
of materials, according to ASTM. 


“PROTECTED DRYING” 
PROTECTS PROFITS.... 


Finance Chart Revised 


Commercial Credit Compiles Resume of Laws 
Affecting Retail Instalment Contracts 
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may be obtained from the corpora- 
tion at the First National Bank 
building in Baltimore. 

In the form of a large chart, the 
resume gives several facts about 
retail instalment sales contracts in 
each state. 

It recommends the type of con- 
tract to use, notes the necessary 
signatures, affidavits and fees 
called for, plus the rates of inter- 
est and time limits allowed. 


contract must be filed, with whom 
recorded and -whether or not the 
landlord has a prior lien if the 
contract has been recorded. 

All the information contained in 
the resume, the corporation says, 
has been obtained from reliable 
sources and is applicable to ordi- 
nary transactions. 





Starr Ups DeCew 
Appointment of Doug DeCew as 
service manager for Reese F. Starr, 
Inc. (Dodge-Plymouth), Richmond, 

Calif., has been announced. 








WELL-LIGHTED LOT AND DISPLAYS—Downtown Chevrolet Co., 604 W. Main St., Okla- 
| homa City, has divided its new used-car lot into three sections: the display area shown, a 
The resume also tells where the} 90-by-30-foot enclosure behind the background sign for storage of wrecks, and a recondi- 


tioning plant of 2,500 square feet, which is behind the center background. All signs are in 
neon. Spotlight clusters illuminate the display area. Closing office is of concrete and steel. 


Canadians Fear 
British Impact 


OTTAWA.—Fear of future Brit- 
ish inroads into Canada’s auto mar- 
ket is behind the cry for reimposi- 
tion of dumping duties on English 
cars, according to reports here, 

Canadian manufacturers are be- 
lieved not to have felt the full im- 
pact of British imports yet, but the 







M gives you PROTECTED DRYING” 


growing flood of English cars in 
the low-price field is expected to 
curtail domestic makers’ sales 
when the present boom subsides. 

Consequently, local car manufac- 
turers are calling for reimposition 
of the duties dropped in August, 
1948. 


AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 
See the back pages of this issue. 


Protection of freshly-sprayed cars from dust and dirt is as- 
sured you with the completely enclosed DeVilbiss Convection Oven. 
Your refinishing profits are assured because expensive reworking 
of dust-specked areas is avoided—and there are no delays when 
drying would otherwise be slowed by adverse weather. 


In the DeVilbiss Auto Oven, a circulating stream of filtered air 
heated to 175 degrees completely envelops the fresh-painted car, 
dries all surfaces uniformly. A foolproof, simple thermostatic 


Write for literature de- 
scribing the DeVilbiss 
Auto Oven, DeVilbiss 
Showroom Paint Shop, 
and other DeVilbiss 
equipment for refin- 
ishing cars. 


Showroom Spray Booth... 


refinish to as many as 10 cars per 8-hour day. 


THE DeVILBISS COMPANY «+ 


Sales offices in 22 principal cities 


control holds the air at the ideal temperature to dry paint in only 
45 minutes, the time it takes to spray the next job. 


As little as a dime’s worth of gas will dry a spray-painted car. 


For best results and maximum profit, install a DeVilbiss Auto 
Oven in tandem with the well-lighted, well-ventilated DeVilbiss 
increase the number of cars you can 


Toledo 1, Ohio 


ae 1 2168 


SPRAY EQUIPMENT 

EXHAUST SYSTEMS 
AIR COMPRESSORS 
HOSE & CONNECTIONS 


E 
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Goodyear Sees 


Good Business 
Through 1950 


DALLAS.—R. S. Wilson, Good- 
year sales vice-president, expects 
business to “round out the full 
year in good shape.” 

Present firm conditions are re- 
flected in an estimated rise of 7 
percent in car tire sales and 15 per- 
cent in truck tire sales during the 
first quarter, Wilson said. 

The sales chief and other Good- 
year top executives were in Dallas 
for a conference with 350 key per- 
sonnel of the company from the 
South-Central division. 

The rubber industry believes it 
has climaxed its postwar readjust- 
ment period in good shape, accord- 
ing to Wilson. 

He predicted that the current 
price structure in tires would con- 
tinue for probably as long as three 
years, providing the price of nat- 
ural rubber remains at present lev- 
els. He said some additional in- 
creases in tire prices might be ex- 
pected, especially with reference to 
truck tires, which, he pointed out, 
use greater quantities of natural 
rubber than do car tires. 

The relative use of natural and 
synthetic rubber — currently at 
about a 60-to-40 ratio favoring nat- 
ural—is expected by Wilson to be 
maintained for the foreseeable fu- 
ture. He said it is expected use of 
synthetic rubber would not drop 
|much under the 400,000 tons a year 
| that are now being utilized. 


| 


(Continued from Page 4) 


American cars,” one Danish farmer 
suggested. 

A member of the Flying Class- 
|room replied that Americans have 
| butter, eggs and cheese practically 
running out of their ears. 

This is a problem of Denmark, 
as it is with many other European 
jnations; America is so _ self-suffi- 
jcient that there is no market for 
most European products, Devalua- 
tion has increased the price of 
automobiles, agricultural machinery 
and other import products approx- 
imately 40 percent, while the prices 
of Danish exports—primarily but- 
ter, eggs, cheese and other agri- 
cultural products—have not in- 
creased in the same proportion, 


American aid to Denmark 
through the Marshall Plan to- 
taled $150,200,000 through March 
31, 1950, and this aid has been 
almost equally divided between 
agricultural and industrial com- 
modities. Most of this aid has 
| provided feeding stuffs for ani- 
mals, oil cake and rough grains, 
necessary to rebuild livestock 
herds on Danish farms after the 
war. 

Tractors and farm machinery 
have been provided through the 
Marshall Plan also, for Danish 
farmers can make effective use of 
this equipment, Farms in Denmark 
are larger than the average farms 
of other European countries, with 
the exception of England. However, 
86 percent of the farmland in Den- 
mark is cultivated as compared 
with only 25 percent in England. 

They have a saying in Western 
Europe that “Communism feeds on 
empty stomachs,” so there is little 
Communism among the well-fed 
people of Denmark. The Commu- 
nist party represents approximate- 
ly 6 percent of the Danish voters 
and their strength has not been 
increasing.—ELpon Rossins, adver- 
tising manager, John Bean Mfg. 
Co., Lansing, Mich. 


Logan Opens Second Deal 


Ted Logan, operator of Logan 
Motors in Glen Rock, Pa., has 
opened a second Kaiser-Frazer out- 
let at York, Pa. Logan, 35, a B-29 
gunnery instructor during the war, 
has 14 years experience in the auto- 
mobile field. 





CHEVROLETS 


‘ PLYMOUTHS 


948's 
100 cars available 
formerly used for Public Service 
Priced for Dealers 


DUKE MOTORS 


Tel. LOngacre 3-3822 
Ww YORK 





458 \|0th Ave. 
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Plan Constitutional Changes ies 


More States Assault 
Auto-Tax Diversion 


((AMPAIGNS are under way or 
4 planned in a number of states 
to add to the list of 21 states which 
have amended their constitutions 
to completely or partially prohibit 
diversion of automotive tax re- 
ceipts to nonhighway purposes, a 
survey reveals. 

Such a constitutional amendment 
is headed for the Oklahoma ballot 
in November, unless the governor 
orders it submitted to the electorate 
earlier. 

The Oklahoma anti-diversion 
amendment was initiated about 
four years ago. A protest against 
the initiative petition was dis- 
missed this year by the state su- 
preme court, thus clearing the 


way for its submission to the 
voters. 
An anti-diversion amendment 


also is scheduled to go before Ten- 
nessee voters at the general elec- 
tion this year as the result of action 
taken by the 1949 legislative ses- 
sion there. The same amendment 
was originally headed for a vote 
at the 1948 general election, but 
was kept off the ballot by a tech- 
nical defect. 
> * * 

DOPTION of a state constitu- 

tional amendment dedicating 
all gasoline and motor vehicle tax 
revenues to highway purposes has 
been advocated in Georgia by Gov. 
Herman Talmadge, a candidate for 
reelection. 


A similar amendment was re- 
cently proposed by the Vermont 
Highway Users Conference at a 
hearing conducted by a state 
commission considering constitu- 
tional revision. Although there 
has been no large-scale diversion 
of highway funds in Vermont, 
advocates of the amendment say 
it is needed to “lock the barn 
before the horse is stolen.” 

Louisiana’s legislature, convening 
May 8, was expected to receive a 
proposed anti-diversion amendment 
and a proposal seeking to recover 
highway funds previously diverted. 


Repeating its action of prior 
years, the 1950 Virginia legislature 
again adopted a resolution placing 
itself on record as favoring the 
use of automotive taxes for high- 
way purposes only. 

* * . 

LIMINATION of the Connecti- 

cut state highway fund and all 


Buick Again Tops 
50,000 Mark for 
Month’s Sales 


FLINT. — Buick’s April sales 
broke the 50,000 mark for the sec- 
ond consecutive month, according 
to General Manager Ivan L. Wiles. 
Total sales were 53,370. 


April thus continued the record- 
smashing sales rate which began 
with the first of the year. Sales 
in the last 10 days of the month 
were 3,762 cars more than the cor- 
responding period of last year, and 
the full month was 57 percent 
greater than April, 1949. It raised 
Buick’s total sales for the year 
to 181,783. 

Wiles statea that the unprece- 
dented demand for Buick cars has 
created a situation equivalent to 
the immediate postwar years. 

“For three consecutive months 
the booming demand for automo- 
biles has resulted in sales substan- 
tially exceeding production,” he 
said. “As a result, the supply of 
cars‘in the hands of dealers is at 
an alltime low.” 

April’s 53,370 sales were a record 
exceeded only by March, when sales 
hit an alltime high of 54,993. Wiles 
said, however, that if the record 
demand of earlier months had not 
so greatly depleted dealers’ stocks, 
April undoubtedly would have ex- 
ceeded the March record. 

“We're now at the point,” Wiles 
said, “where sales are completely 
governed by our production rates.” 
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other special dedicated state funds 
is one of a number of recommen- 
dations by a state governmental re- 
organization commission which 
were under consideration by a spe- 
cial session of the Connecticut leg- 
islature at this writing. 

The proposal to abolish the high- 
way fund is counter to the efforts 
of highway-user groups seeking the 
adoption of an anti-diversion 
amendment. 

Such an amendment was ap- 
proved by the 1949 Connecticut 
house, but must pass both legisla- 
tive branches by two-thirds major- 
ity at the 1951 session before it can 
be submitted to the voters at town 
meetings. 

A bill to curb diversion of 
automotive taxes to nonhighway 
purposes was unsuccessfully in- 


troduced in the Rhode Island !eg- 
islature this year. The proposal 
would have created a highway 
fund, which would have received 
88 percent of all gasoline tax and 
motor vehicle revenues. 

New Jersey continued among the 
states using large amounts of high- 
way revenues for general purposes 
when it adopted an appropriations 
bill for the 1950-51 fiscal year which 
is balanced through the diversion 
of $22,000,000 of automotive tax 


funds. 
>. > * 


Sa diversion of high- 

way funds also is continuing in 
New York state, where the legisla- 
ture provided for the financing of 
highway construction in the 1950-51 
fiscal year through the use of pre- 
viously authorized bonds while gas- 
oline tax and motor vehicle regis- 
tration receipts are used for gen- 
eral purposes, 

Efforts to obtain the adoption of 
anti-diversion amendments will be 
continued in both New Jersey and 
New York, despite the past failures 
of such movements in the two 
states, 

States which now have consti- 








CLEVELAND DODGE DEALER'S LOT SPARKLES—Walter Grabski Co. has installed a neon 


sign over a concrete platform for used-car displays. 


A system of flashing 300-watt lights 


throws a beam seen blocks away. The firm plans eventually to house most of the lot in 
a building with facilities for car reconditioning. 





tutional amendments dedicating 
all or part of automotive tax re- 
ceipts to highway purposes in- 
clude California, Colorado, Idaho, 
Iowa, Kansas, Kentucky, Maine, 
Massachusetts, Michigan, Minne- 
sota, Missouri, Nevada, New 
Hampshire, North Dakota, Ohio, 
Oregon, Pennsylvania, South Da- 


kota, Texas, Washington and 
West Virginia. 

The anti-diversion amendments 
of Kentucky, Massachusetts, Ohio, 
Pennsylvania and Texas were 
adopted since the war, the most 
recent being the Massachusetts 
amendment which was adopted at 
the 1948 general election. 


“National gives us profit-making 


information faster and more 
accurately than ever before. 


So writes Mr. W. J. Porter, Business 
Manager of Davis Buick Co., 312-16 
W. Chelten Ave., Philadelphia 44, Pa. 


“We heartily recommend your National Multiple-Duty 
Accounting Machine as being flexible enough to handle 
the mechanized accounting problems of any automobile 


dealership. 


“With one of these versatile machines we now obtain 
vital management information faster and more accurately 
than ever before. We complete the profit and loss state- 
ments of our three separate branches by the third work- 
ing day—as well as a consolidated balance sheet and 


profit and loss statement.” 


Like Mr. Porter, you, too, can profit from National 
Mechanized Accounting. With a National System dupli- 
cation of record keeping is eliminated. Your summaries 
are processed and balanced with speed, accuracy, and 


reapers gmc ee 






control. Each posting is mechanically proved. Customer 
statements are always posted to date and figures on sales 





and costs are always available. Daily operating figures 
are ready for management at any time. Month-end clos- 
ing and resulting financial statements are accomplished 
with speed and accuracy. 

* A * 


Your Key to Greater Profits. The National Cash Register Company 
has prepared an interesting and helpful booklet, ‘‘National Complete 
Accounting Machine System for Auto Dealers.’’ Ask for your copy 


FREE. No obligation. Or, write to the Company at Dayton 9, Ohio 





THE NATIONAL CASH REGISTER COMPANY 
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Despite Usual Strike Fanfare by UAW .. . 





(Continued from Page 1) sion subject on an “exploratory’ 


basis since last November. 






less, was the strike drumbeating 
emanating from UAW headquar- 
ters. 

One day before Chrysler work- 
ers ended their enforced 14%-week 
layoff, the union already had its 
national GM conference in session. 
The meeting produced a statement 
threatening GM with a contract 
cancellation and strike unless more 
collective-bargaining progress was 
made “in the near future.” 

No specific deadline as yet hung 
over the GM negotiations, The 
GM contract has a “tentative” 
expiration date of May 29, but 
will be extended until negotia- 
tions break off or a new accord 
is agreed upon. 

The corporation declined com- 
ment on the union’s tough talk, 
which was issued in the name of 
T. A. Johnstone, director of the 
UAW’s General Motors department. 


Both GM and the union have 
been jointly delving into the pen- 






der way for six weeks. 
* * * 











from GM. 








contracts at 
Nash. 

The union has also asked GM 
for hourly raises totaling nine 
cents an hour, a union shop and 
extensive insurance benefits un- 
derwritten by the corporation. 













this assumption based on institu- 
tion by the corporation two years 
ago of a three-cent yearly wage 
increase motivated by technolog- 
ical improvements. 

Virtually certain to go by the 
boards, following two years of em- 
barrassment to the union, is the 
unique escalator wage plan gear- 
ing pay rates to the fluctuating 
cost of living. Reuther has repu- 
diated this plan in the light of 
recent pay cutbacks dictated by 
falling prices. 

* 
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A§ REQUIRED by the Taft- 
Hartley law, the UAW has filed 
with the federal government a 30- 


Nash Output 
Is Under Way 


In Canada 


TORONTO. — Nash Motors of 
Canada, Ltd., officially opened its 
new automobile manufacturing 
plant here last 
week. The Nash 
Canadian States- 
man, first Nash 
automobile to be 
built in Canada, 
made its unoffi- 
cial bow during 
the opening cere- 
monies. 

On hand to 
open the plant 
Officially, and to 
send the first of 
the new cars on their way to deal- 
ers in all parts of Canada, was 
George W. Mason, president. Other 
top executives included H. C. Doss, 
vice-president in charge of sales; 
Vice-President George W. Romney 
and R. A. DeVlieg, vice-president 
in charge of manufacturing. 


“There is ample evidence that 
the market potential for automo- 
biles built by Canadians is greater 
than ever,” Mason said. 

Asked about the new Rambler, 
Mason said it probably would be 
available in Canada in January, 
1950, in the two-door sedan model. 

Officials of the company at dedi- 
cation ceremonies said the new 
plant is now in full production. 
Nash expects to build 2,600 cars in 
Canada this year. 

R. A. DeVlieg, vice-president of 
Nash Motors of Canada, Ltd., said 
future expansion may call for dou- 
ble or more the present 300 em- 
ployes. 

Doss predicted high production 
in 1950. 









Now, one man can change tires three 
times faster—and easier—with a Coats 





Iron Tireman. It ROLLS tires on or off 
rims in 30 seconds. No more beating or 
pounding. Operator just WALKS around 
the tire. Rugged. Sure. Safe! The ONLY 
tool that handles ALL sizes of passenger 
car tires. Yet, the lowest priced machine 
on the market. Get all the money-making 
facts. WRITE for free literature today. 


NEW LOW PRICE 


$7950. 


F.0.B. FORT DODGE 





















Non-Pension Pact Ends 


90-Day Plaskon Tieup 


TOLEDO. — Ratification of a 
new non-pension contract ended 
a 90-day strike here Apr. 30 at 
the Plaskon division of Libbey- 
Owens-Ford. Company and 
UAW-CIO officials agreed that 
the new contract, which includes 
a health and welfare program, 
will amount to raises of better 
than 10 cents an hour for Plas- 
kon workers. 

The union’s original pension 
demand was withdrawn, it was 
learned, because of fear a sep- 
arate Plaskon retirement plan 
might injure the Toledo area- 
pension demand (see Automotive 
News, May 1). L-O-F had offered 
Plaskon workers a pension setup 
similar to that maintained for 
the company’s glass workers. 






NOW 
ONLY 





National Sales Representative: 


JACK P. HENNESSY 
SALES CO. 








MAIL TODAY | 
COATS LOADERS, INC. 
Dept. 20, Fort Dodge, lowa. 


Please send free literature and complete 
facts on Coats Iron Tireman. 



















Contract Peace at GM Seen 


For- 
mal contract talks have been un- 


F CONGRESS raises social-se- 
curity payments, as proposed in 
pending legislation, the union is 
expected to have more of a chance 
of gaining $125 monthly pensions 


The $125 pension demand at GM 
compares with $100 provided in the 
Chrysler, Ford and 


GM is expected to offer a raise 
of at least three cents an hour— 
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’: day notice stating a dispute exists 
with GM. 

No GM plant local unions have 
as yet conformed to the UAW’s 
pre-strike protocol by chiming in 
with their own strike votes. 

In an effort to ease the finan- 
cial strain on impoverished work- 
ers, Chrysler advanced the sched- 
ule on vacation payments two 
full weeks to May 12. Otherwise, 
returning employes would not 
have received their first pay 
checks until May 19. 


One contract feature generally 
overlooked was the narrowing of 
wage differentials between Chrys- 
ler plants outside Detroit and those 
in the Motor City. Workers in the 
company’s three Indiana plants re- 
ceived a three-cents-an-hour wage 
boost. 


In another important change, the 
Chrysler-UAW umpire was em- 
powered to rule on all grievances 
involving promotions and discharge 
penalties. Previously, no appeal to 
the umpire was permissible in 
cases stemming from “company se- 
curity” penalties imposed on wild- 
cat strikers. 


from plastic molds was used for the first 
low-priced Kaiser—the Henry J. By takin 
eliminating the wood mock-up stage, K- 
pany also said greater accuracy of contou 


(Continued 


four-door to $2,089. 

At the same time, Walter P. 
deMartini, K-F sales vice-pres- 
ident, announced that the ’51 
line of Kaisers will include a 
two-door sedan, two-door utility, 
club coupe and business coupe in 
both Special and Deluxe models. 


* . * 


HE union dues checkoff at 

at Chrysler is the first in that 
company’s history. Most other auto 
plants maintain a checkoff system, 
while Ford and Kaiser-Frazer ad- 
ditionally have union shops. 

Expiration date of the Chrys- 
ler contract is May 4, 1953, with 
reopenings on wage matters al- 

lowed July 1, 1951, and July 1, 

1952. The Ford contract, which 
expires Apr. 1, 1952, may next 
be renegotiated on economic is- 

sues (excluding pensions) on Jan. 

1, 1951, 

The GM contract now being re- 
viewed was the first two-year 
agreement reached by the UAW 
with a major auto producer. 


utility four-door. 
transmission 
tional equipment. 

+ * * 


winners, including 10 persons re- 
ceiving $500 prizes, selected “Hen- 
ry ae” 

First prize of $10,000 went to 
Mrs. Charles S. Atkinson, wife of 
a Denver college student. The 
$5,000 second prize went to another 
Denver resident—Dana D. Sherrill, 
a mechanical engineer—while the 


Voice of America 
Utah Dealers to Explain 


U. S. Economic System 


SALT LAKE CITY.—A “Voice of 
America” program, beamed to 
Americans, has been set up by 
Utah dealers. 


Under the auspices of the Utah 
Automobile Dealers Assn., a set of 
four illustrated lectures on the 
American economic system has 
been prepared for dealers’ employes. 

Designed to teach them, in a 
simplified and convincing way, how 
the U.S. has attained the world’s 
highest standard of living, the lec- 
tures discuss many phases of 
American development. 

The lectures, which require four 
12-hour sessions, will be conducted 
by Henry Gleue, who was especially 
trained for the program. 

The entire series of lectures, 
which can be shared by neighbor- 
ing dealers, cost $100. 





Prize Winner 


The “25 words or less” that won 
the Kaiser-Frazer contest grand 
prize for the Henry J. entry of 
Mrs. Charles S. Atkinson: 

“To America’s millions, Henry 
J. symbolizes vision, courage, de- 
mocracy at work; that a popular, 
rugged, economical, generally 
‘buyable’ car should bear this 
name is fitting.” 





third prize of $2,000 was won by 
Gordon S. Lochridge of Portland, 
Ore. 

A panel of judges which in- 
cluded columnists Walter Winch- 
ell, Dan Parker and Leonard 
Lyons, established the order of 
placement on the merits of 25- 








Transformation 





BEFORE AND AFTER AT SELIGER MOTOR—This DeSoto-Plymouth dealer of Albert Lea, 
Minn., has completed modernization of its parts department and general offices. Before 
remodelin , the ceiling, floor and lighting were of an old, dark type. The department is 


now well-lighted, has a bright soundproofed ceiling and an attractive floor. The office has 
q up and the parts bins relocated. 


been move 





while there was an increase of $1 
in the price of the Special utility| selection of the winning name. 


The price range of ‘51 Kaisers 
is from $1,889 for a Special busi- 
ness coupe to $2,199 for a Deluxe 
Hydra-Matic 
is available as op- 


HE contest to name K-F’s new 
small car attracted 457,000 en- 
tries, the company said, and all top 








K-F USES PLASTIC MOLDS FOR BODY—A new process for fabricating steel body dies 


time on a large scale in tooling dies for the 


plastic molds directly from the clay model, thus 
estimates tooling time was cut in half. The com- 


rs is possible with the new method. The body 


design was finalized last October and production is scheduled to start in June. Kish Plastics 
Co., Lansing, worked with K-F engineers on the new process. 


Kaiser Car Called ‘Henry J.’; 
Medium Job Cut $96 


from Page 1) 


word statements explaining the 


Altogether, 1,023 persons shared 
cash prizes in the contest, with 
Kaiser-Frazer donating an addi- 
tional $79,225 in their names to the 
Damon Runyon Memorial Cancer 
Fund. 

* * * 

OTAL benefit to the fund 

through the contest will amount 
to more than $110,216, the company 
revealed, including over $30,000 sent 
in with entries. 

The complete list of 1,023 winners 
has been posted in K-F showrooms. 
Prices of the “Henry J.” line will 
be announced at the time of deliv- 
ery of the new models to dealers 
in late July or early August, the 
company said. 

The selection of “Henry J.” as 
the name for the new line of 
Kaiser cars recalls the nautical 
custom of naming ships. 

Henry J. Kaiser, K-F board chair- 
man, attained national prominence 
as a shipbuilder during the war. 

* * = 


OTOR - INDUSTRY historians 

list one other car named “Hen- 
ry.” That was the name of a ve- 
hicle said to have been manufac- 
tured in 1911 by Henry Motor Car 
Co. in Muskegon, Mich. 

The roster of American car 
makes in Automotive News’ Al- 
manac lists a “Jay” car under 
the date of 1907, and a “Jay-Eye- 
See” of unknown vintage. 

The name “Henry J.” is a first, 
however, and it takes its place 
alongside 20 other names of Amer- 
ican cars now in production, only 
two of which—Mercury and Plym- 
outh—were not named after men 
prominent in the industry or in 
history. 


CATA Dinner 
Set June 15 


CHICAGO. — The Chicago Auto- 
mobile Trade Assn. will hold its 
annual dinner and election meet- 
ing June 15, it was announced last 
week by Frank H. Yarnall, presi- 
dent. He added that further de- 
tails as to the place and identity 
of the principal speaker at the 
event will be made known later. 

CATA headquarters also an- 
nounced the addition of a new 
member, Community Chevrolet, 
Inc., located in suburban Berwyn. 


Knetzer Renews 


Plea for Bail 


SPRINGFIELD, Ill.—An appeal 
to the U. S, Circuit Court of Ap- 
peals in Chicago to let him out on 
bail represents the latest attempt 
of Robert L. Knetzer, bankrupt ex- 
dealer, to get out of the city jail 
here. 

The former Edwardsville new- 
used-car dealer requested a with- 
drawal of the contempt finding on 
which he was sent to jail indefi- 
nitely March 28. Federal Judge 
Charles G. Briggle recently refused 
to let Knetzer out on bail because 
“circumstances indicate that he 
still has in his possession various 
funds belonging to the bankrupt 
estate.” 
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Employers Must Hire Specialists .. . 


New Tax Problem Pops Up 


bodies. Less frequent returns, stand-|of 12 to 5,000, excluding informa- 


NEW YORK.— Filing federal, 
state and local tax returns has be- 
come so complex that nearly half 
of the 125 manufacturing companies 
surveyed by the National Indus- 
trial Conference Board report that 
they maintain tax departments. 

Three-fourths of the companies 
say they find that they need the 
full or part-time advice and as- 
sistance of special tax attorneys 
and accountants in filing returns. 

Such costs, comprising a “tax” 
on taxes, amounts to 0.1 percent 
of sales for the average company 
reporting and is 1.5 percent of 
the total amount paid in taxes. 
This, the board notes, includes 
the cost of keeping records and 
preparing, filing and defending 
federal, state and local tax re- 
turns, 

While many companies are re- 
signed to this burden and some 
even feel that current compliance 
procedures are necessary to insure 
fair taxation, the board declares, 
the majority have one or more 
suggestions as to how industry’s 
burden could be lightened with no 
appreciable loss to the taxing 


Kruithoff Heads 


Hudson Zone 


DETROIT.—Hudson Sales Corp. 
has appointed Leonard Kruithoff 
New York zone manager, it was 
announced by N. 
K. VanDerzee, 
sales vice - presi- 
dent. The zone is 
distributor of cars, 
parts and acces- 
sories in the New 
York sales terri- 
tory in eastern 
New York, north- 
ern New Jersey 
and Connecticut. 
Kruithoff, a _ vet- 
eran of 23 years 
in the automobile business, joined 
Hudson recently as a special repre- 
sentative after holding top execu- 
tive sales positions with several 
major auto manufacturers. 

He was New York zone manager 
for Packard before coming to Hud- 
son, Previously he held positions as 
Washington zone manager and 
Boston assistant zone manager for 
Buick. 





Leonard Kruithoff 


Houston Dealers 


Pick Richardson 


HOUSTON.—At its last meeting 
the Houston Automobile Dealers 
Assn. elected J. M. Richardson, 
president; Jack Roach sr., vice- 
president, and Griff Vance, secre- 
tary-treasurer. 

Ralph L. Fowler was reelected as 
general counsel. 

Selected for the board of direc- 
tors were Thad Felton, Albert S. 


Berry, Earl McMillian, Harry J. 
Burkett, Lester Goodson, Roy 
Wright, Richardson, Roach and 
Vance. 


Chittum Buick Co. 
Chittum Buick Co., Parkersburg, 
W. Va., has been organized with 
capital stock of $20,000 to engage 
in auto sales and service, Princi- 
pals are Richard and Gladys Chit- 
tum and James Shreeves. 


ardization of municipal and state 
tax laws and procedures, and cen- 
tralization of taxing authority are 
the major proposals. 

Four out of five of the companies 
surveyed indicate that approximate- 
ly three-fourths of their costs in 
complying with tax regulations are 
internal. External expenses, such as 
subscribing to various tax services, 
fees or retainers of tax attorneys, 
tax accountants, and other consul- 
tants, represent the remainder. 

The number of different tax 
forms filled out by cooperating 
manufacturers ranges from a low 


Sales 


(Continued from Page 1) 


fact that used-car sales in Co- 
lumbus for the first 15 days in 
April numbered 4,893, while for 
the last 15 days, the total was 

4,569, 

A somewhat similar pattern was 
evidenced in reports from other 
cities. Used-car sales during April 
in Detroit amounted to 10,795 units, 
against 12,030 in March. 

While sales were up in April in 


some areas, the increases were 
generally small. In Cincinnati, 
April used-car sales were 3,103, 


compared with an average of 2,861 
in the first three months of 1950. 


* * + 
| AKRON, April volume was 
2,606 units, against the March 


total of 2,551. Jefferson City, Mo., 
reported used-car sales up “10 to 
20 percent” in April over March. 

Higher volume for May is indi- 
cated in a report from Cleveland, 
which states that used-car sales in 
the week ended May 6 amounted 
to 2,530 units—the highest weekly 
total in the past six weeks. 

Auction operators appear to be 

confident. W. R, Stone an- 
nounced that his Los Angeles 
auction is now on a twice-week- 
ly basis as a result of increased 
volume. 

Tim Anspach said the 182 cars 
offered for sale at his Albany (N. 
Y.) auction May 1 was the highest 
volume since the sale was started 
three years ago. 

Anspach noted that there was a 
|“heavy demand for sharp cars of 
jany make” and that the “market 
| was steady on these and new cars.” 


* * * 


H® ALSO reported that “Chrys- 
ler dealers slightly halted their 
crazy buying splurge, but were still 
hot potatoes.” 

Comments from other auction 
operators were in the same tone, 
although a few pointed out that 
“rough” cars are becoming more 
frequent. The auction owners are 
always careful to point out that 
prices are still “mighty low” for 
beatup automobiles. 

Although the overall average 
price of used cars was down $2 
|this week, the decline was almost 
wholly due to an $11 drop in the 
price of 1950 models. 

Other models fared better. The 
price of ‘49s increased $3, while 
’47s and '48s stayed at the level of 
the preceding week. Declines of 
$1, $3 and $4 were experienced for 
1946, 1942 and 1941 models, re- 
| spectively. 








THE OFFICERS OF NATIONAL TRUCK LEASING SYSTEM—Left to right: Fred P. 


of Denver, president; Howard Willett jr. 


Baker 


of Chicago, vice-president; John Black jr., of 


Birmingham, secretary; R. D. Sidel, of New York City, treasurer. 
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tion returns for employes. The 
higher number of returns are, of 
course, from those organizations 
doing business on a nationwide ba- 
sis. These companies state that 
they make out returns for practic- 
ally every political subdivision in 
which they operate. 


Packard Names 


Zone Managers 
In Three Cities 


DETROIT.—A p pointment of 
three Packard zone managers was 
announced last week by Karl M. 
Greiner, general 
sales manager. 

F. W. Gareiss 
has been promot- 
ed to Detroit zone 
manager, succeed- 
ing W. J. Collier, 
who will be as- 
signed to a new 
post. H. J. Hoff- 
man becomes 
Kansas City zone 

manager, Gareiss’ 
F. W. Gareies previous position. 
In turn, Hoffman is succeeded as 
Minneapolis zone manager by C. 
M. Ritchey, assistant zone man- 
ager. 

Gareiss, 43, recently observed his 
25th year with Packard. He joined 
the company in Chicago, holding 
various sales, service and business 
management posts in both zone and 
retail branch operations. In 1947, 
he became Minneapolis zone man- 












C. M. Ritchey 


H. J. Hoffman 


ager and, a little over a year later, 
was promoted to the corresponding 
Kansas City zone post. 

Hoffman, 47, joined Packard in 
Chicago in 1921. For 20 years, he 
supervised credit procedures for 
retail branches there. After two 
years as Chicago zone business 
manager, Hoffman in 1947 was pro- 
moted to assistant zone manager. 
The following year, he was ad- 
vanced to Minneapolis zone man- 
ager. 


K-F Sales Post 
Goes to Studer 


WILLOW RUN.—S. A. Girard, 
Kaiser-Frazer general sales man- 
ager, last week announced appoint- 
ment of Earl D. . 
Studer as admin- 
istrative manager 
of the K-F sales 
department. Stu- 
der joined K-F in 
1945 as manager 
of distribution. 
He previously 
served Chrysler 
for 15 years in 
various executive 
sales capacities. 
Girard at the 
same time announced that James 
A. Currie, former assistant distri- 
bution manager, has been appointed 
to Studer’s former post. Neil H. 
Van Dyke has been advanced from 
distribution supervision to assistant 
distribution manager. 





Eari D. Studer 


1950 





DEALER KILBURN'S KARNIVAL—To give his used-car business a shot in the arm during 
the Chrysler strike, Stanley S. Kilburn eee ts ee Long Island, staged a 
a 


month-long giveaway circus in which 24 used cars value 


,000 were given away. Free 


tickets were obtainable at the showroom. Thousands sought them. Since participants were 
required to write their names and addresses on the stubs, Kilburn believes he has acquired 
a@ mailing list of value. A midget clown was hired as a barker. Local newspaper advertising 


tied in with the promotion. 


Dealers Keep 


Up Fight 


On FTC Pack Code 


(Continued from Page 3) 


to regulate the amount of finance 
charge, and the rules would give 
no relief to complaints of this 
nature. 

He questioned the validity of the 
complaints referred to by the Amer- 
ican Automobile Assn., the Better 
Business Bureau and FTC repre- 
sentatives and said that detailed 
information was lacking as to ex- 
actly what the customers were com- 
plaining about. He asserted that 
complaints were relatively few. 

Mallon said that estimates of mil- 
lions of dollars being mulcted from 
the public by means of the pack 
were “rash” and “wild” and charged 
they couldn’t be substantiated, 


Referring to a statement by FTC 
attorney Watson characterizing the 
finance company and the dealer as 
“Siamese twins,” Mallon said: 

“It is indeed fortunate for the 
American public that such twins 
exist. If the FTC is really inter- 
ested in the welfare of the pub- 
lic, they certainly should never 
do anything to separate the twins. 
Without the cooperation of both, 
the American public today would 
not be operating more than 42 
million motor vehicles on our 
highways.” 

The FTC, Mallon stated, has al- 
ways operated on the principle that 
the voluntary cooperation of a 
given industry is essential to the 
proper functioning of a trade prac- 
tice code, 

This voluntary cooperation, he 
added, would be lacking in this in- 
stance due to the unfair and dis- 
criminatory situation which would 
arise among the representative 
dealers of the country. 

The NADA spokesman pointed 
out that the FTC has sponsored 
a concept that cooperation should 
come from within industries, add- 
ing that the automotive industry 
is again moving into a highly com- 
petitive market and that compe- 
tition will eliminate the few cases 
that have been reported. 

The last hours of the open hear- 
ings were enlivened by Commis- 











P /K.C. eas Pick 


. |New Directors 


KANSAS CITY.—The Motor Car 
Dealers Assn. of Greater Kansas 
City has selected a new board of 
directors for 1950-51, Kenneth Spry, 
organization manager, has an- 
nounced, 

They are R. G. Bentrup, Harold 
Byers, Ervin Feld, Herbert Kincaid, 
A. L, Land, N. S. O'Neill, Ralph 
Perry and J. H. Scott. A later meet- 
ing will be held for the election of 
new officers, Spry said. 


Anti-Mud Differential 


DES MOINES.—The Army is working on a car that won’t be a 


stick-in-the-mud. 


Archibald S. Alexander, assistant Secretary of the Army, revealed 
in @ speech here last week that the ordnance bureau is having a 


new type of differential developed that will prevent one rear wheel 
from slipping while the other stands still. 

“When this is perfected,” he said, “it will not only take an Army 
truck out of the mud, it should also enable General Motors and 
Chrysler and Ford to give you and me a vehicle which will not so 
often get stuck in mud or snow.” 





sioner Mason, apparently irritated, 
stopping Joseph Myerson, spokes- 
man for Universal CIT, and telling 
him that he was, in effect, dealing 
out too much useless information 
and that more facts and construc- 
tive suggestions were wanted. 

A few minutes later Mason 
lashed out at FTC Attorney Wat- 
son, who was offering rebuttal, 
saying, substantially, that he 
thought the witness was not pro- 
ducing enough concrete evidence 
and was dealing in too many gen- 
eralities. 

Watson complained that from the 
beginning of the auto trade prac- 

tice proposals the FTC staff had 
met with only “uncompromising 
opposition” from the auto dealers 
and the finance companies, > 

While on the stand, however, 
Watson read a few letters from 
auto dealers approving the FTC 
proposals and stated that he had 
many more which lack of time 
would not permit him to offer. 

After adjournment, the FTC staff 
and some of the witnesses at the 
past several hearings met to dis- 
cuss changes in the rules. Sugges- 
tions were asked for, but were not 
given. 

NADA did not participate. How- 
ever, when the rules go to the 


commissioners today (May 15) all 
reference to insurance companies 
will be out at the request of the 
state insurance commissioners. 
Whether this deletion will stand 
will be up to the 
sioners. 


FTC commis- 








WHITE-WALL TIRES 


REALLY CLEANED 
SPARKLING WHITE 


0 til SF @ 
~ - 
WITH -S.0.5.- 
e pmN 


CAR OWNERS! 
Experts agree 
nothing cleans 
white-wall tires 
like S.O.S. 
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Used-Car Auction Prices 


Market Trend 


The law of gravity, if not the law of averages, caught up with the 
used-car market this week and the overall average price fell $2 to 
$1,033, The decline was chiefly due to an $11 dip in 1950 prices. 

Volume of cars offered at auctions showed an increase, At 11 
representative auctions, 1,812 units were offered and 1,160 were sold 
—an average of 64 percent. 

While 1950 units were off in price to an average of $1,927, 1949s 
gained $3 to an average of $1,517. The price of 47s and ’48s remained 
static at $972 and $1,161, respectively. The decline for ’46s was $1, 
while ’42s fell $3 and ’41s, $4. 

Prices for convertibles are nearing a seasonal peak, Even prewar 
convertibles seem to be bringing high bids, while postwar models 
are riding the crest. 





PHILADELPHIA ‘46 Streamliner (6) 2-dr., $965. ‘42 (8) 

2-dr., $600. 

(Harry D. Gilbert - Harold B. Robinson. | STUDEBAKER — '48 Land Cruiser 4-dr., 
Sales every Tuesday and Thursday. Prices $1,310. ‘46 Champion 4-dr., $625. °42 
are for sales of Apr. 25-27.) Commander 4-dr., $180. °41 Commander 

(Prices holding steady. Sold 148 units 4-dr., $285. 

out of 362 offerings.) s * * 

BUICK—’49 Super 4-dr., $1,850, $1,700 
'48 RM 4-dr., $1,330, $1,300. ‘47 Super (Tom Hamilton-Lou Green Sale every 
4-dr., $1,160. °41 Special 4-dr., $600. Monday. Prices are for sale of May 1.) 

CHEVROLET — ’'50 Bel-Air, $2,030. ‘49 (Sold 119 units in absolute auction.) 
conv., $1,675; FL Deluxe 2-dr., $1,475, | BUICK—'49 Super 4-dr., $1,865, $1,910, 
$1,465, $1,440, $1,350; FL Special 4-dr., $1,875, $1,890; RM sedanet, $1,940. ‘48 
$1,390; SL Deluxe 4-dr., $1,525, $1,460, RM 4-dr., $1,380; Super sedanet, $1,400. 
$1,355, $1,340. °48 FL aerosedan, $1,250, '47 Super 4-dr., $1,130, $1,020, $1,060. 
$1,235, $1,225, $1,220; 4-dr., $1,200, $1,- ‘46 Super 4-dr., $980, $1,010. °40 Special 
180, $1,175; FM 2-dr., $1,125; SM club 4-dr., $500. 
coupe, $1,100. ‘47 FM conv., $1,075; |CADILLAC—'47 (62) 4-dr., $1,690. ‘46 
4-dr., $1,155; club coupe, $1,035; 2-dr., (62) 4-dr., $1,425. 
$980, $935, $915. 46 FL aerosedan, | CHEVROLET—’50 FL 2-dr., $1,840 (PG). 
$995, $860; SM 4-dr., $935, $880. ‘42 "49 SL Special 2-dr., $1,480, $1,440, 3 at 
FL aerosedan, $575. ‘°41 conv., $660, $1,400, $1,370, $1,350; FL Deluxe 4-dr., 
$610. ‘40 SD 4-dr., $490, $475, $425, $1,505, $1,410, $1,425. ‘48 SM _ club 
$390. si. ars 2 a i $1,180, $1,095, $1,225, 

CHR R—'49 Windsor Highlander 4-dr., 275. "47 8 -dr., $1,000, $930, $1,- 
oo '46 Windsor ode, $1,075, ‘41 130 $1,010, $1,025. '46 FM 2-dr., $880, 
Royal 4-dr., $350; Saratoga 4-dr., $300. olevieae $910, '41 SD 2-dr., $625. 

DODGE-—’'47 Custom club coupe, $1,190; — oa oa we ote. 4-dr., $1,935. 
4-dr., $1,165; Deluxe 4-dr., $750. ‘46 | nesoro —'49 Custom '4-dr., $1,760, °47 
Custom 4-dr., $845. Custom 4-dr., $1,260. °46 Custom 4-dr., 

FORD—’50 Deluxe (8) 2-dr., $1,560, $1,- $975, $1,020, 

510, $1,470, $1,450. ‘49 station wagon, | DODGE—’48 Custom 4-dr., $1,295, $1,325. 

$1,460; Custom 4-dr., $1,350, $1,285. ‘47 '47 Custom 4-dr., $1,140, $1,085; Deluxe 

SD club coupe, $900. ‘46 1%-ton van, 4-dr., $1,050. °41 Deluxe 4-dr., $360. 

$375. FORD—’50 oem 4-dr., $1,600, $1,565. 

FRA ‘50 4-dr 2.175 ‘a7 «4-dr., "49 Custom 2-dr., $1,265, $1,250, $1,060. 
a = '47 SD 4-dr., $865. 

HUDSON—'49 Super (6) 4-dr., $1,275. '46|#UDSON —— 50 Pacemaker tae. fT, 
Super (6) 4-dr., $600 ‘41 4-dr., $320, Super (6) 4-dr., $660. * , : 
$230. KAISER—'50 Vagabond 4-dr., $1,530. °47 

KAISER—’48 4-dr., $975, $905. 4-dr., $855, $730. 

NASH—'48 (600) 4-dr., $1,000, $860 417 | LINCOLN—’'49 club coupe, $1,610. 

(600) 4-dr., $810. MERCURY—’49 4-dr., $1,575. 
OLDSMOBILE—'42 (66) 2-dr., $525 ‘41 | NASH—’50 Statesman 4-dr., $1,490. ‘49 

(8) 2-dr., $430, $295; conv., $320. (600) 4-dr., $1,370. 46 (600) 4-dr., 
PLYMOUTH—'49 SD 4-dr., $1,480. "48 $800. ‘41 4-dr., $335, $240. 

SD club coupe, $1,225. ‘47 SD 4-dr., | OLDSMOBILE—'49 (98) 4-dr., $1,885. ‘48 

$1,050, $810; club coupe, $1,030; Deluxe (98) conv., $1,565. °'47 club coupe, $505; 

4-dr., $980. ‘46 SD club coupe, $920; (76) 4-dr., $315. 

4-dr., $790; business coupe, $775. °'41|PACKARD—'48 Deluxe 4-dr., $1,385, $1,- 

4-dr., $600, $510, $395, $345, $330. 310. 

PONTIAC—’49 Chieftain (8) 2-dr., $1,760. | PLYMOUTH—'49 Deluxe 4-dr., $1,465, $1,- 
‘48 Torpedo (6) 4-dr., $1,275. ‘47 conv., 180. ‘48 4-dr., $1,250, $1,120, $1,225, 
$1,190, $1,010; station wagon, $1,100. $1,175, $1,210. °'47 SD 2-dr., $805, $1,- 





Do you know how 


SAN DIEGO 


Retail Sales compare? 





Look at 1949-50 Consumer Markets - Standard Rate & Data 





Toledo . . . 
Nashville . . . 


. $448,000,000 
258,000,000 
Louisville . . . 464,780,000 422,000,000 
Hartford . . . 324,600,000 Providence . . 350,800,000 


SAN DIEGO, California .. . $415,000,000 


. $423,000,000 
281,480,000 


Memphis . . 
Syracuse . . . 
Rochester. . . 


How BIG is San Diego? Bigger than most people 
think! Bigger in PEOPLE. Bigger in DOLLARS 
spent. How do you reach them? The San Diego 
Union and Tribune-Sun offers the one BEST way 
to cover this big, busy market thoroughly at low 
advertising cost. 


UNION and TRIBUNE-SUN 


Morning, Evening and Sunday 
in California's New Major Market 


REPRESENTED NATIONALLY BY WEST-HOLLIDAY CO., Inc. | 


New Vork + Detroit + Chicago + Denver: Seattle + Portlands San Francisco*los Angeles | 

















‘46 SD club coupe, $890, 
$805. 

PONTIAC 47 SL 
$1,115; Torpedo 2-dr., 
095. ‘41 4-dr., $430. 

STUDEBAKER—'48 Champion conv., §$1,- 
300. ‘47 Commander 4-dr., $1,150. 


AMARILLO, TEX. 


| 
| (Amarillo Auto Auction. Sale every Fri- | 


| 000, $1,050 


(8) 
$1,010, 


sedanet, $1,120, 
$1,075, $1,- 


day. Prices are for sale of Apr. 28.) 
(Prices steady to stronger. Sold 207 
units out of 275 offerings.) 

BUICK—’'50 RM sedan, $2,500, $2,575, $2,- 
660; Super sedan, $2,340; Special sedan 
$1,705, $1,855. '49 Super sedan, $1,615. 


‘48 Super sedan $1,285 ‘47 Super 
sedan, $1,150. 
CADILLAC—'50 (61) sedan, $3,600. ‘41 


(61) sedan, $675, $750; club coupe, $715. 
CHEVROLET '50 sedan, $2,100 (PG), $2,- 
025 (PG), $2,050 (PG); Special sedan, 
$1,650, 2 at $1,675, 3 at $1,750. °49 
sedan, $1,270, $1,305, $1,395, $1,425. °48 
sedan, $1,035, $1,115, $1,160. °47 sedan, 
$935, $945, $1,010. °46 sedan, $650, $675. 


CHRYSLER—’49 NY club coupe, $1,850. 
"48 sedan. $1,220. ‘47 sedan, $975, $715. 

DeSOTO—’'50 Custom 4-dr., $2,350. "48 
club coupe, $1,050, $1,215. ‘47 4-dr., 
$1.090. 

DODGE — '50 Coronet 4-dr., $2,210. °49 


Wayfarer 2-dr., $1,515. 
$700. °46 sedan, $735. 
FORD—’'50 CD (8) sedan, $1,815, $1,850. 
$1,855, $1,880, $1,885. °49 Custom (8) 
sedan. 2 at $1,215, $1,225, $1,275. °48 
sedan, $795, $805, $890, $995. °47 sedan, 


"47 club coupe, 


$835, $935. °46 sedan, $620, $625, $670, 
$760. $770. ‘42 sedan, $435. 
HUDSON—'49 (6) club coupe, $1,375. ‘48 
Commodore sedan, $1.085. 
KAISER—'48 4-dr., $525. °47 4-dr., $430. 
LINCOLN—'49 club coupe, $1,360, $1,450. 
$1.560: sedan, $1,485. 


MERCURY—'50 sedan, 2 at $2.175, 2 at 
$2,200. °49 sedan, $1,340. ‘°41 sedan 
$350. 

NASH—'50 Statesman sedan, $1,715. 


OLDSMOBILE — ‘50 (98) sedan, $2,510; 
(88) club coupe, $2,400. °49 (92) sedan, 
$1,810, $1,865, $1,875. $1,900; (88) se- 
dan, $1,750, $1,810 "48 (66) sedan, 
$840, $1.075, $1,115. 

PLYMOUTH—'50 SD sedan. $1,735: conv.. 
$1,860. ‘49 sedan, $1,325, $1,480. 2 at 
$1,560. $1.575. ‘'48 sedan, $860, $950. 

PONTIAC—’50 (8) sedan, $2,085. $2,190. 
$2.280. ‘48 sedan, $1,200 ‘47 sedan, 
$945. $990. $1,000. 

STUDEBAKER — '50 Commander sedan. 
$1,830; Champion sedan, $1,755. "48 
sedan. $1,225. °47 Champion sedan, $700. 

WILLYS—'48 Jeep, $450, $550. 


MANHEIM, PA. 


(Manheim Auto Sales & Auction, Inc. 
Sale every Friday. Prices are for sale of 
Apr. 28.) 

(Sold 91 units out of 208 offerings.) 
BUICK—'50 Super 4-dr., $2,295; Special 

sedan, $2,150. °48 Special 4-dr., $1,230; 

RM sedan, $1,410. °47 Super 4-dr., $1,- 


120. °46 Super 4-dr., $1,010. °40 Super 
4-dr., $520. 
CADITLLAC—'48 (62) 4-dr., $2,475. $2,240. 


CHEVROLET—'50 SL 
$1,720: FL 2-dr., $1,600. '49 FL 4-dr., 
$1,475; SL club coupe, $1,450. ‘48 FL 
aerosedan, $1.230; FM conv., $1,205. °46 
FM 2-dr.. $980. °40 FM 2-dr., $500. 

CHRYSLER — °49 Windsor 4-dr., $1,970; 
Royal 4-dr.. $1,860. '47 NY 4-dr., $1,370. 

DeSOTO — '50 Deluxe 4-dr., $2,140. ‘47 
Custom club coupe, $1,195; Deluxe 2-dr., 


Deluxe club coupe, 


$1.085. °46 Deluxe 4-dr., $1,040. 

DODGE—’49 Coronet 4-dr.. $1,740; Way- 
farer roadster, $1,425. °46 Custom 4-dr., 
$830. 

FORD—’49 Custom conv., $1,510; station 
wagon. $1,490; 4-dr., $1,280; 2-dr.,- $1,- 
180. ‘'48 Deluxe 2-dr., $815. °41 SD 
club coupe, $550. 

HUDSON—’50 2-dr., $1,705. 

KAISER—’50 Traveler 4-dr., $1,580. ‘49 
4-dr., $940. 

LINCOLN—’'46 4-dr., $700. 

MERCURY—’'49 club coupe, $1,500. ‘47 
4-dr., $890. 

NASH—'48 4-dr., $920. 

OLDSMOBILE — ‘°49 (76) conv., $1,915; 
(88) 4-dr., $1,910; (98) sedan, $1,850. 
"48 (98) conv., $1,550. ‘47 (98) 4-dr., 
$1,070. °46 (98) 4-dr., $1,100. 

PACKARD—’49 conv., $1,560. ‘49 Deluxe 
2-dr., $1.350. 

PLYMOUTH—'49 SD conv., $1,795; 2-dr., 
$1,300; business coupe, $1,190. ‘48 SD 
2-dr., $1,110. '47 SB 2-dr., $1,050. 

PONTIAC—’49 (8) club coupe, $1,770. ‘'48 
(8) sedan, $1,405; (6) sedan, $1,230. 
"47 (8) sedan, $1,225. $1,180. 

STUDEBAKER—’50 Champion 4-dr., $1,- 


520. '49 Land Cruiser 4-dr., $1,475. 
WILLYS—’48 %-ton pickup, $600. 


OAKLAND, CALIF. 


(A. L. Pollock Auto Dealers Wholesale 
Auction. Sale every Wednesday. Prices are 
for sale of May 3.) 

(Prices strong on all postwar cars.) 


BUICK—'50 Special sedanet, $2,075. ‘49 
Super 4-dr., $1,820, $1,920, $1,870. ‘48 
sedanet, $1,565; RM 4-dr., $1,490. °47 
RM conv., $1,415. °46 4-dr., $1,055, $1,- 
145. °42 4-dr., $370. °40 sedan, $300; 
club coupe, $305. 

CADILLAC—’'49 (62) 4-dr., $3,115; sedan, 
$2,995, $3,305; (61) club coupe, $3,010. 
"48 (61) 4-dr., $2,530; (62) 4-dr., $2,- 
375. '47 sedanet, $1,840. 

CHEVROLET—'49 half-ton pickup, $1,- 
020. ‘48 half-ton pickup, $675. '47 FM 
4-dr., $1,025; club coupe, $1,055. ‘46 
4-dr., $955; 2-dr., $815. '42 conv., $425. 

CHRYSLER—'49 NY conv., $2,500. ‘47 
4-dr., $1,285. 

DeSOTO—'46 club coupe, $855. 

DODGE—'49 half-ton panel, $1,025. ‘47 
Deluxe 2-dr., $1,075. 

FORD—'50 2-dr., $1,735. ‘49 (6) 2-dr. 
$1,290, $1,205; 4-dr., $1,290; (8) 2-dr., | 
$1,310, $1,295, $1,375. | 

HUDSON—'49 4-dr., $1,500. '47 2-dr 
$680. 

LINCOLN-—'49 4-dr., =. 700 

— "49 conv. $1,635. °46 4-dr., 
$88 

OLDSMOBILE- —49 (88) 4-dr., $2,000. '41 
(98) 4-dr., $450. '40 (6) 4-dr., $180, 

PLYMOUTH—’ 49 4-dr., $1,475. ‘48 SD 
4-dr., $1,185, $1,145. '40 conv., $295. 

PONTIAC—'49 4-dr., $1,905. ‘48 4-dr., 


$1.460, $1,400, conv., 
STUDEBAKER "50 

$2,300. 
MISCELLANEOUS 

panel, $680. 


CONCORD, MASS. 


(Concord Auto Auction, Inc. Sales every 
Monday and Friday. Prices are for sales 
of Apr. 28-May 1.) 

(Sold 205 units out of 306 offerings.) 
BUICK ‘47 Super conv., $1,410; RM 

conv., $1,260. ‘46 Super sedan, $950. 41 


$1,395. 
Commander conv., 


'47 GMC half-ton 




















AUTOMOTIVE NEWS, MAY 15, 1950 


| Average Used Car Prices 


(Compiled by Automotive News/ 


May 1950 
(to date) 


Apr. 
1950 


$1,890 
1,501 
1,152 
958 
829 
414 
403 


$1,927 
1,517 
1,161 


$1,033 $1,021 
972 
844 
413 
1941. 396 
Overall 


Average 


I 


May (to date) 


Apr. $1,033 $1,021 





(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News.) 





Special sedan, $510, $480. ‘37 sedan, sedan, $960. '40 Commander sedan, $200 
| 6 5 D WILLYS—'49 Jeepster, $1,115, $975. 
CHE - af 4 Deluxe sedan, $1,-| MISCELLANEOUS — ‘48 Aust 
735, $2,050; Bel-Air, $2,025, $2,020; $475. '47 Austin sedan Sato = 
business coupe, §1,500. ‘49 SL Special 7 y 
sedan, $1,435, $1,440, $1,350, $1,300; 
club coupe, $1,400; SL Deluxe sedan, $1,- LUBBOCK, TEX. 
495; conv., $1,730; FL Deluxe sedan, (Lubbock Auto Auction Sal . 
F . Sale ever 
$1,530, $1,500, $1,440. '48 FM club coupe, | Thursday. Prices are for sale of Apr. 27.) 
$1,245; sedan, $1,260; FL aerosedan, (Prices steady to higher. Sold 147 
$1,300, $1,225, $1,210. ‘47 FM sedan,| units out of 195 offerings.) 
$1,080, $995; club coupe, $1,150; conv., . , ; 
$1,185, $1,145, $1,085: SM sedan, $1,000: BUICK ~50 Special sedan, $1,750, $1,765 
FL aerosedan, $1,115. '46 SM sedan de- _ Super sedan, $1,565, $1,665. ‘48 
livery, $595. "41 MD sedan, $490, 2 at| Suber station wagon, $1,200; RM conv 
$535.''40 SD sedan, $490, $390,’ $375;| $1230. ‘47 RM conv., $1,050; sedan 
club coupe, $460. '39 sedan, $216, $265.| $1,075. '42 Super sedan, $385. ‘41 
"38 sedan, $145, $335. °36 half-ton| COMV., $305 
pickup, $170. CADILLAC—'50 (61) sedan, $3,595. ‘47 
CHRYSLER—’48 Saratoga sedan, $1,425. SS a sedan, $1,525. "46 (61) sedan, 
"39 Royal sedan, $335. $1,4 5. . 
CROSLEY "47 ton pickup, a0, | CHENBOUER 9, Bet $21 Dear 
DeSOTO—'48 Custom sedan, $1,360. '46] 735; club coupe, $1,890, $1,735, $1,710: 
Custom conv., $1,250 41 club coupe, %-ton pickup, $1,335. '49 conv., $1,575: 
$500, $525. '39 club coupe, $350, $390. Deluxe sedan, $1,395, $1,495, $1,550, $1,- 


DODGE—'46 Deluxe sedan, $700; Custom 460, $1,445, $1,440; half-ton pickup, $855 


on. — half-ton pickup, $390. '41 gone, 3 an el ted gg ag $1,150, 
sedan, 50. , a ’ » . 5 = OF 
FORD—’'50 CD (6) sedan, $1,525. °49 sedan, $855, $965, $980, $860, $1,015 
Custom (8) conv., $1,500, $1,650, $1,635; ‘46 sedan, $490, $695, $795. °42 club 
club Coupe, $1,380; Custom (6) club coupe, $400. ‘41 sedan, $275, $480, 2 at 
coupe, $1,300; Standard (8) sedan, $1,- $400, $415. ‘40 sedan, $350, $105. °'39 

a) (6) sedan, $1,215. '48 SD (8) sedan, sedan, $185 
1,065. ‘46 SD (6) sedan, $655; conv., | DODGE—'’49 Wayfa 2-dr. f "48 
$905; Deluxe (8) sedan, $775; SD (8) conv. $1,100. er oS 
sedan, $875. “41 conv.. $540, $545; sedan, | wonp—'50 CD station wagon, $1,845, §1,- 
$350, 36 conn gosee” 8495: ‘37 conv. |" ‘960; conv., $1,950; sedan, $1,625, $1,620, 
ee an ak Commodore (6) sedan, §$1,- si'oes’ ae “ae os er oy 
RAISER -'18 sedan. 2060 $1,190. '49 Custom sedan, $1,210, '§1,- 
7 : 205; club coupe, $1,275, $1,125, $1,240 


MERCURY—’49 sedan, $1,560, $1,540, $1,- 


"48 $815; Deluxe sedan, $915: 


° : “ conv., 
$1110) $1,035 ti ea 'geso. . °°" | alf-ton “panel, $530, °47 SD’ sedan, 
NASH—'47 (600) sedan, $775. $790; club coupe, $910. ‘46 conv., $850; 
OLDSMOBILE—'48 (68) club coupe, $1,-| %¢485, $650, $735, $670, 2 at $700. ‘42 
300. '47 (78) sedanet, $1,010. sedan, $400. ‘41 sedan, $365, $350. 
PACKARD—'49 Deluxe (120) sedan, $1,- | FRAZER—'49 Manhattan 4-dr., $1,115 
605. LINCOLN—'49 sedan, $1,635. 
PLYMOUTH—'49 SD club coupe, $1,485; MERCURY—’50 sedan, $2,115. ‘49 sedan. 
sedan, $1,495. "48 SD sedan, $800, °47 $1,410, $1,440, $1,450. ‘47 sedan, $865 
Deluxe sedan, $980. "42 SD conv., $610;|_ "41 sedan, $285. 
sedan, $565. '41 Deluxe sedan, $400, $465. OLDSMOBILE—’50 (88) club coupe, §2, 
"40 sedan, $300, $150. '39 conv., $335: 345; sedan, 2 at $2,285. °49 (88) sedan. 
sedan, $350. : $1,705. ‘48 (98) sedan, $1,335, $1,355. 
PONTIAC — '50 Chieftain (6) Standard| $1,320, $1,400; (78) sedan, $1,000; club 
sedan, $2,050; Streamliner (6) Deluxe |_ Coupe, $1,175. 
sedan, $2,265; (8) sedanet, $2,025, '41 | PLYMOUTH "50 Deluxe sedan, $1,745. 
(8) sedan, $500; (6) sedan, $525, $475,| $1,685. "48 sedan, $1,005, $925, $900 
$450. °40 (6) club coupe, $285, $330: $820. '46 sedan, $605, $690. ‘41 sedan 
sedan, $450. '36 (6) sedan, $225. $240. "40 sedan, 2 at $240. 
STUDEBAKER — '50 Commander sedan, | PONTIAC—’50 Deluxe sedan, $2,250; club 
$1,615. °'47 Champion club coupe, $950; (Continued on Page 49, Col, 1) 





You can’t a 
this money 


Wheel 
Balancer 


The lowest cost and most remarkable 
method for static and dynamic 
on-the-car wheel balancing 





Lift wheel slightly of 
the floor, wedge spinner 
between tire and floor 


ond flip switch. 


v WHILE YOU WAIT SERVICE—Ali four 
wheels balanced in less time than it takes 
for chassis lubrication. 

¥ NO SKILL NEEDED—The light signal lo- 
cates spot where the weight is to go. 

¥ ACCURACY—Tested in a matter of seconds 
after weights are added. 

¥ LOW COST—Its simplicity permits Lempco 
to offer it at o lower cost than other types 
of balancers. 


¥ BALANCES ENTIRE WHEEL ASSEMBLY— 
Not just tires and wheels. 


ONLY 


$2470 


F.O.B. 
FACTORY 


2B 


PRODUCTS, INC. 
5490 DUNHAM ROAD « BEDFORD, OHIO aCity sitet , as 
Makers of World's Largest Line of Quality pwr prog LOPS Reyne 





In a matter of seconds 
wheel is turning ot high 

, speed. The actuating arm 
on broke drum transmits 
vibration to an electrical 
circuit connected to neon 
spotlight. 


SEND ig 





The neon spotlight flick- 
ering in tune with actu- 
oting orm stops motion 
of poper strip on wheel* 
and tells where wheel 


; LEMPCO PRODUCTS, INC. 

i 5490 DUNHAM ROAD, BEDFORD, OHIO 

' Gentiemen 

‘ Please send me details how the Lempco 

l Vibrascope Wheel Balancer can corner the 
wheel balancing business in my neighbor 

5 hood. 

' 

i 

' 

' 

‘ 

i 


needs correction. 


Name 





Address 








aS LL 


Ta ce 
Vibrascope 








BUICI 
sede 
$1,5 
"40 

CADI 
(61) 























four 
takes 


al lo- 


COUPON 








7 Lempco 
torner the 
neighbor 





- O70. ‘47 2-dr., $815. ‘41 club coupe, 
U d e a” see. $420, 2 at $405. ‘40 2-dr., $215, 
sed-Car Auction Prices _|fctitsen 6 co. ws 0 om 





DODGE—’48 2-dr., $1,115, $1,080; 4-dr., 
$1,195. ‘41 conv., $405. ‘40 4-dr., $155. 
FORD—’50 2-dr., $1,675. °49 2-dr., $1,265, 












































(Continued from Page 48) 


coupe, $2,205. ‘48 conv., $1,280; sedan, $1,530. "48 (98) sedan, $1,220, $1,275. '47] 2 at $1,210. °47 4-dr., $765; 2-dr., $800, 
$1,200, $1,235. °'46 sedan, $890, $830. (76) sedan, $1,050. $720. °46 4-dr., $730; business coupe, 
“TUDEBAKER—'48 sedan, $1,060 PACKARD—'42 sedan, $285. $615. '40 2-dr., $270. 
PLYMOUTH—'50 SD sedan, $1,765. ‘49 | HUDSON—'49 4-dr., $1,450. ‘48 4-dr., $1,- 
SD sedan, $1,570, $1,455. ‘48 Deluxe 110, '46 4-dr., $560. 


ALBANY, N. Y. 


sedan, $1,115, $1,125; conv., $1,305. '46 | LINCOLN—’49 Cosmopolitan 4-dr., 2 at 


































(Tim Anspach’s Dealers Auto Auction. Deluxe sedan, $805, $790, $525. $1,700. 
Sale every Monday. Prices are for sale | PONTIAC—’50 Chieftain (8) sedan, $2,-|MERCURY—'49 4-dr.. 2 at $1,495 47 
f May 1.) 250. °49 (8) sedan, $1,805, $1,730. ‘48 4-dr., $880. 


OLDSMOBILE—'46 4-dr., 
coupe, $425, $315. 
PACKARD—'40 4-dr., $140 
PLYMOUTH—'50 4-dr., $1,600 
$1,020; 2-dr., $1,075. 
PONTIAC — '49 4-dr., 


(Market steady to higher on clean $910 41 club 
and almost-new cars. Truck market 
stronger than usual. Sold 136 units out 
of 182 offerings.) 


KHUICK—’50 RM sedan, $2,480, $2,550, $2,- 


(8) sedan, $1,375. ‘47 sedan, $830. 
STUDEBAKER — '50 Commander sedan, 
$1,830; Champion sedan, $1,480. '49 half- 
ton pickup, $825; conv., $1,525 "48 
sedan, $1,245. 
WILLYS—’49 Jeep station wagon, $900 


‘48 4-dr., 


$1,685. ‘48 4-dr., 


575, $2,550; Special sedan, $2,280, $2,- ; 
050, $1,800. '49 Super sedan, $1,760. §1,- $1,350; 2-dr., $1,310, ‘47 4-dr., $960; 
320, $1,700; RM sedan, $1,650. '48 RM EBENSBURG, PA. eebeiren ae cote 


STUDEBAKER—’47 Champion 4-dr., $840. 


KANSAS CITY 


(Kansas City Automobile Auction, Sale 
every Wednesday. Prices are for sale of 
Apr. 26.) 

(Sold 189 units out of 299 offerings.) 
BUICK—’49 RM 4-dr., $1,637; Super 4-dr., 

$1,702. ‘47 RM 4-dr., $1,105; Super 


sedan, $1,410, $1,390; Super sedanet, 
$1,530. ‘47 Special conv., $1,185; sedan, 
$1,145, $1,110; Super sedan 2 at, $1,190, 
‘42 Super sedan, $590; Special sedan, 
$560. '41 Special sedan, $410. 


CADILLAC—’'50 (61) 4-dr., $3,600. ‘48 
(62) 4-dr., $2,280. '47 (61) 4-dr., $1,600. 
‘HEVROLET—'50 Special sedan, $1,750, 
$2,085; FL Deluxe sedan, $2,155 (PG); 
‘49 sedan, $1,- 


(Ebensburg Auto Auction Co. Sale every 
Thursday. Prices are for sale of May 4.) 
(Market is excellent. Sold 81 units out 

of 108 offerings.) 
BUICK—'50 Special sedan, $1,805, $1,790. 
‘47 Special sedan, $1,200, $1,170, $1,185. 
CADILLAC—'47 (62) 4-dr., $1,575. 


CHEVROLET—'49 conv., $1,455, 


$1,500, 


half-ton pickup, $1,100. $1,480. '48 sedan, $1,175, $900, $1,100 2-dr., $1,005; 4-dr., $1,050. 
$1560 $2 420 4s FM ‘Sedan’ $1'os0| $1:215. "46 sedan, $860, 2 at $865. '42| CHEVROLET — ‘49 ‘4-dr., $1,372, $1,222; 
,360, $1,420. ‘not vex; | SD 4-dr., $430. 40 4-dr., 2 at $440. '38] 2-dr., $1,422, $1,370. ‘48 SM 4-dr., $930, 


$1,290, $960, $920, $1,125, $1,225; SM 
sedan, $1,050, $1,230; FL sedan, $1,190; 
aerosedan, $1,140; half-ton panel, $760. 
‘47 FM sedan, $1,025, $970; SM sedan, 
$975. '46 FM sedan, $860; SM sedan, 
$780, $680, $730. '42 Deluxe sedan, $390. 
'41 SD sedan, $450. 
CHRYSLER—'41 Royal $345. ‘37 
Royal sedan, $185. 
$1,985. ‘46 
‘42 Custom 4-dr., 


sedan, $255, $150, $205. 


CHRYSLER—’'47 Windsor conv., $1,250. 
"46 NY 4-dr., $940. '41 Royal 4-dr., $300. 
"40 4-dr., $185. 

DeSOTO—’'46 Custom sedan, $1,040, §$1,- 
060, $1,090. ‘38 4-dr., 2 at $150. 

DODGE—’49 Coronet 4-dr., $1,750. ‘46 
sedan, $970, $1,010, $1,035. °41 sedan, 
$350, $320. '40 4-dr., $440. 

FORD—'49 2-dr., $1,165, $1,185, $1,150. 
‘47 (8) 4-dr., $730. '46 (8) club coupe, 
$605, $685, $670. '42 (6) business coupe, 
2 at $435. ‘40 half-ton panel, $105; 
pickup, $325. 

HUDSON—’46 (6) 4-dr., $695. 

KAISER—’48 4-dr., $760. ‘47 4-dr., $600. 

~—_— (600) 4-dr., $1,300. '41 4-dr., 


$820; FL aerosedan, $1,210, $1,155, $1,- 
150; FM club coupe, $1,292. ‘47 SM 
club coupe, $1,000, $927, $912. 
CHRYSLER—’48 4-dr., $1,280. ‘47 4-dr., 
$1,070, $1,052. 
DeSOTO—'47 4-dr., $972. 


DODGE—’'48 club coupe, $1,175. °46 4-dr., 


4-dr., $912. 

FORD—’50 (8) 2-dr., $1,700. ‘49 (6) club 
coupe, $1,085; 2-dr., $1,045, $980, $950, 
$945; (8) 2-dr., $1,195, $1,162; 4-dr., 
$1,230; conv., $1,152. 


FRAZER—’47 4-dr., $822. 

LINCOLN—’'49 2-dr., $1,697. 

MERCURY—’49 conv., $1,617; 2-dr., $1,- 
345. ‘47 2-dr., $940. 

OLDSMOBILE—'47 (76) 4-dr., $995; (66) 


DeSOTO—'49 Custom 4-dr., 
Custom 2-dr., $870. 
$390. 

DODGE—’50 Wayfarer 2-dr., $1,780; half- 
ton pickup, $1,200. ‘49 Coronet 4-dr., 
$1,755. °47 Custom sedan, $1,120, $650. 
'46 Custom 4-dr., $850. '41 conv., $470. 
"39 half-ton panel, $280. 

FORD—'50 CD sedan, $1,700, $1,625. '49 


Custom sedan, $1,055, $1,070, $985. ‘48 . 4-dr., $927. °46 (78) 4-dr., $1,000. 
SD sedan, $1,080, $805; Deluxe 4-dr., OLDSMOBILE—’'42 (66) club coupe, $550. | PACKARD—’48 4-dr., $1,147, ‘'46 4-dr., 
$825. °47 Deluxe sedan, $825, $700; half- | PACKARD—'48 (8) 4-dr., $1,130. ‘'46] $845. 
ton pickup, $460. '46 Deluxe sedan, $690, sedan, $600, $675, $725. PLYMOUTH—’50 2-dr., $1,640. °49 2-dr., 
$850, $670. '41 1-ton panel, $580. ‘40 De- | PLYMOUTH—'49 sedan, $1,510, $1,675, $1,350. '48 4-dr., $1,067, $850. '47 4-dr., 
luxe 4-dr., $360. '39 conv., $385. $1,455. °47 sedan, $830, $970, $865. '46 $855. 

SD sedan, $900, $905, $910. ‘41 club| PONTIAC — 47 (8) 2-dr., $1,032; 4-dr., 


FRAZER—’'48 Manhattan 4-dr., $1,000. '47 
Manhattan 4-dr., $800. 
KAISER—Traveler 4-dr., $1,150, $1,300. 

°48 Standard 4-dr., $885, $800. 
LINCOLN—'49 club coupe, $1,700, $1,510. 
'47 4-dr., $750. 
NASH—’47 Ambassador 4-dr., $790. ‘46 
Ambassador 4-dr., $625; club coupe, 


$685. 

OLDSMOBILE—'50 (88) 2-dr., $2,375; (98) 
4-dr., $2,475. '49 (98) conv., $2,050; (76) 
4-dr., $1,500. '48 (68) 4-dr., $1,260; (76) 
sedanet, $1,375. °47 (76) 2-dr., $1,160; 
(98) sedanet, $1,275. °46 (78) 4-dr., $1,- 
000; (66) club coupe, $950. ‘41 (98) 
sedan, $470. 

PACKARD—'47 Deluxe 4-dr., $700. 

PLYMOUTH—’'49 Deluxe 4-dr., $1,525; 
club coupe, $1,450, $1,485. '48 SD 4-dr., 
$1,250, $1,175. ‘46 SD 4-dr., $690. ‘41 
half-ton panel, $350. 

PONTIAC—'50 Chieftain 4-dr., $2,500. '49 

, $1,850, $1,950. '48 Deluxe 4-dr., 

$850. '47 SL 4-dr., $1,100; Torpedo 2-dr., 

$1,000. ‘46 Deluxe 4-dr., $1,050. ‘41 

sedanet, $190. 


coupe, $400. '40 4-dr., $150. 
PONTIAC—’50 Chieftain 2-dr., $2,175. '48 
(8) sedanet, $1,375. ‘47 (8) sedanet, 
$1,110. ’40 (8) sedan, $125, $475. ‘39 
4-dr., $140. 
STUDEBAKER—’42 Champion 2-dr., $205. 
WILLYS—’48 %-ton pickup, $600. 
MISCELLANEOUS — '46 International %- 
ton stake, $500. 


DENVER 


(Denver Auto Auction, Inc. 
Tuesday at Englewood, Colo. 
for sale of May 2.) 

(Prices up slightly.) 
BUICK—’50 Special 4-dr., $2,190. ‘49 RM 

4-dr., $1,695, $1,700. ‘48 Super 2-dr., 

$1,325. °'47 Super 4-dr., $975. °46 Super 
2-dr., $905. 
CADILLAC—’47 (62) 4-dr., $1,800. '46 

(62) 4-dr., $1,600. '41 (61) 2-dr., $705. 
CHEVROLET—’50 conv., $1,915; FL De- 

luxe 2-dr., $1,725; half-ton pickup, $1,- 

280, $1,320. '49 SL Deluxe 4-dr., $1,425, 


$710; (6) 2-dr., $960; 4-dr., $927, $925. 
WILLYS— '48 Jeep, $547 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction, Sale every 
Friday. Prices are for sale of Apr. 28.) 
(Sold 148 units out of 216 offerings.) 
BUICK ’50 Special 4-dr., $1,715; RM 
4-dr., $2,330, $2,500, $2,475. ‘49 RM 
2-dr., $1,550, $1,710; Super sedanet, $1,- 
700, $1,775, $1,600; sedan, $1,675; RM 
sedan, $1,550, $1,680. ‘48 RM 2-dr., 
$1,250, $1,400. °47 Super 4-dr., $1,250. 
46 RM 4-dr., $1,060. 
CHEVROLET—'50 4-dr., $1,920 (PG); Bel- 
Air, $2,030, $2,025; SL Deluxe 2-dr., 
$1,760, $1,725; FL Deluxe 2-dr., $2,000; 
half-ton pickup, $1,115. ‘49 SL Deluxe 
2-dr., $1,410, $1,365. '48 FM 4-dr., $1,- 
135. °46 SM 4-dr., $755. 
CHRYSLER—’48 Windsor 4-dr., $1,295. '47 
Windsor club coupe, $1,075 
DeSOTO—’49 Custom 4-dr., $1,900; club 
coupe, $1,720. '47 Custom 2-dr., $1,075. 


Sale every 
Prices are 


STUDEBAKER—’50 Champion 2-dr., $1,-| $1,495; 2-dr., $1,350, $1,380. '48 conv., | DODGE—’48 Custom club coupe, $1,300, 
590. °49 Commander 4-dr., $1,450. '48| $1,305; FL 4-dr., $1,240; SM 2-dr., $1,- $1,250. 
Champion 4-dr., $1,050. '47 Commander} 125; FM _ 2-dr., $970, $1,015, $1,020, | FORD—’50 Standard 2-dr., $1,550; half- 
4-dr., $970. '42’Champion, $360. $1,120. '47 FM 2-dr., $800, $835, $865,| ton pickup, $1,200; CD (8) Custom 
WILLYS—’48 Jeepster, $890. ‘47 %-ton| $895, $920. 46’ SM 2-dr., $620, $785,| 2-dr., $1,725, $1,750, $1,700; CD (6) 
pickup, $575. cunt m. 2. Se. $465, $470. 2-dr., $1,650. °49 conv., $1,410; os 
LL A 1s — °'48 GMC half-ton SLER—’'50 Windsor club coupe, §$2,- pickup, $875; Custom (8) 2-dr., ° . 
ae “= 495. '48 Windsor 4-dr., $1,390. '46 Wind- $1,100; club coupe, $1,475. ‘48 SD 
5 sor 4-dr., $910. sedan, $1,160. °47 Deluxe sedan, $825; 
MASON CITY, IA DeSOTO—'47 conv., $1,180. SD (8) 2-dr., $915, $800, $650. ‘46 
9 : DODGE—’50 Meadowbrook 4-dr., $1,865. i con Ge pickup, 
Lapiner’s Used-Car Auction. Sale every — ‘ 2 : : bs ; 
Wednesday. Prices are for sale of May 3.) a By TA Pg I te a HUDSON “4 ‘= Pg ~ oe Pa 
(Prices steady. Sold 158 units out of $1,760. °49 Standard (8) 2-dr., 2 at $1,- aan <S) 4 coupe, $1,270. 
od ggg 206. #6 18) Soar... 9000. "47 (8) club | LEINCOLN—'6O 4-dr., $2,325. ‘49 Cosmo- 
BUICK—’50 RM sedan, $2,390; Special coupe, $875. °41 (8) 4-dr., $520. ‘40 politan 4-dr. $1,525. , , 


conv., $495. 

— 4-dr., $900. '47 4-dr., $520, 
550. 

LINCOLN—’49 club coupe, $1,605. 

MERCURY—’48 club coupe, $825. °47 club 
coupe, $895. 

NASH—’49 Ambassador 2-dr., $1,385. '46 


sedan, $1,990. '49 Super sedan, $1,705, 
$1,555, $1,595. °48 Super sedan, $1,230. 
‘40 sedan, $370. 
CADILLAC—’50 (61) 
(61) sedan, $2,720. 


CHEVROLET—’'50 SL sedan, 


MERCURY—’49 4-dr., $1,410, $1,475, $1,- 
400, $1,455; club coupe, $1,400; conv., 
$1,495. °46 club coupe, $900. 

NASH—’47 4-dr., $700 

OLDSMOBILE—’50 (98) club coupe, $2,- 
450; (88) 4-dr., $2,475. °'49 (88) club 
coupe, $1,860. 


sedan, $3,870. ‘49 


$1,800. °49 


SL sedan, $1,405, $1,395, $1,380, $1,330. (600) 4-dr., $610. . . _— 
adh aandan gin, S108: EM ouDeOREL ES 66 co) ar, 42:70, $2 [PEI MOA, et tea Ns Deluna a 
sedan, $1,110, ,190, ; ° , 760; (88) club coupe, $2,405; (88) 4-dr., $980, $900, °47 SD 4-dr., $875. '46 De- 


145. '47 SM sedan, $1,000, $1,085, $1,120. 
'46 SM sedan, $940, $765, $820. 
CHRYSLER—’49 NY sedan, $1,940. ‘48 


$2,325, $2,395. "48 (6) 4-dr., $905. '46 
(6) 2-dr., $850; (8) 4-dr., $825, $835. 
PLYMOUTH—’48 conv., $990. ‘47 4-dr., 


luxe conv., $850. 
PONTIAC — ’50 (8) conv., $2,100; club 


¢ - 1,375 

NY sedan, $1,380; Windsor sedan, $1,355. $765. coupe, $2,000. 49 (8) 2-dr., $1, 75, 

CROSLEY 48 pickup, $275. ¢ 47 |PONTIAC—'50 Chieftain (6) Deluxe club it a o1,e00, 1? 
Des: —’ ‘ustom sedan, ’ . coupe, $2,280; Chieftain (6) 4-dr., $1,- . % , 

Custom sedan, $1,030. O15) 2a $1978. 49 ‘Chlefiain <8) STUDEBAKER '50 Champion RD sedan, 

DODGE—’50 Coronet 4-dr., $2,010. 49 4-dr., $1,780. '48 (8) 2-dr., $1,225, $1,- $1,485. °48 Champion * -—, ry Seite 


WILLYS—’50 Jeepster, ‘ 
station wagon, $1,580. ’49 Jeepster, $875. 


'48 Jeep station wagon, $880. 


Custom Frazers 
Due for Assembly 
At Jackson Plant 


WILLOW RUN. — Kaiser-Frazer 
announced last week plans to use 
a portion of its service and parts 
warehouse at Jackson, Mich., for 
trim and final assembly of Frazer 
convertibles and hardtops. 

First production is expected by 
June 5 in the Jackson plant. 

This, it is expected, will make 
way for expanded Kaiser produc- 
tion at Willow Run as well as pro- 
vide a place for custom work on 
the Frazer models. 

Frank Erdman, former superin- 
tendent of the Long Beach (Calif.) 
plant, will be in charge of the 
Jackson operations. Output is ex- 
pected to reach 10 a day with the 
employment of 100 workers. 


Meadowbrook 4-dr., $1,490. 

FORD—’50 (8) sedan, $1,825. ‘49 (8) 
eonv., $1,585; sedan, $1,270, $1,230, $1,- 
225, $1,180, $1,350, $1,060. '47 (8) sedan, 
$900, $760. '46 (8) sedan, $800, $630. 

FRAZER—'49 4-dr., $1,305, $1,275. ‘48 
4-dr., $885. '47 4-dr., $750. 

KAISER — '49 4-dr., $1,200, $975. '48 
4-dr., $855, $700. 

MERCURY—’50 sedan, $2,110, $2,100. ’49 
sedan, $1,525. '47 sedan, $925. "46 sedan, 
$810, $790, $805. 

NASH—’50 Ambassador sedan, $2,005. '48 
Ambassador sedan, $915. '42 sedan, $105. 

OLDSMOBILE—’50 (88) sedan, $2,030. '49 
(98) sedan, $1,900, $1,805; (76) sedan, 


345; 4-dr., $1,270. '41 (6) 4-dr., $505. 
WILLYS—’48 1-ton pickup, $815..'46 Jeep, 
$450. 


DETROIT 


(Aptco Auto Auction. Sale every Wednes- 
day. Prices are for sale of May 3.) 

(Sold 61 units out of 80 offerings.) 
BUICK—’50 2-dr., $1,850. ‘49 2-dr., $1,- 

675. °48 4-dr., $1,370. ‘47 2-dr., $970, 


$950. 

CADILLAC—'46 4-dr., $1,150, °41 2-dr., 
$625. 

CHEVROLET—’49 2-dr., 2 at $1,410, $1,- 
280. ‘48 club coupe, $1,075; 2-dr., $1,- 











Bogue Moves In 


The plant formerly occupied by 
Orand Buick Co., Dallas, has been 
taken over by Harry Bogue Motors 


PITY THE SWITCHBOARD GIRL AT BULLOCK AUTO SALES—When someone calls this 
Chevrolet firm in Rocky Mount, N. C., and asks for ‘‘Bullock,"’ there may be a few moments 
of confusion for there are four persons with the same last name in the firm. President is 

B.; vice-president is Fay; secretary-treasurer is D. O., and office manager is D. E. The 
firm occupies this building which measures !65 by 100 by 200 feet. Across the street is a 








used-car lot. (Studebaker). 
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MONTREAL.—The president of 
a Montreal firm dealing in foreign- 
made automobiles charged last 
week that a shipment of 100 Czech- 
constructed Skoda and Tetraplan 
automobiles consigned to him had 
been sabotaged en route from Rot- 
terdam to Montreal. But shippers 
said their investigation had dis- 
closed no evidence of malicious de- 
struction. 


Randall Cotton, president of Es- 
talissement Cotton, Inc., claimed 
nine of the cars had been totally 
ruined and more than 50 others 
badly damaged. 


“This is more than carelessness 
on the part of the shipper,” he 
said. “It is nothing more than 
a deliberate attempt to keep 
Czechoslovakian cars out of Can- 
ada.” 

An Official of one of the shipping 
companies bringing the cars out 
said he was doubtful coneerning 
the sabotage possibility. 


“Our ship had heavy going all 
the way out and she had to be dry- 
docked for repairs before making 
the return trip to Rotterdam,” he 
said. “We know that several of the 
cars were damaged by shifting dur- 
ing the stormy seas, but it is hard 
to believe that they could have 
been sabotaged.” 


Meanwhile, government officials, 
replying to Canadian automotive 
trade protests, said the small, 
low-priced cars would not be 
banned from Canada. 


“Since Czechoslovakia is a mem- 
ber of the Geneva agreement on 





State Spending 
Rises Sharply, 


Census Reports 


WASHINGTON. — With highway 
expenses contributing heavily, prac- 
tically every state government in 
the nation spent more in 1949 than 
in the preceding year, according 
to the Bureau of Census. The few 
exceptions were principally states 
which had paid veterans bonuses 
in 1948. 


Altogether, the 48 states made ex- 
penditures in 1949 of $11,782,000,000 
—including $226,000,000 to provide 
for debt retirement. The 1949 ex- 
penditure total was up 13 percent 
from the previous year’s amount 
and was nearly twice the 1945 total 
of $5,997,000,000. The states’ current 
revenue in 1949 was $10,991,000,000, 
as compared with $10,025,000,000 
the year before and $6,729,000,000 in 
1945. 


With the exception of bonus pay- 
ments to veterans, which dropped 
off somewhat to $505,000,000 in 1949, 
every major component of state 
expenditure was up in amount. 


Capital outlay — nearly three- 
fourths of it for highways—contin- 
ued to rise sharply, reaching $1,- 
827,000,000 as compared with the 
wartime low of $267,000,000 in 1945. 


Aid to local governments was up 
12 percent from the preceding 
year’s level, to $3,544,000,000, Such 
aid, in the form of grants and dis- 
tributed shares of state taxes, made 
up 30 percent of all state govern- 
ment expenditure in 1949. Nearly 
half the aid total was for school 
purposes. 

State expenditure for operation— 
which includes public assistance 
and veterans’ bonus payments — 
reached $4,972,000,000 in 1949, up 14 
percent from the preceding year 
and more than double the 1945 
amount of $2,253,000,000. 

Extensive borrowing by states in 
recent years has also increased 
their outstanding indebtedness, to 
a new high of $4,090,000,000 at the 
end of fiscal 1949, the Census report 
shows. This compares with the 
postwar low of $2,367,000,000 three 
years earlier. 





Expand in Sacramento 

Two Sacramento (Calif.) dealer- 
ships, Vogel Chevrolet Co. and 
Ellsworth Harrold Co. (Ford), are 
expanding. 

The latter is building a $38,000 
warehouse with 20,000 square feet. 
Vogel is adding two 20-by-80-feet 
quonset hut units, valued at $15,000, 
to its existing structure. 
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Czech Sabotage Doubted: — 
Canada Won’t Bar Cars 


tariffs and trade, there is little we 
can do to keep the cars off the 
Canadian market,” a government 
Official said. 

He added that Czech exporters 
have only one major hurdle to leap 
to get their cars into Canada, Ship- 
pers must apply for permits under 
the emergency exchange conserva- 
tion act. 

“However,” he said, “since Czecho- 
slovakia is a_ sterling currency 
country, goods from that country 
meet little exchange conservation 
opposition.” 


Chicago F air Job 
Goes to Shaw 


CHICAGO.—Ray Shaw, president 
of Chek-Chart Corp., last week was 
named general chairman of the spe- 
cial exhibit committee for the pe- 
troleum industry which will par- 


ticipate on a large scale at the 
Chicago Fair of 1950. 


Selection of Shaw was announced 
by Crosby Kelly, executive man- 
ager of the lake front exposition, 
set to open June 24 and continue 
through Labor day. 


Your advertising dollar 
in the Courier-Express 
buys greater impact on 
the families with more 
money to spend. That is 
why it is the potent sell- 
ing power tothe 1,400,000 
people in Buffalo and the 
great 8-county Western 
New York market. 


It Gets Results 
BECAUSE 
It Gets Read Thoroughly 
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OLDS DEALERSHIP ENTRY TAKES FIRST PLACE—Eanes Motor Co., Christiansburg, Va., 


and 
Turner also won the race last year in an Ol 
ship, states. 


Curtis Turner, the driver, won the race at Langthorne, Pa., recently in an 88 coupe. 


dsmobile 88, John Eanes, owner of the dealer- 


NADA Coast Session Airs 
Factory, Bootleg Issues 


(Continued 


went on record as opposing nation- 
al directors’ conclaves, believing 
that far more value will accrue to 
NADA~—and hence to the dealers— 
if the regional council idea is eon- 
tinued. 

Those 
follow: 

California — Lonnie Hull, presi- 
dent, Los Angeles Motor Car Deal- 
ers Assn.; Charles Elmendorf, man- 
ager of IAMCDA; F. L. Hastings, 
Southern California regional direc- 
tor; Joe Davis, president, Northern 
California Motor Car Dealers Assn.; 
Earl Dahlem, president, San Fran- 
cisco Motor Car Dealers Assn.; 
James L. Shelburne, Fresno direc- 
tor of NCMCDA; Amos Crowl, man- 
ager, SFMCDA and NCMCDA; Wil- 
liam L. Hughson, honorary NADA 
director; Glenn Smallcomb, past di- 
rector of NADA. 

Arizona—Frank Dawson, presi- 
dent, Arizona Automobile Dealers 


in attendance by states 



























CELLO 
TRUC 


CELLO GRILLE 





from Page 2) 


Assn.; Frank Duffy, vice-president, 
AADA; Clint Steinhoff, manager, 
AADA; W. Claude Quebedeaux, 
NADA director. 

Washington—Edward S. Mayes, 
president, Washington State Au- 
tomobile Dealers Assn.; Les 
Kauffman, vice - president, 
WSADA; Fred Eells, manager, 
WSADA; M. O. Anderson, NADA 
director. 

Oregon — Stan Baker, president, 
Oregon Automobile Dealers Assn.; 
H. L. McKenzie, vice-president, 
OADA; Edward Fox jr., manager, 
OADA; George Wallace, NADA 
director. 

Nevada — Forrest B. Lovelock, 
president, Nevada Automobile Deal- 
ers Assn. and NADA director. 

Also in attendance were Crock- 
ard; Russ Ewbank, Guide Book 
representative; and D. C. Barn- 
hart, assistant managing director 
for NADA. 
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100% QUALITY DESIGNED and 
MADE UNDER ONE ROO 


the STRONGEST the FINEST 
STOCK, DISPLAY, SELL CELLO 


The sale of Cello car and truck 
grille guards is the surest and easiest 
way to more profits for you, Mr. 
Dealer, and more protection for your 


After 5 Years: One on Base... 


Rough Game for Newcomers 


By Bob Finlay 
Managing Editor 
NOTHER chapter in the story 
of the ill-fated postwar new- 
comers to the auto industry was 
written last week when theft 
charges were lodged against G. G. 
Davis, who sought to introduce a 
three-wheeled car on the West 
Coast. 

A review of the record of the 
newcomers in the five postwar 
years may be of value. 

Four of the would-be newcom- 
ers—Tucker, Davis, Playboy and 


Keller—sold franchises to dealers. 


Present indications are that such 
expenditures represent a dead loss. 

Only one of the newcomers, 
Kaiser-Frazer, attained volume pro- 
duction, and that maker alloted 
dealerships in the usual way—with- 
out charge. 

* * . 

HE record of the newcomers 

shows that they all tried to offer 
something in advance of what the 
established makers were building. 

In no case did they succeed, for 
even K-F had to abandon the 
front-wheel drive car it proposed 
and make its bid with a conven- 
tional car. 

Basically, observers believe that 
the motivating factor for those who 
invested in dealerships was the 
belief that the postwar shortages 
offered an opportunity to get in on 
the ground floor. 


Many people recall the tremen- | 
dous profits that might have been | 


made by investing in Henry Ford’s 
enterprise back at the beginning. 
* * * 


HEY overlooked, however, the 


fact that the industry has ad- 
vanced greatly from those days. 


ELLO 


customers’ cars and trucks. Cello 


DUAL RAIL 
K GUARD 






Grille Guards are specially designed 
to save the car or truck owner many 
dollars in costly automotive repairs 

a fact that makes selling Cello 
easier for you and brings in handsome 
profits under Cello’s new price list. 
Get more complete information on 
the Cello line of guards and license 
plate frames. Write today to the 
Cello factory for FREE catalog pages. 


Custom Styled for 1950 Cars and Trucks; Similar Styles for 
1946-49 Models; Alluring Beauty; Guaranteed Super-Chrome 
Finish; Installed in 5 to 8 Minutes; Order from Your Nearest 
Jobber or Direct from Factory; Specify Car or Truck Make 
and Year When Ordering. 









Now it is extremely complex, highly 
tooled and the giant auto firms 
with long experience in filling the 
needs of the auto buyers are hard 
to beat on price. 

In the postwar period, talk 
centered on the mythical $1,000 
car. Everyone thought it would 
be a simple matter to build such 
a vehicle—with the exception of 
the people who were building 
cars. 


Possibly they were a little closer 
to cost realities. 


One of the first cars to be an- 
nounced at under $1,000 was the 
Bobbi-Kar. George Keller, a former 
Studebaker sales chief, took over, 
and moved the organization to 
Birmingham, Ala., and then to 
Huntsville, with the name being 
changed to Dixie Motor Co. and 
then Keller Motors. 


Keller died tragically of a heart 
attack last year a day after he had 
finally received SEC clearance for 
the sale of Keller stock to tool up 
for production. 

Little has been heard from the 
firm since his death. 

* * + 

RESTON TUCKER started 

early, too. And although his car 
was to be full-sized, it was an- 
nounced at first at $1,000. As time 
went on, it was said it would be 
priced in the medium-price class— 
or closer to $2,000. 

Tucker was successful in selling 


6M 


(Continued from Page 2) 


during the quarter, the report said: 


“At the end of 1949, production 
schedules were planned at capacity 
for the first quarter in anticipation 
of a high level of business in the 
spring selling season. These sched- 
ules called for considerable over- 
time work. 

“When it appeared likely at the 
beginning of February that the 
emergency in the coal situation 
might retard operations by curtail- 
ing the flow of materials to GM 
| Plants, plans for most of the over- 
time work were cancelled. 


“Settlement of the controversy 
in the coal industry early in March 
removed the threat of drastic ma- 
| terial shortages. With a vigorous 
demand for its products and a 
sufficient supply of materials flow- 
ing in, General Motors was able to 
restore its previeusly planned 
schedules for capacity operations, 
utilizing all of its new and im- 
proved postwar facilities. 


“Operations are currently on 
this basis. Despite record pro- 
duction, cars were delivered by 
dealers to retail customers as 
rapidly as they were received 
from the factory with the result 





that stocks in dealers’ hands 
have remained at very low 
levels.” 


The report observed that “the 
|}Management believes that opera- 
tions cannot be expected to con- 
tinue indefinitely at the current 
peak rate. While it seems likely 
that the potential market for new 
cars has been permanently ex- 
panded, the backlog of deferred 
demand built up during the war is 
still a factor in current sales.” 


Buick Is Nearing 
10% Sales Goal, 
Reports Wiles 


| FLINT.—Buick’s bid for 10 per- 
cent of the industry’s new-car sales 
jis nearing success, Ivan L. Wiles, 
| general manager, reported last 
| week, on the basis of virtually 
|complete registration figures for 
March. ’ 

With three states unreported, 
| Buick in March sold 9.7 percent of 
all new cars registered in the U.S. 
For the year to date the figure is 
slightly under 9 percent. When 
April figures are final, Buick’s per- 
centage for the month probably 
will be over 10 percent, and it is 
possible that May figures will raise 














the year-to-date percentage close to 


10, according to Wiles. 


both dealerships and stock, but 
with capital running low, was in- 
dicted and acquitted of charges of 
fraud. When the government took 
back the Dodge-Chicago plant, 
little hope was seen for continuing. 

Playboy in Buffalo was another 
car in the mythical $1,000 price 
class. Dealerships were sold but 
stock sales floundered. 

Davis built an interesting-looking 
model designed to sell for $1,000 
and sold dealerships. It is in con- 
nection with the dealership sales 
that the theft charges were made 
by the district attorney in Los 
Angeles. 

* s 

ARLIER, General Development 

Co. of New Jersey gained wide 
publicity for a small car it called 
the Comet. However, the mails were 
closed to the firm, following 
charges by dealers who made de- 
posits on cars that they could 
neither get the cars nor the return 

of their money. 

In Greenville, Pa., a car called 
the Hoppenstand was advertised, 
but little has been heard of it 
since Automotive News sent a re- 
porter to Greenville to check on 
claims that it was in production. 
The reporter found no such facil- 
ities existed. 

Others have made their bids, The 
roster includes Gregory, Rocket, 
Airway, DelMar, Publix and the 
Town Shopper. 

It’s difficult to say when the 
spark of life has died in a new-car 
venture. So we hesitate to bury 
any of these companies. That’s a 
job for time to do. 

However, it seems safe to say 
that with the exception of Kaiser- 
Frazer little is stirring among the 
newcomers in this fifth year of 
postwar production. 


Truck, Car Sales 
Of Ford Reach 
20-Year High 


DEARBORN.— Ford car and 
truck sales boomed to a 20-year 
high for the first four months of 
this year, Walker A, Williams, Ford 
general sales manager, announced. 

Ford truck sales for the four- 
month period set an alltime record, 
and April sales were at the second 
highest level in Ford’s 47-year his- 
tory. 

Car sales hit the highest peak 
since 1930 for the four months. 
April was the second highest sales 
month since 1935, being topped by 
March, 1950, and the highest April 
since 1935. 

Ford sold 106,303 cars in April, 
compared with the previous high 
of 108,976 for April, 1935. For the 
four months of 1950, car sales to- 
taled 388,323, the highest since 434,- 
166 units were sold in the same 
period of 1930. 

A total of 28,704 trucks were sold 
during the month, compared with 
the previous high April of 29,415 
in 1948. 


America’s No. 1 Bag Maker 
and Burlap Importer 
DETROIT « Brooklyn « Chicago 
Indianapolis « New Orleans 
Boston « New York « St. Lovis 


Also Offices In Other Principal Cities 
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Humphreys Sees 5% Jump in Month .. . 


Rise Due in Tire 


(Continued from Page 2) 
two-thirds of all rubber used in 
transportation items is the more 
expensive natural rubber, with the 
remaining one-third being syn- 
thetic priced at 18% cents a pound. 
He submitted the following table 
which shows how the use of natural 
rubber in transportation products 
has risen and how the use of syn- 
thetic rubber has declined since the 





will submit a new pension plan to 
the stockholders on June 27. If 
they approve, the plan will become 
effective July 1. 

It calls for minimum pensions 
of $100 a month, including social 
security, at age 65 after 25 years 
of service, and $80 a month after 
20 years, with graduated benefits 
between 20 and 25 years; also, 
for minimum disability benefits 


| 





war: of $60 a month after 20 years, 
Pet. Pet. regardless of age. 
sole —— "e ee “We are happy to offer these 
“7. 53.3 67 improvements in the security pro- 
: MT «ee esses 50. 7 ° gram for our people,” he said. “We 
a oes a a feel the higher minimum allow- 
“ee eee eee . * n % 
1950 (to date) 66.4 33.6 ances are justified in view of the 


advancing costs of living. However, 
we do not want our employes to 
feel that we are attempting to take 


Referring to increased labor costs, 
Humphreys said that his company 





Quantity 


PRODUCTION 


of 
GREY IRON CASTINGS 


ONE OF THE NATION'S 
LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 


S300 10h aL 


THE WHELAND COMPANY 


FOUNDRY DIVISION 


MAIN OFFICE AND MANUFACTURING PLANT 


CHATTANOOGA 2, TENNESSEE 


WOULD YOU LIKE A SUCCESSFUL—INEXPENSIVE 


USED CAR CONTROL RECORD? 


A Simplified System That Will Contribute 
To Faster Turn-Over and Help Keep 
Your Mind Acute to the Trends, 


PLUS 
THE FINEST PROVEN AND MOST HELPFUL 


SALESMAN’S REPORT 


Your Sales Staff Will Know Every Day of All 
Units on Hand, the Sale Prices and All 
Other Necessary Information 


MODERN METHODS ASSURES BETTER SELLING 


Write Today for Free Samples 


Modern Selling Methods, Inc. 


P.O. BOX 666 LOUISVILLE 1, KY. 
























Prices 


over the planning of their entire 
financial security. 

“Those who depend too much on 
others for security soon find they 
depend on others also for their 


very life.” 
* * * 


Seiberling Sees Prices 


Of Tires up 12% by July 

ST. LOUIS. — Automobile tire 
prices will increase 10 to 12 percent 
by July, predicted J. P. Seiberling, 
president of Seiberling Rubber Co., 
at a meeting of tire dealers here 
last week. He said rising costs and 
greater demand for rubber prod- 
ucts will cause the rise. 


Seiberling also asserted that the 
U. S., with its 300,000-ton stockpile 
of natural rubber and its synthetic 
rubber plants, could carry on a war 
for 10 years without a critical rub- 
ber shortage. He said the synthetic 
plants could produce 800,000 tons 
annually if under pressure. 


Hudson Sets Net 
At $2,248,046 in 
First Quarter 


DETROIT.—Hudson last week re- 
ported a consolidated net income 
of $2,248,046 for the three months 
ended March 31, equal to $1.18 per 
share, after all charges. These fig- 
ures are subject to audit and year- 
end adjustments. 

In the previous quarter consoli- 
dated net income including year- 
end adjustments was $2,178,411.41, 
equal to $1.14 per share, and for 
the first quarter of last year was 
$3,678,236.17, equal to $1.93 per 
share, according to President A, E. 
Barit. 

He said that the introduction of 
new models in February of this 
year tended to affect shipments in 
this quarter compared with the cor- 
responding period of 1949 when new 
models were introduced prior to the 
first of the year. 

“The first month of the second 

quarter of the current fiscal year, 
April, saw three Hudson sales rec- 
ords established,” Barit said. “A 
weekly sales record was established 
for the week ending Apr. 22, only 
to be broken the following week 
with the sale of 4,135 cars. 
“The previous record for the 
month of April was broken with 
the total sales of 15,927 cars, which 
were 50 percent higher than the 
average of the first three months 
for 1950. The same sharp increase 
is continuing in May,” Barit said. 
Field stocks in the hands of deal- 
ers are sub-normal and in fact 
were 33 percent lower at the end 
of April this year than at the end 
of April, 1949, Barit said. 


Fiberglas Shows 
Products to 
Auto Industry 


DETROIT. — Eight showings of 
the $50,000 Fiberglas product dem- 
onstration, now touring metropoli- 
tan and industrial centers, are 
scheduled here this week. | 

Designed as an industrial cara- 
van to bring to the Detroit market 
up-to-date information about the 
diversified users of Fiberglas prod- 
ucts, the demonstrations will be 
|held at 12 noon and 8 p.m., May 
|15-18 in the Jade room of the De- 
troit-Leland hotel, under the aus- 
pices of Owens-Corning Fiberglas 
Corp., Toledo. 

John J. Hartnett, manager of the 
Detroit Fiberglas office, has invited 
groups of architects, home and in- 
dustrial builders, automotive main- 
tenance personnel and industrial, 
consulting, structural and automo- 
tive engineers to attend the demon- 
strations. Others interested are in- 
vited to attend, Hartnett said. 

Scores of mockups and hundreds 
of examples of Fiberglas products 
will be described and explained by 
five specially trained commenta- 
tors. 

Hartnett characterized the dem- 
onstration as a fast-moving pano- 
rama that shows what glass tech- 
nologists have done to develop ver- 
satile new products. 
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MORE AND MORE, AMERICA IS MOVING WEST 





























POPULATION 


1. New York... . 13,042,000 
ay OD 5 ws ee 5,261,300 
3. Los Angeles... 4,233,500 
4. Philadelphia... .. 3,653,300 
Ba ee ce es 2,995,000 
RETAIL SALES 
1. New York ... $12,112,731,000 
ee ee eee $5,679,071,000 
3. Los Angeles . . . $4,916,077,000 
a Me 5 5 ss 6 $3,398,991,000 
5. Philadelphia . . . $3,325,925,000 
EFFECTIVE BUYING INCOME 
1. New York . . . $23,040,076,000 
m Gueeeee ...s.s $9,554,717,000 
3. Los Angeles . . . $7,049,082,000 
4. Philadelphia . . . $5,566,756,000 
- ee 2 « «+ a $4,442,597,000 
MARKETS DEFINED 
NEW YORK .. . Bronx, Kings, Nassau, New York, 


Queens, Richmond, Rockland, Suffolk and 
Westchester Counties, New York; and Bergen, 
Essex, Hudson, Middlesex, Morris, Somerset, 
Passaic and Union Counties, New Jersey. 

CHICAGO . . . Cook, Du Page, Lake and Will 
Counties, Illinois; and Lake County, Indiana. 

LOS ANGELES . . . Los Angeles and Orange 
Counties, California. 

PHILADELPHIA .. . Bucks, Chester, Delaware, 
Montgomery and Philadelphia Counties, 
Pennsylvania; and Burlington, Camden 
and Gloucester Counties, New Jersey. 

DETROIT . . . Macomb, Oakland and Wayne 
Counties, Michigan. 


LOS ANGELES Times 


LARGEST DAILY AND HOME-DELIVERED CIRCULATION 
ON THE PACIFIC COAST 

Represented by Cresmer and Woodward 

New York, Chicago, Detroit and San Francisco 


SOURCE: Copyriyht 1950 by Sales Management, Inc. Further reproduction rights not licensed. (Note: Los 
Angeles County Regional Planning Commission estimates Los Angeles County population alone at 4,272,282 
as of January 1950. For purposes of comparison, Sales Management's more conservative figures are used above 











STARTED AS A DEALER IN I910—H. J. Harris (left), 
Moorhead, Minn., recently completed his 40th year as a Studebaker dealer, M. 
regional manager, is shown presenting him with a 40-year plaque in honor of the occasion. 








Nutty Process 
Packard Uses Walnuts 
To Smooth Burrs 


DETROIT.—Cinderella’s coach 
made from a pumpkin has nothing 
on Packard cars which get a little 
help from walnut shells. 

No, Packard engineers haven’t 
gone “nuts,” they merely use the 
finely-ground shells for blasting 
tiny metallic burrs off machined 
surfaces of Ultramatic Drive cast- 
ings such as turbines. 

Each piece of “shot” is exactly 
1/32nd of an inch in diameter and 
it strikes the casting at over two 


resident of Harris Brothers Co., 
M. Scovill, 


miles a minute. Since adoption of 
the technique, weekly consumption 
of walnut shells has averaged near- 
ly 160 pounds. 

The shot is fed into a wheel 
which rotates at 250 revolutions per 
minute, hurling the particles inside 
a chamber through which the cast- 
ings pass on a revolving, circular 
table. 


Chillson Names Hindsley 


Appointment of F. C. Hindsley as 
general manager of Chieftain Pon- 
tiac, Inc., Indianapolis, has been 
announced by O. A. Chillson, presi- 
dent. Chillson also is president of 
Meridian Pontiac, same city. 
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LONDON.— (UTPS) —Increasing 
use is being made here of mobiles 
—to beat the ban on new shop 
construction. Butchers, grocers, 
bakers, all want new shops in new 
housing areas. 

Apart from a few shops allocated 
on a prorata basis, little has been 
done, however—and mobiles are the 
only answer. Traders are going for 
two types—3'%-ton mobile powered 
units or lighter trailers. 

Latter are towed to the site and 
brought back after use. Former are 
completely mobile—but cost is re- 
garded as fairly steep. 

Important point is that turn- 
over of such fully mobile units 
is brisk, making them a worth- 
while position. 

One Scottish chain has ordered 
five such heavy units for traffic 
through new housing scheme areas 
—to hold the sites until permanent 
shops can be built. Other traders 
are buying single units and ex- 
perimenting. 

Main point involved is that there 
is no early prospect of new shop- 
building. This gives the mobile ve- 
hicle a clear field for some years 
to come and makes it the only solu- 


| 
Sz . 


Auto News from Britain 
Mobiles Enjoying Rise in Popularity; 
Canada Market Riding Crest 





Lift More ...lLast Longer 


tion for firms opening up new ter- 
ritories. 
> * . 


Mark of Appreciation 
IWENTY-ONE Austin cars (‘ex- 
port only’ type) took the party 

of 40 Canadian Austin agents from 

Prestwick airport on March 21 to 

Edinburgh for the first reception 

of a 27-day tour of Great Britain. 

Austin executives awaited the 

plane, handed over the cars, li- 

censes and other instructions and 

accompanied the party of execu- 
tives and dealers to Edinburgh. 
This first “goodwill” visit to 

Britain by Canadian dealers is 

intended by Austin as a mark of 

their appreciation of the work 
which these men are doing in 

Canada to develop Austin sales. 

G. H. Crane-Williams, general 
manager of Austin of Canada, told 
reporters that Canada can take as 
many Austin cars as Britain can 
send. 

Goodwill tours of this type for 
distributors are likely to become 
increasingly popular. 


* * . 


Gas Ration Doubled 


Bras car owners are to get 
double petrol rations over June, 
July and August. Probable mileage 
under this system will be 810 miles 
as against 540 miles on present 
values. Any or all of the coupons 
can be used from early May on- 


| wards, 


This concession goes some way 


[to meet the demand for increased 


petrol allocations to the home user 


|but it still leaves the British car 
|}owner far behind his Continental 


colleagues. At the same time the 


| situation remains still unsatisfac- 


tory and efforts are likely to con- 
tinue for a better and fuller allo- 
cation of petrol. 

Government attitude is that the 
release of petrol is a “dollar 
question” and that means that the 
government will plead national 
interest as a reason for with- 


| holding further supplies. 


Big problem from the opposition 
viewpoint is that the government 
refuses to publish stock and import | 
figures, on security grounds. This 
makes it obviously impossible for 
opponents to criticize the arrange- 
ments on the basis of actual sup- 
plies—which may be good, bad or 
indifferent—but which the govern- 
ment carefully covers up as part 
of its present policy. 

There is objection, for instance, 
in some cases that the “dollar ques- 
tion” is being made the scapegoat 
for government refusal to give free 





who P= ar kmour who? 


@ Are you blindfolded when it comes to local sales? 


POLK NEW CAR SALES REPORTS | 


R. aD OA z. SLR ining che time, nay end ite dah sina, 1908 


MOTOR STATISTICAL DIVISION — 431 HOWARD STREET, DETROIT 3/, MICHIGAN 


Today’s fast-changing market requires continuing up-to-the-minute 
facts to guide vital decisions. On the basis of facts you can best 
determine sales quotas, gauge service potentials and plan profitable 
manufacturing and sales programs. You need to know how many 
new cars are being sold each month—where they’re being sold— 
and when. Polk New Car Sales Reports, long established as a 
national industrial barometer, are based on information from official 
sources in each state. Write, wire or phone for details on this com- 
prehensive service. Learn how you apply this information to your 
business in your own sales area. 








allocations of petrol. Some mem- 
bers of Parliament have expressed 
themselves as “a little tired of that 
excuse.” 


New Scottish Plant 


UCLID MFG. CO. LTD., of 

Cleveland, plans to take 60,000 
square feet of factory space at 
Newhouse Industrial Estate in Scot- 
land for the manufacture of earth- 
moving and road making machin- 
ery and vehicles. 

Key officials and _ technicians 
from the American company have 
been in Scotland for some time 
and are, it is understood, satisfied 
with the progress made. 

If this latest development ma- 
tures, it will add to the growing 
number of Canadian and American 
companies with factories in Scot- 
land, others being Wetclox, Mas- 
sey-Harris, U. K. Time, Sangamo- 
Weston, Honeywell-Brown, all in 
the engineering and allied fields. 


* + * 


Among the Makers 


bh Aad auto firms here are raising 
their nominal capital. Stand- 
ard Cars, Ltd., is boosting its 
amount to 1,000,000 pounds, and 
Austin Distributors, Ltd., is increas- 
ing its capital to 500,000 pounds. 

Standard also reports that its 
profit last year was 475,666 
pounds, an increase of 75 percent 
over the previous year. 

General Motors Holdens, Ltd., an- 
nounces that it is approaching its 
planned production schedule of 20,- 
000 vehicles a year. 


Otho Drives for Service 


Otho Motor Co. (Chevrolet-Olds- 
mobile), Mineola, Tex., has 
launched an intensive campaign to 
tell people in its trade territory 
about the firm’s completely 
equipped service department. The 
company is using full-page adver- 
tisements in local newspapers. 





For Their New Car Advertising 


® Critical Craftsmanship from 
Designer to finished Product 


© Triple-plate Chrome Finish 
© Life-of-Car Durability 

® Customer Eye Appeal 

® New Low Prices... 


Write TODAY for beautiful full- 
size FREE SAMPLE. . . Yours to 
keep and compare! 

@ NO OBLIGATION @ 


BLOWBACK 

Oia dala 

EXPANSION 
SPILLS 


ES ee 


WHISTLING TANK FILL SIGNAL 


and 


In 1950 over 1,000,000 cars will 
be factory equipped with 
VENTALARM * Signal 


The car you sell 
deserves one. 


SCULLY SIGNAL COMPANY 
92 First St., Cambridge 41, Mass 


THIS TRIANGLE JACK 
SAVES CUSTOMERS’ BACKS 


 apem—yg— Quick domenstvations 

R/T) «007s make quick profits. Tell ‘em 
Ls how it works on hills, ice, 
> in mud, ruts and you'll sell 
‘em. Send for free sales 
helps or ask your jobber 


TRIANGLE JACK CO. 
WICHITA, KANSAS . 
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Drive to Sign Up Customers... 
Chrysler Dealers on Toes 


(Continued from Page 1) 


und that a special promotion was 
innecessary. Several dealers felt 
that the full page ad run by the 
Chrysler Corp. in Boston Sunday 
papers May 7 had covered the area 
ufficiently, while many others were 
out to get the business by individ- 
1al promotion. 

One of the outstanding promo- 
tions was undertaken by George I. 
Pemstein, of George Motor Co. 
‘Dodge-Plymouth), Worcester, who 
ran newspaper advertising stating: 

“We are appraising cars today 
and we guarantee the appraisal 
until we can make delivery.” 

Pemstein also offered $25 a month 
to customers for every month they 
have to wait for delivery. Tying 
up with used cars, he used ads and 
posters saying: “Now that the 
strike is settled, we want to sell 
out our used cars and make room 
for the new cars.” 

In Cambridge, Hughes Motor 
Mart (DeSoto-Plymouth) sent out 
5,000 letters to customers telling 
them the strike was over and or- 
ders were being taken. 

Painted windows announced that 
the strike was no more and that 
orders would be accepted at the 
Hub Motor Car Co. (DeSoto-Plym- 
outh), Boston. George Kalassian, 
general manager, said one-month 
delivery was planned, beginning 
from May 8. 

Museum Square Motors (De- 
Soto-Plymouth), Boston, pasted 
huge window signs saying: “We 
will be Delivering Shortly. Place 
Your Order Now. The Strike Is 
Over.” Merrill Bergman, proprie- 
tor, said 3,000 letters had been 
mailed to customers, 

Cc. E. Fay Co. (Chrysler-Plym- 
outh), Boston, sent their salesmen 
out en masse as soon as the ending 
of the strike was announced. The 
salesmen contacted all customers 
in person. i 

* 


Portland, Ore. 


A™ PORTLAND area Chrysler 
Corp. dealers have plans for 


getting customers back, now that 


the factory strike is settled. But 


practically all are refraining from 
putting them into effect. 

The dealers, generally, believe it 
wise to continue business on much 
the same merchandising basis as 
during the strike, until they have 
defiinite word of car shipments. 
Portland dealers are not expecting 
ears prior to the week of May 22, 
and even then not in liberal num- 
bers, 

Owing to the great distance of 
this market from both the De- 
troit factories and the California 
assembly plants, dealers generally 
believe first shipments will be on 
a sampling basis—much the same 


Selling Guide 


(Now in second printing, due 
to unprecedented demand) 





“John ©. Munn's "A 
Guide to Automobile 
Selling" is now avail- 
able in book form. Its 
64 pages, cloth-bound 
in andy size, are 
chuck-full of informa- 
tion every one of your 
salesmen needs to meet 
the challenges of to- 
day's selling. 

Put this book in the 
hands of your sales- 
men. Guide them in 
the techniques that de- 
emphasize the impor- 
tance of the used-car 
allowance. Each chap- 
ter is a money-maker 


John O. Munn 


you. 
Here are some of the chapter titles: Study 
and Experience — Bravery and Courage — 
Plan Your Work and Work Your Plan — Con- 
centration and You — Confidence — Develop- 
ing a Clientele — Internal Relationships — 
The Pre-Approach — Locating Prospects — 


The Importance of an Automobile Dealer 
— It Does Make a Difference to an Owner 
Where He Buys His Car — The Automobile: 
Humanity's Most Prized Possession — Selling 
the Used Car Allowance — Pitfalls in Ap- 
praising Used Cars — The Utility Value of 
the Used Car — Selling the Complete Finance 
Package — Keeping Owners as Customers. 
PAGES $3 50 POST 


64 Cloth Bound PAID 
BOOK DEPARTMENT 
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~ CHRYSLER 
STRIKEOVER 


Must _Liquidate i Entire 
Used Car Stock Immediately 
To Make Room For 


NEW 
DESOTO PLYMOUTH 


TRADE-INS 


SAVE 
$100 $400 


100 e GOOD USED CARS te CHOOSE from « 100 


LOOK 
A FEW SAMPLES 













Sele Stock 

Ne. Make Price No. Mete Price 
970 “38 Dodge ..$ 79 579 ‘38 Pack. ....$295 
971 "37 Chev, .«. 149 597 ‘38 Chrys. ... 295 
954 ‘37 Plym. .... 149 59) ‘40 Dodge .. 395 
965 "38 Ford .... 149 657 ‘39 Pont. .... 375 
987 ‘3? Olds. ... 149 70: “40 Hudson 395 
Sil "3 Ford .... 149 875 ‘41 Chrys, 2. 495 
904 "36 Pont, .... 149 979 ‘41 Ford .... 495 
437 "37 DeSoto .. 199 958 ‘47 Chev. ...1045 
946 "38 Pont. ... 199 980 ‘4B,Ford ....1095 
971 "37 Chev, ... 199 967 ‘47 Stude. ...1148 

39 Piym, ... 208 950 "48 Chev. ...1198 






MANY, MANY MORE 


SEE YOUR FRIENDLY 
DESOTO-PLYMOUTH DEALER 


Twin City Motor, Inc. 


212) EAST LAKE STREET 
DUPONT 9338 OPEN EVENINGS 












USED-CAR TIE-IN—The end of the Chrysler 
strike also brought ads from Chrysler Corp. 
dealers to the effect that they were reducing 
or liquidating used-car stocks. Above is an 
ad used by Twin City Motor (DeSoto-Plym- 
outh) in Minneapolis. 


as at new model announcement 
time. 

All dealers have plans, they an- 
nounce, for window displays, news- 
paper advertisements and radio an- 
nouncements at the proper time. 
The ads have been, or are being 
prepared by local advertising agen- 
cies. Some dealers said they were 
giving consideration to releasing 
first copy over the May 13-14 week- 
end. 

Only variation to this “watchful 
waiting” policy is in the radio pro- 


grams of two dealers. 
* . * 


Buffalo 


HRYSLER dealers in Buffalo are 

employing colorful window dis- 
plays, newspaper advertising and a 
complete canvass of all prospects 
to drive home the thought that 
the strike has been settled and 
that cars will be available to cus- 
tomers in the near future. 

Several dealers have painted 
large signs on their windows to 
the effect that “The Strike Is 
Over,” and that customers won’t 
have to wait much longer. 

Some ads in community news- 
papers are being built around the 
end-of-strike theme and inserts to 
this effect also are being made in 
ads in the metropolitan papers. 

Practically all dealers have made 
complete checks of their prospect 
lists since end of the strike and 
have found a surprising number of 
customers have waited for cars, 
instead of shifting to other makes 
during the strike period. 

. * . 


Baltimore 


ENERALLY, Baltimore’s Chrys- 
ler Corp. dealers were geared 
to a high pitch as the strike ended. 


Joseph Rochlitz, president of Mid- 
City Sales Co., is using radio and 
window signs and direct mail to 
prospects and customers that went 
out within the hour of notification 
that the strike had ended. 

“We had,” he said, “an attrac- 
tive pamphlet printed in advance 
in longhand in green color and 
different colored letters. We .ad- 
dressed these envelopes in long- 
hand to create a warm, per- 
sonal touch between dealer and 
customer and prospect.” 

Charles M. Green of Auto-Clinic 
is using newspaper advertising and 
window display. It was in line with 
a full promotional program ar- 
ranged ahead of time. 

Edward H.*Biemiller of Catons- 
ville put up both streamers and 
banners in front of the building to 


inform the public that Chryslers 
are available. 

“We sent out a mailing list of 
about 850 to customers that after 
the strike was over we were going 
to take orders for early delivery,” 
Biemiller said. 

* 


* * 
Jefferson City, Mo. 
ase post-strike promotion 
was reported in Jefferson City 
by Chrysler Corp. dealers. 


John Vanosdoll, of Vanosdoll 
Motor (Dodge-Plymouth), said a 
preliminary telephone check of 
the firm’s waiting list indicated 
that at least half had bought 
other makes and were no longer 
in the market, 


“The strike cost me 73 new cars, 
and there is no way this loss can 
ever be picked up,” said Frank 
Pursley, president and general man- 
ager of Pursley Motors, Inc. (De- 
Soto-Plymouth). 


Pursley said the firm was deliv- 
ering new cars as fast as received 
when the strike began and now 
expect to deliver to customers in 
the order of their purchase until 
the waiting list has been cleaned 
up. 

He said he planned no special 
advertising or other promotion of 
any kind. 

Walter Hanrahan, president of 
Central Missouri Motors, said no 
advertising or promotion was 
planned. He said he was surprised 
at the number on his list who had 
waited until the end of the strike 
and estimated it would take two 
months to get enough cars to sup- 
ply his customers.—(L. H, Houck.) 

. + * 


Lincoln, Neb. 


HRYSLER CORP. dealers in 

Lincoln are relying, for the 
most part on the factory adver- 
tising program. As explained by 
C. C. Dawley, Dawley Motor Co. 
(Chrysler - Plymouth), newspaper 
linage will be the largest share. 
Then will come radio with a small 
percent of road signs. 

Very little window cards or 
other material aside from the ac- 
tual exhibition of late models is 
planned. Some reliance will be 
placed on national advertising in 
the magazines of national circula- 
tion. 

Settlement of the strike brought 
forth no display advertising in Lin- 
coln and other towns in the South 
Platte area. 

In Lincoln about 40 Chryslers 
and Plymouths are sold awaiting 
delivery. Most dealers have wait 
ing lists. It was stated that these 
orders would be filled before sales 
campaigns would be pressed. 

* * + 


Louisville 


HRYSLER CORP. dealers and 
distributors in Louisville have 
not as yet used any newspaper 
advertising, signs, displays or any- 
thing else to recapture business. 
Reports from dealers were gen- 
erally to the effect that something 


Nash Registers 
Banner Spring 


In Sales Volume 


DETROIT.—Auto buying during 
March and April has_ increased 
Nash sales volume above all pre- 
vious March-April delivery records, 
according to H. C. Doss, sales vice- 
president. 

Record-setting sales volume of 
40,889 Nash Rambler, Statesman 
and Ambassador cars during the 
60-day period was 29.97 percent 
above 1929, previously the highest 
Nash spring sales period, he said. 
Sales in March were 17,190 cars, 
with 23,699 sold in April. 

Nash dealers also sold 62,744 
used cars during the two-month 
period, or 1.53 used autos for every 
new car sold. Retail sales exceeded 
factory production by 3,066 cars in 
March and April, Doss said. 

Doss paid tribute to the “sales- 
producing enthusiasm of Nash 
dealers and their salesmen for the 
efforts they applied in establish- 
ing the new record volume.” 

Doss predicted May sales would 
bring another record breaker. 





CADILLAC DEALERS TURN PARTY GOERS—Members of the Chicago Cadillac Metro- 
politan Dealers Social club exchanged the hosting role with factory officials on their recent 


visit to Detroit. They were first entertained b 


Don Ahrens, general sales manager of Cadil- 


lac, at a luncheon. They returned the compliment by one a cocktail party to 35 of the 


factory's top executives. Seated, left to right, are: Charles 


Moell, Chicago; W. A. Sulli- 


van, secretary-treasurer, La Grange, Ill.; Walter A. Mack, president, Chicago, and Leo P. 


Knoerzer, Hammond, Ind. Standing, left to ri 
Chicago Heights; Emil Denemark, Chicago; 
Elmhurst, Il. 


would be done shortly, but that it 
was felt to be poor policy to start 
campaigning with nothing to sell. 
That, dealers say, would get folks 
coming in merely to tell them the 
dealers will have cars, but they 
don’t know when. 
* * +. 


Minneapolis 


HRYSLER make dealers in Min- 
neapolis are quite active in try- 
ing to get their business back fol- 
lowing the strike. Most dealers are 
making use of all promotional aids 
available, including heavy news- 
paper advertising, window displays, 
sound trucks and radio. 

General theme is “Back in pro- 
duction, place your order now for 
immediate delivery.” 

Dodge-Plymouth dealers are espe- 
cially active. 

Newspaper ads herald “The strike 
is over—order now,” and similar 
phrases. Quick delivery on some 
models is promised by many deal- 
ers. Twin Cities Dodge dealers had 
mixed opinion on results of their 
original sales gimmick which got 
a number of advance orders during 
the strike for 1950 Dodges on 
promise of dealers to pay $1 for 
each day wait up to 100 days. 

A few dealers did and are doing 
little extra advertising. A couple 
said they would probably advertise 
and “were just thinking about it.” 

Perry Dean, Dependable Motors 
(Dodge-Plymouth) used ads stating 
“New cars soon on way. Now in 
heavy production.” 

He reported a few orders re- 
sulting from heavy publicity on 
the $l-a-day program. Window 
displays are now being used by 
Dean. 

Jacobson Dodge is using all pro- 
motional media available but re- 
ported the $1l-a-day stunt flopped 
as far as it was concerned. Patsey 
Motors is using a sound truck in 
addition to radio and newspaper 
advertising and window displays 
promising immediate delivery. 

Dealers reported most promo- 
tions used during and following the 
strike have brought about good re- 
sults and may help considerably in 
recouping losses. They expect vol- 
ume to hold up for the next 60 days. 


* * * 
Denver 


HRYSLER CORP. dealers here 

4A have been relying on personal 
contact with their customers and 
prospective customers during the 
strike and since it ended to keep 
them informed as to about when 
they can expect to receive their 
new cars. 

Up to the present time, no news- 
paper space has been used by any 
of the dealers announcing the end 
of the strike and that cars will be 
available shortly. 

During the strike, dealers, or 


ght, are: N. A. Lindsay, Chicago; A. C. Bauer, 
H 


. Spero, Waukegan, Ill., and L. V. Bierk, 


at least a majority of them, say 
they compiled a waiting list for 
new cars much as in the early 
postwar period. 

The Johnson Arnold Motor Co. 
(Chrysler-Plymouth) said in radio 
advertising that it was compiling 
a waiting list and accepting a $25 
deposit on new cars to be delivered 
after the end of the Chrysler strike. 

Dealers here report that a ma- 
pority of their prospective new-car 
buyers have waited patiently for 
new cars and as soon as new cars 
arrive they will be supplied in the 
order of applying for a new car. 

* * > 


New Orleans 


A SURVEY of the seven Chrysler 
Corp. dealers here revealed 
that only two dealers, both Chrysler 
car dealers, have plastered their 
showroom windows with signs in 
an attempt to get customers back. 


One DeSoto dealer reported that 
he has mailed 5,000 direct-by-mail 
pieces and that his salesmen have 
already telephoned approximately 
1,000 people. No dealer is using 
newspaper or radio advertising. 


One Chrysler dealer has a large 
sign on his window reading 
“Place Orders Now — Cars in 
Transit,” while the other Chrysler 
dealer has this sign—“Chrysler 
Strike Is Over. Place your order 
now for quick delivery on Chrys- 
ler or Plymouth.” 


A Dodge dealer stated that he 
is having his salesmen approach 
customers as if there had been no 
strike. They are taking orders with 
a deposit. This particular dealer 
reported that he had his salesmen 
selling service during the strike. 
The salesmen, he said, got better 
acquainted with the customers, and 
through this approach a number of 
new-car orders were received. 


This Dodge dealer believes that 
the strike has made him a better 
dealer because it gave him time 
to analyze his business and a 
number of loose operations have 
been eliminated. He states that 
every department is on a more 
efficient basis. 


Chrysler dealers’ used car stocks 
are practically depleted. Only one 
DeSoto dealer has a fair assortment 
of used cars. 


Obituaries 


Roy R. Clement 
GREENVILLE, Ala.—Roy R. Clement 
46, Ford dealer, died May 7. He had been 
in poor health for some time. 
. * + 


Benjamin Bordewick 


LARNED, Kans.—Benjamin Bordewick, 
74, a dealer here for 25 years, died Apr. 29 
at his home after a long illness, He was 
owner of Bordewick Motor Co., Larned 
Ford dealership. 





BINDER for 
Automotive News 


ANSWERING many requests from our 
readers for a semi-permanent binder to 
retain this publication for ready--reference. 


Only recently have we been able to secure 
a quality binder which will stand the gaff 
and which we can recommend. This binder 
is covered with black Levant leather cloth, 
stiff sides, holds 26 issues of Automotive 
News in removable metal blades. Price $7.50 
postpaid to our subscribers. 
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Total Cars, Trucks 
U. Ss. 


* Total Cars, Trucks 
SS SS 
Grand Total, 

Cars and Trucks 

U. S. and Canada 
*Ke bs 
Drive, Sterling, Nash, Diamond T, etc. 


7,110 


Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. S. PRODUCTION ONLY) 


5511 





Week Week dan. 1 dan. 1 
Ended Same Ended May, to to 

May 13, Week, May 6, 1960 May 14, May 13 

1950 1949 1950* to Date 1949* 1950* 
CHRYSLER 12,143 24,335 319,566 119,866 
Chrysler 429 3,606 41,557 16,304 
DeSoto ....... iemiarenersels 2,434 455 2,434 32,046 11,886 
IE / eehdedvabvomvvyisenbetes 7,007 sessions 7,007 72,296 34,261 
Plymouth ‘ 11,288 10,248 .......... 11,288 173,667 57,415 
SE liaodinveveine sséndstyven $4,529 10,523 33,694 68,223 381,447 574,780 
Ford ... ‘ 26,055 8,185 25,291 51,346 300,441 443,493 
EEN © Je sidisiuavvodcvess denis 729 14 735 1,464 13,108 12,872 
0, ae 7,345 2,324 7,668 15,013 67,898 118,005 
GENERAL MOTORS .. 62,733 51,703 61,818 124,546 717,628 1,064,406 
Eid iedepevcctvevevegtvtceives 11,775 8,624 11,860 28,685 146,555 193,032 
I 0 ih ius oevtegs ze teaver 2,454 1,855 2,281 4,735 32,053 30,297 
Chevrolet ...................... 31,5238 27,675 30,518 62,041 335,331 536,129 
re 7,860 5,910 7,827 15,687 98,352 141,203 
SS 7,639 9,327 18,848 105,337 164,145 
KAISER-FRAZER ....... 2,680 2,309 2,366 5,046 23,176 18,685 
18 832 1,407 5,141 9,523 
2,291 1,534 3,639 18,035 9,162 
50 181 371 4,264 2,481 
2,920 3,086 6,103 65,515 52,218 
3,275 4,842 9,836 52,351 77,539 
BPRORRATRDD oeesese cesscecssesss RIES (thesis 1,478 2,961 34,201 25,722 
STUDEBAKER. ............ . 6,448 5,037 6,293 12,741 78,384 106,164 
WILLYS-OVERLAND? 1,237 591 934 2,171 9,921 9,445 
Total Cars, U. S. ...... 141,646 88,551 114,687 256,333 1,686,453 2,051,306 


—¥Station waxonn and Jeepsters. Revised. 
COMMERCIAL CARS 


(U. S. PRODUCTION ONLY) 


Week Week Jan. 1 dan, 1 
Ended Same Ended May, to to 

May 13, Week, May 6, 1960 May 14, May 13, 

1950 1949 1950* to Date 1949* 1950* 
CHEVROLET ................. 10,101 8,734 9,861 19,962 168,130 176,620 
EM, csccsecvecessseverscouce 10 5 15 25 160 154 
79 95 66 145 1,338 1,429 
2,184 a 2,134 67,252 10,928 
15 35 55 70 599 591 
7,485 3,187 7,338 14,823 86,575 132,144 
2,072 1,857 2,105 4,177 37,225 41,893 
2,580 1,677 2,514 5,094 54,019 40,827 
247 121 189 436 2,562 4,167 
65 71 66 131 1,539 2,115 
1,072 1,487 1,062 2,134 29,409 19,981 
275 150 274 549 3,490 4,623 
1,203 978 937 2,140 24,307 13,385 
244 327 289 533 6,368 4,718 
Total Trucks, U. S. .. 27,582 21,597 24,771 652,353 482,973 453,575 





spstikbeé bisientetsinesseve) 169,228 110,148 139,458 308,686 2,169,426 2,504,881 





6,518 13,628 95,804 127,699 





— 176,338 115,659 145,976 322,314 2,265,230 2,632,580 
scellanecous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 








months, every automobile and 
truck plant in the U. S. and Can- 
ada resumed final assembly at 
1 p. m, Thursday after building 
back its parts stockpiles, 

Canada’s contribution pushed 
last week’s production total to 176,- 
338 cars and trucks in both coun- 
tries. Volume north of the border 
is slated to approach the 10,000 
rate this week if Chrysler of Can- 
ada resumes normal weekly opera- 
tions. 

* * * 
H{SLFING to swell the U. S. pro- 
duction balloon last week was 

Saturday work at Cadillac, Chev- 
rolet, Ford, Nash and Mercury. 
Several car and truck makers 
were gradually widening the gaps 
between their 1950 and 1949 totals. 
Chevrolet was 200,000 cars ahead 
of its year-ago aggregate; Ford, 
nearly 150,000 cars; Buick, nearly 
50,000; Mercury, more than 50,000; 
Pontiac, nearly 60,000; Oldsmobile, 
more than 40,000; Studebaker, more 
than 25,000 cars; Nash, 25,000, and 
Frazer, nearly 5,000. 

Ford was over 45,000 trucks 
ahead of 1949; Chevrolet, over 
7,500; GMC, over 4,500; Mack, 


over 1,500; White, over 1,200; 
Reo, nearly 600, and Divco, near- 
ly 100. 


Sterling announced, meanwhile, 
that it produced 30 truck chassis 
during April. 

Ford reported that its produc- 
tion during the first four months 
of 1950 set a 25-year record and 
barely fell shy of the 1925 mark. 


* * + 


R the first third of 1950, the 
- Ford company built 623,980 units 
against 628,640 in the initial four 


Output Hits Weekly Peak 
As Rail Squeeze Starts 


(Continued from Page 1) 


months of 1925. The first-third rate 
at Ford this year eclipsed the sim- 
ilar period of last year by 45.7 
percent. 

Chevrolet plants at Buffalo, for 
one, claim continuously rising peak 
efforts, plant managers reporting 
full-capacity operations with “no 
sign of a letup.” 

Word that the Chrysler strike 
was settled started the produc- 
tion wheels grinding at all sup- 
pliers. Briggs immediately re- 
called 24,000 workers to prepare 
for the Chrysler reopening. Many 
key vendors had _ established 
standby plans to assure a rap- 
idly renewed flow of materials 
and parts to Chrysler plants. 

From Pittsburgh, steel industry 
quarters looked for no early slump 
in their industry’s boom. The steel 
operating rate exceeded 100 per- 
cent of capacity for another week, 
and demand was expected to hold 
at existing levels through the third 
quarter at least. 

—Mac Gorpon 


Houma (La.) Assn. Elects 
Jaccuzzo President 

HOUMA, La.—Elected to head 
the Houma Automobile Dealers 
Assn. were Johnny Jaccuzzo, presi- 
dent; L. E. Lapeyrouse, vice-presi- 
dent, and Joseph Berrigan, secre- 
tary-treasurer. 

Named to the board of directors 


were George Broussard, Duffy 
Guidroz, Love Pellegrin and Carl 
Porche. 
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L-M’s Ostrander 
Named Race Judge 


INDIANAPOLIS. — Stanley W. 
Ostrander, operations manager of | business, Ostrander was named to 
Lincoln-Mercury, has been named | the position by Wilbur Shaw, presi- 


.< 


eaching an estimated 9 aot tek: 


i 


replies are 


WANT AD 





Kindly Acknowledge 
Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 
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HELP WANTED 


GENERAL AND SALES MANAGER com- 
bination needed by Buick dealer in the 
fastest growing city in the Ohio valley. 
Must be aggressive with post-war ex- 
perience and able to handle responsibili- 
ties. 150 car franchise with possibilities 
of doubling in next two years. Opportun- 
ity for right man to have steady position 
with bonus. Mail photo with complete 
information. All replies strictly confiden- 
tial. Box 4022, c/o Automotive News, 
Detroit 26. 


SERVICE MANAGER to take complete 
charge of General Motors service depart- 
ment now employing 17 men in service 
and body departments. Must be aggres- 
sive and thoroughly understand all phases 
of management. Steady position with 
good salary and bonus to man who can 
produce, Send photo with reply. Located 
in city of 50,000 population bordering 
the Ohio river. Box 4021, c/o Automo- 
tive News, Detroit 26. 


GENERAL MANAGER WANTED, by old 
established dealer with failing health, 
‘fone of Big Three.’’ Kansas town of 
25,000 population doing one-half million 
per year volume. Finest agency in town. 
Must buy $20,000 stock in business and 
will earn more than $1,000 per month. 
Must be well qualified to manage business 
and have clean record. Address Box 4020, 
c/o Automotive News, Detroit 26. 


SERVICE MANAGER. Buick dealership, 
North Texas. Must have good mechani- 
cal background, be aggressive and un- 
derstand all phases of management. To 
man who can produce, steady position 
with salary and bonus. Box 4045, c/o 
Automotive News, Detroit 26. 


EXPERIENCED PARTS MAN, Chrysler 


dealer in Central Florida town of 10,000. 
Parts department is now one-man oper- 
ation, but opportunity for increasing is 
excellent. 
ter. 

News, 


Give full information first let- 
Answer Box 4050, c/o Automotive 
Detroit 26. 





POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 7!/. cents per word for one 
insertion or two insertions of the same 
copy at 12!/, cents per word. Cash in 
advance. 









BUYER’S MARKET IS HERE. 
and sales manager combination available 


General 


now. Have been Oldsmobile and Nash 
dealer and sales manager past 15 years. 
Want permanent connection with living 
salary and bonus arrangement. Would 
like to buy into business later. Age 45, 
married, good health, good habits, hard 
worker. Will increase net profit approxi- 
mately 30% first year. Locate anywhere. 


All replies confidential. Box 4057, c/o 
Automotive News, Detroit 26. 
K-F DEALERS ATTENTION. Specialized 


service mechanic desires position in city 
25,000 to 100,000; 23 years’ experience; 
3 years army S-4 motor inspector; 30 
months K-F factory trained service man- 
ager. Specialized in tune-up, brakes and 
selling service. Age 43, married, sober, 
reliable with references and established 
reputation that will stand up under 
closest investigation. Box 4052, c/o Au- 
tomotive News, Detroit 26. 


SALES SLIPPING OR NEED BUILDING? 
Sales executive, 34, with know-how and 
enthusiasm, Now district representative 
leading industrial rubber products manu- 
facturer, Increased volume from $160,000 
to $400,000 last three years in depressing 
market. Strong contacts with midwest 
automotive and agricultural OEM manu- 
facturers. Interested in position in Mich- 
igan or Ohio areas, Box 4030, c/o Auto- 
motive News, Detroit 26. 


ACCOUNTANT-OFFICE MANAGER: Top 
experience all phases of dealer operation, 
the right hand for the dealer who would 
like to be relieved of detail. Box 4051, 
c/o Automotive News, Detroit 26. 


GENERAL MANAGER. 17 years’ with 
Chevrolet dealers in Florida. Manager 
for Chevrolet dealership in Miami since 
1948. Pre-war and post-war experience 
in management, sales and accounting. 
Age 43, married, responsible. Can fur- 
nish excellent references upon request. 
Chester I. Edwards, 262 N.E. 98th St., 
Miami Shores, Fla. Ph. 89-3914. 


PARTS DEPARTMENT MANAGER or 
supervisor for Chrysler Corporation parts 
wholesaler. Years of experience, best of 
references, ability to go ahead. Can 
organize and operate the largest; south- 
ern part of country preferred, but will 
consider the right position anywhere. Box 
4046, c/o Automotive News, Detroit 26. 


ea al Al 





as a member of the board of judges|dent of the speedway, in recogni- 
tion of his wide experience in the 
industry. and for the role he has 
had in the development and pro- 
duction of this year’s pace car— 


for the 34th 500-mile race here 


May 30. 


A veteran of 35 years in the auto 


tO) 1@RGky 


POSITION WANTED 
PARTS MANAGER. Chrysler products, 
ten years’ experience, five as parts man- 
ager for leading Dodge dealer; successful 
record. Prefer southern dealer. Substan- 
tial salary and commission. Box 4056, 
c/o Automotive News, Detroit 26. 


DEALER RETIREMENT PLAN. Manager 
able to relieve dealer and handle entire 
operation. Salary and profit participation 
with ultimate goal of partnership or com- 
plete purchase. Willing to invest up to 
$10,000. Twenty-five years car and truck 
experience. Now managing 500 car deal- 
ership. Prefer small ‘‘Big Three’’ dealer- 
ship—New York, New England. Box 
4040, c/o Automotive News, Detroit 26. 


30 YEARS OLD, 3 years college—General 
Motors Institute. Broad retail and whole- 
sale experience in service and sales. With 
Oldsmobile Division at present but weary 
of traveling. Desire contact with oppor- 
tunity in medium or large dealership. 
Excellent references. Detailed report given 
in answer to your inquiry. Box 4024. 
c/o Automotive News, Detroit 26. 


GENERAL MANAGER or assistant man- 
ager, 10 years’ experience in all depart- 
ments of automobile business, Married, 
two children, college education. Prefer 
location in Alabama, Florida or Georgia 
with Chevrolet or Dodge-Plymouth. 
Would like to buy into business later. 
Can furnish the best of references. Reply 
Box 4031, c/o Automotive News, De- 


troit 26. 

BUSINESS MANAGER, ACCOUNTANT. 
33 years old, married 14 years; 2 years 
General Motors trained in business man- 
agement, 2 years Chevrolet wholesale 
accounting, 3% years auditing and public 
accounting. 3 years general office man- 
agement supervision on employes. Will- 
ing to locate anywhere with a good 
future offered. Hoyt H. May, Jr., Mela- 
leuca Dr., Route 2, Box 435H, West 
Palm Beach, Fila. 


AMBITIOUS YOUNG MAN desires op- 
portunity to purchase part interest in an 
active Nash dealership. College gradu- 
ate. Excellent wholesale and retail auto- 
mobile experience. References. Western 
location. Box 4042, c/o Automotive 


News, Detroit 26. 


BOOKKEEPER - ACCOUNTANT .- Office 
Manager. Capable woman, wide experi- 
ence various lines including 3 years Gen- 
eral Motors system, executive ability, 
seeks position of responsibility, Florida 
resident. P.O. Box 1931, Fort Myers, 
Fla. 


GENERAL MANAGER or Sales Manager. 
Five years’ automotive experience with 
factory. Thoroughly trained all phases 
factory and dealer operation, College 
background, responsible, good personality, 
ambitious, excellent health. Age 33. De- 
sire locate in midwest but would con- 
sider anywhere. Best of references. Box 
4043, c/o Automotive News, Detroit 26. 


DEALERSHIP AVAILABLE 





DEALERSHIP 


Now Handling Plymouth-DeSoto 


One of the largest distributorships 
in lowa. Excellent business city. 
Building in finest location. Modern 
showroom, complete up - to - date 
service department with excellent 
lease. This business must be sold 
by July 15th. Owner retiring. Will 
take approximately $50,000 to 
handle at actual inventory cost 
prices. It will pay you well to in- 
vestigate this offer at once. Must 
qualify with factory. All replies 
confidential. Write Box 4049, c/o 
Automotive News, Detroit 26. 





DEALERSHIP, Central Ohio, one of ‘‘Big 
Three,’’ 100 new car franchise. Finest 
and largest facilities in city of 7,000 pop- 
ulation. Large, prosperous rural section. 
Will sell at inventory and lease realty. 
If you want a medium size business that 
is absolutely safe, sound and profitable, 
this is it. Will stand closest investigation. 
Owner retiring. Buyer must qualify with 
factory. Box 4041, c/o Automotive News, 
Detroit 26. 


CENTRAL CALIFORNIA. Established, well 
equipped business, now handling Chrys- 
ler-Plymouth, 1949 sales over $300,000. 
Priced below actual value, $10,000 plus 
parts inventory at cost; furniture and 
fixtures less depreciation. Excellent op- 
portunity, demands action, H. C. Finley 
—Broker, 2030 E. Walnut, Pasadena, 
Calif. 

BIG THREE DEALERSHIP in New Mexico. 
New Building (15,842 square feet). Sold 
163 new units to gross $502,000 last year. 
Box 4044, c/o Automotive News, De- 
troit 26. 












































a 1950 Mercury. 


LASSIFIED WANT AD DEPARTMENT 
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DEALERSHIP AVAILABLE 

DEALERSHIP FOR SALE in prosperous 
midwest community of 25,000, now han- 
dling Ford. Annual allotment of 380 
units. No blue sky. Actual inventory on 
parts stock showing 65 day turnover and 
either inventory or bulk sale on equip- 
ment. Complete organization of high 
caliber available. Box 4034, c/o Automo- 
tive News, Detroit 26. 

OLD ESTABLISHED DEALERSHIP, now 
handling Packard exclusively, in best 
city, central midwest population 250,000. 
Over eight hundred active owners. Well 
equipped shop and parts. Excellent lease 
on motor row. Sell at inventory, approx- 
imately $35,000 to qualified buyer. This 
is and always has been a money maker. 
A rare opportunity. Box 4036, c/o Auto- 
motive News, Detroit 26. 

DEALERSHIP, now handling Studebaker. 
Eastern New Mexico trade territory— 
25,000. Must take lease, qualify with 
factory. 100 new units last year. Inven- 
tory value approximately $24,000. Box 
4027, c/o Automotive News, Detroit 26. 

DEALERSHIP, now handling Dodge-Plym- 
outh in southwest Texas town of 12,000 
population. Must secure factory approval. 
Box 4035, c/o Automotive News, De- 
troit 26. 

BIG THREE, 100-car dealership, suburb of 
Madison, full rights. New 5&,000-square- 
foot garage and showroom, Parts and 
equipment, $25,000. Sale or lease, John 
C. Haley and Sons, 124 State St., 
Madison 3, Wis. - 

AUTO SALES. Detroit area. ‘‘Big Three."’ 
Good inventories including real estate. 
Price below $50,000. Buyer must qualify 
For further information call Plymouth 
804. 

AUTOMOBILE DEALERSHIP. Established 
line. Located Evanston, Ill. (suburb of 
Chicago). Large population and shop- 
ping center. Modern equipment and pur- 
chaser subject to factory approval. Box 
4055, c/o Automotive News, Detroit 26. 

ACTIVE DEALERSHIP. Small midwest 
community, handling Ford, 100 units, 
overhead exceptionally low. Possibilities 
unlimited. Reason for selling: ill health 
Box 4054, c/o Automotive News, De- 
troit 26. A F 

TRUCK STOP in Texas on four highways, 
popular truck and implement line; must 
qualify with factory. Located on four 
acres; 15,000 square feet, concrete build- 
ing; coffee shop and service station in 
town of 100,000. Reply Box 4048, c/o 
Automotive News, Detroit 26. 


DEALERSHIP WANTED 


WANT TO SELL OUT? No need to let 
your customers and competitors know. 
No need to waste time with would-be 
buyers who can’t qualify. We will ar- 
range private contacts with screened, 
qualified buyers looking for desirable 
dealerships in all parts of the United 
States. Can give almost immediate ac- 
tion on ‘‘Big Three’’ deals up to $250,000 
in metropolitan areas. We are not real 
estate agents, but experienced automobile 
men. Our broker service specializes ex- 
clusively in automobile dealerships on a 
nation-wide basis. Have representative 
on West Coast. Write or wire Autodeal 
Brokers, One No. LaSalle St., Chicago 2, 
Illinois. 

QUALIFIED BUYER WANTS General Mo- 
tors or Ford deal, preferably Western 





territory, town 20,000 or more. Have 
necessary cash. Box 4047, c/o Automo 
tive News, Detroit 26. 


WE HAVE CLIENTS for GM and Ford 
dealerships in Arizona and the South 
west, List yours, in confidence, with 
Pocock & Smith, Brokers, 1413 N, Cen 
tral, Phoenix, Ariz. 7 

WANTED—Chevrolet dealership in Ala- 
bama, Florida or Georgia. 30,000 to 40,- 
0U0 population. Send complete details. All 


replies will be held confidential, Reply 
Box 4032, c/o Automotive News, De- 
troit 26. 


FORD, CHEVROLET or DODGE dealership 
wanted in Indiana, Ohio, Michigan. 100- 
200 unit contract preferred. Box 4033, 
c/o Automotive News, Detroit 26. S 

EXECUTORS, ESTATES, aging, tired or 
sick owner of good 100-125 car Chevrolet 
deal. Town 3-10 thousand, Honest value, 
no blue sky. Excellent bank, personal, 
factory reference. Confidential. P. O. Box 
354, Margaretville, N. Y. 


—_—KK—K—X—XKX—K—a—X—“X—aKa—aVl= 
ATTENTION, 
MANUFACTURERS REPS 


DO YOU NEED NEW LINES? 


Antomotive News can help yow by 
bringing your wants te the attention of 


manufacturers. 
An advertisement in this section will do 
the trick at a nominal eost. 


AUTOMOTIVE NEWS 
Classified Went Ad Department 
nied ire alll ce dit tise 
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DEALERSHIP WANTED 


FORD. Would like 175 to 350 Ford fran- 
‘hise in southeastern quarter of the U. 8. 
neluding Texas, Oklahoma. Replies con- 
idential. Box 4053, c/o Automotive 
Jews, Detpoit 26. 


BUSINESS OPPORTUNITIES 


NEW CAR DEALERSHIP — Located in 
Northern Michigan manufacturing town 


























of 15,000 population; territory covers 
several counties. Beautiful building with 
long-term lease; modern showroom, parts 
and service departments. Showed large 
net profit last year. Due to other busi- 
ness interests will sell for the low price 
of $23,500. Midwest Business Brokers, 
216 Standard Building, Fort Wayne, Ind. 


AUTO SALES — Western Pennsylvania. 
Sales $28,000 month; fast selling auto; 
city 45,000; business center; attractive 
showroom; two-story building, 14,000 
square feet floor space, 44x120; modern 
equipped; lease; six rooms; complete 
service, parts departments; price $30,000. 
Apple Co., Brokers, Cleveland, Ohio. 


GENTRAL PENNSYLVANIA smal) car 
monopoly, can become distributor also 
boats, motors, used cars, Overhead nil 
$8,500 includes property. Box 4019, c/o 
Automotive News, Detroit 26. 


DEALER SERVICES 

? SPECIALISTS. Parts and 
accessories inventories taken accurately, 
economically and quickly in Michigan. 
Illinois, Indiana, Ohio, Pennsylvania and 
New York. Talbot’s Automobile Dealers 
Inventory Service, 4690 Newport, Detroit 
13, Mich. Phone Valley 2-9377. 

NEW CARS FOR SALE 


FOR SALE OR TRADE. New 1950 DeSoto 
9-passenger suburban sedan, 2-tone green, 











































Jos. 















USED CARS FOR SALE 


—AUTO— 
AUCTION 


—Af— 


DANVILLE, PENNA. 
EVERY WEDNESDAY 












HORSEHEADS, NEW YORK 
EVERY FRIDAY 


You will always find real action at 


both these auctions. 


R. D. WEST, Prop. 


E. Johnson 
Auctioneers 


Tex 





LARGEST PENNSYLVANIA 


AUTO AUCTION 


| USED CARS FOR SALE 








ATTENTION DEALERS 
1949 
Chevrolets - Fords - Plymouths 


Make us your headquarters for whole- 
sale buying when in Philadelphia. 
We always have a large supply of 
low mileage cars on hand. 




























Write Phone Stop In 


R. A. R. Inc. 


42nd & Sansom St. Phila. 4, Pa. 
EVergreen 2-2300—1. E. Spatig 





















AUTO AUCTION 


TIM ANSPACH 


1175 Washington Ave. 
ALBANY, N. Y. 
(For Dealers Only) 
EVERY MONDAY... 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 









Rickard 









TRUCKS FOR SALE 
FOR SALE. 1948 Dodge KA 128” 2%-ton 
tractor, saddle tanks. 26%’ Nabors van, 
insulated, blower motor, RH side door 
and landing gear. Delivered new Decem- 













white leather interior. Lasky Motors, EVERY FRIDAY NOON ber 28, 1948. Good condition, will stand 
Inc., 2230 S. Michigan Ave., Chicago 16, close inspection. Price $4,000, Brunswick, 
Il. In the Heart of Lancaster County Ga. Bailey-Gragg Motors, Brunswick, 
USED CARS FOR SALE W MILEAGE, CLEAN CARS alee i inilinclientinicacn 

to S FOR SALE. New Willys Fire truck, fully 

FOR DEALERS ONLY equipped. Never titled. A $4,200 unit— 


Philadelphia's 3 
BiG DEALER AUCTIONS 


TUESDAY THURSDAY FRIDAY 
12 NOON 12 NOON 8 P.M 





GILBERT — ROBINSON WHEELING ILLINOIS 


AUTO AUCTION 
THURSDAY Noon 

15 miles north +” Chicago limits on Route 45 

Milwaukee Avenue—Phone 348 

Dealers Auction 

(Chicago). 35 years experience in the Auto- 

motive Business. 
Al Kellum—Auctioneers—Joe Ostergrant 


Automobile Auctioneers 
6600 N. Broad St. Phila, Pa.| 


PLENTY OF CARS AND BUYERS 
WEEKLY PRICES MAILED ON REQUEST 


Tel. Livingstone 8-3000 


Oldest 








AUTOMOBILE 
AUCTION 


28 Miles From Chi 
Yq Mile East of IMinois State ee on Y Route 30 
EVERY FRIDAY — 11 A.M. 
175 Car Average 
We have actually sold an average of 93 
cars per sale since the day we started. 
Strictly Wholesale 
Dealers Buy — Dealers Sell 


GEORGE LAWSON and BUD FENNEMA 
Owners 
Dutch Stuart, Auctioneer 


Dyer Auto Auction 
PHONE 4111-4051 DYER, INDIANA | 





Res. Lansing, I!!. 730 or 107R | 








INDIANA'S 
OLDEST 
AUTO 


Auction 






150 to 200 ihe accion Block 


BRING YOUR CARS EARLY! 


DEALERS ONLY 
| When Buying or Selling . . 





1125 N. MERIDIAN ST. 


Every 


Located 6 miles North of Lancaster, Pa. 
MANHEIM AUTO SALES 


& AUCTION, INC 


Phone 202-W4 


Phone or Write: 


THE R. A. COMPANY 


43rd & Locust Sts. © 
SHerwood 7-1700 — Morris Freedman 
EVergreen 2-0400 — Herbert Cole 


. Your Wise Choice Is 


| CLARKE AUTO AUCTION 


in 





Cook County 








ATTENTION DEALERS I 11 


At Greatly Reduced Prices 


1947 CHEVROLET - FORD - PLYMOUTH 
4 DOOR SEDANS 


Excellent Bodies -:- 


All Cars Formerly Used for 
Cab Service in Phila. 


Good Motors 


PHILA., PENNA. 








Auction 


<i iacitiiaaacasiaei ieee eee 
HELD IN A BIG HEATED BUILDING IN THE HEART OF DOWNTOWN 


INDIANAPOLIS, INDIANA 
EVERY WEDNESDAY — |2*” 


85% to 90% 


MAKE YOUR RESERVATIONS NOW! Call Lincoln 7447 





n, Rain or 
Shine 

Sold to Good 
Solid Buyers 














sacrificed for $1,850. Will trade a late 
model car on this piece. Shaheen Motors, 
272 Broad St., Montoursville, Pa. 8875. 

NEW FORD F-3 parcel delivery 104” W. B. 
Oltman-O’Neil body. Dealer’s net. Roy F. 
Martin, Wooster, Ohio. 

1948 INTERNATIONAL KB5—1%-ton with 
auto parts van, body fully equipped like 
new. 15,000 miles. Cost $3,950. Will 
take $2,000. Lavoie Auto Co., Webster, 
Mass. 














BUSES FOR SALE 


1938 Mack school bus, 37. 
pass N. Y. state inspection. 
July 1, 1950. Marshall’s Ga- 
Ravena, N. Y. 


PARTS FOR SALE 


NEW GENUINE FORD Model ‘‘A”’ 
“T’’ fenders, running boards, radiator 
shells, headlamp rims, and various parts 
for the above. Evans Auto Co., Phone 
48, Murphy, N. C. 


BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS” 
Wholesalers: We are Quantity 
Shippers of All General Motors’ 


Parts. . . . Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP" 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 





FOR SALE. 
passenger; 
Available 
rage, 










and 


















































“To Close Out" 
BARGAINS IN 
OLDSMOBILE FENDERS 
$7 each 


1940 Olds Model 66 and Chevrolet left rear 
1941 and 1942 Olds left rear. 
1942 Olds model 98, rears only. 


Barber Motors, Inc. 


2900 Mayfield Road FA. 
Cleveland Heights 18, Ohio 








1-0144 












ACCESSORIES WANTED 
AUTO RADIOS WANTED FOR CASH. 
New discontinued models including 1949. 
Manhattan Auto & Radio Co., 1706 
7th St. N. W., Washington 1, D. C. 


TRUCK EQUIPMENT FOR SALE 
BELL TELEPHONE utility bodies for % 
ton chassis. Enclosed, compartmented, 
bodies in excellent condition. 
plumbers, electricians, TV service, etc. 














Perfect for 











For a safer auction, buy and sell your cars at the following 
Dealers’ Wholesale Auctions: 


Aptco Auto Auction 
Detroit, Michigan 
Auction every Wednesday 

Lapiner Auto Auction 
Mason City, lowa 
Auction every Wednesday 

Ricar Motor Sales 
Chicago, Illinois 
Auction every Wednesday 

South Bend Auto Auction 
South’ Bend, Indiana 
Auction every Wednesday 

Clarke Auto Auction 
Indianapolis, Indiana 
Auction every Wednesday 

Maney Auto Auction 
Murfreesboro, Tenn. 
Auction every Thursday 

Leitch Auto Auction 
Owosso, aieniage 
Auction every Thursday 


Tim Anspach Auto Auction 
Albany, New York 
Auction every Monday 


Decatur Auto Auction 
Decatur, Illinois 
Auction every Monday 

Montpelier Auto Auction 
Montpelier, Ohio 
Auction every Monday 

Arena Auto Auction 
Chicago, Illinois 
Auction every Tuesday 

Fort Wayne Auto Auction 
Fort Wayne, Indiana 
Auction every Tuesday 

Tri-City Auto Auction 
Moline, Illinois 
Auction every Tuesday 


Seventh St. Auto Auction 


Louisville, Kentucky 
Auction every Tuesday 


Evansville Auto Auction 


ATTENTION AUTOMOBILE DEALERS 


Evansville, Indiana 


Auction every Thursday 
Ken Schaefer Auto Auction 


Indianapolis, Indiana 


Auction every Thursday 
H. C. Turney Auto Sales 


Akron, Ohio 


Auction every Thursday 
Dyer Auto Auction 


Dyer, Indiana 


Auction every Friday 
Amarillo Auto Auction 


Amarillo, Texas 


Auction every Friday 
Quincy Auto Auction 


Quincy, Illinois 


Auction every Friday 
Powers Auto Auction 


Bristol, 


Tennessee 


Auction every Friday 


For better protection, these auctions are members of the 


National Auto Auction Protective Association, Inc. 


Complete with rear fenders—$75 each 
F.O.B. Harrisburg, Penn. Cameron Auto 





Sales, 336 South Cameron St., Harris- 
burg, Penn. 

FOR SALE. 
series Dodge truck, year ‘'40-'46. 
Nutt Motor Co., Hall Road, ceva, 
Tenn. 





TRUCK EQUIPMENT WANTED 
WANTED—Frame for 1949 Dodge %%-ton | 





pickup, model B1B, serial No. oe | 
Westrick Motor Co., Carrolltown, 
Phone 4611 





| 
| 
| 
| 
| 
1—new cab assembly es ® - 
| 
| 
I 
‘| 
l 
| 
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EXCESS SHOP EQUIPMENT? 


Why not sell that extra equipment now 
standing idle in your shop? 


‘--------—-—— = = 


An advertisement in this section is the 
answerl 








See rates at start of this section. 


AUTOMOTIVE NEWS 
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SHOP EQUIPMENT FOR SALE 


FAMCO No. 6-C Arbor press—good condi- 
tion, $200. Van Norman single spindle 
boring bar—good condition, $250. Kwick 


Smith's 
FTC's 


Way line boring machine complete—$100. 
Rebuilders 
Ferndale, Mich. 


Engine 
Avenue, 


LATE TYPE BEAR or Bee Line wheel, 
frame and front-end equipment. L. L. 
Nave, Johnson City, Tenn. 


NEW DECO air compressors, 
E & D Co.,, 
York, N. Y. 


ANTIQUE CARS FOR SALE 


REMARKABLE CAR. 
model 
Perfect mechanical condition, paint and 
top like new. Has four new U. 8S. Royal 
master whitewall tires, and two excellent 
Priced at $2,500 F.O.B. Knox- 
P. O. Box 1375. 


$55. 


TRULY 
V-12, 


spares, 


ville, Tenn. 


MISCELLANEOUS 


15-FOOT MUSTANG TRAILER with fifth 
wheel—like new, 
Bargain—$330. 


benville, 





RED ARROW — TOW GUIDE 
FULTON — VELVAC 
WE STOCK PARTS 


QUICK-TOW, Bumper- 
to-Bumper Tow Bar .. . 


Tow Bar Sales Company 


Exclusive Factory Distributors 


AN 3-8888 
DE 2-0700 


40 SO CLINTON ST., 
Denver: KE 2373 — Los Angeles: OL 9782 

















1507, 


Ohio. Phone 4-1668. 


NEW IMPROVED MODEL 


Automatic 1951 BraKinGs 


Complete with Controlled rors} 354° 
Guide Cables & Brake Hook-Up 


WANTED 
AUTO LITERATURE 


“Marketing of Used Automobiles” 

“Report on the Auto Industry” 
Write Box 3879 

c/o Automotive News, Detroit 26 









headlinings. 
measure fer 1936- 


Co., 1341 Wanda 


Mass. 
years.’’ 


55 


MISCELLANEOUS 





AUTO SEAT COVERS, convertible tops, 
Custom 


tailored made 


1950 cars. Catalogue 
materials on request. Boston Big Buck 
Products Co., 278 Cambridge St., Boston, 
“Distinguished creations over 














RADIO 
plete, 
chased new 1949. 
new $493, sell for 
Inc., 801 Diversey, 


SERVICE 


% H.P.— 
353 W. 59th St., New 


ENGINE REBUI 


Packard 


convertible coupe. ee 


Co., Ine., 


We Proudly 


Air-Hydraulic brakes. 
West Motor Co., Steu- 


TOW - 


BATTLE CREEK 


$| 7% 


MOTO 


. JMU 4-840! 
Nites: 180 873 
CHICAGO 6, ILL. 
magazine for 


Box 


LABORATORY, com- 
including battery eliminator. 


Chicago, Il. 


LDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Commerce St., 


300 


Lynchburg, Virginia. 





Present... 


The NEW V Type 
MOTO- 


MATIC 


GUIDE 


Trade Mark—Patented 


Tows and Guides Motor Cors 


ve DEAL 2:22: Sree 
Protecto fon ae "$6.95 “ner $32.50 axe 
Tailor Made, lots of 6 $5.95 WRITE TODAY FOR LITERATURE 
sorpits Carrying Bag .. $1.00) —racrory SALES DIVISION 


PILOT DISTRIBUTING CO. 


9, MICHIGAN 








MODERN 


R CAR 


A new and different monthly 


dealers, own- 


ers and enthusiasts. 
Sample Copy 25c 
$3.00 per year 
CRESTLINE PUBLICATIONS 


581 


HOLLISTON, MASSACHUSETTS 








THE TUESDAY SALE — 11:30 A.M. 


FORT WAYNE AUTO AUCTION 


—DEALERS ONLY— 
(in the Heart of the Nation) 


Phones: E :35 


324 W. Main St. 


OUR ONLY GUARANTEE: YOU MUST BE SATISFIED 


WEBSTER-MARKER MOTORS, INC. 


Ft. Wayne, Ind. 





Maney Motor Co. Auto Auction 
DEALERS ONLY 
Always a Buyer for Your Car 


Huntsville, Ala. 


Every Friday 
Phone 3188-J 


Member: NATIONAL AUTO AUCTION PROTECTIVE ASSOCIATION, 


Murfreesboro, Tenn. 


Every Thursday 
Phone 111 


ee ee ee 


proto rr rr ee ee Oe 


New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [] or Two Years $14 [[] 
for which check is attached [] or send bill [J 


AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26. MICH 





TRADE CONNECTION: 


Truck Dealer [] 
insurance [] Financial (1) 


Manufacturer [) 
Supplier [) 


INC. 









Pur- 
Used very little, cost 
$300. C. B. O'Malley, 





“My wife says we save about *I6 a 
month with our new Ford Truck !° 


says Lows F Jensen \ 
of Troy. Mow York 
o 


Because — 


TNS: 
a 
MIN 


iWTEuNATIOMAL--#- TRUCKS 


huck Sales are IP South/ 


Between 1945 and 1948, farmers of the 14 Southern states 
purchased nearly twice as many trucks as the farmers of all the 


Southern automotive dealers prefer The Progressive 


lla aillinl ailaai's Farmer more than 2 to 1 over any other farm magazine, 
for selling the prosperous rural trade. 


In 1949, the South gained 5,111 new truck registrations over 
1948, as compared to a loss of 78,324 for the rest of the U.S. More Southern farm families read 
more automotive advertising in The 
Progressive Farmer than in any other 
Sales of passenger cars are also UP South! New passenger publication. Are your sales UP South? 


car registrations in the South were UP 45° in 1949 over 1948. oe 


ee 
—_—ee 
—— 


The rest of the country gained 36.8°, ee 


Advertising in The Progressive Farmer has helped to create | MORE THAN l, 100, 000 
a huge new market for trucks, passenger cars and other automotive | SOUTH ERN 


products in the 14 states of the rural South. 
FARM FAMILIES 


The Progressive Farmer—the South’s leading magazine — seen 
g £ ge = ee Se 


ranks FIRST among all U.S. monthly farm magazines in motor 

Advertising Offices: 
BIRMINGHAM « RALEIGH « MEMPHIS 
DALLAS + NEW YORK «+ CHICAGO 


* Agricultural Economics Research, U.S.D.A., Vol. 1, No. 2 Pacific Coast: Edward $S. Townsend Co 
San Francisco . Los Angeles 


THE SOUTH SUBSCRIBES TO THE PROGRESSIVE FARMER /¢! |} 


truck advertising linage, January-May, 1950, issues. 
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